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Introduction
So what’s the problem I hear you ask? Well simply this – what on earth
do I do if someone actually puts these ringing endorsements to the test
and asks me to do something? ‘Creek-up-paddle-without’ would pretty
much describe my dilemma. And to the eleven kind people who
endorsed my skill at social media marketing – are you mad? You are
endorsing a woman who, if Twitter was a toddler, would smack its legs
hard and tell it to stop showing off! Don’t be fooled by the fact that I
have followers – it’s so long that I accessed my Twitter account that I
can’t even remember the password to access it!

setting the

scene
I have to tell you that I’m very, very worried!
Here’s why.
For the last few years I’ve been a fairly enthusiastic participant
of a networking site called Linkedin, which if you haven’t
heard of it, is a more grown-up version of Facebook that
enables people to make contact with other professionals
operating within their own and peripheral industry sectors.
Unlike Facebook, there’s no posting of photographs, or detailing of
personal catastrophies and triumphs, no sharing of wry observations or
tales of dodgy nights out - with Linkedin it’s all strictly business. One of
the attractive features of the site is that while it enables you to keep
abreast with current contacts’ activities, it also encourages you to further
enlarge your networking circle by inviting people to connect with you. I
am proud to say that I currently have 836 connections and what’s more,
some of them are people that I actually know!
But this is where it starts to get weird. Practically every day now I get a
little e-mail telling me that someone has endorsed me for a whole
variety of skills that I never knew that I possessed!
Apparently, my prowess in just about every field you care to name has
been noted and commented on. B2B? I’m your girl! Trade shows? Yep
that’s me too! Marketing Strategy? Well at least seven people think that’s
my bag. Digital Printing? What can I say?

And talking of FESPA, if you only go to one exhibition this year, make it
this one! Taking place at London’s ExCel Exhibition Centre on 25th-28th
June, FESPA 2013 will provide visitors with a not to be sneezed at
opportunity to see more than 600 manufacturers and suppliers under
one roof, together with the wide variety of ancillary features that always
imbue the FESPA shows with an extra little bit of fairy dust. No one ever
leaves a FESPA event without feeling completely exhilarated and
inspired. To whet your appetite, turn to the comprehensive show
preview that begins on page 26, but remember, this reveals just a small
fraction of the many good things you’ll be able to see. Read it, digest it
and visit!
And whilst we’re on the topic of exhibitions, it has to be said that this
year’s Sign & Digital UK was none too shabby either. Smaller maybe, but
very bustling and boasting a throughput of over 5,500 visitors over its
three day duration, it was confirmation, if any were needed that things
in the sign and display sectors can’t be all bad.
And if you didn’t manage to visit the NEC this year, then take our
whistle stop tour of the show’s highlights on pages 54-57.
This month’s cover story takes us behind the scenes of the wonderfully
ethereal signing project that Bonwyke has recently completed for Derby
City Council’s civic offices, while on pages 52-53, Applelec reveals the
secret of its natural evolution. Elsewhere, you’ll find all of our regular
features, plus an update on all things traffic related in ‘One for the road’
on pages 58-59. And finally, Mark Godden has the last word on the
route to success on page 62.

And when it comes to publishing, advertising, marketing
communications, magazines, copywriting, new business development
and graphic design, well, it seems that I also excel at those too!

But back to Linkedin – I’ve just remembered
another skill I have! It’s sunbathing and I’m off to
do it right now!

Who knew?

Val Hirst – Editor
Email: signdirections@btconnect.com
Twitter: @Valthemaghag
Web: www.signdirections.co.uk and
www.graphicdisplaycommunity.com

Certainly not me! For many years now I’ve considered my only two
notable skills to be applying make-up and walking in high heels and
even then, not necessarily at the same time!
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However, sometime this week I’ll have to find it, as I will be posting my first
memorable tweet of the year (Cue fanfare!) detailing news of a special
competition that Sign Directions is hosting, in association with Mimaki
and Large Format Review, to find the oldest cutting plotter still operating
within the UK. Open to the owners of plotters from any manufacturer or
supplier, further information on the competition, together with entry
details, can be found on pages 32-33 and the winner will be presented
with a brand new Mimaki CG-60SRIII plotter on the Mimaki Stand at FESPA
2013 on Friday, 28th June. Stake your claim now!
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A bright new future

Allen Signs expands
Allen Signs, the Lincoln-based
signmaker that was originally
established 48 years ago, has
opened a new office in
Nottingham
in
order
to
strengthen its presence within
the region.
Commenting on this expansion,
Managing Director David Allen said:
“We are keen to build on our existing
portfolio of Nottingham-based clients
and, as we’ve already been doing a lot
of work in the city, it made sense to
have a base here, as it will enable us
to spend less time travelling and
more time networking.”

The company’s new office is located
in the heart of Nottingham’s creative
district and will thus enable Allen
Signs to further cement its current
relationships with the city’s
advertising agencies and design
consultancies, and to build further
allegiances.

Neschen AG is once again
sponsoring
the
‘Horizonte
Zingst’ Festival, which takes
place in the Baltic Sea resort of
Zingst, Germany during May and
June and showcases a stunning
collection of photographs of the
natural world.

Allen Signs’ current Nottingham
clients include Mitchell Dodd, the
Heritage Lottery Fund, Fuse Design,
TDX Group and Simspot.

Neschen is supplying the digital
print media and protective laminates
for the open-air installations, which
are designed to persuade visitors
that they must prioritise the
protection of wildlife and the
environment.

For further information visit:
www.allen-signs.co.uk

(l to r)Mike Tuck from Bildurn Properties handing the keys for Allen Signs' new Nottingham
office to Sales and Marketing Executive Glen Merryweather

One of the exhibits is a series of
underwater shots of whales, using
photographs supplied by such
luminairies as Thomas P. Peschak,
Flip Nicklin and Brian Skerry, which
draw attention to the international
protection of the species. The giant

Thunderbirds are go!
Vehicle wrapping specialist
Raccoon has recently supported
BBC Radio 2 DJ and car fanatic
Chris Evans in his bid to raise One
Million Pounds for Breast Cancer
Care.

Professor Brian Cox, Chris Evan and Gary Barlow pose with
the pink Rolls-Royce together with Mary Berry, a

Upon learning that Chris Evans
planned to hire out his Rolls-Royce
Ghost for events and to donate all
proceeds to the Breast Cancer Care
charity, the company offered its
wrapping services free of charge and
using a custom printed pink
wrapping film, expertly transformed
the vehicle into a dead ringer for
Lady Penelope's infamous car from

Two Decades of APA
Emma Campbell has recently
celebrated twenty years of
continuous employment at APA
UK, an occasion that was
celebrated with the presentation
of a diamond ring, twenty roses
and a commemorative plaque, to
mark her commitment, hard work
and loyalty to the company.
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Emma, who is described as: “a very
dedicated and valued member of
my team, a true inspiration, and a
font of product knowledge,” by
APA’s Office Manager, James
Stewart, said: “I’ve seen many
changes in the industry over the past
20 years, in particular the growing
trend for vehicle wrapping, but the

one thing that hasn’t changed is
APA’s commitment to its customers
and staff and high quality
production. I’ve loved my time here
and couldn’t imagine ever working
anywhere else!”
For further information visit:
www.apaspa.com

Thunderbirds. In fact, so flawless was
the final result, journalists reporting
on the event for national media,
were convinced that it was a paint
job!
In order to publicise his campaign,
Chris Evans co-opted Gary Barlow,
Professor Brian Cox and James May
to accompany him on a drive from
Land’s End to John O’Groats, when
the pink Rolls-Royce sported the
same FAB 1 number plate as Lady
Penelope’s car!
For further information visit:
www.raccoon.co.uk

three-by-three-metre fine-art prints
can be seen on Zingst’s beach.
Another open-air installation shows
a herd of elephants ambling along
the Jordanstraße road. The
photographer and filmmaker Klaus
Reisinger, who lives in Paris, created
these impressive photographs to
draw attention to the threat to the
world’s animal population.
Neschen used Solvoprint easy 80
GSP removable, a self-adhesive,
white glossy PVC film that provides
high colour brilliance and photorealistic print quality, in conjunction
with an Epson SureColor inkjet
printer using UV and waterproof inks.
As the open-air location of the
exhibition exposes the exhibits to
extreme weather conditions, the
digital prints are finished with

Neschen’s Filmolux matt
laminate,
a
highperformance film that
provides
strong
UV
protection and which has
an outdoor life span of up
to
five
years.
The
protective film also provides the
exhibits with an attractive surface
finish that also protects them against
mechanical abrasion.
Once the event is over, the
removable film can simply be peeled
away from its background without

leaving any residue thanks to its
semi-permanent, environmentallyfriendly water-based adhesive, thus
enabling the Dibond bases to be reused for the next event.
For further information visit:
www.neschen.com

Appointments
Durst
has
announced the
appointment of
Christoph
Gamper as CEO
of
Durst
Phototechnik
AG and its subsidiaries, which include
the company’s head office and
industrial production site in Brixen, Italy,
plus its research and production facility,
Durst Phototechnik Digital Technology,
in Lienz, Austria and various sales
offices in North and South America,
Europe, Asia and India.
Christoph Gamper succeeds Dr.
Richard Piock, who has lead the
group for more than twenty years and
has helped it to become one of the
world’s leading manufacturers of
industrial inkjet technologies. Dr. Piock
will now join the Board of Directors as
President of Durst Phototechnik AG.
Durst Image Technology UK has
appointed Richard Bates as Northern

Sales Manager, a
role that will require
him to cover the
whole of the north
of England and
Scotland,
from
Birmingham
upwards and Ireland.
PPS has appointed Lyn Croft as its
southern Sales and Marketing
representative. In her new role, Lyn will
promote the PPS products within in
the London area.
Caldera
has
strengthened its
business with the
promotion of the
Florence Pierre to
the role of Vice-President of
International Sales. Florence, who has
worked for Caldera for more than 15
years, has achieved excellent results in
managing the company’s sales
channels in France, Scandinavia,
Eastern Europe and the UK.
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Weedoo Signs, a Sandhurst Group
company, is supporting 16-year
old Josh White as he embarks on
his first season of the Ginetta
Junior Championship motor
racing.
In return for the sponsorship, Weedoo
Signs will be displaying its branding
on Josh White’s Ginetta G40 car.
As a former Formula Kart Stars racer,
who drove to victory in the 2011 ‘Mini
Max’ karting event, Josh was
presented with a subsidised prize
drive in the 2013 Ginetta Junior
Championship with team Hillspeed,
having beaten 12 other young
contenders from the karting ranks. In
addition, Josh has been appointed as
a Patron of Yorkshire by the tourism
agency of his home county, in

OBITUARY

Ray Evans
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recognition
of
achievements.

his

sporting

Stuart Barker, General Manager of
Weedoo Signs said: “We will be closely
monitoring
Josh’s
progress
throughout the Ginetta Junior
Championship, which has races
running all the way through to
October this year and supporting his
season as much as we possibly can.”

showtime
DIARY DATES FOR 2013

Backing a winner

FESPA 2013
25th - 29th June
ExCel Exhibition Centre, London
Organiser: FESPA
Tel +44 (0)1737 240788
Fax +44 (0)1737 233734
E-mail info@fespa.com
www.fespa.com
Viscom Paris 2013
24th - 26th September
Paris Nord Villepinte – Hall 8
Organiser: Reed Exhibitions
Tel: +33 1 47 56 67 52
E-mail: viscom@reedexpo.fr
www.viscomshows.com
Viscom Italia 2013
3rd-5th October
Fiera Milano, Pho Pera, Milan
Organiser: Reed Exhibitions
Tel: +39 02 435170-1
E-mail: visualcommunication@reedexpo.it
www.visualcommunication.it
Cross Media 2013
23rd - 24th October 2013
Business Design Centre, Islington, London
Organiser: Informa Exhibitions
Tel: +44 (0) 20 7017 7020
E-mail: nick.craigwaller@informa.com
www.informaexhibitions.com

The Championship offers junior
drivers a route into top-level racing
using Ginetta G40 cars, and provides
aspiring drivers aged between 14 and
17 years old with the opportunity to
make an early impression on the
motor racing industry.

Viscom Dusseldorf 2013
7th-9th November
Messe Dusseldorf, Germany
Organiser: Reed Exhibitions
Tel: +49 211 90191-133
E-mail: info@viscom-messe.com
www.viscom-messe.com

For further information visit:
www.weedoosigns.co.uk

If you would like your event to feature on this page,
please send full information via e-mail to Val Hirst at
signdirections@btconnect.com

It is with great sadness that
Graphtec GB has announced the
passing of Ray Evans.
Ray joined Graphtec in 1983 and
performed many duties prior to
becoming National Sales Manager
in 1997, a position he held until
leaving the company in 2009.

his greatest successes, however,
was to bring Graphtec's craft cutters
to the UK market and Ray could
often be seen demonstrating the
Graphtec CraftROBO cutter on the
TV shopping channels, resulting in
the establishment of a successful
brand that sells thousands of units
every month.

Among Ray's many achievements
was the introduction of the Signjet
Pro, which at the time was the UK's
first print-and- cut machine. One of

Phil Kneale, Director of Graphtec GB
said: “Ray was well known to many
signmakers, resellers and craft
enthusiasts throughout the UK and

whilst he branded himself as Mr.
Grumpy, due to his particularly
caustic wit, all of those who met
him knew that his gruff exterior hid
a heart of gold, as did all of his
colleagues at Graphtec. All of our
thoughts are with his family at this
very sad time.”
Ray passed away on 13th May in St
Luke's Hospice in Winsford
following a short illness. He leaves
behind his wife Edna and two
children, Rachel and Darren.

new projects

Mood Indigo | The Hinckley & Rugby Building Society | PPS | Cafe Eataliano |
Forth Crossing Bridge Constructors

new

projects

Fairfield also designed a bespoke
A5 leaflet dispenser that fixes onto
the back of the A1 LED Light
Pockets that enables the client to
display a large number of leaflets

Altuglas ShieldUp combines two
components, PMMA and an
elastomer, structured at the
nanoscale, to provide complete
transparency, while also
optimising other properties,
such as mechanical and
chemical resistance. The material
is the result of 10 years of
research and won last year’s
Potier prize for innovation. It
was heated at 180°C for fifteen
minutes to be softened, before
being either vacuum formed or
blown with compressed air in
order to fashion the ideal shape
for each part of the limousine.
Altuglas International, a
partner of the film Mood
Indigo, the cinematic
adaptation of the eponymous
book by the French author Boris
Vian, which stars Audrey Tatou,
provided its nanostructured
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Fairfield Displays has installed
bespoke window and interior
displays for The Hinckley &
Rugby Building Society’s
branches in South Wigston,
Nuneaton and Rugby as part of
the Society’s refit programme. The
displays include the LED Light
Pockets in the windows, together
with the wall-mounted posters
and leaflet displays that feature
within the branches’ interiors.

Altuglas ShieldUp material for
the production of a futuristic
and fully transparent limousine.
The limousine which was the
brainchild of the film’s avant
garde director, Michel Gondry,
who dubbed it the ‘LimoVian’,

required more than six months
of work from Peugeot who both
designed and manufactured the
vehicle, using items and
accessories taken from the
Peugeot 404 range to complete
the interior.

See the trailer for Mood
indigo at: https://www.
facebook.com/lecumedesjour
s http://www.lecumedesjourslefilm.com/
For further information visit:
www.altuglasint.com

in a compact and attractive
manner.
For further information visit:
www.fairfielddisplays.co.uk

Lanarkshire-based OPG used
its HP Latex Printer line-up to
produce a feast-sized range of
eye-catching décor for new
restaurant business, Cafe
Eataliano, which included
digitally-printed wallpaper,
textile prints, roller blinds and
illuminated glass panel graphics.
In total, OPG produced over 40
square metres of HP PVC-free
Wall Paper, complemented by
eight double-sided roller blinds
printed with a block-out
membrane. In addition, it also
provided four 900 x 2440mm
glass panel backlit graphics,
which were printed directly

A chance meeting in an
Italian coffee bar during a summer
holiday culminated in an exciting
new project for PPS, with the
company supplying and fitting a
series of Acryliart sunflower panels
in a restored traditional olive farm
in Puglia.
As the olive farm’s owner wanted
to dress the walls of the property
with contemporary artwork, which
none the less, also had to reflect
the building’s location and history,
Noel Palmer of PPS recommended
the use of Acryliart, a PPS branded
product that is widely used within
retail and restaurant interiors and
enables images to be directly
printed onto 10mm clear acrylic.
PPS sourced enough images of
sunflowers, sunsets and traditional
Italian landscapes to produce a
total of 12 large acrylic displays,
which it further complemented
with the provision of some

matching acrylic exterior signage,
together with the design and
production of a special historical
display that documents the
building’s restoration and includes
local primitive symbols associated
with this type of dwelling.
For further information visit:
www.palmerpublicity.co.uk

When Sign Plus was
approached by Forth Crossing
Bridge Constructors (FCBC) with
the unusual request to wrap the
gable end of the Forth
Replacement Crossing project
office, it was clear that it would
need to use a tough material, in
order to withstand the salty
atmosphere of the Firth of Forth.
Accordingly, and following the
advice and recommendations of
industry supplier William Smith,
Sign plus selected Arlon’s DPF

onto 3M Frosted Crystal and 3M
self-adhesive clear film and
applied to glass partitioning and
backlit Perspex panels. 3M selfadhesive front-lit film was
applied to an aluminium
composite panel and affixed to
the wall, while five 800 x 550mm
textile-printed graphics,
produced on DigiEco, a 100
percent PE 210g knitted fabric,
completed the varied ensemble.
For further information visit:
www.opgraphics.co.uk and
www.hp.com

8000, a satin white high-tensile
polyvinyl chloride film with an
extra strong permanent pressuresensitive adhesive that offers an
ideal solution for indoor and
outdoor graphics on ‘hard-to-stick’
and low energy surfaces, and
offered both the requisite
durability and the printability
required to do justice to the large
scale graphic wrap that features a
stunning photographic image of
the new bridge. It took three
fitters 15 days to complete the
installation, which has now been
in situ for nine months since when
it has become a real talking point
amongst the Rosyth business
community.
For further information visit:
www.williamsmith.co.uk
Sign Directions May/June 2013 | 11
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Put your
faith in
Chrome!
Chrome, the latest addition to
APA’s extensive portfolio of vehicle
wrapping films, was recently the
star of the show on the company’s
free vehicle wrapping training
course.
Generally, APA uses its more popular
materials, such as matt black, carbon
fibre and 3D effect films, but due to
industry dissatisfaction with metallic

Antalis goes gold

films generally, the company decided
to use the course to demonstrate the
superior conformability of its own
product. And eager to underline his
own faith in the chrome effect film,
Scott Cowup, APA’s Sales Director,
willingly volunteered his own car for
wrapping by course delegates.

shown above.

His confidence was more than justified
as illustrated by the stunning result

For further information visit:
www.apaspa.com

The APA chrome series, which is crafted
from 100 percent PVC material to
ensure a higher grade of conformability,
also features an exclusive OLCHS (Over
Lam Chrome Surface) that provides a
higher resistance to scratches.

Independent wrapping
Robert Horne Group has
partnered with UK Sign Group
(UKSG) to provide customers
with access to independent
training
wrapping
vehicle
courses, which are endorsed by
the British Sign and Graphics
Association, Avery and Orafol.
The courses are conducted on a
specially customised articulated lorry
that’s been kitted out to include vinyl
application facilities, a six-man
lecture room complete with
computers and a plasma TV and,
with a comprehensive schedule of
courses across the UK in place,
customers can elect to attend the

two-day
or
one
programmes at a venue
that’s convenient to
them.
The courses on offer include a twoday Vehicle Wrap Training course,
suitable for people who can already
apply vinyl to a reasonable standard,
but want to learn to wrap. And a one
day Advanced Vinyl Application
course for people who are confident
in the application of simple graphics
but who want to learn about more
difficult applications.
A one-day accreditation programme
is also available, which includes a

Roland cares
Roland DG UK’s team of
RolandCare service engineers
have all recently sat and passed
the company’s new international
technical accreditation certificate.
The company-wide accreditation
scheme was launched by Roland DG’s
head office in Japan in 2012 and is
currently being rolled out globally. Its
aim is to create a clear standard of
excellence for RolandCare service
engineers and to bring all of its
Sign Directions May/June 2013 | 12

international Roland offices into line to
ensure best practice and the highest
level of technical excellence across all
of its divisions and joint ventures on a
worldwide basis.
For further information visit:
www.rolanddg.co.uk

Antalis has achieved the Gold
Award for the second year
running in recognition of its
approach to occupational safety
and health in an awards scheme
run by the Royal Society for the
Prevention of Accidents (RoSPA).
Dating back 57 years, the RoSPA
Awards scheme, which is the largest
and longest-running programme of
its kind in the UK, recognises
commitment to accident and ill
health prevention and is open to
businesses and organisations of all
types and sizes from across the UK
and overseas. The scheme not only
looks at accident records, but also
entrants' overarching health and
safety management systems,
including practices such as
workforce
and
leadership
involvement.

Enjoying
innovation

Find
inspiration
online
Perspex Distribution has
launched a completely
redesigned website, which
is designed to act as a showcase
for the company’s full range of
products for the sign and print
sectors.
The new site features tools such as a
colour selector for easy identification
of the colours available in the
aluminium
Alupanel
Perspex,
composite and PVC foam ranges,
while a quotation tool and sample
request area make it even easier for
users to access further information
on both the company and the
There is even an
products.

inspiration room’ highlighting a
diverse selection of applications that
highlight the full fabrication
possibilities of the various materials.
Commenting on the site, Perspex
Distribution’s Marketing Manager,
Luke Martyn said: “Visitors to the site
can see the wide range of sheet
materials and LEDs on offer and the
range of sheet sizes and colours that
are available from stock.”
For further information visit:
www.perspex.co.uk

120 key customers from all over
Europe, who attended the
Durst
two-day
recent
Innovation event, at the
company’s factory in Lienz,
the
described
Austria,
experience as being ‘both
most
and
inspirational
enjoyable!’
The programme included a series of
lively and entertaining lectures by
some of the industry’s leading
authorities on digital and inkjet
printing, which covered such
diverse subjects as: ‘The Future of
Large Format Inkjet’, ‘Web-to-Print’,
‘New Business Models’ and ‘Process
Standard Digital’, while also
providing the opportunity for

delegates to see practical
demonstrations of Durst’s latest
innovations,
technological
including its two new Rho 1000
printers and further enhancements
to the Rho P10 Series.
For further information visit:
www.durst-online.au

For further information visit:
www.antalis.co.uk

wrap assessment exam designed to
test knowledge of wrapping and
understanding of the media, plus a
hands-on assessment of the vehicle
wrapping process. Those passing the
accreditation exam, will become part
of the UK's first nationally recognised
network of Elite vinyl application
technicians.
For more information please
visit: www.rhgtraining.co.uk

Canon completes
Océ integration
Canon UK has announced the
completion of the process to
integrate Océ into its business in
the UK and Ireland.
Since joining forces, Canon and Océ
have jointly developed new products
and worked to strengthen their
marketing and service capabilities, a
policy that will continue as the new
organisation plans to maximise
synergies with the aim of
strengthening its presence within in
the global printing industry.
The Océ brand will continue to
operate as a product brand under the
Canon name. The company, which
has headquarters in Reigate, Surrey,
now boasts a combined workforce of
2,150 across the UK and Ireland.
For further information visit:
www.canon.co.uk
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Enterprising Inca
Inca Digital has been awarded the
Queen's Award for Enterprise for
International Trade, in recognition
of its substantial overseas earnings
and outstanding performance in
international trading.
Since its foundation in 2000, Inca,
which manufactures the Inca Onset
series of UV flatbed inkjet printers that
are used worldwide to produce wide

format display graphics, has steadily
expanded its Cambridge facility to
meet global demand. The move to a
new 6,000 square metre facility last year
brought the manufacturing process
under one roof and increased the
company’s overall capacity, while also
providing scope for future growth.
For further information visit:
www.incadigital.com

Inca Digital founder Bill Baxter (left)
and CEO John Mills (right).

Curvorama takes America
Curvorama, the multi-faceted
portable display system, has
recently been granted an
American patent, with two
further patents pending.

curvable rail’ which enables graphic
drops to stand flat or be set to convex
or concave curves, a mechanism that
was found to be so original that no
‘prior art’ was cited at all!

Curvorama, which is the only portable
display system that can be used as
either a freestanding display or to line
a shell scheme, features an ‘instantly

For further information on
to
how
and
Curvorama
visit
reseller,
a
become
www.curvorama.com.

Trotec expands showroom What’s in a name?
Trotec UK has extended its
Guildford offices in order to add
both the Speedy 500 and the
Speedy 400 lasers, together with
the SpeedMarker compact desktop
workstation to its demonstration
fleet, thus providing the largest
display of lasers assembled within
the region, at one convenient
location.
The Speedy 500 offers a large work area
of 1245mm x 712mm, while the

Speedy 500 is the ultimate machine for
precision cutting and engraving large
format materials at high speeds.
Fitted with the industry leading i-Cut
camera registration system the laser is
also ideal for use by the printing
industry too, as the laser features a
unique multifunctional table concept,
enabling it to be optimally configured
for all cutting and engraving
applications, together with a passthrough function, which facilitates the
processing of items larger than the
work area.
Trotec has a network of offices around
the UK, and will shortly open new
premises in the Midlands/North East, in
order to provide local support for every
machine it sells.
For further information visit:
www.troteclaser.com
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PaperlinX
h
a
s
announced
that it is
introducing
n
e
w
corporate
branding within its UK and Ireland
business. The Group, which
includes Howard Smith Paper
Group, Robert Horne Group and
PaperCo, will now trade under
parent company PaperlinX’s
banner.
PaperlinX
has
recently
been
undertaking a series of measures to
revitalise and improve efficiency within
its customer sales and service
operations, whilst also improving its
profitability. The decision to re-brand as
PaperlinX is designed to clearly
communicate the Group’s unified
approach to customer service and
follows the recent restructure within its

Commercial Print business, which saw
the creation of one unified Account
Management Team.
Managing
Director
Phil
Carr
commented: “Our objective is to create
a clear, consistent identity and to
increase the visibility of the PaperlinX
brand across all our operations in the UK
and Ireland and, to this end, we now
have one dedicated team providing
customers with access to the Group’s
entire product portfolio via a dedicated
Account Manager, who will be able to
offer paper, packaging, graphics, digital
wide format printers and print
consumables under one unified brand.”
For customers, there will be no change
to trading terms and conditions and the
three UK operating companies will
remain as legal entities.
For further information please
contact: www.paperlinx.co.uk
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Get a glow
with EnVision
To be formally announced at
FESPA, 3M has introduced the
first two items in what it
describes as its game-changing
Envision range of more ecofriendly products.
They are the next-generation
Envision Print Wrap Film 480Cv3 and
Gloss Wrap Over-laminate 8548G
and the Envision Translucent and
Diffuser Films that are reputedly the
first graphic films to optimise LED
technology.
The Envision 480Cv3 with Gloss
Wrap Over-laminate 8546G claims to
outperform not only non-PVC films
wrapping
vehicle
for
used
applications, but also all other
wrapping films in terms of durability
and conformability. They can be
used in a disparate range of

applications, including commercial
and private vehicles, boats,
motorbikes and even for textured
walls.
The film is highly conformable, can
be applied in extremes of
temperature, has high tensile
strength to enable faster purposeful
removal and provides exceptional
ink
comprehensive
clarity,
compatibility and the ability to be
repositioned liberally until perfect
alignment with the substrate is
achieved. Graphic installers can also
benefit from the film’s sustainable
edge, in that it is a non-PVC film that
reduces issues with incineration and
pollution control during post-use
disposal. No chlorine or other
halogens are added during
manufacture. The film is phthalatefree and made in part with

Get interactive
Christie’s Interactivity Kit is
designed to add multi-touch
interactivity to any digital display
and is especially effective when
used in conjunction with Christie’s
MicroTiles.

manual calibration of sensors or
cameras is required. The Kit offers
excellent performance with high touch
accuracy and fast response times that
support up to 18 touches on a largeformat display.

Designed in pieces that fit perfectly
around the Micro Tiles, the Kit can be
configured into 84 different sizes and
can accommodate practically any large
format display up to 21.4 feet wide and
six feet high, or a Christie MicroTiles
array measuring up to 16-units wide by
six-units tall.

Because of their modularity, MicroTiles
and the Interactivity Kit are both easy to
move around and flexible in size,
making them ideal for use at events
and trade shows. Rental stagers can
purchase one set of gear to create a
multitude of different shapes and sizes.

The easy-to-use, field-installable kits,
which use Baanto ShadowSense
technology, simply attach around the
display wall perimeter and plug into a
computer USB port without the need
for drivers. Windows 7 recognises the
Christie Interactivity Kit as a multi-touch
device automatically and thus no
Sign Directions May/June 2013 | 16

Other applications include museums,
schools and universities, plus other
public buildings, or indeed anywhere
that information needs to be shared
and analysed by colleagues in a
collaborative setting.
For further information visit:
www.christieemea.com

biodegradable materials and uses
less solvent for the printing process.
The Envision Translucent and
Diffuser Films are described as
industry breakthroughs, allowing
sign and graphics producers to
achieve maximum brightness whist
requiring fewer light sources. As a
result, maintenance, power usage
and overall running costs are greatly
reduced, with the visual definition
and brightness of signs and graphics
films
the
incorporating
commensurately enhanced. Whilst
optimised for use with LED systems,

the films can also be used with
conventional fluorescent lighting
systems.
The diffuser films are available with
two levels of light transmission (50
and 60 percent) to manage sign and
more
illumination
graphics
efficiently, with the translucent films
available in both standard and
customised colours and in an inkjetprintable format.
For further information, visit
www.3M.co.uk/graphic solutions
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Flexible friends

news
The world’s smallest
sales-assistant
footprint available on the global
market.
At just 20 inches by 20 inches, it can fit
almost anywhere within a store, thus
presenting retailers with endless
promotional possibilities. It uses the
latest technology to project an image
and create the illusion of a real person
in order to convey a consistent brand
message, impart key information and
highlight products and promotions,
while its compact size enables it to be
placed directly next to the products it
is promoting.

has
Distribution
Perspex
announced the introduction of
flexible strip LED products to
complement its extensive range of
SloanLED signage solutions,
and
acrylic
cast
Perspex
thermoplastic sheets.
Made in Europe, from high quality
components, these flexible strip LEDs,
which use 3m tape for ease of
installation, are ideal for providing all
kinds of linear lighting for applications

such as exhibition stands, point of sale
displays and signage. Further, expert
LED chip selection ensures that all
batches offer continuity of colour
across the entire length of strip.
The range includes a choice of colour
options, varying IP ratings, and 3528
and 5050 chips, plus controllers and
power supplies.
For further information visit:
www.perspex.co.uk

Tensator has unveiled an exciting
new addition to its Virtual
Assistant portfolio, the Tensator
Virtual Assistant Ultra, which can
be used to maximize the impact of
in-store promotions for the retail
sector, as it has the smallest

The base unit of the Ultra is made up
of interchangeable covers, creating a
full surround or three-sided wrap if
placed flush against a wall. This makes
it ideal for advertising and promotions,
and enables retailers to rent the
product as a promotional tool to
brands, creating lucrative additional
revenue streams.
For further information visit:
http://www.tensator.com/uk/sho
wroom/tensator-virtualassistant.aspx.

T3 gets curves!
Tecna Display has just
launched T3 Flexi-curve, a
brand new addition to its T3
exhibition and display
framing system in the form
of a flexible extrusion that
connects to the standard T3
beams to produce a stand
providing
of
capable
and
shapes
multiple
orientations.

exhibition or display structure
on-site, using a range of beams
to suit individual build
requirements. The new flexible
beams enable a wall to be
precisely tailored to fit into a
specific area.

The T3 flexi-curve has been
enable
to
developed
companies to design their own

For further information visit:
www.tecnadisplay.com..
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The T3 Flexi-curve is available
via Tecna’s network of
authorised T3 distributors.
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Make a modular mosaic
Pixartprinting is offering modular
photo canvas prints, a new, highly
decorative accessory for use in the
retail, corporate, and exhibition
sectors, which enables the
subdivision of images and their
reproduction on various media of
different shapes and sizes, which
are placed side by side to
resemble a mosaic.
Once placed on the wall, the
composite image, which can use up to
six modules, can take the shape of a

square, a rectangle, or a pyramid.
Printed on to Kapaplast or Kapatex
panels, which offer an attractive
canvas effect, the prints are available in
various sizes from 20 x 20cm for a
single module up to 173 x 100cm. The
compositions, which are printed on a
Durst P10, are delivered fully
assembled and can easily be wallmounted using an adhesive.
For further information visit:
www.pixartpriting.co.uk

Use SignClip!
Signmakers who use a corrugated
plastic board known as Twinflute
or Correx for temporary signs
should consider pairing it with
SignClip, a clear plastic strip that
cleverly pierces straight through
the board, thus enabling the sign
to be neatly sandwiched and
strengthened between its two
parts.
Removal of the sign is just as quick and

Protective
and glarefree
can be reused by attaching new cable
ties.
SignClip is available in three sizes.

easy; all that is required is a quick snip
of the cable tie. If necessary, the sign

For further information visit: visit
www.signclip.co.uk

Windows
with impact
Guandong has enhanced its
Window Graphics Collection with
the addition of One Way Vision
Polymeric 18660. Ideal for use in
and
applications
outdoor
available with a three-year
warranty, it has been especially
developed for use with HP and
printing
latex
Mimaki’s
technologies.
The perfect choice for high-impact
static and dynamic window
decorations, One Way Vision
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Drytac has introduced
Protac Matt Anti-Scratch
film, a high quality, clear
PVC overlaminating film
that is ideal for use in
outdoor applications
where a non-glare finish
is required.
It includes UV stabilisers
that help to prevent film
degradation and provide
UV protection to the
underlying image and with
an outdoor durability of up
to four years, the pressuresensitive laminating film
also protects images from
the damaging effects of
moisture, fingerprints, dust
and other contaminants.

Polymeric 18660 delivers eye-catching
chromatic effects, for a wide range of
applications ranging from retail to
public transport
Featuring a cadmium-free PVC surface

to guarantee high quality, durable and
odourless prints, it is both scratch and
smudge resistant.

For further information
visit: www.drytac.co.uk

For further information visit:
www.guandong.eu
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special feature – cutting, routing and engraving

An ace performer

Cutting it!
When the UYR Group started as a
home-based design agency over 15
years ago, the directors couldn't have
envisaged the success that would
follow.

looming, UYR wanted the machine
delivered urgently and AG/CAD duly
obliged, enabling the KM727A to be
installed at the same time as the company’s
new Agfa printer.

Within a few years, the agency evolved to
occupy its current niche as a full design,
print and production service and, before
too long, its growth was such that it had
acquired its first AGFA Anapurna M4F
flatbed and roll-to-roll printer, which
enabled it to print POS designs onto a wide
variety of different media and to attack
many new markets. However, despite
being able to print onto most materials,
UYR could only hand cut simple forms and
shapes, a state of affairs that only changed
when the Pontefract-based company
acquired a KASEMAKE KM727A cutting
table from AG/CAD at the end of 2012.

Dan Prescott continued: “ Since our work for
the retail sector is growing, it made good
sense to acquire an entry level CNC cutting
machine at the start of the new contract so
that we could instantly put it to work in a
production environment. What’s more,
since being able to cut the 1500 parts in
house equated to a saving of £5,000, this was
instantly offset against the machine’s cost."

Recalling the purchasing decision UYR’s
Studio Director, Dan Prescott explained:
"Although we were cutting our A3 work
internally with platens, large board printing
was being cut externally. So when we won
a large contract from Ideal Standard for POS
designs manufactured from Corex, and
calculated that the cost of outsourcing the
cutting of 500 of POS designs, each of
which comprised three individual boards,
would be in excess of £30,000, we decided
to investigate the various CNC cutting
tables available!”
Having considered the possible options,
UYR, which employs 44 people, concluded
that AG/CAD’s KASEMAKE KM727A offered
the ideal solution. With a major contract

All of UYR's large format printing is now cut
on the KM727A, improving the accuracy,
quality and consistency of its production.
Dan Prescott observed: "It offers us the
flexibility to manufacture anything, from
prototypes, through to larger production
runs, such as the Ideal Standard project. In
addition, we have reduced externally
processed work and thus gained greater
control over our processes and lead-times."
Since installation, the KM727A is
continuously cutting Corex from 3 to 6mm
thick and Perspex up to 5mm thick,
together with numerous types of foam
centred and rigid foam boards. The ability
to accurately route through Corex has also
improved edge finishes and eradicated any
secondary hand finishing that was
previously required. Additionally, by routing
half way through Corex boards with
specialised cutting tools, the creasing and
folding of Corex 3D POS projects is no
longer beyond the company’s capabilities,

Large panel
processing

more efficiently and machine large
or awkward shapes without
additional processing off the
machine.

Part of the AXYZ 8000 series of
routers from AXYZ International,
the 8010 model has been designed
to handle oversize
sheets of material,
enabling sign
companies to
process large
sign panels

The 8010 router has an impressive
2635mm processing width and a
surprisingly compact footprint and
incorporates twin routing heads. It is
capable of handling two large sheets of
material (up to 10 x four feet)
simultaneously,
a
performance
characteristic that is considered fairly
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A leading supplier of embroidered
apparel,
East
London-based
Speedstitch has enhanced its
production capabilities following
the installation of the latest CE6000
cutter from Graphtec GB.

while folding 3D POS assemblies is also a
simple process.
Highlighting the benefits of the KASEMAKE
CAD Software, Dan Prescott said: “It has
opened up a new realm of possibilities. As a
design studio we create our files in Adobe
Illustrator, but the KASEMAKE machine
automatically converts them into the CAD
system for production. Additionally,
KASEMAKE allocates the correct tool for use
with both the material and application,
while its Parametric feature automatically
provides the forms for 'off-the-shelf' boxes,
POS stands and other templates, which we
can adapt to suit the customer’s
requirements. We enter the required
measurements so that the software can
calculate the corresponding dimensions,
thus eliminating the need for the manual
construction of templates in Illustrator,
which saves a lot of time. For example, a
box design that previously took up to four
hours to complete now takes 10 minutes!”
UYR’s sales team regularly travels the
country to present design prototypes to
potential customers and the KASEMAKE
Software has slashed its prototyping
costs significantly and cut turnaround
times by 75 percent.

rare in the sign industry.
Like all AXYZ routers, the 8010 machine
offers a raft of both standard and
optional production tools to expand its
capabilities. These include an enlarged
21-station Automatic Tool Change (ATC)
facility and AVS (AXYZ Vision System) for
optimum material alignment and
enhanced cutting precision and the
next generation A2MC machine
controller. Other key features include
the new Smart Console incorporating

"Typically a prototype will take up to 10
days from concept through to final
component demonstrations,” said Dan,
“but use of the Parametric feature and the
3D modelling feature enables us to send
customers’ final designs electronically, and
the savings are significant. Now an on-line
concept design is available for a customer
to view within one day as opposed to 10!"
And as if the lead-time reduction and
labour savings in UYR’s design studio
weren’t enough, Dan also credits
KASEMAKE CAD system with providing
further cost reductions and productivity
improvements on the shop floor too. He
continued: "Our production process has
been totally streamlined, with jobs moving
directly from the Agfa printers to the
KASEMAKE machine for cutting, before
delivery to the customer. Not only are we
much faster, we are also using our
workforce much more efficiently too. We
are delighted with it and the opportunities
it has opened up for us, which will help to
fuel our future growth."
For further information
www.uyrdesign.com
www.agcad.co.uk

Recommended by leading Graphtec GB
reseller TheMagicTouch as the best in
its class, the cutter has performed with
outstanding speed and accuracy and
dramatically increased the volume of
work that can be handled. Director
Adrian Birch commented: “Although
the CE6000 is the first installation of its
kind at Speedstitch, which makes it
difficult to draw comparisons with
similarly positioned cutting solutions, it
has performed flawlessly and greatly
increased the speed and accuracy with
which we can produce embroidered
sports and leisure wear. The machine
processes cut vinyl and other materials,

including
those
supplied
by
TheMagicTouch, for the range of
clothing products we supply to our
expanding customer base.”
The CE6000 now offers a much wider
and longer-length cutting area by
comparison with the CE5000 machine it
has replaced. It also provides a
dramatically increased cutting speed of
up to 900mm/sec and a maximum
cutting force of 500gf. Available in three
distinct models offering cutting widths
from 15 to 48 inches to accommodate a
wide range of disparate applications,
the CE6000 also enables a wider than
normal range of materials used in the
print wear and promotional products
industry to be processed with greater
efficiency.
In common with all Graphtec cutters,
the CE6000 features Graphtec’s latest

ARMS 5.0 (Advanced Registration Mark
Sensing) system that provides
unparalleled media plotting and
cutting accuracy through a four-point
rather than the traditional three-point
registration function. Other key
machine enhancements include an
automatic panelling facility for longerlength
cutting
and
tracking
requirements, a choice of operating
modes to complement the user’s skill
levels and a range of different tool
condition settings. Collectively, these
enable much shorter cutting times to
be achieved, leading to increased
profitability for CE6000 machine
owners.

For further information visit:
www.graphtecgb.co.uk

The CE6000 is supplied with a free
Graphtec Studio design and production
software package and is available from
Graphtec GB authorised resellers.

visit:
and

context-sensitive menus for ease of
operation and fast learning, extended Z
axis height and multiple spindle options
(including quick-release tooling).
The AXYZ 8010 will handle a wide range
of materials, including aluminium,
stainless steel, brass, acrylic, copper,
marble, stone, solid woods and
composite boards.
For further information
www.axyz.co.uk

visit:
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cover story

The
passage of light
Digital printing is, by any measure, a
versatile technology and particularly
so when it’s used in combination
with media that embodies physical
properties extending its applicationspace.
Add to that, digital print practitioners
who can claim creativity as a core
competence, and who have both the
processes and skills needed to manage
complex projects down to the last
detail and what you have is a none-toocommon ability to deliver landmarkscale graphic installations on time and
within prescribed budgets.
Fareham-based Bonwyke is one of a
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small number of companies that can
claim the experience and resources
required to realise such complex
design briefs, that also throw up
significant installation challenges.
Recently, it has helped Bonwyke to win
a competitive tender arising from the
redevelopment of the Civic Offices for
Derby City Council, which is extensive
in its scope. The front facade of the
original building has been retained as
part of the works’ plan, but the balance
of the structure has been removed and
newly built. The works extend to four
floors, including the ground floor and
extensive expanses of glazing now
define much of the available office
space within.

Bonwyke worked very closely with
Matthew Hibbitt, Head of Design at
design-architects Corstorphine +
Wright, to achieve the right balance of
colour, opacity and transparency for
the graphics that now adorn much of
the development’s glazing, with
Bonwyke’s Jon Luangviseth using his
pre-press and printing skills to combine
the maximum amount of design
impact, while also maintaining the
required sight-lines.
The design is grounded in geometric
devices resonant of halftones. Planes of
halftone colour occur at various
apparent magnifications, occasionally
intersecting and employing a colour-

counterchange where features overlap.
From these raw elements, pictures
providing much of the ambient effect
are formed and resolve themselves at a
distance. However, when observed at
closer quarters, the pictorial elements
echo the geometric primitives
comprising the design’s foundations.
Taken with the transparent elements
worked cleverly into the printing, the
overall effect works brilliantly in
imposing its presence and in
maintaining the uplifting sense of
space the architectural counterpoint
provides.
The two vast walls in the building’s
atrium, each measuring seventeen

metres tall and seven metres
wide, provided a particular
installation challenge that
necessitated the use of
specialist
access
equipment. Working closely
with BAM Construction’s site team,
Bonwyke employed a scaffold system
and embarked on the application in the
full knowledge that the margin for error
distilled to practically zero, with precise
panel matching providing the key to
maintaining the overall integrity and
presentation of the design.
Bonwyke used Metamark MD5 with a
satin laminate for the wall graphics. Satin
finishes are known to dull contrast,
sometimes to an unacceptable extent,
but in this case, the overall effect is
harmonious and totally in keeping with
the aesthetics of the installation. The
design can be readily appreciated from
any vantage point, without flare from the
ample, mixed source lighting negatively
impacting the overall impression.
Eco-Solvent inks were used to print the
wall graphics and, when used in tandem
with the Metamark MD5 substrate, they
deliver an impactful result that’s
consistent with the colour-ways specified
for the other elements of the project. It’s
a credit to Bonwyke’s expertise that,
despite the wide range of materials and
different ink-sets used, the site presents
as a perfectly coordinated and cohesive
whole.
The interplay of applied graphics and
both available and ambient light has

been managed
to a fine degree. Accent colours realised
in strong, vertical stripes have been
provided in cut and applied Metamark
MT translucent vinyl. Dependent upon
the competing influences of transmitted
or reflected light, the stripes register
either as subtly lit, or as reflecting
elements of colour.
Bonwyke produced and installed etch
effect graphics for much of the glazing
manifestation,
using
design
continuations and themes resonant of
the locality’s history. The applied etch
effects very effectively discharge their
safety obligation, in as much as they
provide the extensive glazing with
immediate visibility, while also
contributing significantly to the overall
effect, but without impairing the passage
of available light.
Metamark Etch Effect films, which feature
the company’s Apex adhesive system,
were used throughout. This optically
neutral adhesive imparts no colour cast
to the applied graphics and is designed
to resist the effects of humidity, which are
known to cause some adhesives to
become milky in appearance. Providing
optical continuity with the glass
application surface, the applied graphics
look crisp and well defined when viewed
from either side.

Bonwyke again
used Eco-Solvent
inks to print parts of
the applied etched
graphics,
thus
providing the films
with a translucent
quality that provides
hints of ambient
colour
that
is
effectively balanced
with the addition of Bonwyke’s own UV
printed ProLAM material.
In total, Bonwyke designed, printed and
installed over one thousand, five
hundred square metres of graphics,
across a variety of application and print
production disciplines, much of it
involving
extensive
pre-press
manipulation. Despite the myriad detail,
the work was scheduled around the
surrounding building activity and the
installation took place over a five-week
period, finishing two days ahead of the
time allotted.
Any of the elements comprising the
installation would stand in isolation as a
quality exemplar of its medium. The print
is flawless, the application precise and
meticulously finished, with both standing
up well to even the closest scrutiny.

David Barr, Project Manager for BAM
construction, commented: “Bonwyke’s
work here has been excellent on all fronts
and serves to underline the positive value
of properly applied graphics.”
It’s a telling remark. Graphics, particularly
those now realised on a landmark scale,
can add a point of emphasis that
harmonises
with
surrounding
architecture and delivers an impact that’s
just as potent, and every bit as enduring.
Thanks to Bonwyke, the demand for this
sort of application is growing, and
hopefully, the market will follow.
For further information visit: www.
www.bonwyke.co.uk
and
www.metamark.co.uk
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fespa 2013 preview

It’s the big one!

Show features
All FESPA exhibitions are renowned for
both the number and quality of auxiliary
features they offer and FESPA 2013 is no
exception – visitors will be able to enjoy a
huge range of exclusive educational
content and hands-on features. In
keeping with the exhibition theme of
‘Destination London’ the Jet Set
conference will take place on Stand
B75N and field a selection of respected
speakers hosting a range of seminars
covering all of the key areas of
opportunity for today’s sign and print
companies.

This year, FESPA, the mega digital and screenprinting
show, which takes place once every three years, more
usually in mainland Europe, will occupy London’s ExCel
exhibition centre on 25th-29th June. Is it worth
attending? You bet your life it is! Val Hirst reports
There are many good reasons why
signmakers and digital print companies
should travel to London’s docklands at
the end of this month, starting with the
fact that they will they be able to see
more than 600 exhibitors showing all of
the
latest
developments,
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enhancements and new trends within
the screen, digital and fabric printing
sectors. And, it seems that they will be
in good company, as, with a few weeks
still to go, visitors from over 123
countries worldwide have already preregistered their attendance at the show.

FESPA Fabric, the
‘show within a show’
returns once again and,
will especially appeal to those
who want to learn more
about all aspects of
garment printing and
decoration, while the Pilot’s
Briefing Zone, will also offer them the
opportunity to gain some valuable hands
on experience at ‘Charlie’s Corner’
under the expert tutelage of garment
print guru Charlie Taublieb and other
experts from within the garment printing
community.
Anyone who wants to
broaden their product
portfolio with the
addition
of
promotional products
will be able to attend the Promotional
Products Business Academy (PPBA),
which is being delivered in partnership
with the CTCO. Visitors will be
encouraged to explore the full array of
promotional merchandise available,
including office products, electronics,
promotional clothing, fashion, sport and
outdoor wear, homewares and
accessories and headwear.

finalists along the way. At this year’s
three-day event contenders will go head
to head on Stand S90S against regional
winners for the ultimate title of FESPA
Global Wrap Cup Masters Champion.
Visitors
using the
show to
spark new
areas of
activity are bound to find just what they
are looking for at the Print Inspiration
Runway, which will be located in the
North Hall. A showcase of innovative
ideas, this feature offers real life examples
of stunning print projects, each of which
will be supported by a full case study.
Those looking to learn more will be
directed to the relevant exhibitors’ stands
to converse with them directly.
Located on Stand Q100N,
the Creative Corner
aims
to
both
showcase the most
imaginative
and
dynamic examples of
printed output and to open up the
dialogue between sign and print
companies and their customers.
Seminars, covering a range of relevant
topics, including packaging, in-store
graphics, interior, outdoor and extra large
format print, will be delivered by
representatives from global brands such
as Coca-Cola, TBWA and Heineken.
FESPA’s
Hall
of
Fame, will
highlight those industry luminairies from
across the world, who their peers regard
as inspirational role models. The top five
nominees and the overall winner will be
announced at the FESPA Gala Dinner on
Thursday 27th June 2013 and thereafter
inaugurated into the Hall of Fame on the
show floor on Friday 28th June 2013.
FESPA’s characteristic crowd magnet, the
Wrap Cup Master Series – the grand
final, will take place in the South Hall.
Since the launch of the Wrap Cup Series
at FESPA 2010 Munich, the series has
enjoyed a series of pit stops at FESPA
shows around the world, picking up

Day one of the show will see the final
qualifying heat giving one lucky vehicle
wrapper a chance to compete in the
grand final. The remaining two days will
host the knock out events where the
overall Wrap Cup Masters Champion will
be crowned on Saturday 29th June 2013.
Days two and three at the Wrap Cup
Masters Series stand will host the
inaugural event – the Cup of Nations the world cup of vehicle wrapping! This
highly anticipated competition will see
National teams compete against each
other for the sought after title to become
the best vehicle wrapping country in the
world!
This time around
FESPA will be colocated with a new
show – European Sign
Expo, which takes place on 25th-28th
June and represents a joint venture
between FESPA and the European Sign
Federation (ESF). This event, which
also incorporates Screenmedia Expo
and is the only European exhibition this
year that directly targets the sign supply
chain, will highlight the latest trends and
innovations in all areas of non-printed
signage and cover everything from
conventional sign and display systems,
through channel lettering and
illuminated displays, to digital signage
networks. It will also host the Sign
Forum, a series of free, seminar sessions
covering all aspects of sign business.
Rebecca Dack of Signs Express, -the UK’s
largest sign franchise company, will
provide marketing advice, while the
design and installation sessions will
consider the role of sign design in
delivering effective messages, and there
will also be a session relating to safe and
efficient
sign
installation
and
maintenance.
A full day will be dedicated to technical
innovation and regulations regarding

sign production and installation and
Denise Flahey of Woop! Recruitment will
discuss the issues surrounding staff
recruitment and retention, an important
topic for all SMEs, including signmakers.
Following its recent introduction of
pioneering technology to capture viewer
engagement data from printed signage,
EFI's Mark McGowan’s presentation on
ROI in OOH is expected to be particularly
popular.
On Thursday afternoon, visitors will be
invited to participate in the Future Sign
Conference, a free half-day event that
fields a strong line-up of international
signage experts who will debate the
current state of the industry and consider
upcoming trends.
Signmakers with an interest in digital
signage will also want to take advantage
of the Screenmedia Theatre, where
sessions will cover digital signage basics,
highlighting best practice for the
creation of digital signage content, plus
an investigation of future trends in digital
signage networks.
But back to the most important feature of
all, the exhibitors!
Over the
n e x t
several pages,
you’ll find a sneak
preview of just some of the many
companies who will be participating at
the event, together with a brief resumé of
the products they will be unveiling there.
And finally, if anyone is in any doubt at all
as to this show’s relevance, just
remember that over l00 exhibitors have
earned their FESPA New Product Wings
and are thus planning to use the show as
their launch pad for brand new and, in
many cases, highly anticipated, products
– shouldn’t you be the amongst the first
to see them? Of course you should!
To register for FESPA and to
obtain a full exhibitor list and
further information on any of
the
show
features
visit:
www.fespa.com/london.
To register for and to discover more
about European Sign Expo visit:
www.europeansignexpo.com
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fespa 2013 preview
Printers

Using as its theme
‘Reliable outcome for a
predictable income’ Agfa Graphics
will be using the show to introduce an
important series of new additions to its
:Anapurna and :Jeti families of UVcurable wide-format printers, and to
launch its :Asanti PDF workflow for sign
and display applications on Stand
C30S.
The first new addition to the :Anapurna
family is the :Anapurna M3200RTR, a
competitively priced 3.2m UV-curable
roll-to-roll printer for the efficient
production of premium quality banners
and displays, which features a new
generation of printheads, to deliver
unprecedented productivity and
quality. It is further complemented with
the launch of the :Anapurna M2500,

On Stand F10S, Fujifilm will
demonstrate its wide-format printers’
capabilities within specially created
zoned areas. These will feature the
high-end flatbed Inca Onset series
and the first showing of the five
metre-wide Uvistar Pro8 roll-fed
platform. Printers from the Acuity
range and the company’s advanced
suite of XMF workflow products will
also be on display.
Colour management via the XMF
ColorPath solution and the
Euromedia range of specialist media

Screen Europe will be presenting the
latest UV wide-format printers in its
expanding Truepress Jet range on
Stand Q41N.
The company will be showing the
Truepress JetW1632UV flatbed UV
printer, which will be used to
demonstrate the significant benefits of
Screen EQUIOS workflow automation
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which offers
the same versatility as the :Anapurna
2050, offering six colours and high
density white in a 2.5m platform and
supporting both flexible and rigid
substrates with its unique hybrid belt
feeding option.

The Mutoh stand (M20S) will be
divided into three dedicated zones to
demonstrate solutions relevant to rollto-roll and rigid sign and display, indoor
and digital transfer and direct-to-textile
printing applications.

plotter/cutter running alongside the
recently launched ValueJet 2638 and
1638 dual-head printers, which won the
product award in the Solvent/Latex and
Grand Format roll-to-roll printer awards
at SGIA last year.

New printers and plotter/cutters to be
shown include the ValueJet Hybrid VJ16117H printer and the ValueCut

For further information
www.mutoh.eu

In addition, visitors will be able to see
the new :Jeti Titan X, a flatbed printer
that enables users to set it up according
to the specific parameters of each print
job, resulting in optimised productivity,
quality and cost ratio.

Mimaki promises that visitors to its
stand (J5S) will be able to see a host of
exciting new products including the
debut of the Mimaki JV400-SUV inkjet
printer, the new, top of the range,
flatbed LED UV Mimaki JFX500 printer
and the Mimaki UJF-6042 high end, A2
format flatbed LED UV.

For further information
www.agfa.com

visit:

will feature on other zoned areas of
the stand.

Other stand delights will include the
Mimaki JV400 latex printer in action,
together with its unique white and
orange and green configurations, the
award winning UJF-3042FX and UJF3042HG A3 flatbed LED UV printers,
together with its brand new CG-SRIII
range of cutting plotters, which are
designed to help sign and print

visit:

HP will be showing its extensive range of
HP Scitex and HP Designjet printers,
together with the latest HP Latex and UVcurable ink technologies on Stand
H50S/H80S.
In addition, HP Latex ink technology and
the new HP WallArt range of design

companies
to
improve
productivity and profits.

their

Mimaki Europe can also be found at the
Fespa WRAP Masters Cup, Car
Wrapping contest and the Promotional
Product Business Academy throughout
the show.
For further information
www.hybridservices.co.uk

visit:

Epson will showcase the versatility and
productivity of its latest SureColor wideformat inkjet printers on Stand G40S,
where visitors will be able to browse a
wide selection of POS, signage, sports
apparel, decorated giftware, gadgets
and interior décor applications printed
onto a broad range of substrates.
Machines on display will include three
64-inch SureColor SC-S wide format
printers; the 44-inch SureColor SC-T
printer; and two SureColor SC-F dyesublimation printers, the latter of which
are the first in this sector in which every
component, from ink and printhead, to
printer chassis and optional accessories,
are all designed and manufactured by
one company.

software, media, printing and finishing
solutions will be used to demonstrate the
huge potential for textile printing and
soft signage applications.
For further
www.hp.com

information

visit:

The recently launched 64-inch SOLJET
PRO4 XF-640, which is reputedly the
company’s fastest wide-format printer
to date and thus appropriately
dubbed ‘The Beast’ will be
demonstrated on the Roland DG
stand (P302S). It provides nine-colour
printing and a host of new production
enhancements, including a maximum
print speed of 102 square
metres/hour.

The printer will be demonstrated
alongside the SOLJET PRO4 XR-640
printer/cutter and the latest Eco-Sol
MAX 2 eco-solvent inks, offering an
expanded colour gamut and faster
drying time. Representing the bestselling VersaCAMM series of machines
will be the VersaCAMM VS-640 printer.
For further information visit:
www.rolanddg.co.uk

In addition, Epson will demonstrate the
new Display Trans Media Kit, an inkjet
alternative to traditional silver halide or
Duratrans backlit products. Developed
with ILFORD for use with the Stylus Pro
11880 aqueous printer, Display Trans
Media Kits produce images for backlit
applications that meet demanding client
expectations with matched image
quality, even in dense blacks and skin
tones.
For further information
www.epson.com

visit:

For further information visit:
www.fujifilm.eu

and PDF Polisher file optimisation
software, together with a new
Truepress Jet wide format printer that
will be making its global debut at the
show and will further expand the
Truepress range.

With over 20 years experience
in the digital and screen
printing industries, DYSS will
be showing its Apollo UV and
X7 and X5 printer series on
Stand N15S.
All three
machines offer versatile head
configuration and ease of use.

For further information visit:
www.screeneurope.com

For further information visit:
www.dyss.com

On Stand B5S, EFI will be using the
occasion of FESPA to showcase
products from its powerful integrated
portfolio that includes digital front-end
servers; super-wide, wide-format, label
and ceramic inkjet presses and inks;
production workflow, web to print, and
business automation software, plus
office, enterprise and mobile cloud
solutions, all of which are designed to
enable users to produce, communicate
and share information in an easy and
effective way, while also enabling them

to increase
their
profits,
productivity, and
efficiency.
The company’s awardwinning product line
includes Fiery Digital
Print Solutions,
VUTEk
Digital
Inkjet Solutions, Wide
Format Digital Inkjet Solutions, and
Jetrion UV lnkjet Systems.

For further information visit:
www.efi.com
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fespa 2013 preview
Printers

Seiko Instruments GmbH (SIG) will
show its new signage printer on Stand
G60S, together with its unique solvent
based fluorescent NEON Ink for use on its
W series of printers, which facilitates the
creation of imaginative signs and graphics.
Other products on show will include

SIG’s popular ColorPainter H2P high
productivity printer that uses a large
capacity ink delivery system to deliver
SIG VX inks, thus significantly reducing
both setup times and ink costs.
For further information
www.seiko-instruments.de

visit:

integrated fixation, to facilitate the output
of colourfast printed textiles from an allin-one unit.

On Stands E35N and E30N,
MTEX/POD Iberia will be showing its
recently launched MTEX 1800 direct-tofabric sublimation printer, which features

Following its acquisition of Océ,
Canon (Stand H53) will show an
expanded portfolio of roll-to-roll UV
flatbed printers and digital cutting
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Visitors will also be able to see the MTEX
500, which features an adhesive belt that
is designed to hold both knitted and
woven fabrics. It is available in two
versions, the MTEX 500P, which is
specially adapted to print onto
polyamide, lycra and stretched fabrics,
while the MTEX 500C version is suitable
for use on non-stretched fabrics. Both
machines can be used in conjunction

tables. Key products in the Océ
range include the Arizona 480GT,
ColorWave
650
featuring
CrystalPoint imaging technology

On Stand P44N, SSE Worldwide
will be showing its eagle range of
small-format UV LED flatbed inkjet
printers. The Eagle 30 and 60
machines use CMYK and white inks
as standard and are capable of
handling both flexible and rigid
substrates up to a depth of 25cm.

with a large range of textiles, including
cotton, polyamides, silks and nylon.
In addition, the company will also be
using the occasion of FESPA to unveil a

Special features include Epson DX5
printheads, a more cost-effective
bulk ink system, easier loading and
unloading of the print bed and
dedicated Whiterip software.
For further information visit:
www.sseworldwide.co.uk

further two new machines!
For further information visit: dpiuk.com

and CS9360 printers. The ProCut
digital flatbed cutter will also be
shown.

Spectrophotomer for use on a wide
range of wide-format printers
managed by just one host device.

Other products on display
will include the Canon
imagePROGRAF iPF6450 and
a w a r d - w i n n i n g

For further information, visit
www.canon.co.uk
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fespa 2013 preview
Cutting, routing and engraving

Graphtec GB will
demonstrate four ranges of
plotter/cutters and a new highperformance scanner on Stand Q67S.

The products include a
new and upgraded
version of the flagship FC8600, which
replaces the FC8000, the new and
affordable CE6000 series of large-format
machines, the CAMEO and recently
launched Portrait additions to the family of
Silhouette desktop cutters and the new
CSX530 high-performance scanners.

important performance
enhancements
by
comparison with the CE5000
series it has now replaced,
including a much wider and longer-length
cutting area, a radically increased cutting
speed of up to 900mm/sec and a cutting
force of 500gf.

Significantly, the CE6000 series of
plotter/cutters offers a number of

For further information
www.graphtecgb.co.uk

visit:

Its most recent introduction is
a feature-rich A4 laser, which
comes
complete
with
professional laser software
and offers the ideal solution
for those who wish to employ
laser-cutting technology, but
have limited space.

On Stand B34, Trotec will
introduce Trotec Laser Remote,
reputedly the

first IOS App to control a flatbed
laser. The company will also
showcase the Speedy 300 flexx and
the 400 and 500 laser systems that
feature the I-Cut vision-based digital

finishing system for both rigid and
flexible materials.

For further information visit:
www.summa.be

Following the successful launch of
the G3 and S3 series of digital
cutters, Zund (Stand C20S) will
introduce the Zund Cut Center 2.0
software suite. This includes a
number of new production
enhancement features, such as the
XML interface that enables

integration of production data into
the production planning system.
The Zund Board Handling System
(BHS) is designed for fully automated
and unattended production.
For further information, visit
www.zund.com

For further information
visit: www.keencut.co.uk

world’s only genuine portable
vertical panel saw range offering
multiple sheet size processing. The
economically priced ZM12 moving
column vertical panel saw featuring
the new ZK Cleancut router
head attachment will also be on
display.
For further information visit:
www.zakput.co.uk
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This new machine, which builds on
efficacy of the S Class, offers a number
of new features that are designed to

maximise both its speed and
performance. These include a faster
processor, with an
Ethernet
connection, which makes it possible
for the machine to be sited further
away from the operating computer,
together with improved media
flanges.

Keencut will be showing and
demonstrating its broad
range of cutters on Stand
M1S,
including
new
innovations that will help to
change the way in which
printed signs and graphics
are made and finished.
Guaranteed for five years
under all working conditions,
Keencut’s manually operated
cutting systems can even be
used by novices to produce
premium results.

visit:

On Stand M93N, Zakput will be
showing the Zapcut
ZK8, described as the

For further information visit:
www.hpclaser.co.uk

On the Stand A67S, Summa will
exhibit its wide range of vinyl and
contour cutters, as well as its advanced
flatbed cutter, while also introducing
its new S Class 2 (S2) cutter, the
innovative successor of the S Class
cutter.

For further information visit:
www.troteclaser.com

On Stand F35S, Esko will
demonstrate its broad range of
software and hardware solutions that
can be seamlessly integrated into any
sign and display production chain. Key
products on show will include the
flagship Kongsberg I-XP24 cutting table,
the I-cut suite of pre-press and
workflow software and the ArtisCAD
and Studio software programs for
structural and 3D design. For the third
time, FESPA has chosen Esko as its
global software and finishing partner.
For further information
www.esko.com

The specialist suppliers of
Laserscript
CO2
laser
engravers and cutters, HPC
Laser is showing on Stand
N85S, where it will be
displaying a range of laser
cutting machines that can be
used to cut, engrave and mark
a wide range of materials,
including laminates, metal,
glass, acrylic, textiles, wood,
paper, card and leather.

A selection of new and established
cutting tools will provide the
centrepiece of Industrial Tooling
Corporation’s stand (A3S). They
include the new 2041 series of cutters,
the addition of three flute cutters to the
2091 series and the 2121 series of extralong cutters for machining difficult to
reach surfaces.
A new coating for the popular 3061

series for machining
stainless steel and similar
quality materials, an
extension of the 180 and
the 4071 series of cutters
complete
the
ITC
offering.
For
further
information
visit:
www.itc-ltd.co.uk
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fespa 2013 preview
Materials

Ultra Board, a range of lightweight
and sustainable display panels for use
within the retail, internal signage,
exhibition and design sectors, will be
showing on Stand G17S.

Visitors will be able to view a variety of
boards designed for specific
applications, such as Graphic board for
use in conjunction with most screen
and digital printing projects and Ultra
Board Fire, an ideal solution for those
seeking an eco-friendly, Euro Class D
fire rated alternative to PVC, which is
also appropriate for screen and digital
printing and can thus be safely used in
areas where fire safety issues are a
primary consideration.
For further information visit:
www.ultraboard.co.uk

range of innovative one and twoway vision window graphic films,
with a special focus on the PolyFLAT
back-lit and light-stop options. The
latest FusionFLEX banner materials
for Latex printing and the PolyRAFIA
and CROSS-WIND banner and
complementary magnetic media
will also be shown.
A major attraction on the
Guandong stand (K60S) will be a

The Arlon Graphics stand (G20S) will
feature several new vehicle wrap films,
including the new Series 2300X, a
specialty textured cast wrap film, which is
available in Carbon Fibre and Brushed
Metal finishes, plus a wide array of colours,
including black, white, red aluminum, and
army gold, and which features the
company’s X-Scape Technology to
ensure ease and speed of use.

For further information visit:
www.guandong.eu

The theme of the Avery Dennison
stand (A44S) will be ‘Supreme
Performance’, and thus reflect the
company’s products and their
capabilities, including its sustainable PVCfree, high-performance vehicle wrapping
materials and new Latex-compatible
printing films.
Key new products will include the
TMP7000 Truelmpact PVC- and
Phthalate-free self-adhesive films,
together with their partnering range of
TOL7000 digital laminates, and which
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Avery will also use the show to promote
its Colour Matching Service, global
network of approved converters and
installers, together with the online Avery
Academy.
For further information
www.averydennison.com

visit:

Grafityp UK will be showing a full
range of signmaking and vehicle
wrapping films, including the popular
Grafitack, Grafiprint and Graficast
ranges, together with the AutoFX
special-effect options selection of
self-adhesive vinyl materials.
Visitors to Stand P22S will also be
able to see examples of print-and-cut
solutions from Roland DG in the
VersaStudio,
VersaCAMM
and
VersaUV product ranges, as well as
ValueJet printers from Mutoh, while

the new RX series of vinyl cutters from
GCC and laser engravers from
LaserPro will complete the Grafityp
offering.
For further information visit:
www.grafityp.co.uk

Another new product on display will be
Series 2600LX Ultimate PremiumPlus
featuring Automotive-X Adhesive, which
offers a vibrant selection of colours that
will be further expanded in the near
future.
For further information
www.arlon.com

visit:

APA, who will be demonstrating a
wide range of signmaking and
vehicle wrapping films on Stand
C46S, will be majoring on the
topical
theme
of
vehicle

‘Wrapping the world’s transport since
1995’ will be the theme of the KPMF
stand (Q65S), where the big red
Routemaster bus will be taking pride
of place. New vinyl film concepts,
including a special-effect film for
vehicle customisation, based on a

offer a viable sustainable alternative to
polymeric films, together with MPI 1950
Latex Cast, which has been specially
developed for use with the HP Latex inks
and printer platform.

partnership
approach
with
customers, will be introduced at the
show.
For further information, visit
www.kpmf.com

personalisation and promise visitors
some dynamic creations!
For further information visit:
www.apaspa.com

fespa 2013 preview
Materials
designed to open up exciting new and
profitable markets for convertors and
printers on Stand N5S.
Recognising the potential for growth
within the interior design sector, MACtac
films now offer users a wide selection of
creative alternatives to more traditional
decorative materials, which also provide
greater flexibility in terms of both
application and removability, thus
enabling the creation of truly imaginative
and memorable effects very cost
effectively.
MACtac will be showcasing the latest
developments
in
self-adhesive

technology, including an impressive new
range of films and laminates that are

substrates, including some of the 74
products from its Coala collection for use
in conjunction with large-format printers,
which will be showcased as table
wrapping, exhibition and display
materials, and window and floor graphics.
The comprehensive collection, which
comprises of 20 products for use with
water-based inks and 54 for solvent, UV
and latex ink, features a broad range of
papers, self-adhesives, banners, textiles,
wallpapers and speciality media.
Antalis will also be showing the Orafol
range of plotting vinyls, digital vinyl and
laminates, together with a display of
popular products from 3A Composites,
such as Smart-X, Dibond, Kapa and Forex,
as well as materials from Drytac and and
Nu:Stone.
On Stand F58S, Antalis will be showing
a wide selection of sign and display

On Stand N75N, Neschen and its UK
Distributor, ArtSystems,
will team up to debut a
dynamic range of

For further information
www.antalis.co.uk

visit:

wall coverings and retail display media,
which will also feature as stand
decoration.
Visitors will be able
to see the new
N e s c h e n
Solvoprint
Window Grip Ultra
Clear, which is
designed to fulfill
the demand for a true
clear film media for window
graphics. Developed for use with all
current digital printing technologies, it

For further information
www.mactac.eu

visit:

Large-format
digital
printing
materials, including CAD/CAM vinyl
materials, car wrapping films and
industrial adhesive tapes, will be
shown by ORAFOL on Stand Q10S.
A full range of tuning films and
different grades of Stone Guard films,
together with new colours for the
ORACAL 970 Premium Wrapping
Cast Film will also be shown as part of
live car wrapping demonstrations.
For further information visit:
www.orafol.com
NE Plastics will be demonstrating its full
range of rigid sheet and roll-to-roll media
products along with examples of its inhouse fabrication processes.
The company offers an extensive
stockholding of flat sheets that can be cut
to shape (as well as cut to size), polished
and drilled, to provide a complete
bespoke fabrication service.

New speciality products, including a
colour film for the decoration of
exterior walls and a rear projection
film, will be shown by ASLAN on
Stand G15S. They complement the
company’s existing range of selfadhesive films that are suitable for use
on difficult and apolar surfaces.
For further information visit:
www.ASLAN-schwarz.com

is specifically designed for use in shortterm indoor and outdoor applications
and is easily removable at the end of its
useful life, while its special clear coating
provides excellent scratch and water
resistance.
The stand will also offer demonstrations
of Neschen’s comprehensive wall
covering media, including the
innovative Erfurt wall covering range
and the HP Wall Art Solution.
For further information visit:
www.artsystems.co.uk

New products featured on Stand P56S
will include the latest Foamalite foam PVC
products, which have been dramatically
enhanced for use in conjunction with
digital flatbed printing, the all new 'wall
legend' digital wallpaper, plus Ilford’s
range of roll-media, including its new
nano solvent range.
For further information
www.neplastics.co.uk

Showing on Stand J38S, Cgate will
be displaying its
wide range of flexible media for use
with large format printers using all
current ink technologies, together
with a selection of rigid media, such as
aluminium composite panels (ACP),
free form PVC and foam board, plus a
variety of popular display products
and light boxes.
For further information visit:
www.cgategroup.com
As a market-leading supplier of sheet
material, 3A Composites will be showing
its a wide variety of premium quality
branded products, such as Dibond, Forex,
Kapa, Smart-X, Foamalite and PET on
Stand D30S
For further information
www.averydennison.com
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Brett Martin will offer visitors the
opportunity to view its complete range of
semi-finished
specialised
plastic
substrates for the print and display sector
on Stand Q74N.
The company’s popular Foamlux range
has been further expanded with the
addition of exciting new shades,
including Neon Pink, Neon Green,
Raspberry and Black Sparkle, thus
bringing the total number of colour
options up to 19.
In addition, visitors will also be able to
view Foamalux White, a bright white
substrate that is particularly suitable for
use with digital printing technologies,
Foamalux Ultra, which features a high

Sihl, whose name is synonymous with
the production of coated and refined
papers and films, will be showing its
ranges of vinyls, banner and backlit
materials and canvas for use in
conjunction with inkjet printing

Lintec will be showing its latest
range of printable PVC-free window
graphics films and label substrates on
Stand N45S. All of the films offer
excellent see-through vision and
enable photographic-quality images
to be printed in vibrant colours.
Products on show will include
the UV-printable E-2200ZC and
eco-solvent printable E-1000ZC
films, in addition to the
E-1000ZC matching over-laminate
that provides a scratch-resistant

On Stand B48S, Spandex will be
offering a range of customer
incentives, including a Brand Bag with
swatches worth over £150, a USB
storage device and an updated vehicle
outline DVD. Visitors will also have the
opportunity to win an iconic 3Msponsored Vespa motorcycle wrapped
in the 3M Scotchprint Car Wrap Film
Series 1080.
Spandex will also be demonstrating
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Ritrama will be using the occasion
of the show to highlight its range of
innovative materials, including ecofriendly products, together with its
RI-WRAP range and creative
wrapping materials, such as
Cyberprint, a printable silver mirror
effect material and Cybershield, a
printable high chrome effect film
that is almost impossible to
damage, as will be illustrated during
a
live
vehicle
wrapping
demonstration.

gloss PVC surface and Foamalux Xtra,
which comprises up to 80 percent
recycled content in its black core.
Other products on display will include a
wide array of transparent sheets,
including Brett Martin’s new PETg,
Marpet-g, plus Marcryl Acrylic, a premium
flat acrylic sheet with a high gloss finish
and Marlon FS, which provides 200 times
more impact resistance than glass, at only
half the weight.

technologies
Stand P40S

on

For
further
information visit:
www.sihl.com

and ultra-clear surface.
The versatile Lumisty window
graphics film, which has the ability to
control viewing requirements by
changing from translucent to
transparent, contingent upon the
viewing angle, will also be on display,
together with a range of durable
identification
and
branding
substrates.
For further information visit:
www.lintecgraphicfilms.com

vehicle wrapping films from 3M, Avery,
Arlon and MACtac, as well as its ownbrand ImagePerfect range of materials,
together with printers from Roland DG,
Epson and Mutoh, cutters from Zund
and Summa, plus the RollsRoller
flatbed applicator. The new “Sign in a
Box” range of ready-made modular
sign systems will also be on display.
For further information, visit
www.spandex.com

For further information
www.brettmartin.com

visit:

Other novel products will include
flocking vinyls, an advanced antigraffiti soft vinyl, an indoor floor
talker and many superior adhesives.
The Ritrama offering, which will be
shown on Stand M30S will be
further complemented with the
series of coloured RI-Mark cast vinyl
that includes the RI-Mark Etch Glass
Series for glass decoration.
For further information visit:
www.ritrama.com

fespa 2013 preview
Materials
Controltac
IJ180Cv3 and the
flagship Controltac IJ380
vehicle wrapping films.

Making its first appearance at FESPA,
William Smith (Stand A64S) will be
presenting new, recently launched or
established products, most of which will
be available for visitor testing and
evaluation using application panels

situated on the stand. A key focus will be
vehicle wrapping.
The company, who will be using the
occasion to introduce 3M’s new Envision
range of products will also be showing 3M

Visitors will also be able to see products
from Arlon, including a new wallpaper
product, which will make its debut at the
show, wall decoration media, the DPF
8000 series of films for application to
difficult or low energy surfaces and the
DPF 6000XRP films for vehicle wrapping,
plus William Smith’s iSee 2 range of films
for total vehicle wraps.
For further information
www.williamsmith.co.uk

visit:

On Stand C156, 3M will launch the first
of the new Envision range of products,
which comprise the Envision Print Wrap
Film 480Cv3 and Gloss Wrap Overlaminate 8548G, together with the
Envision Translucent and Diffuser
signmaking films, all of which are PVCand Phthalate-free, with the latter
optimising LED technology and thus
greatly reducing energy consumption
costs.
3M will also be supporting the FESPA
WrapCut Master Series, a compilation of
eight events over three years, with each
competition featuring an iconic collection
of cars that will serve as a blank canvas for

Contra Vision’s experts will also be on
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Visitors will be able to inspect a wide
selection of photo papers, including
gloss, oyster (satin/lustre), matt and
double-sided, as well as a wide range
of smooth, textured or fibre based
fine art papers and a variety of inkjet
canvases for art, lab and
photography reproduction, all of
which are backed by a wealth of
extensive technical inkjet knowledge
and expertise of ICC Profiling and
colour management tools.
Permajet will also be staging live
demonstrations of its award winning
high performance PermaPROtect
range of varnishes in gloss, satin and
matt finishes and dispensing free
samples!
For further information visit:
www.neplastics.co.uk

vinyl mastery. Visitors will be able to see a
host of vehicle wrapping superstars using
vinyl materials supplied exclusively by 3M
to impress a star-studded line-up of car
wrapping experts.

For further information visit:
www.3M.uk/graphicsolutions and
www.fespa.com/wrapcup

Brook International will be
demonstrating its wide range of
quality fabrics, all of which can be
used in conjunction with all current
digital printing technologies, for a
varied range of applications, ranging
from flags and banners, to high
impact retail and exhibition graphics.

Visitors to Contra Vision's stand
(S25S) will be able to see a greatly
expanded range of profitable
application opportunities for seethrough graphics enabled both by
Contra Vision's Performance range of
perforated materials and its licensed
print technologies.

PermaJet, a manufacturer and
supplier of a comprehensive range of
inkjet papers for all use with all digital
photographic printing applications,
will be showing on Stand P1N.

hand to advise how sign and print
companies
can
harness
its
technologies to enable the creation of
signs and graphics in venues that
would be out of bounds to other
media and thus add real value to any
advertising or promotional campaign.

The company will also be
introducing two new products on
Stand G57S: Lightbox Acrylic, which
is designed for use with lightbox
applications and high impact
graphics and Plainweave WR, which
is suitable for use in applications
where
a
water
repellent
characteristic is required, such as
outdoor furnishings.

For further information visit:
www.contravision.com

For further information visit:
www.brookinternational.com

Addressing the highly profitable décor
sector, Innova Art will be showing its
Décor Art ES media for use with a wide
range of eco-solvent printers on Stand
D34S. Décor Art ES papers combine the
appearance and feel of traditional art
papers with archival properties to match
the chosen eco-solvent printer. They
include Décor Art ES IFA93, which
emulates the rough surface of a
watercolour paper and Décor Velvet ES
IFA94, which features a smooth velvet-like
finish.
Also on show will be the JetMaster range
and a new wallpaper product that is
optimised for solvent printing.
For further information
www.innovaart.com

visit:

HEXIS S.A will be showing its wide
range of CAD/CAM vinyls and
digital printing media on Stand
E25S.
For further information visit:
www.3M.uk/graphicsolutions
and www.fespa.com/wrapcup
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Colorific, which will be showing its
range of high quality alternative inks
designed for use within the wide
and grand format digital markets on
Stand A32S, will also be
introducing its new UV light bar
concept, which will be shown in
conjunction with UV solvent ink.
For further information visit:
www.colorific.com
InkTec will be showcasing its new
range of dye sublimation inks, one
of which is specially formulated for
use with plotters featuring a TFP
head, while a second new product
is designed for use in conjunction
with plotters using DX7 and DX5
heads.
The company, which will be
showing on Stand N35S, will also
be introducing its new eco solvent
inks, which are compatible with
Mimaki, Mutoh and Roland plotters.

On Stand J30S, J-Teck3, which is
celebrating its l0th anniversary this year,
will commemorate the occasion with the
launch of its J-CUBE RF40/KF40 series of
digital inks for dye-sublimation and direct
to fabric printing onto polyester.
The series, which features J-Teck’s
exclusive Cluster Technology comprises JCUNE RF40 for use on printers using Ricoh
printheads and J-CUBE KF40 for use in
conjunction with printers with Kyocera
printheads. Both options, which are
available in CMYK and deliver bright and
vivid colour, as well as excellent image
definition, have been thoroughly tested

Sun Chemical will be showing its wide
range of Ink and coating solutions for
use with the full gamut of screen and
digital printing applications on Stand
B20N.
Visitors will also be able to see
presentations of ink technology for use
on glass substrates and traffic signage
that offer both extended outdoor
durability and compliance with the
latest EU standards and which are
matched to specific traffic colour
requirements and reflectance. .
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on dedicated printers to meet the
demand for inks to suit the new
generation of printheads.
For further information
www.j-teck3.com

visit:

Visitors will also be able to see the
JETRIX series of true flatbed UV
printers that provide a perfect
solution for the production of
indoor, outdoor and industrial
graphic applications, together with
InkTec’s second-generation models
that are designed to appeal to the
sign and advertising sectors.

Sawgrass Europe will be
presenting its complete range of
digital printing inks for sublimation
and pigment digital printing
applications on Stand N55N.
All Sawgrass inks deliver superior
lot-to-lot consistency, rich colours,
high-density
blacks
and
exceptional print reliability, as will
be demonstrated during the show.
For further information visit:
www.sawgrasseurope.com
Sensient
Imaging
Technologies, a pioneer in the
development of sublimation inks
for textile printing, offers a wide
range of inkjet inks for sublimation,
including solutions for most
industrial printheads.
This year, Sensient has become a
key partner of the E.Volution
project, the aim of which is to
reduce the amount of water used
when printing onto polyester
textiles. More information on both
this
and
the
company’s
development of pigmented,
water-based inkjet inks and their
usage in industrial applications can
be found on Stand D40S.
For further information visit:
www.elvajet.com

For further information visit:
www.inktec.com

SunJet will be presenting its capability
in the joint development of graphics
and industrial inkjet ink solutions with
OEM partners and in collaboration with
all of the major printhead
manufacturers and there will also be
enhancements to SunJet's wide range
of conventional UV and UV LED curing
ink platforms, which are tailored to suit
individual OEM needs, in terms of print
speed and press architecture.
For further information,visit:
www.sunchemical.com
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Corporate sponsor of
FESPA
Fabric,
Kornit
Digital
(Stand G15N) will
show examples of its
direct-to-garment
and
digital roll-to-roll textile printing
innovations. Key to the company’s success
has been the NeoPigment printing
process that claims to have changed the
concept of digital textile printing, whilst
also avoiding its perceived drawbacks and
providing a more eco-friendly alternative
to dye-based solutions.

Nova Chrome UK, a leading UK
supplier of dye sublimation
equipment and supplies, will be
demonstrating the efficacy of its
products during the course of the
show on Stand F5S
It will also be presenting its widest
range of products to date,
including ChromaLuxe Aluminium,
Unisub wood and plastic, glass,

TheMagicTouch will offer the ultimate
affordable solution for the production of
full colour transfers to decorate a vast
range of garments and textiles, plus
hundreds of non-textile applications on
Stand F66N
The company will also demonstrate its
Paradigm II, a digital add-on for screenprinting carousels and the new Allegro
roll-to-roll printer that uses the
NeoPigment process as its core function.

For further information
www.kornit.com

visit:

Merlin Transfers will be showing its
wide range of products for use in
garment
decoration
and
personalisation on Stand G48N,
including equipment and materials
for dye-sublimation.

fabrics, ceramics, aluminium and
much more, together with a
selection of heat presses,
printers and the Sawgrass
SubliJet inks for use with
both Epson and Ricoh
printers.

These include Merlin Flex garment
film, which offers easy weeding and
positioning, while also providing
remarkably
durable
images,
together with laser and inkjet
transfer papers for use on light and
dark garments, plus its single-step
self weeding paper.

For
further
information
visit:
www.novachrome.co.uk

Products on display will include the new
TMT/OKI LED desktop digital printers,
which feature full colour capability,
together with a white toner option,
which when used in conjunction with
complementary transfer papers, offer the
ultimate in affordable dark garment and
product decoration.
The company will also be showing its
extended range of MagiCut products and
introducing the new Neon and Sensation
effect reflective products that are suitable
for both embroidery and plotter based
garment transfers. These complement
the arrival of the new Graphtec CE6000
plotter/cutter range that offers

outstanding value for money and unrivalled reliability.
Other new items on display will include
the Planx range of bespoke wooden signs
that are easily decorated using the CPM
transfer paper.
For further information
www.themagictouch.co.uk

visit:

On Stand K18S, Berger will be
displaying a wide range of printable
textiles up to 505cm, for use with all
digital printing technologies. These
include textiles suitable for use with
dye sublimation printing, both direct
and via paper transfer, and with UVcurable, latex solvent and waterbased inks, all of which can be used in
conjunction with light boxes,
frameless housings, banners, pop-ups,

flags, and stretched canvas for a wide
array of sign and graphic applications.
Additionally, visitors will also be able
to see Berger’s complete range of
accessories for textile finishing, such
as flat-profiles, loop and hook tapes
and flag belts.
For further information visit:
www.bergertextil.com

The company, who will additionally
be showing papers suitable for use
on substrates such as glass, wood,
and leather, also offer special
packages that combine low cost
mug presses, Ricoh dye-sub printers
and a Silhouette A3 cutter.
For further information visit:
www.merlintransfers.com

On Stand N25S, Coldenhove Papier
will be offering its complete range of
transfer papers for digital dye sublimation
under the Jetcol- brand, which can be
used in conjunction with water, oil and
solvent based inks for printing on to both
textiles and hard substrates.
In addition, Coldenhove will also be
offering dedicated solutions, such as a
thermal adhesive transfer paper that aims
to reduce waste to an absolute minimum
and its latest Xtreme range that facilitates
high-speed printing and drying.
For further information
www.coldenhove.com

visit:
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On Stand D32S, Heytex
will show an expanded
range of coated fabrics
and textiles, including a
PVC-free
recyclable
option. Products include
the HEYtex digitex
decoflex knitted fabric
and the HEYTex digitex
eclipse, reputedly the
first foam-coated blockout material with a
maximum width of five metres.
The company will also demonstrate
its impressive Heytex backlit five
metre square light box incorporating

a seamless digitex Heylux backlit
textile.
For further information, visit
www.heytex.com
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SA International (SAi) will use the show
to demonstrate recently-introduced
solutions, that are designed to further
enhance the feature-rich SAi FlexiFAMILY
of software that offers a solution for any
sign or print business, from initial design
to final output, with integrated job
management designed to increase
productivity and workflow.

include useful web-based
tools, which enhance the
way that sign and print
companies do business,
together with the awardwinning SAi PixelBlaster
print-to-finish production
software for large-format
print businesses

On Stand H45S, visitors will be able to
see the SAi Flexi Cloud and SAi
PhotoPRINT Cloud innovations that

For further information
visit: www.ThinkSAi.com

Clarity Software, which offers one of
the most popular MIS software

Optimus will be showcasing its
award winning Optimus Dash
Management Information System on
Stand E3S
Designed specifically to cater for all
methods of digital, screen and
specialist print production and
regardless of whether it is harnessed
by one or 100 users, Optimus can
become an integral part of a
company’s strategic decision

ONYX Graphics develops and markets
production workflow software, which is
designed to help sign and digital print
companies to reduce printing costs and
increase productivity.
Visitors to Stand H17S will be able to
see the latest RIP technology, ONYX
Thrive, which, Onyx claims, is the only
true end-to-end PDF workflow product
for large format digital printers based
on Adobe PDF Print Engine
technologies. The SmartApps family of
Adobe Plug-ins, include products that
help companies to work smarter by
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Shuttleworth will be showing the latest
developments to its powerful integrated
MIS package on Stand M88N.

Graphic arts specialist Tharsten
(Stand
P45N)
will
be
demonstrating the software,
services and online support
centre it offers customers to
facilitate optimisation of their MIS
solutions.

packages amongst print and graphic
display companies around the world,
will be demonstrating the latest 4.3
version of its Clarity Professional MIS
module on Stand M38S. Designed to
help users manage their roll stock by
offering highly sophisticated functions,
it enables users to nest jobs to rolls in
the most efficient way, track stock
usage and allocate work to off-cuts,
thus minimising stock handling, while
also significantly conserving funds.

making, as key trends showing
bottlenecks and profitability are
easily highlighted, thanks to the use
of software modules that help to
automate the fundamentals of
estimates and job bag creation,
along with an integrated approach
to stock control, purchasing, ecommerce and accounts, functions
that have, in some cases, enabled
companies to quadruple their level
of production!.

In addition, the company will be
demonstrating its new Web to MIS
innovation, which simplifies the
creation and control of a website shop
and enables users to capture web
orders and enquiries directly into their
database and seamlessly process them
through production and delivery.
For further information visit:
www.clarity-software.com

Optimus will also be showing
Optimus Cloud, which demonstrates
a truly integrated solution to
managing Web2Print and MIS job
creation, while Cloud Mobile will also
reveal its real time ordering
capability via an MIS tablet device.
For further information visit:
www.optimus2020.com

For further information visit:
www.tharsten.com

ColorGATE, the developer of
software solutions for the
automation of production
workflows within both the
digital
wide-format
and
commercial printing sectors, will
be showing its award-winning
modular RIP software on Stand
F40S.

visit:

The company will also demonstrate
its Order Lifecycle Management
concept that facilitates the more
efficient management of orders
throughout the production life
cycle by integrating existing
hardware, software and workflows.
The concept has already been
successfully implemented by print
companies across Europe.
For further information, visit
www.hybridsoftware.com

For further information
visit:www.colorgate.com

SmartApps PitStop Pro easily preflights
PDF files and delivers print-ready digital
master PDFs to a workflow from within
Adobe Acrobat, while the SmartApps
VehicleWraps Plug-in for Adobe
Illustrator is for designing print ready
vehicle wraps and SmartApps Sign &
Banner simplifies and accelerates setup
of wide-format signs and banners.

rotary engraving, FilmMaker for use
in the creation of screen films on
inkjet printers and ProfileLab for cnc
machining, routing and engraving.

For further information
www.onyxgfx.com

Visitors will also be able to inspect its
EngraveLab software for laser and

For further information visit:
www.cadlink.com

visit:

For further information
www.shuttleworth-uk.co.uk

The Belgian company Hybrid
Software will be demonstrating
remote proofing options on Stand
A8S. Proofscope Live is an
enhancement of the company’s
Proofscope software that enables
online soft proofing and live
editing, including last-minute
corrections, from a remote location
using any web browser.

The company’s main aim is to
simplify PDF data handling,
colour management, profiling
and process standardisation,
with the goal of making
workflows more productive,
efficient and profitable.

CADlink, the developer of software
products for commercial markets
requiring specialised design, layout
and production tools as well as
integrated, back-end support for
production equipment, will be
showing its SignLab signmaking and
wide format digital printing
software, together with Digital
Factory, its RIP software for use with
wide format and specialty printing
products on Stand B1S.

giving them the job preparation tools
they need.

Designed to maximise opportunities
with customers and prospects alike, the
MIS package also ensures the production
planning system has real time feedback
from the shop floor, thus providing users
with complete control of their
manufacturing processes.

Also on display will be the Supply Chain
Management software, a first for the wide
format industry, which is designed to
enable manufacturers to obtain prices
from their suppliers so they can respond
immediately to their customers, and the
new Business Intelligence Suite; a set of
innovative tools that facilitate real time
analysis.

CADlink stand staff will also advise
on the company’s custom software
development service, which most
recently has focused on the creation
of product fulfillment solutions that
combine graphic design, production
and delivery components.
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Adopting its mission statement ‘Bonding
people, fixing problems’ and promoting a
new ‘green aware’ corporate ID, adhesive,
bonding and welding specialist INNOVA
Solutions (Stand S61N) will be
showing examples of its latest more
environmentally friendly products, as well
as using its presence at FESPA to set up
new European distributors for the
company’s supply chain.
Sustainability and the reduction of
environmental impact are at the heart of
this company’s ethos, with recent
product innovations reflecting an
increased ‘green’ awareness without
compromising the performance and
aesthetics of the final product. Key

products to be shown include the new
and improved NovaBond XS (Extra Shear)
range of high-bond acrylic bonding
tapes, the Glow Brite range of flexible and
rigid photo-luminescent rolls, sheets and

tapes for safety signage and marking
applications and the NovaSol range DCM
(dichloromethane) free plastic welding
cements.

resellers with the best products,
service and support available in the
UK, the DISQ Group comprises Alfa
Display, Eurostand Display, Eve
Products and Promotor Industries
International.

A unique combination of four UK
display product manufacturers

On Stand Q12S, Signgeer will be
showcasing its wide range of
innovative signmaking and vehicle
wrapping tools and sign shop
storage, as well as offering on-stand
demonstrations and exclusive show
offers.
Products on display will include the
Ezy Taper, a print mounter, cold
laminator and tape applicator, which
can also be used for mounting premasked vinyl, and for flood coating.
It features a self-adjusting system
that accommodates thicknesses of
up to 12mm and the 95mm rollers
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brought together under one brand
with the sole aim of providing

are manufactured from a unique
compound that enables the
machine to apply films over uneven
surfaces, including rivets, crevices,
corrugation, steel, glass, banner
materials and Corex.
Signgeer will also be using the show
to recruit new European distributors
for Yellotools, for which it is the
exclusive UK distributor, Ezy Taper
and its own branded products.
For further information visit:
www.signgeer.com

The Group will be showcasing many
new products and services on Stand
P7S, which are designed to support
the
large
format
printing
marketplace. These will include a
new range of iPad holders that can be
used to combine with modular
stands, retail promotional units,
portable displays and counter units,
plus a new linkable banner system

Anchor, which will be exhibiting at
FESPA for the fourth time, will be
displaying its signature range of
products, including magnetic
sheet, magnetic tape and Digi-Film
on Stand N68S.
The only UK manufacturer of
extruded tape, which it offers in
over 400 different bespoke profiles,
plus thousands of rolls of
commodity tapes, Anchor will be
showing its Boutique Magnet
range, which combines superior

For further information
www.innovasolutions.co.uk

visit:

that offers both the seamless
appearance of a pop-up system and
the ease of use provided by roller
banner
systems.
For
retail
applications, DISQ will be presenting
a wheeled version of the world
famous flat pack Promotor portable in
store kits.

Based in Germany, Sachsen Fahnen,
which is one of the biggest screen and
digital print companies, will be showing
a comprehensive range of seating units
with stable foam cores, plus bespoke
cover designs and a series of cushions
and folding chairs that can also be
personalised using customers’ own
graphics.
Other stand attractions will include
Bowflag Premium, a brand new range
of giant feather flags that are available
in four different shapes and which can
be used to feature either single-sided of
double-sided designs.

Vivid, one of Europe's leading
manufacturers of laminating
systems, will be showing on
Stand F42S, where it will
introduce its latest innovation, an
auto-feeder unit for use with the
Matrix MF-530 laminator, which is
reputedly the best-selling single
sided laminating system in
Europe.

Sachsen Fahnen staff will be on hand
on Stand B36N throughout the show
to advise on the vast range of different
custom printed indoor and outdoor
advertising materials it provides.
For further information
www.sachsenfahnen.com

visit:

The company, whose staff will be
on-hand throughout the show to
discuss the many benefits of
lamination with customers, will
also be showing its award winning
Easymount
wide
format
laminators and its Trimfast AFrame multi substrate cutter.
For further information visit:
www.vivid-online.com

In addition, visitors will be able to
learn more about the launch of
international installation support
services aimed at resellers of modular
exhibition and event equipment.
For further information visit:
www.disqgroup.com

holding force with a soft cushioned
feel. Other products on display will
include magnetic sheet and DigiFilm, both of which are supplied in
wide format widths of up to
1600mm, and MAG-WALL, a rapid
change retail concept. In addition,
Anchor will also be presenting its
Neo magnets, magnetic sign
grippers and fridge magnets.
For
further
information:
www.anchormagnets.com
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supplier spotlight

A natural evolution
Applelec has moved a long way from its origins as the manufacturer of gates and
railings to become a leading trade supplier of signs, displays and lighting. Val Hirst
visits the company’s newly extended HQ to trace the path of its evolution

When I first visited Applelec’s
Bradford-based headquarters nine
years ago, I remember that it
employed 15 people and was very
difficult to find. This time around it’s
no less accessible, but the tardis-like
building has, just like Applelec itself,
expanded considerably in the
intervening years in order to house
some of the 55 people the company
now employs, together with its everincreasing product range. The one
thing that hasn’t changed though,
and which is immediately apparent
to any visitor, is the extremely
energising and buzzy atmosphere
generated in its airy open-plan office.
Originally established in the 70s by the
father of the current Managing Director,
Ian Drinkwater, Applelec’s original core
activity was the manufacture of metal
gates and railings, plus housings for
electrical junction boxes. However, by the
time Ian joined the company in 1990 the
demand for these products was already
faltering and, inspired by the number of
local signmakers who used Applelec’s cnc
cutting facilities to make metal cut letters,
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illumination, was further consolidated
with the introduction of LED Light Sheet,
a patented flat LED light panel that was
originally introduced to streamline
signage. The product is now
manufactured in bespoke sizes and
shapes in Applelec’s purpose built LED
antistatic rooms. The manufacturing
process is a fascinatingly painstaking one,
with tiny LEDS initially being soldered
onto metal strips before being carefully
applied to panels of all sizes to provide
perfectly even and bright illumination. As
well as being available in different shades
of white, ranging from cool to warm,
depending on the effect required, LEDS
are also available in different shades to
produce an array of specially staggered or
sequenced coloured light.

Ian, together with Production Director,
Paul Stothers, who originally joined
Applelec as an apprentice, decided to
change direction.
Ian explains: “We knew little about signs,
but our experience in metal fabrication
and the obvious demand for signage
made us take a chance. Once we started
making our own letters, it opened up a
whole new market place.”
The rest, as they say, is history. Applelec
began its foray into the sign sector quite
conservatively with the production of
letters for local signmakers. Now,
however, it is a market leading trade
supplier of flat cut and built up letters,
architectural signs and poster cases,
merchandising systems, LED lighting
systems and, most recently, its best selling
LED Light Sheet product, which has
propelled it into another new area - the
lighting sector.
Remarking on the pace of growth, Ian
modestly maintains that thus far, it has
been purely organic, with products
following naturally on from each other.

He says: “We never had a plan as such; it’s
been more a case of looking out for new
things that we think might appeal to our
customers and in so doing, trying to keep
ahead of the curve. Really it’s been a
natural evolution!”

with another American company,
Permlight Products Inc. a leading provider
of LED lighting systems, which really
helped it to acquire the status of ‘a one
stop shop’ as far as letters are concerned.
Applelec became Permlight’s UK and Eire
distributor, a move that enabled it to
supply the now ubiquitous strip mounted
LED modules in several different colours
and to offer an illuminated letter option
for the first time.

Indeed, Ian’s eagerness to find new things
has taken him to sign exhibitions around
the world and lead to associations with
other manufacturers. For example, when
he identified an unfulfilled demand for
very small built up lettering, he joined
forces with a US manufacturer that was
able to supply seamless built-up letters
just 50mm high. These now form part of
Applelec’s Premium Range, which in
common with its Standard letter range
are supplied in a variety of different
metals, including stainless steel, brass and
copper and remain best sellers.

Ian remembers: “LED illumination was still
a fairly new concept then and although
many signmakers wanted to use it, they
didn’t want the extra complication of
outsourcing LEDs, or the hassle of a
complex fitting job, so the fact that we
were able to supply both letters and LEDs
as one, easy to assemble unit,
immediately appealed to them.”

However, it was Applelec’s relationship

This initial foray into the area of

Recalling the product’s launch at Sign &
Digital UK, Ian admits that signmakers
initially seemed to be rather baffled by it.
He says: “In actual fact, LED Light Sheet
can be used for any application where
there is a need for illumination, such as
signboxes, but its ultra slim profile and
low energy usage makes it suitable for use
in merchandising displays and decorative
installations too, as well as for traditional
lighting applications, which is why we’ve
had such a good response from the
lighting and retail display sectors.”
Ian adds that this in turn has brought the
company into closer contact with a range
of designers, architects and other
specifiers who can positively influence
end-user buying decisions. He observes:
“We only ever sell direct to the trade,
whether that’s a signmaker, shopfitter or
lighting engineer, but these new
relationships give us a wonderful

opportunity to get our products specified,
while also providing us with a lot of
interesting feedback regarding new
trends in the area of visual
communication generally, which is very
useful when we are considering new
products.”
As well as its Bradford HQ, Applelec also
has a sales office in Tring, Hertfordshire,
which is manned by another Applelec
stalwart, Sales Director, Sam Armstrong,
plus another manufacturing facility in
nearby Leeds.
Ian comments: “Now that LED Light Sheet
and our other lighting and display
products are being manufactured here at
Bradford, letter production has moved to
our new factory in Leeds.”
As with Bradford, the atmosphere here is
also very buzzy and reassuringly informal,
with Wayne Ramsden, John Dunster and
Gary Firth leading the team. On the day of
my visit the factory is filled with an array of
letters of every shape and size imaginable,
most of which are awaiting shipment to
customers around the country, it is plain
to see that this is still very much a craft
lead operation. “Where we can harness
technology, we do,” says Ian, “But that still
leaves a lot of hand finishing!”
It’s just as well then, that Applelec
employs staff like Chris Corkett, who is no
stranger to traditional signmaking, having
learned his trade at Oldham Signs. Chris,

who proudly shows
us a photo album
documenting the decades of groundbreaking signage that he has helped to
shape, continues to take great
professional pride in the fact that the
letters he has crafted during his long
career are still displayed all over the world.
He is now generously passing his skills
onto a new generation of young
signmakers, who will continue to do
Applelec proud, when Chris eventually
embraces the retirement he keeps
putting off.
Ian is justly proud of the company’s
record for staff retention, and as he and
Marketing Manager Keri Handley show
me around the newly constructed
showroom, where examples of Applelec’s
new ultra sleek I-Sign Display frames and
signage and LED Light Sheet, used in a
number of innovative ways, abound, he
remarks: “Having a good team around
you is vital and being able to offer market
relevant products is a given, but that has
to be backed up with a good marketing
strategy too, otherwise how will people
know what you can do?”
Marketing featured right at the beginning
of Applelec’s foray into the sign sector
and, under the leadership of Marketing
Director Carl Eastwood, who joined the
company in 2004, has continued to be an
important element of the Applelec mix,
with the company recently unveiling a
brand new logo and a slick new website,

both of which are much more reflective of
its bright, creative and go-ahead ethos.
However, Ian still believes that the main
reason that Applelec has been so
successful to date, is the fact its customers
can implicitly rely on its absolute
confidentiality and discretion.
He continues: “We do everything we can
to help our customers satisfy their
customers, whether that means sending
our electrical engineers to site ‘incognito’,
to help with the more technical aspects of
an installation, being involved with the
design, preparing prototypes or simply
proffering advice, as and when needed.
We are happy to do it all and more. Our
satisfaction comes from seeing our
products being used in the stunning
projects that help to win our customers
further business!”
And if Applelec has a secret to its success,
it’s just been well and truly revealed!
For further information
www.applelec.co.uk.

visit:
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“Once again
,
the show wa
sa
success and real
lived
up to our hig
h
expectation
s…’
Brett Newma
n,
Technical Dir
ector,
Roland DG.

Busy and Buoyant!
When Sign & Digital UK 2013 opened its doors at the NEC at the
beginning of last month, it proved categorically that it’s still the
UK’s premier event for signmakers.Val Hirst reports
Despite the vague mumblings that this
year’s Sign & Digital exhibition was
destined to be something of a washout,
those who made the trip to
Birmingham were rewarded with an
extremely busy and buzzy show, with
the organisers, Faversham House,
reporting that the event attracted 5,677
unique visitors between 30th April-2nd
May and, although at the time of
writing, that figure remains unaudited,
no-one who attended would dispute it.
There is no doubt that the show was a
little smaller than previously, with
several notable absentees amongst the
exhibitors, most of which were the
manufacturers and/or suppliers of
larger digital equipment, who will be
showing at FESPA. However, visitors
were able to view a broad selection of
printers and cutters, materials and
many ancillary items and to enjoy a
greater degree of variety amongst the
exhibits, with a larger number of smaller

stands showing just the sort of things
that are of real interest to the majority of
sign and display companies.
And happily, those manufacturers,
including
Epson,
Hybrid
Services/Mimaki, Roland DG, Mutoh,
MTEX, DYSS and Zund who chose the
show to unveil their latest offerings,
were rewarded with a greater level of
interest and also, it seems, a higher than
usual degree of buying activity.

Show Highlights
Mimaki’s new, top of the range,
flatbed LED UV JFX500 printer series,
proved to be such a hit with Victory
Signs
from
Cramlington,
Northumberland, that it immediately
snapped up a machine and earned
itself the distinction of becoming the
first UK purchaser of the JFX500-2131.

(l to r) Neil and Alan Wood of Victory Signs
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In addition, the company launched
three new products, demonstrated a
wide selection of Mimaki printers and
offered advice, support and ideas via
the Mimaki Learning Zone.

In fact, so successful was the show, that
exhibitors rushed to sign up for next
year’s event, which will take place on
lst-3rd May in Hall 2 at the NEC.

Visitors also enjoyed the free
educational
programme,
which
covered a huge range of topics,

The company, who purchased the
machine from Hybrid reseller Your
Print Specialist (YPS), was so

Other new product developments that
won plaudits from visitors included the
new 2041 Series, which incorporates
an innovative geometry with
enhanced wiper flats and polished
flutes that improve swarf clearance,
three flute cutters in the 2091 Series of
Up and Downcut tools, plus the 2121
Series of extra long cutters for
machining difficult to reach surfaces.
For further information visit:
www.itc-ltd.co.uk

Hybrid Services provided visitors to
the show with an all encompassing
experience on its stand, which included
many inspirational examples of
applications
featuring
printed
wallpaper, high-end acrylic photo
blocks and rigid signage, as well as gift
personalisation, die-cut decals and
sportswear.

including vehicle wrapping, dye-sub
printing, routing, Adobe and Corel
software and colour management,
while the wide range of sessions on
offer at The New Business Theatre also
enjoyed brisk attendance too.

For further information and regular
news
updates
visit:
www.signuk.com

This year's exhibition proved a
remarkable success for Industrial
Tooling Corporation (ITC) as it once
again launched a number of new
innovations from its stand. These
included a coating for the established
3061 Series for machining stainless
steel and similar exotic materials, the
extension of the market leading 180
Series of cutters and the 4071 Series of
cutters for the machining and
chamfering of foamex, plastic wood,
MDF and additional abrasive materials.

www.signanddigitaluk.com
or
follow @signanddigital or #SDUK.

“Ther
vibranc e was a real
y to
visitors the event and
were k
engage
, with o een to
ur
enjoyin
g stron resellers
g sales
Duncan
J
efferies ...”
Market
ing Man ;
age
Hybrid
Service r,
s
impressed by
the speed of the
JFX500-2131, that it was
keen to add it to its printer portfolio.
For further information visit:
www.yourprintspecialists.co.uk
and www.hybridservices.co.uk

The new Mimaki TS500 production dye
sublimation inkjet printer, generated
high volumes of bespoke soft
furnishings during the course of the
show, while the new, top of the range,
flatbed LED UV Mimaki JFX500 printer,

was shown producing high calibre
signage and display boards. The high
end, A2 format flatbed LED UV Mimaki
UJF-6042, was used to output a
selection of high quality packaging
proofing and Mimaki’s JV400 latex
printer was shown running the world’s
first white latex ink and generating two
way window graphics in the process.

Summa and its UK Distributor
ArtSystems teamed up to
debut a new range of print
finishing and vinyl hardware
products including the new S
Class 2 T Series vinyl cutter
range and the new Pneumatic
Oscillating Tool for the Summa
F series flatbed cutter.
In addition to the hardware,
visitors were also able to see
the Arden Impact software
range, which offers new
applications for 3D packaging
and POS design, and when used in
tandem with the F Series cutters
facilitates the production of shortruns or prototypes.

Finally,
the
Mimaki Learning
Zone, which was a
central feature of Hybrid’s stand,
afforded visitors the opportunity to
speak directly to experienced members
of the Hybrid team on topics such as
technical support, application ideas and
new revenue streams.
For further information visit:
www.hybridservices.co.uk.

Canon UK sold an Océ Arizona 460
XT UV flatbed printer to UK-based
print and graphic service provider
C3imaging at the show. The
machine, which will replace the
company's current Arizona 250 GT,
will
enhance
the
quality,
productivity and versatility of the
applications it can offer and also
help it to expand into profitable
new markets.

For further information visit:
www.artsystems.co.uk

The 2.5 x 3.05m Arizona 460 XT
prints onto a broad range of
substrates at 21sqm an hour and
features seven user-selectable
vacuum zones on an oversized
table, thus removing the need for

masking on most graphic arts
media. It comes equipped with six
independent
ink
channels,
including channels for the
application of varnish and white ink.
For further information visit:
www.canon.co.uk
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One of the highlights of Applelec’s
super slick all-white stand was
undoubtedly its sophisticated new I-Sign
system, which is set to be the natural
choice for the display of print and
graphics.

to sign a reseller agreement with Esko
Graphics UK to sell its cutting and
software products in the UK, thus
enabling GPT to add another
important product group to its
comprehensive portfolio of wide
format printing solutions.

The flexible frame and signage system is
constructed in silver aluminium for a
sleek finish and the elegant design,
which also features mitred corners, is
further complemented with an antireflective acrylic cover. Featuring a trim
9mm profile depth, even at the largest
frame size, each wall mounted I-Sign has
a discreet lock to ensure the system is
tamper-proof and the ingenious,
patented, spring mechanism is so well
hidden that even the Applelec team had
difficulty locating it!
Complementary products, including
projecting signs (maximum A4 size),
hanging signs and a desk/table stand are
also available in set dimensions to create
flexible, co-ordinated wayfinding and
interior branding systems and the
seamless frames have a flush finish
which, as well providing the requisite
contemporary feel, also eliminates the

(l to r) Paul Bates of Esko seals the deal with
Stuart Cole and Shaun Thompson of GPT

GPT will be installing a Kongsberg
cutting table in its Reading showroom
and invites all of its customers to visit
its office to see the machine and
software in action.

Graphic Printing Technologies
(GPT) used the occasion of the show

For further information visit:
www.g-p-t.co.uk

Zünd launched its new SonicZ ultrasonic
cutting module for its award winning G3
cutter at the show, which is designed to
enable existing owners of Zünd cutting
machines access to new markets.

collection of dust along the frame edges.
For further information
applelec.co.uk

visit:

In addition to its efficacy in processing
traditional sign-related materials, the
SonicZ’s high frequency oscillation
delivers improved cutting speeds when
used in conjunction with the corrugated
and thicker fluted core boards that are
used for packaging and point of sale
displays and thus enables signmakers to
produce short runs and prototypes for
customers operating within these areas.
V-cut tool..
Visitors to Zund’s stand were also able to
see the S3 flatbed cutting machine that
was originally launched last year, but
which is now available with a brand-new

For Roland DG the event provided
an ideal launch-pad for the
company’s new 64 inch SolJet Pro 4
XF-640, which is affectionately known
as ‘The Beast’. This machine certainly
attracted huge interest, so much so,
in fact, that the demonstration unit
was sold off the stand to Ketteringbased Pumpkin Print by Roland
reseller, SignMaster Systems, on the
second day of the show!
Designed for the production of both
outdoor and indoor applications, the
XF-640, which is the ideal machine for
producing the full range of sign and
graphic applications is compatible
with Roland’s newest eco-solvent ink,
Eco-Sol MAX 2, which offers an
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expanded colour gamut and fast
drying times and also offers a dual
mirrored CMYK ink configuration for
consistent colour imaging.
‘The Beast’ shared the limelight with
Roland’s extensive range of wide
format machines and support
services, but perhaps the best stand
attraction was the regular sighting of
a real life, fully costumed six-foot
‘Beast’, aka James Johnson, the
RolandCare Business Manager, who
took considerable pride in bringing
the monster to life!
For further information visit:
www.rolanddg.co.uk

PrintMAX used the event to
introduce Roland’s range of large
format printers, including the Roland
VersaUV series, the best selling
Roland Versacamm and the new,
popular, SolJet XR-640, while also
offering visitors the opportunity to
avail themselves of the free social
media consultations provided by its
Clarity Software, a regular exhibitor at
the show, which declared that the 2013
event was its best ever, showed its new
Web to MIS innovation that enables
users to build and integrate an ecommerce website with their MIS,
deliver e-mail and web marketing
campaigns, use remote CRM software for

For further information
www.zund.co.uk

visit:

sister company, SocialMAXuk, which
was able to offer some initial action
ideas to help encourage print
businesses to use social media more
effectively.
For further information visit:
www.printMAX.co.uk

sales activity, manage their quoting and
sales process and capture proof of
delivery via a mobile app, all in one
unified working environment.
For further information
www.clarity-software.com

visit:
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Information

One for the road!

Making an impact

With a new government edict covering the manufacture of any road traffic sign due to come into force,
3M is helping signmakers to demystify the jargon. Mike Connolly reports

How long does it take a team of
amateurs to apply a chequer kit to a
quad bike? Well, according to
Bloodrun EVS volunteer Kevin
Thorburn, It took three people three
hours, plus three cups of tea and a
whole box of chocolate fingers!

From 1st July, any traffic/directional sign
erected on a road to which the public
has access must be manufactured in
accordance with a new CE standard, an
edict that applies to any road traffic sign
installed on a public highway, car park,
petrol station forecourt, airport
supermarket or similar.
The new standard BS EN 12899-1: 2007
covers all components used in the
manufacture of road traffic signs,
including the finished product. Mindful
of the importance of this new standard
and the impact it will have on UK sign
companies, David Catanach, Director of
the UK’s governing trade body, the
British Sign and Graphics Association
(BSGA), issued the following statement
in the latest BSGA Newsletter: “Many
sign manufacturers may think that, as
they do not provide signs for use on
highways, the new CE standard does
not affect them. However, Section 64 of
the Road Traffic Regulations Act 1984

defines a traffic sign as ‘any object or
device for conveying to traffic on roads
or any specified class of traffic, warnings,
information, requirements, restrictions
or prohibitions of any description’.
Furthermore, Case Law has established
that any road to which the public has
access is subject to the new CE
standard.”

sign manufacturer involved in the
production and/or supply of signs that
will be used on roads travelled by the
public, including those situated on
private land, must conform fully to BS
EN 12899-1: 2007. Where signs fail to
conform, it will now be unlawful to
place them on the market. Temporary
and gantry signs fall outside the scope
of this standard.

In effect, what this means is that any
Having pioneered the original use of
vinyl-applied road traffic signs 3M,
through its Traffic Safety and Security
division, has again taken the lead by
enabling sign manufacturers to achieve
compliance with this latest CE Marking
requirement. 3M first gained CE
accreditation back in 2006 and has
sustained its status by ensuring that all
of its reflective sheeting materials used
in the manufacture of road traffic signs
have been tested and approved by all
of the certifying bodies, including the
demanding and comprehensive ETA
(European Technical Approval) process.

A helping
hand
As outlined above, from July
onwards, all road traffic signs must
be manufactured in accordance
with a new CE standard or they will
be forcibly removed.
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Not all manufacturers of road traffic
signs are yet compliant with the new CE
marking requirement, but William
Smith, a primary supplier of 3M
materials and a company with a long
and successful pedigree, has all the
necessary qualifications and is a CEcertified manufacturer of road traffic
signs.

For other sign manufacturers who may
be unsure, or even unaware, of how the
new legislation will affect their business,
William Smith can offer all of the advice
and contacts required to achieve
accreditation, or alternatively, can
produce the CE-marked signs on a subcontractual basis until this is in place,
thus enabling customers to feel secure

Since sign manufacturers cannot put a
CE mark on their products unless these
have been assessed as meeting the
performance requirements of BS EN
12899-1: 2007, 3M materials cover all of
these requirements to help speed up
the accreditation process. Significantly,
sign manufacturers must also
implement a Factory Production
Control system in accordance with BS
EN 12899-4: 2007 and here 3M
experience and technical support could
again prove invaluable.
3M has created a specially designed
document
that
takes
sign
manufacturers through the primary
stages of accreditation, as well as
answering a host of frequently asked
questions to enable compliance with
the new standard. It also provides
details of contacts for the principal UK
Notified Bodies (typically, BSI, SGS and
LRQA) who will explain all of the testing
procedures and product requirements
involved to achieve this compliance,
including the ETA requirement that
ultimately allows a product to be CE
marked.
For further information about the
CE Mark requirement and the range
of CE marked products available
from
3M,
visit
www.3m.co.uk/traffic

in the knowledge that all of the
materials and components used meet
the full requirements of BS EN 12899
1:2007.
For further information visit:
www.williamsmith.co.uk/cemarkin
g

Bloodrun EVS, which describes itself as
the North East’s ‘newest emergency
service’, fields a team of volunteer
motorcycle riders who despatch blood
and other small life-saving items, such as
X-rays and test results, out of hours for
the NHS in the North East. And, since it
often needs to access health centres in
remote locations, it uses two 500cc quad
bikes during the winter months
whenever poor weather conditions

make its more traditional vehicles
unviable.
Faced with a need to ensure that the
quad bikes are both distinctive in
appearance and clearly visible, Bloodrun
sought help and advice from William
Smith, who recommended the use of
3M Fluorescent film in Yellow and
Red/Orange for both its durability and
visual impact.
Bloodrun initially used clear film to create
a template from which William Smith
produced the chequer kits. The three
volunteer riders then carried out the
application themselves.
Kevin Thorburn recalled: “On a flat

Sexing up boundary signs
Kent-based charity and social
enterprise RBLI (Royal British
Legion Industries) has invested
over £250,000 to modernise its
sign business, ahead of the
Department for Transport’s
initiative to launch striking
new gateway signs for tourist
destinations.
The Department for Culture,
Media and Sport and the
Department for Transport have
worked closely with the sign
industry to develop new
boundary signs that can
incorporate
full
colour
photographic images digitally
printed
onto
Rennicks
Nikkalite
Ultralite
retroreflective sheeting, to help boost
tourism throughout the UK.
Heritage sites and tourist destinations will
now be able to update their existing
brown signs for vibrant and colourful
new ones that showcase an iconic image
associated with their area.
RBLI, which provides training, jobs,
housing and welfare support for the
Armed Forces community and disabled

surface it was no problem and the front
bumper was easy, although the petrol
tank provided us with more of a
challenge! However, the finished bikes
look great and they certainly stand out –

For further information
www.rblisigns.co.uk

visit:

For further information
www.williamsmith.co.uk

visit:

An end-to-end solution
Avery Dennison Reflective
Solutions
has
launched
TrafficJet, a complete digital
printing system for the road
traffic safety and reflective
signage market that features
equipment, ink and reflective
sheeting, to provide an end-toend, digital printing solution for
work zone signage.

and vulnerable people, already produces
signs for the road and rail industries and
the recent purchase of a MUTOH Zephyr
Digital Printer and Zund flatbed plotter
means the charity will be one of only four
organisations in the country who has the
advanced technology to produce the
new style Tourist Gateway Signs.

which was the whole point of the
exercise!”

sheeting.
For further information visit:
www.reflectives.averydennison
.com

The Avery Dennison TrafficJet
Digital Printing System comes with
a choice of two printers: the eightcolour TrafficJet 1638 and the fourcolour TrafficJet 1324. Currently, the
TrafficJet System is available with
black ink, but seven specially
formulated eco-solvent inks for
work zone sign fabrication will be
available later this year. The
TrafficJet
System
provides
signmakers and traffic authorities
the opportunity to print short runs
of signs, digitally, on a just-in-time
basis, using Avery Dennison
prismatic reflective sheeting
including leading-edge W-11500
OmniCube, and W-9500, W-7500
and W-6500 series fluorescent
yellow, yellow green and orange
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sign directory

The Sign Industry's Who's Who

ADVERTISING,
DESIGN & MARKETING

LED SPECIALISTS

MATERIAL SUPPLIERS

MOULDED/FLAT-CUT
LETTERS

Looking for a
cost-effective way to put
your company on the map?

SCREEN PRINTING

HUMPHREYS SIGNS LTD.
Unit 6, Spencer Trading Estate
Denbigh, N. Wales LL16 5TQ
Tel: 01745 814066
Fax: 01745 815374
Email: sales@humphreyssigns.co.uk
Web: www.humphreys-signs.co.uk

Advertise Here!
For further information contact Val Hirst
on 01623 882398 or e-mail
signdirections@btconnect.com

MANUFACTURERS OF
MAGNETIC MATERIALS

Trade Printers for over 30 years.
Estate Agents board specialists.
Printing on Correx, PVC Vinyl,
Magnetics, as well as digital
printing.
Large or small runs.

CNC ROUTERS & CUTTERS

SIGNMAKERS

PROLICHT UK LIMITED
14, Spire Green Centre
Flex Meadow, Pinnacles West
Harlow, Essex CM19 5TR
Marketing solutions
tailored to client needs
•
•
•
•
•
•

Design for print
Corporate identity & branding
Design for web
Editorial services
Digital marketing
Exhibitions and display

BUTTERFIELD SIGNS LTD.
174 Sunbridge Road, Bradford
West Yorkshire BD1 2RZ
Tel: 01274 722244
Fax: 01274 848998
Email: general@butterfieldsigns.co.uk
Web: www.butterfieldsigns.co.uk
General signmaker offering Project
Management and Sign Design.
Specialist in Neon, Illuminated
Signs and Maintenance.

...plus lots more
Call Ray or James on
01623 883797 for a
no obligation chat

Tel: 0844 412 2230
Fax: 0844 412 2231
Email: ukhelp@prolicht.com
Web: www.prolicht.com
Europe’s leading Corporate Identity
Sign Designers and Manufacturers.
At ProLicht corporate design is
turned into reality. Our commitment
starts at the design and
development stage and continues
through prototyping, production,
project management & installation
throughout Europe. Contact our UK
office for advice and assistance.

DIGITAL PRINT SYSTEMS
SIGN SYSTEMS
SIGN MAKING SUPPLIERS

BENSON SIGNS
96 - 98 Great Howard Street
Liverpool L3 7AX
Tel: 0151 298 1567
Fax: 0151 298 1568
Email: info@benson-signs.co.uk
Web: www.benson-signs.co.uk
Design and manufacture of all types
of signs, combining traditional skills
with the latest technology,
providing pub, hotel and retail
sectors with a full installation and
maintenance service, now
incorporating wide format full
colour printing on banners and
signs as well as electronic digital
displays and directory systems.
Nationwide Service.
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the last word

This month, Mark Godden explains why in order…

To reach the destination you
have to plan the route
Taking something, a business
for example, that’s working
well in practice and then
spending time and thousands
trying to make it work in
theory too has a smell of the ill
conceived about it.
That said though, it’s something you
may be required to do if you want to
duplicate a great business model or
apply some effort to scaling what you
already have. If that need were to visit
you tomorrow, would you know
where to start? Do you know what it is
that you’re good at and why
customers seem to value it?
The flip side of the coin applies too of
course. Something that you conceived
in a perfectly honed theory may not be
obligingly running on the rails you laid.
Some grand assumption may no
longer apply and your view of the
world may be at odds with what the
economy, or a sluggish market, is
beating you with.
I’m not going to suggest that you retire
to a cave in the Hebrides to consider
the questions above, or that you even
dedicate the next wet weekend to
pondering the answer. Do spare it
some thought though. It may lead you
to avenues of new opportunity, or
even drive you toward lopping off a
withered limb that’s not really part of
your productive core anymore.
Equally, you may even rediscover the
very spark that lit your fire in the first
place.
The first challenge you’ll need to
surmount if you do decide to
undertake a bit of a self-dissection, is
the challenge itself. Please be
reassured, this is not an easy thing for
anyone to do and that includes you.
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“We fry bits of chicken and sell it to
passers by,” probably understates the
case where a popular food outlet’s
finger licking business is concerned. Its
model will be documented in an
operating manual that, if it exists in
print form, probably hogs several feet
of bookshelf space. Bet your bottom
dollar though, it’s a document that will
get well beyond the meat in getting to
the meat of the matter. It’ll wrap up all
you need to know, were you to arrive
from another planet and want to take
the idea home and operate it there.
What do you need to know, to operate
the business you’ve built? In looking at
it closely, could you make things
better?
Your business may be one that’s
tackling a particular specialisation, or
have a more generalist approach to
the markets it addresses and products
it makes. Specialists tend to be easier to
define, unless they are, ‘Specialists in
everything to do with signs and
graphics’, as I once read. Specialists will
focus on fewer things by implication
and that makes an analysis a bit
simpler.
If some convoluted train of thought
leads you gently by the hand to the
conclusion that you’re a signmaker,
you’re in good company. There are lots
of businesses, probably within spitting
distance of your own, that, by their
own admission, are signmakers too.
What then, leads a market that has a
broad sweep of choice at its disposal,
to your door and makes it decide to
favour you with its business? The
obvious bolt-hole for this question is
price. Buying customers, if you choose
to look at it that way.
There’s an attitude in business
generally that you have to be cheapest
to get a customer’s business. There’s an
equally prevalent contradiction that

reasons you don’t. Who’s right? Ask
yourself, is your competence operating
a business model that’s got such a lean
cost profile nobody can touch your
prices? More likely, it’s that you
produce a good product, ask a fair
price, and win some of the business,
some of the time. Unless you’re
confident that you have all the
elements needed to support your
offering the lowest price around you,
you
probably
shouldn’t
be
entertaining such conversations.
I was once schooled in a line of
thought by a self-confessed signmaker
who said that most of his potential
customers didn’t have a clue about
prices, and that at least meant that the
conversation started on common
ground - he didn’t have a clue about
prices either! He didn’t have clue about
costs to boot, or about managing his
prospects.
If you’re presiding over a business that
sounds a little like the one above and
you’re still putting food on the table,
congratulations. If though, you’re
finding things tough, an honest look at
your situation may be a good thing.
Is all that stands between you and
oblivion a bad debt or a couple of lost
contracts? Does an honest analysis of
your situation produce something that
looks perilously balanced on the
amount of credit your suppliers extend
you? Will the next job that comes
through the door move the business
forward, or will it do nothing more than
register its pulse? Where’s the solid
heartbeat and the big potential for
you?
I think it’s a fair observation, and I’ve
taken a while getting here, that some
businesses simply don’t have an inbuilt
GPS that shows them where they’re
going, or, just as importantly, where
they are now. Doesn’t matter whether

you’re a one-man-band or a more
complex animal, you need a road map
of some sort or other to get you where
you’re heading. There’s more than a
hint of ‘can’t see the wood when the
going is tough.’
I have nothing but the deepest
admiration for anyone running a small
business in today’s economic climate.
Dealing daily with the practical matters
concerned with getting the next job in
and getting it out profitably. Getting
paid, getting resupplied with raw
materials. Dealing with personnel
issues, fending off all the fringe activity
that has nothing to do with the
organic part of making a business
work. I know plenty of people who’ve
chosen to walk another path when
confronted with the real magnitude of
effort involved and the returns it
brings.
In looking more closely at your own
business though, maybe you’ll be
taken far along enough in your
thoughts to revisit the reasons you
started it up in the first place. You’re
your own boss. All that stands between
you and a potentially big payday is the
scale of the business you win and the
size of the costs you incur getting
there. Sat on the top of all this, is
probably a large helping of self-belief. If
looking closely helps you to rediscover
a basic truth about the intent behind
your actions and brings even a hint as
to the direction it could take, then
good will have been done.
The instinct you trusted when starting
your business probably hasn’t
changed its bearing. Taking the time to
look at the business you’ve built and to
rediscover what it’s really good at
could be just the kickstart needed to
get its batteries recharged.
Mark Godden
mark.godden@me.com

