September 2012 - No.126

Quality
Matters
IN THIS ISSUE

Bonwyke puts Network Rail in the picture

OPPORTUNITY KNOCKS CELEBRATING NEW AND NOVEL APPLICATIONS
THE GENTLE TOUCH VEHICLE LIVERIES WHERE A LITTLE GOES A LONG WAY
www.signdirections.co.uk

www.graphicdisplaycommunity.com

www.bsga.co.uk

September 2012

signdirections

What’s in this issue…

p10

p28

p42

p46

Projects
- Applications in Action

Cover Story
- Quality Matters

Opportunity Knocks
- Innovations

The Gentle Touch
– Vehicle liveries

news
4

Setting the Scene - What’s in this issue of Sign Directions

6

News Briefing - Our regular news round-up

10

Projects - The latest application stories

14

Supplier News - News from around the industry

20

Equipment & Materials - Some of the newest product releases

features
Cover Story

Sign Directions Hotline:
If you would like to contact any of
the companies featured in this
issue of Sign Directions, please
contact us on Tel: 01623 882398
for full company information,
or alternatively, e-mail
signdirections@btconnect.com
for a response by return.
Coming Next:
The next issue of Sign Directions
will be the October issue which
wil include a Green feature

28 Quality Matters - Bonwyke’s signing for Network Rail
30 Lighting - GAP’s all aglow
Supplier Spotlight

32 A New View - GDI Trade Signs moves onwards and upwards
Digital Directions

36 Digital News - The latest digital updates
38 Printers - A round-up of the latest releases
40 My Way - Worthwhile investments
42 Feature – Inspiration
Opportunity Knocks - Winning ways with signs and print

46 The Gentle Touch – Vehicle Liveries

information
26 Tips & Tricks - Fujifilm’s Euromedia Q & A Column
26 Launchpad - Signscape’s new Avenue range of poster cases
51 Classified - The industry’s marketplace
52 Directory - The Who’s Who of the sign industry
54 Last Word - Mark Godden explains why good guys sell more

Publisher/Managing Editor
Val Hirst Tel: 01623 882398
e-mail: signdirections@btconnect.com
Deputy Editor
Mike Connolly Tel: 01737 842410
e-mail: themc@btinternet.com
Associate Editor
Michael Lyons Tel: 01277 650037
e-mail: mike.lyons@mac.com
Contributing Editor
Mark Godden Tel: 07717 885325
e-mail: mark.godden@me.com
Art Editor
Hina Mistry
Tel: 07773 319465
e-mail: hinamistry@sky.com

Cover Photography
Courtesy of Bonwyke
Head Office & Data Base Management
Trinity Creative Ltd.
Unit 1B Melrose Nurseries
Longland Lane, Farnsfield, Newark
Nottingham NG22 8HD
Tel: 01623 882398
e-mail: signdirections@btconnect.com
Annual Subscription Rates:
UK £50 $78 €78
Europe £93 $143 €145
Rest of the World: £114 $178 €178
Agents can claim a l0% discount

Contributors
Zinnia Cordell
Alicia Fairlie

No part of this publication may be reproduced without the written
consent of the publishers. Editorial photographs supplied courtesy of
the companies they feature. The publishers accept no responsibility for
any statement made in signed contributions or those reproduced from
any other source, nor for claims made in any advertisement. Sign
Directions is available to individuals who qualify within the terms of a
controlled circulation

Sign Directions September 2012 | 3

September 2012

signdirections

Introduction
monetary reward of such magnitude. Godammit, for that sort of dosh I’d
even consider leaving the house without my make-up!

Godden’s Last Word on page 54, where he explains why good guys
achieve better sales.

Many of the medal winning Olympians can also look forward to equally
prosperous futures by dint of the fact that they won races – big wow! –
with at least two being tipped for knighthoods! Really, what have they
actually done to merit all of this?

This month sees the launch of a brand new exhibition, EcoPrint Europe,
which takes place in Berlin on 26th-27th September and which will be
sure to raise some important issues regarding the long-term sustainability
of signs and displays. Visitors to the show will be able to access the advice,
technical information and encouragement they need to overhaul their
own green practices, while also rubbing shoulders with representatives
from some of the major global brands. In commemoration of this event
and because I appreciate that the demand for greener graphics will
continue to grow, I’ll be covering all things green in the next issue, which
will be published towards the end of October. Don't miss it!

We hear a lot about their ‘single minded dedication’, which in my opinion
is just another way of saying that they are selfish gits, and my first thought
is for their nearest and dearest, who, doubtless, are expected to sideline
their own dreams and ambitions in order to ensure that the favoured one
has the wherewithal to achieve his or her goal and to dance attendance
upon their every whim. No wonder so many (not all, I’ll grant you) sports
people are so objectionably egotistical.
None of these self-absorbed winners are heros, they are simply very good
at what they do and, I suspect, that many others would achieve a similar
degree of excellence given the same level of support.

setting the

scene
This summer has been a very trying one for all those of us
who are sports-phobic, what with Euro 2012 and the Olympic
and Paralympic Games all following in rapid succession, only
to be rounded off, earlier this week, by Andy Murray’s triumph
at the US open.
As has been previously well documented on this page, I am a vociferous
sports-phobe and although I’ve got nothing against the basic concept of
sport, what I really can’t bear is the amount of wank that surrounds any
kind of sporting activity.
Bizarrely, and for reasons that I really can’t fathom, it seems that all sports
men and women automatically become ‘heros’ when they excel at
something that they spend their whole life training for, with a little help, of
course, from a whole entourage of trainers, physios, nutritionists and
psychologists. In fact, commenting on Andy Murray’s win, David Cameron
felt moved to describe it as ‘an amazing achievement that took an
immense amount of mental and physical endurance!”
Oh, come on Dave, let’s get a grip shall we?
The dour Scotsman’s reward for this ‘immense feat’ was a cool $1.9 million
on the day and potential earnings totalling a further $100,00 million via
endorsements and advertising campaigns. I don’t know about you, but
personally, I’d lie on red-hot coals or similar if I thought it would result in a
Sign Directions September 2012 | 4

If we are going to bandy the term hero about, then surely it should be
reserved for the Paralympians, all of whom have greater claim to the
accolade irrespective of whether they won or lost their events. Every
single one of them knows more about mental and physical endurance
than our so-called ’heroic’ sportspeople, having initially battled with and
overcome physical impairments, that would have a lot of today’s
pampered sporting professionals (especially footballers) immediately
whining: “It’s not fair!”

For now though, I have a more pressing concern – does anyone know
where I can get a decent pair of boxing gloves?
Val Hirst – Editor
Email: signdirections@btconnect.com
Twitter: @Valthemaghag
Web: www.signdirections.co.uk and
www.graphicdisplaycommunity.com

Come to that, millions of ordinary people who do dangerous, difficult and
dirty work, for very little in the way of financial recompense, or those who
take-on downright boring jobs simply in order feed and clothe their
families, show greater heroism in their daily lives.
So when ‘Call me Dave’ sees fit to heap such fulsome praise on Andy
Murray, and to babble on about the Olympic legacy and the reinstatement of competitive sport in schools, despite the fact that most
state schools have long since offloaded their playing fields, I feel like
honing my own boxing skills by giving him a full on smack in the gob! No
wonder the country is going to hell in a handcart!
However, my general distaste for the summer of sport won’t prevent me
from covering all of the sign and display projects that I’m sure the Olympic
Games has spawned. Understandably, in the run-up to the event, many
companies were unable to fully publicise their involvement, but hopefully,
our October issue will redress the balance by providing a showcase for the
work that was carried out. If you have an Olympic-related project that
you’d like to share, I want to hear from you! Contact me on 01623 882398
or e-mail signdirection@btconnect.com.
This issue is not without it’s fair share of project stories either; on pages
8/13, you’ll find a double helping of New Projects, while on pages 28/29
our Cover Story reveals how Bonwyke produced stunning graphics and
interior displays for the new Network Rail HQ. Pages 46/50 are dedicated
to detailing how a little can go a long way when it comes to vehicle liveries
and in our lighting section, on page 30, you can learn what set GAP all
aglow! The spotlight turns on GDI Trade Signs on pages 32/33 and
elsewhere you’ll find all of our regular news pages, finishing with Mark
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news

news briefing

Fujifilm supports
the festival
Organised and run by the events
team at Bedford Borough Council,
the Bedford River Festival, held
earlier this summer, benefited
from the support of local
company Fujifilm UK as its
headline sponsor.
The two-day Festival was held at
Russell Park, Bedford and the 105 acre
site was packed with entertainment,
including music, live theatre, a funfair,
a childrens’ play area, a market village,
food stalls and a carnival parade, thus

offering many opportunities for
visitors to enjoy a vast array of
activities. Fujifilm Graphic Systems’
teams participated in a raft race, in
order to raise money for Autism
Bedfordshire and a dragon boat race,
which saw over twenty crews battling
it out over a 350-metre course along
the picturesque River Ouse.
Fujifilm had its own tent where visitors
were able to participate in a photo
wall competition. Visiting children
were invited to have photos taken

Success for Morgan Signs

with 'Fred FinePix’, following the
ministrations of a professional face
painter, before taking the prints away
as souvenirs. There was also a
dedicated craft corner that enabled
children to show off their creative
talents.

Fujifilm UK, said: "Although we have
been operating in Bedford since the
1980's we only moved our HQ here in
2007 and we were thus delighted to
sponsor such a prestigious event and
to support the various charities in such
an enjoyable way."

Commenting on the event, David
Satchell, Head of Human Resources

For further information, visit
www.fujifilm.co.uk/gs

Adrian Dennis, Divisional Director
Sign & Display and Mike Thomsett,
Divisional
Director,
PaperlinX
Procurement Solutions Division and
Brightstream, will join the company’s
UK Leadership Team.

EnRoute
application
support
specialist, where he will join Senior
Product Manager Dean Derhak
and Sales Representative, Christa
Brown.

Appointments
Antalis McNaughton’s Sign &
Display division has appointed
Michael Crook as
Product Manager. He
will be based at the
company’s head office
in Leicestershire.
Michael has worked within the large
format digital market for the last 15
years, starting with direct sales,
before moving into product support,
followed by product and business
development, mainly for Robert
Horne and latterly within the
Paperlinx Digital Solutions team,
where he served as Product and
Business Development Manager
Durst has appointed
Peter Bray to the
newly created role of
UK Sales Manager,
which will see him
covering the whole of
the UK and Ireland.
Peter joins Durst with over 20 years’
experience within the graphics and
wide format printing sectors, where
he has gained a wealth of
knowledge relating to the sales and
marketing of both hardware and
consumables, having previously
worked with many of the industry's
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major names, such as Screen Europe,
Fuji Graphics (through Sericol) and
Litho Supplies.
PaperlinX has announced two new
appointments.
PaperlinX Procurement Director,
Chris Grice, who
has
30-years’
industry experience
and has worked for
the company for 24
years, has been
appointed to the role of Head of
Commercial Print for PaperCo,
Howard Smith and Robert Horne
Group.
Ian Hunt, who has
e x t e n s i v e
experience
in
leading
sales
operations and has
previously worked for organisations
including Thomas Cook, American
Express and RAC, will take up the
position of Commercial Director.
Both are charged with developing
and growing the Group’s business
and services provided through all
three OpCos - PaperCo, Howard
Smith Paper and Robert Horne.
PaperlinX has also announced that

Atech has appointed Matt Wetton
to the post of Sales Manager for the
south of England, a role that will see
him covering London and the home
counties, and taking responsibility
for the direct sales of consumables
and hardware solutions specifically
for the sign and print companies
operating within this area.
Matt brings extensive experience in
providing wide format print
solutions, having previously worked
as part of Cytack’s senior
management team, and for M2
Products, where he successfully
managed the re-distribution of foam
board in the UK and Ireland.
SA International (SAi), the
software solutions provider, has
bolstered its worldwide team with
several key appointments.
Kody Lamberton
joins
SAi’s
headquarters in Salt
Lake City, USA, as

In Europe, Mark
Dreesen will take on
the
role
of
application specialist
for some of the
company’s
most
popular product portfolios. Mark will
interface with SAi’s network of
dealers,
providing
invaluable
technical support and assistance,
while also conducting various
training programs to develop dealer
knowledge of the respective
software solutions.
Also strengthening SAi’s worldwide
support team as an application
specialist is Jeff
Bao, who will be
based
in
the
company’s Chinese
office in Shanghai.
Finally,
Ricardo
Domenici
has
joined SAi’s Brazil
office in São Paulo
as an application
specialist.

Seven signmakers and installers
from Morgan Signs have recently
been awarded the NVQ level 2
qualification in sign installation
operations and health, safety and
environmental requirements in
the workplace.
Commenting on the qualification,
Simon Morgan, Morgan Sign’s
Managing Director, said: "This
achievement
is
a
formal
acknowledgement of our team's hard

work, skill and professionalism and
demonstrates our policy of continual
improvement as well as our
commitment to investing in our staff
and their personal development. It also
falls in line with our ISO 9001 quality
assurance accreditation and helps to
ensure that we are providing the
highest quality products. We are very
proud of all the team"
For further information visit:
www.morgan-signs.co.uk

FESPA 2013 set to be
the biggest show yet
With a year to go
until FESPA 2013,
which will be held
at London’s ExCeL
exhibition centre
on 25th to 29th
June 2013, more than 310
exhibitors have already confirmed
their bookings, thus nearly
doubling the total number of
exhibitors who had committed at
the same period during the run up
to FESPA 2010 in Munich.
Further, many exhibitors who
attended the Munich event have also
expanded their space requirement for
the London show by 10 percent, with
the result that FESPA 2013 will be the
biggest show ever, with two more
halls recently being added to the
original floor plan.

Visitors will also be able to
look forward to a host of
additional show features that
are designed to reflect both
the colour and dynamism of
the host city, as well as
everything that is currently trending in
the screen, digital and textile print
sectors.
All of the latest show information will
be available, as it unfolds, on the
recently revamped FESPA website,
which includes news of the latest
industry developments and also offers
monthly webinars. In addition, a
dedicated Planet Friendly Printing
section supports the printing sector in
its efforts to become more sustainable.
For further information visit:
www.fespa.com.
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news briefing

P.P.S. to the rescue

The Festival is a weekend long event
designed to promote awareness of St
George’s Day and a campaign to make it
a national holiday, while at the same
time raising funds for the Soldiers’
Charity and other local worthy causes.
P.P.S. produced numerous pvc banners
that were designed to promote the
event and assist ticket sales, as well as
providing directional signage.
The RNLI organised a charity fund raising

DIARY DATES FOR 2012

Palmer Publicity Services went to
the rescue of both the R.N.L.I. and
the Lytham St. George’s Day Festival
recently with the donation of a
series of specialised graphic displays
that were designed to assist fund
raising
activities
throughout
Lancashire.

showtime

gala to support the work undertaken by
local Lancashire crews throughout the
much-publicised cockle picking rescues
off the Lytham St Anne’s coast.
To assist the RNLI, both at the event and
for its longer term use, PPS designed and
produced two Twist AV display stands
and TV units, together with roller banner
displays promoting the event’s sponsors.
In addition, it designed and distributed
window posters to promote ticket sales,
thus ensuring that the black tie event
was a complete sell out.
For further information
www.palmerpublicity.co.uk

visit:

New SDEA directory out now!
The
Shop
and
Display
Equipment Association has
published its latest guide to
retail display, which provides
comprehensive information on
sourcing everything from the
smallest hook, right up to a
complete store fitout.
Conveniently organised into
sections that lead the reader quickly
and easily to specialist suppliers, it
facilitates selection by company,
product, trade name, location,
service or retail trade.
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In addition, the Directory features a
stimulating editorial section where
some of the latest and greatest retail
store designs of the year are
reviewed. It is priced at £10.00.
For further information visit:
www.shopdisplay.org

Viscom France 2012
25th-27th September
Paris Nord Villepinte
Organiser: Reed Expo
Tel: +33 1475 66 782 E-mail: viscom@reedexpo.fr
www.viscomshows.com
EcoPrint 2012
26th-27th September
The Station, Potsdamer Platz, Berlin
Organiser: FM Brooks
Tel: 01372 370821
E-mail: katharina-thies@mackbrooks.com
www.ecoprintshow.com
Viscom Italy 2012
4th-6th October
Fiera Milano, Milan
Organiser: Reed Expo
Tel: +39 02 435 170-1
E-mail: viscomitalia@reedexpo.it
www.viscomshows.com
Viscom Germany 2012
25th-27th October
Exhibition Centre, Frankfurt
Organiser: Reed Expo
Tel: +49 211 90191-219
E-mail: info@viscom-messe.com
www.viscomshows.com
Euro Trophex 2012
27th-29th October
PTA, Amsterdam
Organiser: Hill Media
Tel: 01442 826826
E-mail: alisoncwhite@aol.com
If you would like your event to feature on this page,
please send full information via e-mail to Val Hirst at
signdirections@btconnect.com

Malcolm goes for gold
For the second year running,
Malcolm Lant, Signs Express
franchisee for the Gateshead area,
has been shortlisted as a finalist in
the BFA HSBC Franchisee of the
Year Awards.
The Awards, which recognise
excellence in the franchising sector and
the commitment of those franchisees
who set the standard for best practice
in their respective industries, is divided
into five regions, with Malcolm Lant
being named as a finalist for the
Northern region. He will now be
judged against franchisees from all of
the UK, with the overall winners being
announced during a black tie gala

dinner to be held on the 4th October at
Birmingham’s NEC.
Commenting on the nomination,
Malcolm said: “This will be the second
year in a row that I have been
nominated and I am absolutely
delighted to be through to the next
stage. Fingers crossed that 2012 will be
my year!”
The national awards are supported by
Express Newspapers and winners will
receive cash prizes from HSBC, with the
overall Gold winner receiving £5000.
For further information
www.signsexpress.co.uk

visit:

new projects

BT | Scarborough’s Art Gallery | CBS Outdoor UK | Childline | Simply Be

Once a familiar sight on the
streets of Britain, the traditional
red telephone box has almost
been consigned to history, but this
summer the much-loved icon of
British design experienced
something of a revival.

new

projects

Prismaflex was commissioned by CBS
Outdoor UK to supply two LED digital
screens for installation on the elevated
section of London’s M4, which connects
Heathrow Airport with central London and is
regarded as the busiest route in Europe.

Following the success of the
Fabric Face light box displays W&Co
supplied for the first Simply Be high
street stores in Liverpool and Bury, it
has since fitted similar LED
illuminated light boxes in Simply
Be’s latest new stores that have
recently opened in Doncaster,
Teeside, Leicester and Gateshead.
The largest of the stores, which is
located at Gateshead’s Metro Centre,
has been fitted with nine bespoke
circular LED ceiling feature lights,
2.3m in diameter, together with 14
large format LED graphic light
boxes. In addition, a further 12
illuminated displays were also
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The SMD (surface-mounted diode) LED
screens, selected from Prismaflex’s own
Prismatronic Gold series, combine the longest
available lifespan, the lowest power
consumption and highest pixel resolution
currently available for this size format. They
also offer advertisers the flexibility to change

installed for the Jacamo Menswear
brand, as endorsed by Andrew
"Freddie" Flintoff MBE.
For further information visit:
http://www.w co.co.uk/
simply_be_lightboxes.php

To mark the 25th anniversary of
Childline, BT asked leading artists
from around the world to restyle
the kiosks and provided each of
them with a full-size, fibreglass
replica of the Sir Giles Gilbert
Scott-designed original K6
telephone kiosk. The resulting
pieces, which were displayed in
high-profile locations around
London during the summer, were
then auctioned off at a VIP gala
auction at the National Portrait
Gallery to raise funds for BT's longtime charity partner.

One of the designers taking part in
the project was fashion designer
Giles Deacon, who appointed
Allen Signs to vinyl wrap the kiosk
with his artwork, for display in
London’s Carnaby Street,
Following hot on the heels of this
success, Allen Signs was also
commissioned to wrap a further
nine kiosks, including those
belonging to cartoonist and
illustrator Steven Appleby and
designer Julien Macdonald.
To transform the replica kiosks
Allen Signs printed the artwork
onto vinyl using its new HP
Designjet L26500 printer and HP
Latex Inks, which are water-based,
thus reducing the environmental
impact of the prints.
For further information visit:
www.allen-signs.co.uk

their messages to precisely target the
different travellers who use the road at
various times of the day and night.
For further information:
www.prismaflex.com

Just days after its installation,
the signage at Scarborough’s Art
Gallery, which is housed in a
handsome Italianate villa built in
1840, started to tarnish and decay,
but happily, that’s precisely what
the gallery wanted!
Bearing in mind the building’s
Grade 2 listed status, Blue Raptor
Signs selected Applelec’s
premium lettering range,
specifying that the flat-faced
letters, which are crafted from
built-up copper, be left uncoated
in order to speed up the
oxidisation process of the metal
and trigger the formation of
verdigris, a natural blue-green
patina, which deepens and
intensifies with age and thus
complements the building’s
architectural heritage

The installation of the new sign,
which features a traditional
typeface and subtle LED halo
illumination, gave Blue Raptor a
few headaches; the original plan
to fix the individual letters directly
onto the building’s exterior walls
was abandoned when the wall
depth was revealed to be almost a
metre thick, thus making it almost
impossible to accommodate the
wiring for the LED lighting.
Instead, Blue Raptor used discreet
25mm square box sections
positioned at the top and bottom
of the lettering, in order to secure
both the sign itself and to house
all of the wiring. The box sections
were then neatly painted to match
the sand coloured stone of the
walls.
The new signage, which already
looks as if it has been in place

forever, has drawn very positive
comments from local residents,
who regard it as a seemly addition
to the beauty of the venerable
Regency Crescent in which it is

located.
For further information visit:
www. applelecsign.co.uk and
www.blueraptorsigns.com
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new projects

Whole Foods Market | Canada Olympic House | Sealife Brighton | J P Morgan |
The Photographers’ Gallery

Sealife Brighton, which first
opened its doors to the public in
August 1872, has witnessed a lot
of highs and lows, but new owner
Merlin Entertainment has recently
invested substantially in order to
bring the fading attraction back to
life.
Commissioned to update the
centre’s graphics, Fastsigns
covered the walls throughout the
admissions area with 300 metres
of printed vinyl, which features
colourful images of sea life.
In the main aquarium, it adorned
the original Victorian display
panels with printed information
about both the centre and the

BAF Graphics has recently
completed the outfitting of the
Whole Foods Market’s brand
new 18,000 sq.ft. shop on
London’s Glasshouse Street.
Whole Foods Market Piccadilly
Circus is a cornucopia of different
areas, featuring all natural and
organic products, which span
everything from freshly baked
produce to a huge assortment of
British and European cheeses,
charcuterie, antipasti, wines and
beer. In addition, the store also
has a Health and Beauty
department that is devoted to
natural skincare and
supplements.

Christie partnered with
Canada’s Department of Foreign
Affairs and International Trade
(DFAIT) to provide two striking
digital displays at the ‘Invest in
Canada’ exhibition being held at
Canada Olympic House in
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Trafalgar Square this summer.
Christie’s displays included a
large lobby display of up to 37
Christie MicroTiles and four 72”
diagonal Entero cubes, the
world’s first LED-based ultrahigh resolution projection

In order to appealingly illustrate
the different areas, Whole Foods
commissioned BAF Graphics to
produce and manage the
installation of all interior
branding and signage and since
the aim was to keep faith with
the store’s organic ethos and the
natural goodness of the products
on display, BAF Graphics elected
to use eco-friendly materials and
printing methods.

metres, mainly using Dufaylite, an
unfinished honey-combed
centred cardboard, which it
printed directly using its in-house
flatbed printer. These graphics
were further complemented by a
number of large aluminium signs,
which were printed and then
heated into exposed brickwork
and onto metal freezer doors, in
order to produce the 'aged' effect
that Whole Foods required.

In total, it produced around 500
pieces of graphic material,
ranging in size from a few
centimetres up to over three

For further information visit:
www.baf.co.uk

display system, for the Business
Club, site of numerous
networking events. Both
displays showed a video and
graphical montage highlighting
Canada’s leading sectors and
landscapes and Float4

many nautical wonders contained
within it and also designed and
produced several circular wall
mounted ‘light boxes’ that detail
its long history.
For further information visit:
www.fastsigns.co.uk

When Tara Signs was
commissioned to supply
corporate signage for J P
Morgan, its brief was to produce
two sets of 3.5 metre high, builtup logos for installation on the
North and South elevation of the
company’s new 502ft. high office
building in London’s Canary
Wharf.
Bearing in mind the challenges
invoved in installing signage at
this extreme height, Tara Signs
decided to consult with its long
term materials supplier Robert
Horne. The company’s
polycarbonate team
recommended that the sign be
crafted from Lexan Opal
SG305OB 5mm micron
polycarbonate, a strong and
durable substrate that is virtually
unbreakable and which is tough
enough to withstand high winds

and weather extremes, while
also offering a bright whiteness
when illuminated and excellent
diffusion that eliminates hot
spots.
Robert Horne provided Tara
Signs with samples of LEXAN
OPAL, together with a light box
to demonstrate its superior
appearance, thus enabling it to
produce a working prototype for
client approval, a move that Tara
Signs believes helped it to secure
the signing contract.

independent gallery devoted to
the photographer’s art. Founded
by Sue Davies in 1971 and
consisting originally of two
separate buildings situated in the
heart of London at Great Newport
Street, the Gallery reopened in
May 2012 at new premises in the
same area and features a three-tier
facility comprising a studio floor
for educational activities, a
bookshop, café and print sales
space.

Interactive provided the
interactivity kit that enabled
multiple users to interact with
them.
For further information visit:
www.fxuk.net

Although installation was every
bit as tricky as anticipated, J P
Morgan was delighted with the
end result and Tara Signs is
confident that the Lexan Opal
has the strength to withstand

Kent-based corporate signage
specialist, Sign 2000 has
rebranded The Photographers’

Gallery, the UK’s primary venue
for photography and the first

External signage comprised two
sets of vertically mounted haloilluminated built-up powdercoated stainless steel letters, with
the brand type incorporating a
camera lens. This was completed

the fiercest wind, even where the
thin serif on the logo typeface
reaches a minimum size!
For further information visit:
www.roberthorne.co.uk and
www.tarasigns.com

by an internally illuminated
projecting sign with the same
contemporary ‘feel’ and
complemented by high-level
window imagery incorporating a
polished metal appearance.
The new signage reflects the
importance of The Photographers’
Gallery as the UK’s primary
photographic showcase and its
role in establishing photography
as an important cultural and social
activity, as well as promoting the
work of well-known UK-based
practitioners.
For further information visit:
www.sign2000.co.uk
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news briefing
Supplier News

New broom at Metamark
Metamark has announced the
appointment of Paul French as its
CEO, a role in which he will
assume total responsibility for
the company.
The established Metamark brands,
which encompass digital media, sign
vinyl and speciality materials, have
enjoyed significant sales growth, and
Metamark, which supplies its
materials direct in the UK, and via a
network of international distributors
elsewhere, is now supplying more
products to more customers and
markets than at any time in its history.
In addition to strengthening its senior
management team, the company has
new
made
recently
also
appointments to its field sales force,

relocated its UK warehousing and
supplies headquarters to larger
premises and is also investing in new
plant and premises for its
manufacturing, conversion and
international distribution facilities.
Paul French is a familiar name in the
sign and display industry. After
working for Colourgen, he joined
Spandex as its UK General Manager,
before gaining valuable industry
experience on the other side of the
fence, when he was appointed by
leading sign manufacturer ASG as its
Commercial Director. Having grown
both its sales and its client portfolio,
Paul left ASG to join Robert Horne
where he was promoted to the
position of Managing Director. Paul’s

(l to r) Mark Bateson,
Paul French and Mike
Stuart

career progression continues with
this latest appointment and he will
assume full responsibility for
Metamark's continuing growth on all
commercial fronts.
Commenting on the appointment,
Metamark’s Chairman, Mark Bateson,
said: “I have known Paul for many
years and I know that he will make a
success of this opportunity. I’m

looking forward to working with him,
as are the other members of the
senior team and everyone here at
Metamark.”
Paul will take up his new role early in
October.
For further information visit:
www.metamark.co.uk

Granthams to host Open Day
Grantham's special North West
Printing Open Day, which will be
held at Ramada Encore Haydock
Hotel on Wednesday 10th October,
is designed to provide visitors with
an opportunity to see and examine
an impressive array of digital
technologies that will help them to
work smarter, maximise profit and
benefit from new and enticing
revenue streams.
Products on display at the event will
include wide format printing, cutting

and finishing systems from Mimaki,
Canon, Graphtec and Drytac, together
with media from Metamark and SIHL,
with software being represented by
CADLink.
The Ramada Encore Haydock Hotel is
conveniently located just off the M6 at
Junction 23 and, since the sessions will
run from 10.00am until 7.30pm, those
who are reluctant to leave their
businesses during the working day will
be able to make an early evening visit.

As an added inducement, companies
who invest in systems during the
event will benefit from a number of
exciting promotions that are being
offered by the equipment suppliers,
including free gifts and valuable
extended warranties.

To register for the event, simply
visit www.graphicdiscount.co.uk
contact
or
/open-day.php
Granthams by phone on Tel:
01772 250 207.

of the NASCAR qualifying ranges),
William Smith is best positioned to offer
most
the
winners
potential
advantageous benefits from this major
promotion. For full details of specific

qualifying
and
types
film
quantities, visit: www.william
smith.co.uk. The 3M/NASCAR
promotion can be followed at:
facebook.com/3M graphicsUK

For further information visit:
www.graphicdiscount.co.uk

William Smith backs NASCAR
Leading provider of 3M films to the
trade, William Smith is again
collaborating with 3M in the second
phase of its Wrap & Win with
NASCAR (National Association for
Stock Car Auto Racing) promotion.

an all-expenses-paid four-day trip to Las
Vegas to watch the 3M-sponsored
NASCAR motor sport event, reputedly
the most viewed professional sport in
terms of TV coverage spanning over
150 countries.

This will be 3M’s biggest promotion to
date, enabling any company
purchasing a qualifying 3M film to have
the chance of winning £100 every
month until the end of January 2013
and to then automatically be entered
into the Grand Las Vegas Prize Draw for

To qualify for entry it is necessary only
for 3M Authorised Vehicle Wrappers to
place an order for 3M graphic films,
with the chances of winning increasing
as more purchases are made. As 3M’s
longest established and largest stockist
of 3M graphics products (including all
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Get creative
Neschen and
ArtSystems join forces
Following the completion of
phase one of its showroom
overhaul, Roland DG has now
officially opened a new Creative
Clevedon
its
at
Centre
headquarters, which is dedicated
to highlighting the many
different applications that can be
Roland
using
achieved
equipment.

Neschen AG has announced that
ArtSystems, the Nottinghambased distributor of wide format
printers, auxiliary products and
consumables, will be assuming
responsibility for the sale of all
Neschen branded products.
Although Neschen already has a
presence within the UK and Ireland, it
believes that this new alliance will bring
many customer benefits, especially as
ArtSystems, which currently has a staff
of 56 and distributes printers from HP
and Canon, will also be taking over
Neschen's UK and Ireland sales team
and will thus automatically acquire the
necessary product knowledge.
For UK and Ireland customers wishing
to purchase Neschen materials, the
situation remains virtually unchanged,
with Sarah Janes heading the newly
formed Neschen Supplies Division at
ArtSystems as Divisional Manager, thus
ensuring continuity of contact.

In addition, the Neschen brand can
still be accessed via the Internet or by
contacting the new Neschen Supplies
Division of ArtSystems. All customer
sales histories will kept fully up-todate in order to ensure a smooth
transition and all Neschen products
will feature on the ArtSystems' main
website with a new dedicated
Neschen website, including full ecommerce functions, going live this
autumn.

The Creative Centre is an on-going
project that will continue to evolve as
customers share their latest ideas and
creations
Any company who would be
interested in having its work featured
in the Creative Centre, should e-mail a
photographic example, together with
to
details
contact
full
its
marketing@rolanddg.co.uk
For further information visit:
www.rolanddg.co.uk

For further information on
visit:
AG
Neschen
www.neschen.co.uk
To contact the new Neschen
Supplies Division of Art Systems
Tel: 01159 380 321
For further information on Art
Systems and to view the Neschen
visit:
portfolio
product
www.artsystems.co.uk

Signmaking images for free!
Roland DG (UK) has
teamed
up
with
SignElements (formerly
isignstock)
to
offer
Roland Forum members
up to three, free image
downloads every week to
celebrate SignElements’
re-brand
Under
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Visitors to the centre can see, at firsthand, how the versatility of Roland’s
digital printing, engraving and 3D
milling technology can help them to
enjoy exciting new revenue streams.
Everything within the centre, from the
ceiling tiles, to the windows, has been
printed using Roland wide format
technology, while shelves groan
under the weight of myriad examples
of personalised giftware, 3D

prototypes, engraved trophies and
jewellery. Other items on display
include printed textiles and
personalised wallpapers, imprinted
sportswear, printed roller blinds and
metallic signs.

the

exclusive

partnership, Roland Forum members
will be able to download one metallic
image, one high-res photo and one
vinyl-ready vector – all royalty free every Tuesday, and, as a further
bonus, all Roland customers will also
receive a 20 percent discount on a
SignElements subscription.
The SignElements’ library, which is
the world’s only subscription service
for signmakers and printers, offers 1.5
million files that are specifically

chosen and edited for use in large
format printing. Members can access
everything for a single low cost
annual payment.
To obtain free image downloads,
simply sign up to the Roland
Forum at: www.rolandforum.
co.uk
For further information on Sign
Elements visit: www.signelem
ents.com
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Open House aims to
inspire and inform
Spandex has announced the dates
for its annual Open House event,
which will take place at its Bristolbased UK headquarters on 7th-8th
November 2012. All visitors will
receive a gift worth over £100,
plus the chance to win an Epson
SureColor SCT-7000 printer worth
£3,000.
The event is designed to provide
signmakers and digital print
professionals with access to a host of
conferences and practical advice, as
well as demonstrations of software,
hardware and materials, together with
workshops and other activities, all of
which will inspire them to grow and
transform their businesses.
Leon Watson, Spandex UK's General
Manager comments: “Feedback from
previous events tells us that visitors
value the extensive learning
opportunities and the friendly
atmosphere of our Open Houses,
which this year will be focused upon
delivering the sort of ideas, advice and
practical support that will help visitors
to broaden their service capabilities
and improve sales and profitability."
One of the undoubted highlights of
the event will be the ‘Do it Yourself
Digital Marketing’ conference hosted
by expert consultant Cat Young, which
will reveal the secrets of Digital
Marketing, including the use of Social
Media and SEO (Search Engine

Optimisation) and explain how
businesses can implement these on a
very limited budget. Attendees will
also be also invited to sign up for a
one-to-one consultation with Cat.
In addition, a range of ‘touch and try’
workshops that will equip visitors with
the practical tools required to identify
new business opportunities and to
develop their range of services, will
centre on Vehicle Wrapping, Banner
Finishing and Display Solutions,
Modular Sign Systems, Textile Marking
and Edge Media Applications.
These will be complemented by an
extensive tabletop exhibition area,
where some of the industry's leading
suppliers including Avery, 3M,
ImagePerfect, Gerber, American Biltrite
and Onyx, will be happy to provide
advice and information, and live

hands-on demonstrations of an
extensive range of digital printers,
including the latest UV flatbed
machines from SwissQprint and wide
format machines from Epson. Further,
Spandex will show its broad range of
print finishing equipment, such as the
RollsRoller, plus machines from
Summa, Keencut and Vivid Laminators,
while the Gerber Edge FX thermal
printer will demonstrate a range of
applications,
revenue-generating
which cannot currently be achieved
via inkjet technology.
Finally, delegates will be able to learn
more about the many new substrates
now available and also gain some
valuable insights as to their correct use
and handling.
Needless to say Spandex will also
offering a number of promotions, prize

The full Spectrum
A leading safety signs, labels and
equipment
manufacturer,
Spectrum Industrial, has launched
a new website to provide its
distribution
customers
and
specifiers with comprehensive
information about the company
and its products.
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Ease of navigation throughout the site
and extensive use of photography
helps to showcase a selection of
Spectrum's 8,000 plus products in
context, while a section that reviews
the many benefits of becoming a
Spectrum distributor, is designed to
attract the attention of further resellers

and to help expand the company's
current network that already includes
some of the UK’s leading suppliers.
For further information visit:
www.spectrum-industrial.co.uk

draws and giveaways, whilst those
who choose to visit on the first day will
also be able to enjoy an entertaining
evening of good food and drink
starting from 6pm.
The Open House will begin on 7th
November, when it will run from
10:00a.m to 20:00a.m and conclude on
8th November, when it will be open
from 10:00am to 17:00pm.
Spandex Open House events are
always extremely popular and since
spaces are limited, delegates are
encouraged to pre-register well in
advance via the Spandex website.
For further information or to
register visit: www.spandex.co.uk
or contact Spandex direct on Tel:
0800 77 26 33.
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Structural Bonding Made Easy

Structural bonding as an
alternative to mechanical fixing,
riveting or welding has become
increasingly popular amongst
sign
and
designers
sign
manufacturers in recent years, as
modern technical advances and
the development of new bonding
solutions have dramatically
improved the performance of
structural adhesives.
These improvements have improved
finishing, while also facilitating a

reduction in the time it takes to
manufacture signs and making for a
more efficient and productive
workforce. All of these benefits have
contributed greatly to the dramatic
take up of structural adhesives,
particularly in the use of metal and
plastics in the fabrication of sign
systems.
Bonded finished products need to be
structurally sound and ready to
handle as quickly and effectively as
possible, with minimal wastage from

the chosen adhesive or tape. In the
past, wastage was often a common
and costly bi-product of adhesive
usage, but new designs in nozzles and
dispensing cartridges, together with
training on the correct dispensing
methods have effectively eliminated
this problem and propelled structural
bonding into the limelight as a very
cost effective and efficient method of
joining substrates. Modern design is
synonymous with the kind of sleek,
clean lines and surfaces that simply
can’t be achieved via riveting or
welding.
Eurobond Adhesives has been at the
forefront of this adhesive technology
and remains one of the leading and
most trusted suppliers of adhesives
and tapes in the UK, having supplied
its Penloc range of fast curing twopart structural adhesives to literally
thousands of sign companies
throughout Europe for over 28 years.
It has also introduced many new

It’s a frame up
UK Point of Sale is urging the
to
industry
hospitality
remember the importance of
point of sale when promoting a
service in today’s ultra
competitive marketplace.
With numerous hotels, restaurants
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and cafés all vying for consumers’
attention, special offers and
promotions are increasingly a key
aspect of many marketing
campaigns, which is why UK POS
has introduced a point of sale kit for
businesses operating in the
hospitality sector. For hotels and

products, such as Penloc VT Plus, a
high temperature adhesive suitable
for bonding together metals and
powder coating them afterwards, plus
Penloc 1:1R a non-odorous and nonflammable structural adhesive ideal
for indoor site work where poor
ventilation and/or stringent health
and safety regulations can cause
problems. In addition, the company
has launched a range of successful
surface
and
tapes
acrylic
cleaning/preparation wipes that are
designed specifically for the sign
industry.
In order to help its sign customers
retain a competitive advantage during
the current economic climate,
Eurobond took the decision to freeze
its prices, an initiative that ensures its
customers can quote for jobs, secure
in the knowledge that a sudden or
unexpected price hike will not affect
them. As a result its business has
grown by 28 percent and its staff by
10 percent this year.
For further information visit:
www.scigrip.com

Brilliant 3D effects
In combining the new PolyDrop
doming system with a Graphtec
plotter/cutter, Graphtec GB is
now offering sign manufacturers
a more cost-effective integrated
graphics solution to enable the
creation of brilliant and eyecatching 3D effects.
The PolyDrop doming system
dispenses specially developed
polyurethane resins and hardeners to
a wide range of signmaking
acrylic,
including
substrates,
polycarbonate, aluminium and
aluminium composite materials, and
vinyl as well as fabrics and textiles
used in soft signage applications. The
Tex Drop feature of the system uses a
thermo-adhesive film on to which an
image is printed, cut out and then
domed with a choice of resin
(including a special glitter-effect
option) using an industry-standard
heat press to speed up the doming
process.

Polyurethane resins are extremely
flexible in application and provide a
high level of resistance to chemicals,
abrasion and UV degradation. They
are also completely safe to handle
and are available in a range of
different grades to suit specific
applications. The PolyDrop system is
very easy to operate and requires no
special training or operator skills. It is
supplied with a start-up kit that
includes manual and automatic feed
functions, polyurethane doming
resins and hardeners and a special

liquid dispenser.
The Silhouette CAMEO desktop cutter
is the latest addition to the range of
plotter/cutters from Graphtec GB. It is
a new and larger version of the
popular Silhouette cutter but now
offers a number of advanced design
features. These include a new cutting
head to enable a more diverse range
of materials to be handled via an
extended 12-inch cutting width
facility and the ability to cut thicker
and more difficult materials that

hitherto would not have been
possible using a conventional
desktop cutter.
The Silhouette CAMEO now
complements the fuller-featured and
larger CE and the flagship FC series of
cutters that are widely specified in the
sign and graphics industry.
For further information, visit
or
www.graphtecgb.co.uk
telephone 01978 666700.

Simple, reliable and innovative
restaurants, point of sale items,
such as chalkboards, provide a
stylish and elegant way to display
drink offers, whilst chalk ‘A’ boards
are the perfect outdoor accessory.
For further information visit:
www.ukpos.com

Novatex, the latest addition to
Nova Aluminium's portfolio of
sign systems, is now exclusively
available to the trade.
Novatex is the ideal internal point of
sale system for both single and
illuminated
sided
double

applications; at just 100mm in depth,
the system can be used to produce
everything from wall mounted
boxes to in-store counter top
displays. It is designed to house
either fluorescent lighting or the
ever-popular LEDs and, since
graphics can easily be exchanged

without the need for specialist skills
or tools, it eliminates the need for
costly site visits.
The Novatex range also includes a
double-sided profile option that is
just 175mm deep. It can be used for
both free-standing boxes and

projection signs and the nonilluminated frame, which has a
depth of 40mm, makes it the perfect
solution for non-illuminated wall
mounted signage.
For further information visit:
www.nova-aluminium.com
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Overlaminate offers
greater conformity

William Smith is now offering a
new wrapping overlaminate from
Arlon that is designed to achieve
greater conformability.
Arlon Series 3210 is a 33 micron cast
vinyl film with a gloss finish that
features a clear pressure-sensitive,
which, when used in conjunction
with lighter weight films, provides
excellent conformability during
installation. In addition, the high gloss
finish provides printed graphics with
an extra sharpness as well as

significantly prolonging their life.
Designed for use with Arlon 6000RP
and 6000XRP vehicle wrapping films,
Series 3210 provides the same level of
protection as Arlon’s standard
laminates, and is outdoor durable for
up to seven years.
It is available ex-stock from William
Smith for next day delivery on orders
received before 6pm. For further
visit:
information
www.williamsmith.co.uk

news
A smart match
Following the success of its
e-Brick
iPhone
popular
application, Metamark has just
released two new versions of the
app of its hefty SignVinyl and
Speciality Materials swatch,
known as the Metamark Brick, for
use by the owners of Android and
Blackberry phones.
The purpose of this intuitive and easyto-use application is to make colour
and
selection
specification of
Metamark’s 4 and
7 Series SignVinyl
even
ranges
easier for the
of
users
smartphones.
The new app
uses the phones’
to
cameras
capture images of
anything the user
might want to
survey, which can
then be saved
and subsequently
examined in close
detail, using a
cursor. The app

dynamically
calculates and
the
displays
c l o s e s t
available
Metamark SignVinyl matches for the
image area under the cursor’s focus.
Captured images and corresponding
selected matches can be saved for
future reference and the entire swatch
can also be browsed without making
a match reference to an image. Full
product data sheets are also stored
within the application and it’s possible
to e-mail Metamark directly from the
app too.
Although Metamark thinks it unlikely
that the e-Brick will completely
replace the coveted real-world Brick,
the app neatly provides smartphone
users with an added selection tool
when they are on the move, without
being burdened with extra baggage.
The app is available now, free of
charge, from the ‘phones’ respective
application stores.
For further information visit:
www.metamark.co.uk

Perfect protection for
pristine signs
3M has addressed vandalism
and graffiti issues with the
introduction of two new overlaminates, which although
developed specifically for the
rail transportation industry, also
have
the
potential
for
application to interior and
exterior signs and displays.
In particular, they are ideal for use
with signs and displays that are
situated in low-level locations where
they can offer protection against
damage caused by spray painting
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and felt tip markers as well abrasion
and environmental degradation.
Scotchgard Graphic and Surface
Protection Film 8993 is a gloss overlaminate for interior surfaces
available in widths of 48, 54 and 60
inches and in a roll length of 50
metres to enable wider graphic
panels to be printed and help
reduce material wastage, increase
roll efficiency and lower production
costs.
Scotchgard Graphic and Surface

Protection Film 8995-124 is a lowreflective matte over-laminate for
interior applications. Available in a
roll width of 48 inches, the film helps
to reduce reflectivity and ensures
that brand messages can be read
clearly.
These polyester films are highly
durable and help graphics to remain

in pristine condition for the duration
of a brand campaign or lifetime.
They are designed to withstand
harsh solvents that are needed to
clean the surface and remove graffiti
and other damage.
For further information, visit
www.3M.co.uk/graphicsolutions
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Floored!
A comprehensive range of
internal floor graphics solutions
is now available under the
MACtac brand from leading
Digital
Amari
distributor
Supplies.
They comprise the MACtac IMAGin
JT5820 series of digitally printable
media that is compatible with ecosolvent, solvent, UVC and latex
printers and incorporate either
permanent or removable, clear or
opaque adhesives and a choice of
MACtac Permaflex over-laminates for
short-term (one month) and longterm (nine-month) applications.

Beat
Banksy!
Vandalism and graffiti on
signage, architectural cladding
and decorative panels remains an
expensive issue for high street
retailers and local authorities.
However, dedicated trade supply
company NovaDura now offers a

Currently, the most popular laminate
in the range is the MACtac PF6301,
a100-micron semi-matt textured
PVC with a minimum three-month
durability. This is used extensively in
retail environments. The PF6300
variant is a 125-micron matt clear
textured PVC offering a six-month
durability but in addition has a Class
0 Fire Rating. MACtac PF6200 is a
125-micron matt clear textured
polycarbonate laminate developed
for tougher applications involving a
higher than average footfall. This
offers a nine-month durability.
Providing a PVC-free additional
alternative is MACtac PF6400, a 125-

micron matt clear textured
polypropylene laminate combined
with MACtac’s JT5422 printable
white film to cover shorter-term
market
niche
(one-month)
applications in the retail sector and
for short-term exhibition graphics.
All of the internal floor graphics

robust and cost-effective answer to
this problem through a multi-stage
process that incorporates a direct-tosubstrate method of printing, using
special patented inks applied to pretreated aluminium that is then sealed
and protected with a durable UVresistant coating.
The system offers a combination of
anti-graffiti protection, plus resistance
to abrasion and environmental
degradation, even in coastal locations
where there is sand particle abrasion
and salt spray pollution. The system

will even withstand contact with
naked flames. As a result, exterior
signage and associated architectural
features can be retained in their
original pristine condition for their
predicted lifespan.

solutions from ADS are supported by
MACtac’s renowned warranty, public
liability reassurance on application
and carry an ASTM anti-slip
performance rating.
For further information, visit
www.amaridigitalsupplies.com
or telephone 0115 982 9770..

NovaDura was rigorously tested and
gained multiple approvals at Exova
Warrington Fire Research, most
notably to enable its use in passengercarrying trains and on the London
Underground network. An antibacterial version that has been tested
to ISO 22196 and JIS Z 2801 is also
available for application to signage
and claddings in the healthcare
sector.
For further information visit:
www.novadura.com

PolySOL - the ideal pop-up partner
Now available from Sihl Direct UK,
PolySOL is a satin finished,
waterfast polyester film for use
with both solvent and latex inks
that is thick and stiff enough for
use in pop-up-systems and
displays
In addition, its resistance to high
temperatures makes it a perfect
media for use with HP Latex printers
and, thanks to its grey back, PolySOL
has nearly 100 percent opacity, thus
making it ideal for use in freestanding
applications, while its excellent
flatness facilitates its use in a wide
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range of signage, advertising and POS
projects.

For further information visit:
www.sihl-direct.co.uk

and www.cmyuk.com

PolySOL’s innovative coating and its
respectively
whiteness
bright
guarantee a quick drying time and a
wide colour gamut when it is used in
conjunction with all eco, mild and
true-solvent inks, as well as latex inks.
It is also suitable for use with hot and
cold lamination.
PolySOL is available now from Sihl
Direct UK and its authorised resellers,
such as CMYUK.
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Tips and Tricks
Q
Do you know of any
alternatives to printing
onto canvas or photo
paper and installing in a frame,
which is more cost effective
than a traditional framing
system? This is not our area of
expertise so would appreciate
any advice you can give us.
Lollo
Signs
Glamorgan

and

This month, Fujifilm’s Euromedia experts
look at alternative framing systems

eliminate the need for a separate
frame. However, tests would need
to be carried out to ensure the
picture quality is suitable, and that
your customer is happy with a
frameless image. Equally, mounting
such a rigid substrate off a wall with
spacers can improve the overall
look, but also adds a small amount
to the overall cost.

Print,

A

There are many types of
media that are suitable to
print photos onto, but
many require further framing
systems. One alternative is to print
onto a rigid substrate that is not
typically used for photo printing,
such as Foamex, as its rigidity can

An alternative is a display solution
that offers a picture and frame
combined. Depending on which
one you buy, the quality can be very
good, but you should be careful
when choosing these products, as
some require the print to be done
on a separate substrate and then
applied to the application by hand,
which increases the risk of mistakes

being made - i.e. bubbling.
We would advise that you use a
substrate that offers both a picture
and a frame all in one, such as
Euromedia’s newly launched
DecoFrame, which is a rigid media
that can be printed directly using a
UV flatbed printer. It comes with
pre-perforated edges and has a self
adhesive backing, so all it takes are a
few simple folds to create a finished
three dimensional picture that can
be hung straight away thanks to the
ready-made hanger. It is also very
robust and incredibly lightweight
and can be assembled quickly and
professionally,
even
by
inexperienced users, without the
need for any specialist tools. Finally,
it can also be moved from one

location to another quickly and with
minimal effort and without
sustaining or causing any damage.
Whichever method you choose,
good luck!
For further information on the
Euromedia range of products
visit: www.euromedia.com

The Avenue hits the streets…
Following the merger of Signscape
Systems and Signconex in October
last year, and the addition of a
northern manufacturing facility,
Signscape North, Signscape has
now launched a brand new range
of ‘Avenue’ poster cases for use
throughout the retail, leisure,
municipal and education sectors,
or indeed, anywhere there is a need
to display information outdoors in
a secure and stylish format.
The Avenue, which according to
Signscape ‘maintains what the market
already trusts, whilst providing more
for less’, has been developed as a joint
project with the Signscape North
division, under the leadership of Simon
Johnson and has been specifically
designed with the signmaker in mind.
Simon Johnson explained: “We
realised that there was a gap in the
market for a reliable and robust poster
case, and in particular, one that really
excelled when used outdoors. The
result is The Avenue, which offers not
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only superior weather resistance, but
which can also be used across a wide
range of different applications.”
Signscape began developing the
product in the summer of 2011,
following repeated calls from
customers for it to add a workhorse
poster case to its premium Lynester
notice board and other sign and
display solutions. Hamish Paterson,
Signscape’s Managing Director added;
“We took our time over The Avenue’s
development process as we wanted to
ensure that it was right in every detail
and provides what signmakers really
need from a poster case. Thanks to

Simon’s input, and that of our
customers, we believe that the end
result ticks all of the relevant boxes.”
In fact, Hamish goes so far as to claim
that: “The Avenue sets a new
benchmark for the exterior poster
case, as it combines a weight-saving
design that facilitates easier
installation, with a user-friendly locking
system and enhanced weather
protection.”
Featuring a stylishly slim 40mm deep
profile, The Avenue range covers the
eight most popular poster sizes in

both portrait and landscape
orientations, and comes complete
with a choice of either a magnetic/drywipe back insert (for use with multiple
displays and/or dry-wipe pens), or a
pinable Correx insert for front and
single poster mounting. It is available
in wall, rail or post mounted versions
and there are a variety of optional
extras, including shaped aluminium
headers and backing panels.
For further information visit:
www.sign-making-supplies.co.uk
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Quality
Matters
Recent months have seen the completion of several large
building projects in the UK, notably those concerned with
the Olympics, but beyond the Olympics’ infrastructure, the
UK’s largest building project has been the construction of
Network Rail’s new corporate headquarters located in
Milton Keynes.

The Quadrant, as the new
HQ is known, is an exemplar
of modern building practice
and design. Strongly centred
on sustainability, the HQ
features,
among
other
measures, a self-seeding
green roof designed to
encourage the development of flora
and fauna.
Rainwater is collected by and stored
within the building and is then used
to flush toilets, thus saving the
consumption of mains piped and
pumped water. Air convection within
the building itself is managed by a
sophisticated system so as to reduce
the use of energy that would
otherwise be consumed cooling or
heating the spaces within.
More a ground-scraper than
skyscraper, the Network Rail HQ is
home to over three thousand of the
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company’s personnel. It features a
spectacular and very imposing glass
fronted atrium, only four stories tall,
with four wings radiating from it and
connected within by walkways. The
building’s design creates a sense of
light and air by avoiding more
traditional approaches to design and
layout, and it’s a sense that is
amplified by large expanses of glass
with views out of the building
and within.
Fareham-based Bonwyke, a specialist
in the field, tendered for, and won, the
project to produce and install
manifestation elements and visual
display graphics for the prestigious
new HQ. The company is fully
equipped, in terms of kit, skill and
experience to deliver a project on the
scale of the Network Rail HQ and
handles all of the required production
processes in house.

Expert project management is
another discipline Bonwyke can claim
too, and it is obviously a core
competence that’s needed in order to
keep control of all the disparate
elements comprising a project as
large and complex as this.
Bonwyke’s work is as exemplary as the
architecture it now graces, combining
elements of graphical resonance with
Network Rail’s transport based legacy.
It counterpoints and contrasts
architectural elements, it provides the
requisite level of privacy and it works
to maintain levels of natural light.
Bonwyke specified and used
Metamark materials extensively
throughout the project.
Metamark’s Etch Effect Film, was cut
and applied, in a variety of
manifestation applications, including
privacy enhancing patterns of squares
and dot matrices, which simulated

coarse halftones swept in
density. The Metamark Etch disrupts
the view as the design intends, but still
allows the passage of natural light so
the installation meets the need for
DDA compliance.
Among the project’s more challenging
elements were the printed and
applied wall graphics. The installation
was complicated by access issues, as
the graphics had to be applied 20m
from floor level onto core walls with
running balconies. Bonwyke used
Metamark MD5 for the graphics,
together with a satin laminate.
Installation was critical in terms of the
accuracy needed, as the graphics had
to align visually and were over 10m
long in places. In the event, Bonwyke’s
certified installation team exceeded

detailed project in the time available.
the challenge and the
overall
effect
is
nothing less than
stunning.
Metamark Etch Effect films were used
for glazed partition manifestation
throughout the installation. Printed
using a combination of UV and EcoSolvent ink processes, the partition
manifestation uses graphics resonant
with Network Rail’s business in a
sensational assembly of floor to ceiling
images and a running band effect.
Almost 1,500sq.m. were installed and
the consistency across the whole
installation is testament to both
Bonwyke’s undoubted expertise as a
highly specialised digital printer and
the quality of the Metamark materials.

Spectacular banners, which cunningly
pick up the colours used elsewhere,
complete the installation. The result
overall is harmonious and not only
perfectly suited to its environment, it
actually contributes in a significant
way to enhancing it.
Bonwyke is naturally very proud of the
contribution its skills and practical
expertise have made in completing
Milton Keynes’ latest and arguably
most notable landmark, while
Metamark is delighted to have
provided the materials Bonwyke
needed in order to execute such a

Delivering a project on the scale of The
Quadrant makes demands of a
company’s business and technical
competencies that are not commonly
found beneath one roof. Considered in
the context of a highly specialised
company like Bonwyke, they propel it
into a league of its own in terms of its
ability to produce and install, while the
successful execution, which took place
in accordance with the tight deadlines
stipulated, also bears witness to its
ability in terms of adept project
management and overall fulfillment
too.
For further information visit:
www.bonwykedesign.co.uk and
www.metamark.co.uk
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special feature - lighting

GAP’s all aglow
In defiance of this summer’s rain
and grey skies, GAP has unveiled
a boldly coloured new window
and interior display scheme at its
London flagship store, which is
specially designed to stop
passers by in their tracks!
Following the current trend for
typography on a grand scale, GAP
decreed that its logo should be
depicted in Applelec’s metre tall,
acrylic formed letters in violently
clashing shades of green, violet,
orange and blue.
Applelec’s large letters, which have
recently been specified by a growing
number of retailers and fashion
brands, are created in Applelec’s
Leeds factory, where all acrylic letter
fabrication now takes place. The
letters in the GAP store have been

face illuminated using white LEDs to
match the store’s lit display areas
and to further complement GAP’s
visual merchandising system.
GAP also specified the use of
Applelec’s 8mm deep LED Light
Sheet, which combines an ultra-slim
profile with a consistently bright
light source, to provide plug-andplay illumination for the various
product display areas in-store and
for the eye-catching window

We love LEDs!

The Sign Group, which
supplies
quality
trade
signage at prices to suit any
budget, has now further
enhanced its product offering
by sourcing some of the best
branded LEDs currently
available and enabling its
customers to purchase them
directly from its brand new
website.
Customers can chose from such
brands as FlexConnect and, for
the budget-conscious, the
SGLED
range
of
very
competitively priced LEDs.

FlexConnect is a range of strip
LEDs that eliminate the need to
source wire and fixings, as it
comes complete with its own
push fit connector plugs and
wire, in order to make fitting to
the transformer as quick and
easy as possible.
What’s more, in order to
promote its new innovation, The
Sign Group is offering a special
discount on all first orders.
For further information visit:
www.loveleds.co.uk

displays. Both feature multiple
wooden pallets and display shelves
that have been cunningly stacked in
order to create plinths in a variety of
different heights. These provide the
perfect base for both mannequins
and the letters, which provide a
pleasing pop of colour when set
against the store’s more neutral
colour
scheme,
while
also
complementing
the
vivid
fluorescent shades of the clothes on
display.

For further information visit:
www.applelecsign.co.uk
and
www.ledlightsheet.co.uk

Looking for
a quick fix?
Brownings, a trade only
supplier of signage products,
has recently devised a novel
way to assist with the
installation and on-site fixing of
LEDs, following a project where
it was tasked with providing
part illumination for Econoflex
boxes.
Since
each
box
required
approximately 600 plus LED
modules, Brownings digitally
printed the LED supplier’s layout
onto 3mm white foam board,
giving
each
driver/module
combination its own colour code.
Its installation team was then able
to follow the layout without
getting any of the modules in the
wrong place, while the on-site
fixers were able to quickly identify
which module related to a
particular driver.
This, according to Sales Director
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When the current display is
superseded, the illuminated GAP
letters, which are very robust and
can be individually placed, will
remain at the Oxford Street store to
be used as props, whilst the LED
Light Sheet units will also be reused
in future installations.

Richard Vincent, is just one
example of how the company is
constantly striving to improve its
manufacturing processes in order
to reduce both time – and thus cost
– for its customers’ on site fixing
teams.
For further information on
Browning’s’ range of products
and
services
visit:
www.browningsltd.co.uk
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supplier spotlight

A new view
The winner of The Sign Project of the Year and a finalist in
Sign Business of the Year category in this year’s Sign &
Digital UK Awards, East Sussex-based GDI Trade Signs now
operates from a larger purpose-built facility, which
incorporates a new R&D department and an in-house paint
shop. Mike Connolly visits the company to discover more

Thus, GDI, which was originally founded
in the early 80s by its current Chairman,
Colin Pestell, urgently needed to find a
new and larger facility that could
accommodate its further expansion
plans. When fully developed, the new
factory will comprise an impressive
22,000 square feet of production space.

GDI Trade Signs has recently
vacated its old premises and moved
into a new two-and-a-half acre selfcontained facory a particularly
picturesque part of the East Sussex
countryside located nearby. It’s a
move necessitated by the
company’s rapid growth, which,
over the last three years, has
enabled it to record incremental
increases in turnover of 50
percent per annum.

Colin, together with his wife Jenny, and
the 20 committed and highly skilled
people who make up its formidable
workforce, have worked hard to earn
GDI its current status as one of the UK’s
most sought after resources for highly
individualistic
architectural
and
corporate signage solutions. Whilst
using a combination of acrylic, vinyl,
stainless steel and aluminium for much
of the work it undertakes, the company
also employs wood, brass and copper
for the niche market applications that it
has made something of a speciality.
Colin Pestell explains that it is part of the
company’s ethos to produce as much as
it can in-house. Accordingly, it is
responsbile for fulfilling all of its own
sign lighting requirements,
together
with
routing and

engraving, metal fabrication and
finishing and large-format printing.
Colin says: “We’ve always regularly
updated our kit and, most recently,
we’ve invested in new and more
technically advanced routing and
laminating equipment.”
This investment has been further
complemented by the addition of a
new paint shop for stove-enamelling
and associated finishing work and an
expanded vinyl cutting and digital
printing area.
However, the most significant
development that has taken place as a
result of the company’s move has been
the introduction of an in-house R&D
facility.
Colin enthuses: “This is helping us to test
a lot of creative new ideas using the very
latest technology and to develop
products that will enable our trade
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customers to supply solutions that are
highly
innovative,
but,
more
importantly, which are also capable of
adding a fresh and inspirational
dimension to sign design concepts.’
A typical example is the development of
a new type of built-up letter and logo,
the GDI Matrix, for which it anticipates a
huge demand, largely due to the fact
that it can be used to make unusual
signage that is more visually striking.
With the Matrix product range, GDI has
created a number of ways of building
individual light sources into the face of
the letter, which it offers in a choice of
flat-cut, push-through or shaped
options, depending on what particular
effect the customer needs to achieve. A
virtually limitless number of shapes, sizes
and colours can thus be created and
applied to almost any type of built-up
letter constructed in a variety of different
materials, including stainless steel,
aluminium, brass or acrylic.

GDI’s Sales and Marketing Executive,
Peter Phair comments: ‘The idea behind
the GDI Matrix letter and logo system
and indeed, the many other new
products we plan to introduce over the
next 18 months, is simply to provide the
sign industry with something that is
entirely new and inspiring and which
compares with the new and exciting
products that are regularly introduced in
other industries, such as the mobile
‘phone and video games sectors. We
hope that the GDI Matrix will follow in
the footsteps of other successful
launches we have developed, like the
GDI Trax and GDI Hybrid.”

award for ‘Best Signage Project of the
Year’, and the complete re-branding of
the Arun Estates and Ward & Partners
sites in Sussex.
At a time when many signmakers are
felling the pinch, GDI’s continued
growth is all the more remarkable.
When pressed to reveal the secret of the
company’s success, Colin Pestell says:
“In spite of the
current

economic climate, we have continued
to expand and we feel that this move to
larger premises will augur well for our
future prosperity. But really, I think the
fact that we always try to offer our
customers signage solutions that are
intrinsically ‘different’ goes someway
towards explaining our progress to
date.”

And long may it continue!
For further information visit:
www.gdisigns.net

The signage solutions provided by GDI
are conspicuous for their individuality,
flair and architectural sensitivity and it is
these qualities that have set the
company apart and led to the
recognition it has received from the
industry. Notable recent projects
include the signage for the American
Express Community Stadium, for which
it received the Sign & Digital UK 2012
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information

Wrap & Win with
3M and NASCAR
At a recent press reception held at 3M’s UK headquarters in
Bracknell, the second and biggest 3M Wrap & Win with NASCAR
promotion was officially opened. It is the most significant event
in 3M’s programme of vehicle wrapping initiatives and offers
a ‘money can’t buy’ experience for the lucky winners.
In conjunction with primary distributors
William Smith and Spandex, 3M is giving
3M Authorised Vehicle Wrappers the
chance to win £100 each month until
the end of January 2013, with every
single entry into each monthly draw
being automatically entered into the
Grand Las Vegas Prize Draw. The
winning entry will receive an all
expenses-paid four-day trip for two to

see the 3M-sponsored NASCAR
(National Association for Stock Car
Racing) Sprint Cup Series Race in Las
Vegas in March 2013. The prize includes
hotel accommodation, grandstand VIP
tickets and trackside passes, spending
money and the chance to meet the 3Msponsored Roush Fenway racing team
and 3M’s official driver Greg Biffle for the
annual Vegas Kobalt 400 event.
Customers are eligible to enter the
promotion when purchasing qualifying
3M graphic films from either William
Smith or Spandex. The more qualifying
purchases made, the greater the chance
of winning the ultimate prize.
Purchasers of qualifying 3M graphic
films will receive a unique code, either
by e-mail, or on the product packaging.
Entry into the Wrap & Win with NASCAR
competition can be made by visiting
3M’s facebook page and clicking on the
Wrap & Win tab to gain access. The
monthly prizes will be drawn until 31st
January 2013 and consist of a £100
voucher that is accepted at more than
40,000 outlets nationwide. Monthly
winners will be notified by e-mail
following the draw, with the prizes
delivered by 3M Account Managers.

3M acquires top wrapper
One of the UK’s
foremost vehicle
w r a p p i n g
experts, Andrew
Gamble
has
joined 3M as its
full-time Technical Application
Specialist for all 3M Commercial
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Graphics’ products, including the
company’s wide range of vehicle
wrapping solutions.
Prior to joining 3M, Andrew had set
up his own company, AG Graphic
Applications, following 14 years
working for William Smith, 3M’s

proven
reliable
performance
under the most
demanding
conditions, speed of
application and perfect
Trade Marketing Manager at 3M’s
Commercial Graphics Division, Richard
Davies commented: “Following the
success of our Wrap & Win campaign in
2011, we decided to extend this year’s
competition to give customers and our
distributor partners more chances to
win. We also wanted to demonstrate
our commitment to the vehicle
wrapping and signmaking communities
by adding more products and smaller
quantities to the qualifying portfolio and
providing a more diverse selection of
quality graphics solutions to suit a range
of different applications.”
3M’s involvement with NASCAR goes
beyond sponsorship. 3M products are
used throughout NASCAR and extend
from vehicle maintenance to vehicle
wrapping solutions. Most of the sports
cars featured at the event are wrapped
with 3Ms IJ180 film because of its
largest stockist and distributor.
During that period, he gained
experience in all of this company’s
departments, culminating in his
appointment as William Smith’s
primary applicator.
Chris Bradley, Marketing Manager at
William Smith, commented: “Andrew
is renowned for his attention to detail

finish.
All of the 3M qualifying films for the
Wrap & Win with NASCAR promotion
(including the new IJ680 reflective film
and 3M’s primary IJ380 cast vehicle
wrapping film) are fully Latexcompatible. They are recommended for
use on HP Latex printers, which offer a
number of performance-related and
environmental benefits over solventbased alternative systems.
For further information on the 3M
Wrap & Win with NASCAR
promotion visit: www.facebook
.com/3Mgraphicsuk or www.you
tube.com/ user/3MgraphicsUK
For further information on the
range of 3M films visit:
www.williamsmith.co.uk
or
www.spandex.com/UK).
and his meticulous approach to the
work he undertakes. He is never
happy unless this is carried out to
perfection. He is one of the best (if not
the best) applicators in the UK and his
appointment at 3M will help boost
the vehicle wrapping and associated
graphics sectors by enabling access to
arguably the finest technical resource
currently available.”
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digital news

Buy an Anapurna
at a bargain price!
Graphic Printing Technologies
(GPT) is offering large discounts, of
up to £30,000 off list price, on the
Agfa Graphics range of Anapurna
UV-curable inkjet printers.
Sign and print companies thus have an
excellent opportunity to acquire a high
quality production system at an
unbeatable price. This limited
promotion, which will run through
until the end of September 2012, will
facilitate the purchase of an Agfa

Hail a hero
FESPA is inviting print companies,
plus industry manufacturers and
suppliers, as well as print buyers
and end users to nominate
individuals who have made an
outstanding contribution in the
printing sector into the FESPA Hall
of Fame 2013.

Anapurna Mw, which is a high quality
UV flatbed and roll fed printer, 1580mm
wide and offering six colour printing,
plus white for just £49,995,
representing a saving of over £23,000
off the listed price.
Stuart Cole, General Manager of GPT,
commented: "An Agfa UV cure printer
can help to transform any sign or print
company into a full service graphic
production organisation, since it is
capable of printing onto both roll fed

media and direct to rigid substrates up
to 50mm thick.”

making this an even more attractive
proposition.

Along with the reduced price, GPT is
also offering a new ‘easy terms’ 10month payment plan, thus potentially

For further information visit:
www.g-p-t.co.uk

Seal delivers its 1000th machine
the USA, this value-for-money basic
model scores was chosen by the
readers of the US magazine WideFormat Imaging (WFI) as the ‘Top
Product 2010’ in the ‘Laminating
Equipment’ category.

SEAL is celebrating a very special
statistic: it has clocked up the
l000th sale of its highly successful

SEAL 62 Base laminator in Europe.
Built in the company's own factory in

The powerful SEAL 62 Base boasts all of
the functionalities required for
professional lamination of finishing and
protection films, as well as double-sided
adhesive films. The tried-and-tested
roller technology processes pressuresensitive materials and is also ideally
suited to finishing sheets up to a
thickness of 50 mm. It can reach a
working speed of 5m/min and handles
a maximum width of 1,600 mm. Both
rollers are made of silicone, whereby

the heat-assisted upper roller (up to
40C) facilitates a high degree of uniform
quality.
To promote greater ease of use, a flipup roll trough is now included as
standard, as is an auto-grip shaft to
facilitate the re-winding of the liner.
Further, in order to mark the anniversary
of the 1000th sale, the SEAL 62 Base is
available as one of a number of various
special offers at a preferential price.
For further information visit:
www.sealgraphics.com

Following
its
recent
announcement that the proposed
Digital Print UK exhibition will
now take place at Birmingham's
NEC from 5th-7th November
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Designed to showcase both
production and wide format printing
technologies, Digital Print UK will be
split into four focused areas, covering

production, applications and output,
and wide format and digital labels
and will also feature live
demonstrations by companies who
are involved in all areas of the print
supply chain, ranging from the supply
and manufacture of substrates, right
through to mailing and distribution.

The Hall of Fame aims to highlight
worthy individuals from all over the
world who their peers hold up as
inspirational role models. Printers can
be nominated for having pioneered a
new approach or technology, or have
demonstrated innovation in other
ways. They may simply stand out on
print skill or service, or for taking a

Nominees who receive several votes
will be inaugurated into the FESPA Hall
of Fame offering a host of benefits as
part of an exclusive group. With the
chance to network with like-minded
innovative entrepreneurs, nominees
also receive VIP invitations to FESPA
global events, as well as discounted
conference or summit delegate places,
in addition to potentially gaining
positive media coverage for their
businesses.
Nominations will run until 21st January
2013 and the global community will
then be able to vote for their favourite
'print hero' until May 31st 2013. The
five winners and top five nominees per
country will be announced at FESPA
2013 at an Awards Gala Dinner.
Making a nomination is simple.
Printers, manufacturers, agencies,
brands or suppliers wanting to
nominate, should simply visit the
FESPA website to register their choice.
For further information visit:
www.fespa.com/halloffame

Connect in Las Vegas

Full details of the show are now
available on the refreshed website,
which is designed to provide a wealth
of information for both exhibitors and
visitors, including the latest news as it
unfolds.

EFI has announced that the 14th
annual
Connect
users’
conference will take place on
15th-18th January 2013 at the
Wynn Las Vegas. Connect 2013
offers
business
leaders
extensive educational sessions
and opportunities to form longterm relationships with industry
peers, discuss issues that matter
and share business, process and
revenue ideas.

For further information visit:
www.digitalprintuk.net

With more than 150 class sessions,
attendees will have access to the

Digital Print UK goes live!
2013, the show's organiser,
Faversham House Group, has
unveiled its plans for the event
on an updated website.

Originally unveiled at FESPA Digital
2012, The FESPA Hall of Fame is the
'who's who' of leading printers across
the global print community. This
initiative will culminate at the FESPA
2013 event at London's Excel on 25th29th June next year, where the overall
Global Printer of the Year will be
announced, alongside the top five
printers in each country FESPA is thus
encouraging the print industry to start
nominating colleagues who they feel
deserve to be recognised and
rewarded for their excellence.

leading stance on sustainability, or
have made some other significant
contribution to the industry.

latest product training from
company experts. Features will
include
classroom
sessions,
addresses by keynote speakers and
live demos in the lab area, where EFI
will highlight its complete portfolio,
including fully integrated, end-toend workflows. And, as always, the
event will also include user group
meetings and offer numerous
networking opportunities.
For more information and to
register visit: www.efi.com/
connect
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printers

The latest printer releases all have two things in common:
improved image quality and productivity. Check out what Mimaki, Océ and Roland have to offer

Better and
faster

Setting a new benchmark
Incorporating
a
raft
of
technological breakthroughs,
the Mimaki JFX500-2131 flatbed
printer offers devotees of
Mimaki machines a new
benchmark in high quality,
environmentally advantageous
and high volume UV printing.

conventional JFX printers, thus
providing new efficiency, quality and
price/performance. It incorporates a
new printhead and advanced LED
curing to produce an exceptionally
high-resolution image quality and
also offers multiple ink options for
ultimate production flexibility.

Using LED UV curing, the JFX5002131 delivers high speed UV printing
with all of the advantages of LED
technology, including long-life,
energy savings, lower heat
generation, the ability to use thinner,
more cost-effective media and
printing on heat-sensitive media that
cannot be used with conventional
UV curing systems.

The JFX500-2131 uses Mimaki LUS150 ink, a newly formulated CMYK
LED curing ink with high speed
curing properties, which is 150
percent flexible, thus providing
increased elasticity on a wide variety
of media and substrates without
cracking or fracturing during
handling, cutting or other post-print
processing.

Delivering printing speeds of up to
60 sq.m/h the JFX500-2131 is two
and half times faster than

In addition, it also operates with
Mimaki’s existing LH-100 CMYK inks,
which offer a more rigid ink

Océ has introduced its new Océ
CS9300
Series
eco-solvent
printers, which offer significant
productivity and image quality
improvements over previous
models.

formulation for printing onto hard
surfaces requiring greater adhesion
properties and Mimaki’s LF-140
flexible ink, which is available in six
colours. All of these ink formulations
also offer white ink options that
benefit from Mimaki Circulation
Technology (MCT). This ensures
ultra-high performance, since the ink
is regularly circulated, thus
eliminating settling of white
pigment in the ink lines. Further,
MCT helps to reduce ink wastage,
thereby
supporting
more
environmentally friendly and cost
effective printing.
Another important feature is the

Mimaki Degassing Module (MDM)
that eliminates gas or bubbles inside
the ink, thus reducing nozzle
blockage, improving accuracy of ink
dot placement and facilitating the
use of Mimaki’s bottled inks, instead
of conventional degassed ink packs,
a choice which helps to further
reduce ink costs.
Distributed in the UK and Ireland by
Hybrid Services, the Mimaki JFX5002131 is available for view through
Hybrid’s network of authorised
resellers.
For further information visit:
www.hybridservices.co.uk.

Scaling up
Following the
success of its UJF-3042 LED UV
printer, which has defined the
small format market, Mimaki’s
second new offering is the UJF6042 flatbed, which offers an A2sized print bed, 150mm head
height, multiple ink options and
an exceptionally high print
quality of 1800x1800dpi.
First unveiled at this year’s Photokina
exhibition in Cologne, the new
machine delivers photo quality prints
using six colour process, plus white
and clear inks.
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Providing an ideal solution for
print companies seeking to
deliver high quality prints onto
rigid substrates, the new printer
offers double the bed size of the
UJF-3042, as well as enhanced print
resolution. It is also a viable option
for those companies who are
currently using screenprinting
technology to produce 60 x 40 sized
prints, as it will help them to broaden
their commercial opportunities by
providing them with the capability to
deliver short print-runs, with zero
setup costs, while also offering the
photo quality output that their
customers demand.
The Mimaki UJF-6042 incorporates a
ball screw type head conveyance
mechanism, which is traditionally
found only in very high-end flatbed
printers, and which greatly enhances
the accuracy of the ink drop

placement onto the substrate. The
combination of 1800x1800dpi and
variable dot technology means the
printer is engineered to deliver highly
accurate prints and the A2 bed size
enables two facing pages of an A3
photo book to be printed
simultaneously. For smaller items, an
efficient layout can be created with
the use of jigs, thus ensuring accurate
print placement and ease of workflow.
When printing to rigid substrates,
Mimaki's proven LH-100 ink
incorporates CMYK + white and
features vibrant colour and excellent
adhesion properties. Additionally, the
UJF-6042 can be commissioned with
Mimaki's LF-100 flexible ink, available
in six colours and white, or the highly
stretchy LF-200 ink which enables
expansion of up to 200 percent for
applications that require this
hjeightened level of flexibility.

The CS9300 Series, which includes two models,
the 162.5cm CS9360 and the 137.1cm CS9350,
are next-generation printers based on the
original Océ CS9160 and Océ CS9050 ecosolvent printers.
The Océ CS9360 model, which was first
previewed on the Océ stand at FESPA Digital
2012 earlier this year, can print at speeds of up to
29 sq.m/hr, representing a 60 percent increase
on the speed of its predecessor, the CS9160.
The Océ CS9350 model’s top print speed is 27.9
sq.m/hr, which runs at nearly twice the print
speed of the Océ CS9050. A variety of resolution
configurations can be selected to suit specific
applications, thus helping to maximise speed
throughput and reduce ink costs. The printers
also include a standard media take-up system,
together with a sheet-off function to

accommodate individual shops’ print and
finishing workflow. An optional off-board winder
unit is also available to support volume printing.
In addition the CS9360 can also accommodate
440 ml ink cartridges, thus facilitating longer
print runs.
The CS9300 Series features intelligent
Interweaving print technology that reduces or
eliminates the typical artifacts inherent in
conventional digital inkjet printing, such as
horizontal banding, step mismatch banding,
and the visible effects of missing or misfiring
nozzles. The benefit of this technology is
evidenced in its predictable and consistent
output quality, thus assuring users that they will
achieve fit for purpose images in the fastest
possible time.
For further information visit: www.oce.com

Removing the barrier to high productivity
The UJF-6042 sports a number of
Mimaki's production print features,
including the ability to use automatic
primer, the powerful Nozzle Recovery
Function and Mimaki Circulation
Technology, both of which are
designed to ensure a consistently
high print quality. It also comes
complete with Mimaki's RasterLink 6
RIP software; a fully featured package
with intuitive layout functions,
powerful spot colour replacement
capabilities and the ability to print
three layers (colour, white and colour)
simultaneously onto transparent
substrates.
The UJF-6042 will be commercially
available early next year, via Hybrid's
specialist reseller network.
For further information visit:
www.hybridservices.co.uk.

Roland DG (UK) has launched the brand
new VersaArt RE-640, a 64-inch eco-solvent
printer, which is competitively priced at
just £10,999 and offers excellent
performance and productivity, thus further
lowering the cost of entry to entry to the
lucrative high-speed production of a
variety of signs and displays.
In addition, the price also includes a one-year
RolandCare Silver warranty and an Intermediate
Digital Print course at the Roland DG Academy.
Especially engineered to suit the demands of
long, unattended production runs, the new
VersaArt features Roland’s latest eight channel
printhead technology, which accurately
reproduces the finest details, while also
delivering vibrant high-density colours for
flawless photographic reproductions,
smooth gradations and superb contrast.

consistency, even in the fastest print mode of
23.1 m2/hr. In fact, with the new VersaArt, the
image quality achieved in high-speed mode
equals that of the previous model’s standard
mode. As a result, high-quality prints can be
produced much more quickly.
For added value, Roland products are backed by
Roland DG Care, providing reliable service and
support for all Roland products over their
lifespan, while the Roland DG Academy teaches
everything from printer basics to advanced
production techniques, applications and more
in order to ensure that Roland users realize their
machines’ full potential.
For
more
information
www.rolanddg.co.uk/RE-640

visit:

A mirrored dual CMYK ink configuration
(CMYKKYMC) produces unrivalled colour
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my way

Worthwhile Investments
Companies explain why they chose the equipment they use
Sign & Digital UK show earlier
this year, we decided it was time
to invest again.”

Signal UK, based in
Tunbridge Wells, has recently
purchased its second large format
Mutoh printer, the Mutoh ValueJet
1324, together with a Mutoh Kona
Cutter as the latest step in the rapid
growth of its print and cut business.
The company, which offers a
comprehensive in-house design-toprint facility, including screen and
textile printing, large format digital
and litho printing, together with
vehicle wraps, promotional items,
plus signage, has more than 25 years
experience in the print sector and

prides itself on being able to offer a
complete service, from origination
and print, right through to assembly,
collation and dispatch.
Director Gary Rose explains: “We are
primarily a trade printer and our
objective is to do as much as we
possibly can in-house. We first
moved into large format digital
printing when we purchased a
Mutoh ValueJet 1604 around four
years ago and although it has proved
to be a very reliable workhorse, after
seeing the latest technology at the

Since International Greetings
purchased a Roland VersaUV
LEC-540
printer/cutter
for
prototyping its creative greetings
products, its designers spend up to
40 percent more time doing what
they do best - designing innovative
products for clients.
The VersaUV LEC-540, a 54-inch
wide, CMYK, white-ink and clear
gloss enabled UV-inkjet, integrated
printer/cutter has transformed
International Greeting’s workflow
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Gary and his fellow
director,
Paul
Chapman, considered
several options, but
eventually
decided
that Mutoh’s ValueJet 1324
was the best choice, due to
its excellent quality, reliability
and cost, in terms of both the
initial outlay and the cost of
ownership. Accordingly, the
company purchased both
the printer and the Kona cutter
through Colourgen reseller PSW
Paper & Print Ltd.
The Mutoh ValueJet 1324 ecosolvent printer, which has a media
width of 1371.5mm and print width
of 1355.5mm, uses Eco Ultra inks,
which contain no VOC’s and thus
eliminate the need for costly
ventilation
and
extraction
equipment. The printers are easy to
use and maintain, as daily cleaning is
unnecessary. Typical production
speeds are up to 14m²/h on banner
and soft signage textiles and up to

beyond recognition. Instead of
creating proofs and prototypes
through a series of long and
arduous processes, such as thermal
transfer and foil blocking, which
until recently was the accepted
industry standard, the company
now prints its prototypes onto the
very media the final versions will be
printed on, thus providing
assurance for its clients that the
proofs are almost an exact match
for the final products in look and
feel, while also dramatically

7m²/h on uncoated vinyl.
The Mutoh Kona 55" is a stand-alone
cutting plotter that offers kisscutting lettering, contour cutting
stickers and cut-through for sign
applications.
Gary continues, “We decided a 1.3m
machine was wide enough for most
of the jobs that we process,
especially since our old 1.6m Mutoh
is still going strong. We have already
used the new ValueJet in tandem
with the Kona cutter to deliver some
cut vinyl products and the colour
accuracy and speed of production is
fantastic.”
In conclusion, he adds, “We are really
pleased with our new purchase as it
does exactly what it is supposed to
very well indeed. We have also been
very pleased so far with the level of
support, service and responsiveness
we have received from both
Colourgen and PSW.”
For further information, visit:
www.signal-uk.co.uk,
www.psw.co.uk
and
www.colourgen.com

reducing the time taken to create
them.
International Greetings’ Designer,
Dion Hester reports: “The new
machine’s been a real godsend
and has opened up a massive
range of opportunities by really
helping us to push our business
forward. Previously, our products
had to be produced manually, thus
restricting our creativity, as we had
less time to originate and develop
new concepts. However, now that

Since breaking into the full colour
printing market with its first Seiko II
ColorPainter 64S around seven years
ago, ASAP UK has remained
completely loyal to the brand, to the
extent that earlier this year, it
installed three new Seiko II
ColorPainter W-64s printers at its
offices in Southampton, citing the
machine’s speed, quality and
reliability as its major attributes.
The company, which has been
supplying signs, print and many
other branded items since 1997, has
established a reputation for being
efficient,
professional
and
competitive, whilst also delivering a
friendly, personal and proactive
service (as indeed, its name implies!)
to large and small organisations,
nationwide, which operate in both
the private and public sectors, while
also offering a trade service too.
ASAP UK’s Managing Director, Jason
Terry, says: “Customers know they

we have the ability to print CMYK,
plus white ink, emboss, crease and
contour cut using the one device,
we can quickly mock-up items that
are virtually a replica of the real
thing. Not only are our clients
delighted to receive a high quality
and accurate prototype, it is also a
real treat for our design studio to be
able to really test their artistic
capabilities.”
When looking for a new
prototyping solution it was the

can ring us at any time during the
day and we will usually get their
order to them before the close of
play and, even orders taken after
5pm can often be delivered first
thing the next morning. We like to
believe that it’s our commitment to
meeting customers’ requirements
that has led to us forming several
excellent
long-term
business
relationships. In turn, these have
helped us win new business too, as
satisfied customers tend to
recommend us.”
Jason continues “We produce a
huge variety of work on our solvent
printers, including vehicle graphics,
outdoor
displays,
printed
Contravision and a lot of work on
canvas and blue back media. We
have also purchased a couple of
aqueous printers to cater for the
production of point of sale material,
pop-ups and other indoor signage.”
The original decision to purchase the

gloss and white applications,
combined with Roland’s integrated
print and cut technology, which
first caught International Greetings’
eye. Using the white and gloss
options, the VersaUV LEC-540 can
deliver remarkably rich colours,
together with effects such as matt
and high-gloss finishes in a choice
of textures and patterns, and can
also simulate UV varnish and
embossing. Foil is something the
company often uses and the
machine can print directly onto this

Seiko II ColorPainter 64S printer was
made in 2005, with Jason explaining:
“We had recently moved into full
colour printing with a machine that
really didn’t work for us. At that time,
the ColorPainter 64S printers had
been around for about a year and,
according to several independent
sources, they were the best option
from a price, performance and
reliability perspective. We purchased
three and they were fantastic,
effectively
enabling
us
to
revolutionise our business due to the
fact that we could produce large
volumes of excellent quality graphics
very quickly.”
When an upgrade was required,
ASAP initially selected an HP9000,
but four years later, when the new
W-Series printers from SII were
released, the company knew
precisely what it had to do!
“We did consider some other solvent
printer options,” says Jason, “but we
didn’t feel any of them offered what
we already had with the Seikos and,
since we were also used to the way
the machines operate, their menu
systems and their capabilities, we
took the “If it ain’t broken, don’t fix it,”
view and purchased another three
ColorPainter W-64S machines from
City and West Solutions.”
He adds: “We briefly thought about
purchasing one of the larger
ColorPainter H-104S printers, but as a
lot of our work is printed overnight,

type of media, while blocking out
sections of the design and using
the gloss to achieve satin effects
where needed.
Dion, who often undertakes his
own projects in-house in order to
both showcase the machine’s
capabilities to the rest of the team
and to further stimulate its
creativity, adds: “ The machine’s
compact design and small footprint
meant that we could install it right
next door to our design studio and,

we felt that three printers, all running
at once, would provide us with the
greater level of flexibility we need.”
At the same time, ASAP UK also
transferred its RIP software to
Caldera. Darryl Swainston, the
company’s Senior Print Manager,
explains: “The biggest strength of
Caldera is the speed at which it RIPs
the images. Files that were taking 40
minutes or more to RIP previously
now take less than 10 minutes,
which makes us even more
productive.”
Jason adds, “Overall, the new printers
have already made a big difference
to our operation. They are just as
reliable as our previous Seikos, but
the output quality is higher and they
use slightly less ink, thus enabling us
to reduce our production costs.”
ASAP UK has also benefited from
what Jason Terry reports as being:
“excellent support from both
Colourgen and City and West End
Solutions, both of whom have been
very responsive and helpful.” He
concludes: “Much of our business is
built on the output of our Seikos and
with the new W-Series, we fully
expect this to continue for many
more years!”
For further information visit:
w w w . a s a p u k . n e t ,
www.cwesolutions.co.uk and
www.colourgen.com

because there was no need for
additional ventilation in our work
area, disruption and costs were
minimised. In fact, we have been up
and running since the first day of
installation and were producing
paid work by the end of the first
week.”
For further information visit
www.international
greetings.co.uk
and
www.rolanddg.co.uk
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inspiration

Opportunity knocks!
The first airing of this new regular feature hghlights some
of the unusual and novel and, most importantly, lucrative
applications that can be achieved with everyday
signmaking quipment and materials

A creative hub with class
Wall coverings come in all cuts and
colours, but the advent of digital
printing liberated the real
potential of the medium.
Previously, wall coverings were
limited by the widths and pattern
repetition imposed by the
hardware producing them. Now
though, those limitations are
removed, along with high
origination costs, and any wall or
surface is potentially a canvas just
waiting to be covered in beautiful
and highly individual print.
Blackpool based Links Signs and
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Graphics (LSG) recently flexed the
creative muscle of the photomural
medium to add some undeniably
atmospheric touches to Blackpool’s
creative centre, EightyOne Central.
Part of the Council owned Winter
Gardens, the building now provides
local creatives with a hub in the region
and, thanks to LSG’s artistry, the facility
has been transformed into the kind of
truly inspiring environment that is
essential to stimulate the birth of
imaginative ideas. Notably, a
cavernous
stairwell
is
now
harmoniously integrated under a

forest canopy, thus establishing a
theme that connects corridors and
other pedestrian routes. Peripheral
vision’s edges are further softened by
green painted surfaces and the illusion
of distance is heightened by depth
cues within the murals’ subject matter.
It’s a big effect and brilliantly executed
by the LSG team.
The very fact that the photomural is
not appreciated as an applied graphic
speaks volumes for the team’s
application and printing expertise.
Panel to panel registration is exact.
Areas swept in changing colour

density do just that with no
appreciable changes at panel
junctions. Resolution is there and
therefore so is detail. The different
textures within in the subject have a
tactile appeal. With visual stimulation
provided, the brain fills in the blanks the soundtrack is one of the viewer’s
own making, there is no wind-song

playing in the background.
Back in the real world, LSG loaded its
Mimaki JV-33 with Metamark MD5 to
produce the graphics. MD5 is a natural
fit for any application where absolute
consistency is needed and where
quality makes big demands of the
subject, since it provides a predictable
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inspiration

printing experience too. One roll
performs just as well as the last, and
the next is not going to require any
adjustment either.

install a custom fabricated interior
signing solution that it had conceived
as part of a program of further works at
EightyOne Central.

The installation process further reflects
the LSG team’s expertise in handling
large expanses of printed graphics in
applications demanding an exact
touch.

Sign system designers typically try to
minimise
a
system’s
overall
component count so as to reduce
complexity and manufacturing cost.
As a consequence, off the shelf
systems can look distressingly like a kit
of parts and, with some contemporary
systems, the sign arguably dominates
the message.

“Though we tend to style ourselves as
a sign company,” says the company’s
Managing Director, Shaun Bennett,
“we’re actually more than that. We
tend to attract a design-led clientele
because we have the means to turn
creative input into physical output and
the energy to apply it. We’ve got
everything we need in-house, from
printing to specialised quality finishing
and we can always find a way to get
things done.”
This is probably why one of the
creative agencies involved with the
project also asked LSG to produce and

Seaside celebration

In order to ensure it created
something much more original and
organic looking, LSG first wrapped
10mm thick quality foamed PVC blanks
in Metamark MD5, which once again,
were printed on its Mimaki JV-33 and
then added a gloss laminate. Next,
satin-chromed stand off locators were
installed and 5mm clear acrylic plates,
with flame polished edges, were
mounted over the printed panels. On
the reverse of the plate, Metamark M7

When Weymouth and Portland
achieved the honour of hosting the
Olympic sailing events, the Arts
Council England South West
decided to celebrate the occasion in
style by commissioning a public
work of art, in the form of hundreds
of differently decorated deckchairs
to take pride of place on
Weymouth’s promenade during
the sailing events of the Olympic
Games.
Accordingly, the Arts Council invited
artists Becky Adams, David Mackie and
Heather Parnell to help create a series of
unique patterns , which nevertheless,
would also work together to provide a
cohesive and pleasing overall design. All
three have extensive experience of
public art commissions and share a
fundamental belief in the power of the
environment and public participation to
influence well being and quality of life.
Aided and abetted by two local artists,
Sandra Stalker, a printmaker and Kim
Edwards, who specialises in textile
design, Becky, David and Heather held a
series of workshops in order to connect
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lettering provides the detailing. The result is as
individual as the print itself and looks
sensational.

Blackpool’s design community now has an
attractive home where the region’s creativity
can continue to be nurtured.

The success of the finished project is largely due
to the interface between creativity and practical
execution that LSG has so ably provided, and

For
further
information
visit:
www.linkssignsandgraphics.co.uk and
metalmark.co.uk

with local residents, schools, special needs
centres, churches and other social groups in
order to gather ideas and inspiration. After much
discussion, it emerged that there were three
themes that particularly seemed to reflect the
unique character of the Weymouth and Portland
district: the local architecture, seaside
activities/nostalgia and the seashore. It was thus
decided that these would be used as the basis for
the deckchair designs.
Heater comments: “This was a great project to
work on; not only was it tremendous fun, it also
gave us the opportunity to really embrace
seaside culture, including everything from
Punch & Judy to the prehistoric fossils of the
Jurassic coast, while also disovering more about
industrial print and textiles.”
Of course, such a variety of different designs
meant that digital textile printing was the only
viable production option, as more traditional
printing methods would have proved far too
cumbersome and costly. The final prints were
produced by a UK company using a Mimaki JV33
wide format dye sublimation printer, which
ensured that the quality of the design was
maintained, that the colour reproduction was
suitably vibrant and longlasting and, most
importantly, that the production costs remained

within the stipulated budget.
However, printing the job digitally did present
some challenges, as every single piece of artwork
had to be prepared individually, but as Heather
Parnell confirms, it also offered enormous
advantages. She said: “ This project is a great
testament to the wonderful versatility of
contemporary commercial print. I did my first
degree in fine art printmaking and I realised that
the screen process would not have been tenable
when using so many different designs, but digital
printing technology ensured that we could
provide the very many single prints required
without breaking the bank, while also producing
work that had the intensity and fastness of colour
and sharpness of image reproduction that the
project demanded.”
The brightly decorated deckchairs proved to be a
great hit with International visitors, as well as the
local residents of Weymouth and Portland, who
have thoroughly enjoyed this new addition to
their famous promenade and have celebrated it
by sharing their photographs and opinions via
blogs and social media sites. For further
information
visit:
http://
olympicdeckchairs.tumblr.com
and
www.hybidservices.co.uk
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vehicle liveries

Sky Pro Cycling
sees yellow!

This new crop of vehicle liveries illustrates
why screenprinting technology is still a
contender and how sometimes,
a little enhancement can
make a big difference…

The
gentle
touch
A process that’s capable of taking
practically any printable liquid and
depositing it, in precisely
controlled thicknesses, on virtually
any receptive surface clearly has a
lot of commercial potential. The
process is called screenprinting, it’s
alive and very well, and in the
hands of experienced and skillful
companies, such as Worcester
based Malvern Art Products (MAP),
its output is making appointments
that digital print can’t quite keep.
MAP has over forty years’ experience in
print production and yet is a thoroughly
up-to-date enterprise. It places quality
at the fore, it’s ISO accredited, and it has
at its disposal an enviable array of print
technologies, digital origination, and
state-of-the-art digital finishing too.

What’s more, MAP backs
up all this firepower with human
expertise. Its cross-trained operatives
are not only expert practitioners in print;
the company can also field expert
installation nationwide.
Notable among its clientele is The
Morgan Car Company, which has been
coming to MAP for many years for the
highly specialised print services used in
the manufacture of its vehicles. One of
its most recent requirements though,
saw MAP providing graphic kits for
Morgan’s iconic Three-Wheeler.
Today’s Three-Wheeler resembles, in
many ways, the very first car Morgan
ever built. Today’s version also evokes
the same spirit. It’s configured with two
wheels up front to keep it pointing in

t h e
r i g h t
direction
and, slightly
ahead
of
them,
a
thumping great V-Twin
Harley Davidson derived
power plant driving the single back
wheel. Between the wheels lie a
fuselage-like body and an open cockpit
that’s a cosy fit for two. It’s a real windin-the-hair and bugs-in-the-teeth drive,
very close to the road and with such a
feel that you can practically read signs
written on the road in white paint
through the steering wheel!
The Three-Wheeler’s aspiring owners
can use The Morgan Car Company’s
website to choose a graphics package
to be applied to their vehicle before
delivery, thus adding a further eccentric
accent to a car that’s already going to
turn more heads than a Veyron or a
Lamborghini.
Among other graphics, buyers can
choose battle-rash in the shape of
bullet holes, a roundel styled into a
MOG military style fighter ‘plane
identity and even period pin-ups
evocative of nacelle art from way back
in the day.

Given the enduring nature of Morgan
vehicles, MAP elected to print the
graphic packs using a process that
traces its lineage back even further than
Morgan
screenprinting.
Screenprinting ensures that extreme
durability is delivered in tandem with
MAP’s enviable quality.
MAP used Metamark MD5 for the
substrate material and later laminated
the prints. MD5 is best known as a
reference quality digital material but, in
the expert hands of those at MAP, its
appetite for ink saw it uncomplainingly
delivering sensational results when
used in tandem with Sericol inks and
MAP’s screenprinting expertise.
Quality printing completed one facet of
MAP’s work for the Morgan Three
Wheeler. Quality finishing added
another. The application required that
the printed and laminated Metamark
MD5 output be die cut. MAP used its
Zund flatbed finishing system to
perform the required work and the
results are perfect - and perfectly
consistent too.
A shark toothed and roundel-clad MOG
has already given MAP’s outstanding
work an outing on national television the car was recently in the spotlight on
the BBC’s Top Gear programme. On the
streets, its stardom is similarly assured.
It’s not everyday you experience
something as potent as the iconic
Three-Wheeler thundering past and
graphics courtesy of Malvern Art
Products make the experience all the
more memorable.
For further information visit:
www. www.themapgroup.co.uk
and www.metamark.co.uk
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When it seemed likely that Team Sky was on
course to provide the first British winner of
the Tour de France this year, it called upon
Signs Express (Manchester) to help it
celebrate this groundbreaking occasion.
While providing a wide range of car graphics and
signage for the riders and team support vehicles,
Signs Express has travelled across Europe for the
past three cycling seasons, in order to be on call
for the leading cycling team. Accordingly, the
pinnacle of the road-racing calendar, the Tour De
France 2012, represented it with a unique
opportunity.

vehicle wraps.
In addition, three Mercedes Vitos and a Sprinter,
plus a bus and a truck, all received new graphics.
With the world’s attention firmly on the closing
stages of the race, Team Sky was indelibly
associated with Tour de France history. The
rebranding was a cleverly kept secret and the
Sunday morning reveal was a surprise to almost
everyone, thus adding further to the build up of
excitement for the final stage.

The 20 stage Tour de France, which covers 2,000
miles, culminates in Paris and the night before this
final push saw Team Sky comfortably in the lead.
In fact, so confident was it of the outcome that it
commissioned Signs Express to work throughout
the night to help kick-start the winner’s
celebrations. By branding Team Sky’s support
vehicles yellow, to match the winner’s famous
yellow jersey, Signs Express ensured that the
celebratory final stage began with bang!

The impact of the vehicle graphics provoked a
huge response from all of those involved within
the world of cycling and also attracted
widespread media interest, which has led to
further promotional work for Signs Express. Lee
Eaton, Co-owner of the Signs Express Manchester
Centre reports: “We have been asked to
complete follow-up promotional work with
Jaguar, who has commissioned us to reapply the
graphics as part of a week long tour around all of
its UK sites in celebration of both the cars and
their association with the first British Tour de
France winner."

Ten vehicles, including the team’s two Jaguar XF
SportBrakes and two Jaguar XJ cars, which were
used to support the Sky Pro Cycling riders along
the entire route, were rebranded with partial

For further information visit:http://
www.signs
express.co.uk/news/07-082012/285/sky-pro-cycling-sees-yellow-intour-de-france-win/
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vehicle liveries

A striking
difference
In order to achieve some striking
and unique colour changes when
wrapping prestige vehicles, MEK
Car Styling selected Arlon’s
flagship Ultimate PremiumPlus
wrapping film.
MEK’s Michael Szwacki explained: “We
originally chose Ultimate PremiumPlus
because we were ipmressed by its
fantastic colour range,
but its
performance has proved to be every
bit as impressive - when a customer
whose car we had wrapped a few
months go recently called in to see us,
the vehicle still looked as pristine as it
did when the wrap was first applied.
And most importantly, our customer
was delighted with it.”
He continues: “Although we found it
difficult to use initially, having been

matt colours, 10 pearlescent colours, and two
carbon fibre effects. It is easy to apply and
provides a very smooth and even finish, even
on difficult surfaces. It can be applied to
smooth, convex or concave surfaces, in
channels and around rivets. It offers a
durability of up to five years.

used to working with air-release
products, once we had adjusted our
technique it was very easy to apply
and, because it doesn’t have air-release
channels, it provides much better
adhesion.”
Arlon Ultimate PremiumPlus is a cast

PVC film that comes in a choice of 44
colours and effects, including 10

metallic colours, four special effects
colours, 10 matt effect colours, eight

It is available ex-stock from William Smith in
full or part rolls, with same day despatch on
orders received up to 6.000pm.

For
further
information
www.mekcarstyling.co.uk
www.williamsmith.co.uk

visit:
and

Exceeding expectations
Cheshire based MC Signs (UK) has
established itself over the last
twelve years as much more than
just a signmaker, having built an
enviable reputation for servicing a
host of big brand names, whilst
also retaining the goodwill of its
numerous
long
standing

customers within its local area.
Specialising in vehicle liveries, fascia
signage, shopping centre hoardings
and display graphics, the company
combines a raft of traditional and
contemporary signmaking skills and a
full range of Mimaki cutting and

printing equipment to provide both
imaginative and practical solutions for
virtually any signage related problem
that it is presented with.
Its impressive repertoire of services,
which includes consultation, design,
production, installation and, when
required, full project management, has
attracted clients such as JCB for whom
MG Signs has provided extensive
vehicle wraps and other creative work
that really showcases the capabilities
of wide format digital printing.
Founder and Director, Matthew Cooke
details the role that digital output plays
in his company, by using a recent and
very impressive truck side graphic for
JCB as an example. He says: “We’re
able to offer full colour, photographic
output for clients, which we typically
print on to a seven or 10 year vinyl
before over laminating to ensure
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added protection and to provide an
even more professional finish. We also
frequently use coloured or metallic
vinyl too, as it provides us with us
greater creative freedom and the
ability to merge a range of interesting
effects and finishes.”
MG Signs first invested in a Mimaki
outdoor durable printer in 2006 and
recently added an additional Mimaki
JV33 via authorised Hybrid reseller,
Graphic Printing Technologies (GPT) to
further complement both its original
machine, which continues to output
high quality print, and two Mimaki
cutting plotters.
Matthew reports: “Having briefly flirted
with third party products, I know from
bitter experience that the only way I
can be sure of producing the quality
our customers expect is to use
genuine Mimaki ink and, since the

JV33 never misses a beat, I know that it’s a
combination that always guarantees first class
output every time.”
MC Signs’ vehicle bay is almost 20m long and
thus provides an ideal environment for even
the largest vehicles - the JCB side panels were
some 12m by 3.5m long – thus ensuring a
consistently high quality finish, something that
Matthew considers to be of primary
importance. He explains: “Producing work that
exceeds our clients’ quality expectations is core
to what we do here and it’s probably the
reason that they return again and again, so our
attention to detail is certainly paying off.”

The JCB project involved a combination of part
and full wraps that perfectly illustrate MG Signs’
digital printing and application skills, whilst also
delivering a striking piece of branding for its
client. “With this expanse of vehicle to work on,
we had a great opportunity to really show off
the JCB brand,” Matthew observes, adding: “A
high quality digital print, combined with JCB’s
instantly recognisable corporate colours
certainly creates a visually arresting
promotional advert on the side of the truck.”
MC Signs (UK) has recently branched out into
‘web to print’ with the launch of its online shop,
which enables its customers to order a plethora
of everyday items, such as banner stands and
sign trays via the company’s website. The site
also includes a great gallery of MG Signs’
completed projects, as well as detailing its
history, together with a full list of its products
and services.
For
further
information
visit:
www.mcsignsshop.co.uk . www.hybrid
services.co.uk and www.g-p-t.co.uk
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classified

vehicle liveries

Less is more

Spectral Design and Print recently
demonstrated that sometimes the
best way of enhancing a vehicle is
to use a very light touch…
One great thing about high
performance cars is that their owners
are usually discerning to the extent that
they understand how to further
improve them so that they handle
better and get from A to B safely in less
time, while also turning a few more
heads in the process. Just such a vehicle
recently found its way to Hampshire

based Spectral Design and Print.
The car, a BMW M1, had just been
released from the care of KW
Suspensions, having had a V3 fast road
and track system fitted. KW
Suspensions’ technicians suggested
that the M1’s owner contact Spectral to
discuss the possibility of making a few
cosmetic touches to distinguish the car
still further from the handful of other
M1s on the road.
It’s the second time around for the

BMW M1 model designation and the
new car couldn’t be any more different
from the first one to wear the badge.
The latest M1 looks like a BMW compact
and it is, but under the skin, it has a
BMW M power plant and the
transmission and engineering to do it
justice.
Spectral prescribed a restrained
enhancement to the car’s design with
the addition of a gloss black roof to
match the car’s de-chromed
components and gloss black trim. Lee
Glen and the team at Spectral used
Metamark M7, in combination with
their well-honed application skills, to

produce a result that withstands really
close scrutiny and which could easily be
mistaken for paint.
The Metamark M7 was applied under
continuous radiant heat to keep the
film workable, with localised heat being
applied when and where needed to
help it conform on tighter compound
curves. Water was also used in order to
manage the development of the bond
during application. The heat helped the
Metamark M7 to develop an even
higher gloss and, with nothing more
than a buff, the end result is a real
head-turner.

To advertise in Sign Directions
classified call…
The carbon enhancements Spectral
fitted were applied over the existing
panel work structure, so they look like
carbon fibre, but cost the client a tiny
fraction of the price he’d have to pay for
the real article.
In a second finely judged
application, Spectral added a
carbon fibre roof and bonnet
enhancement to a Porsche GT3.
Although it’s a road car and everyday
transport for some, since the Porsche
GT3 doesn’t have a scrap of superfluous
fat on its muscular body, it’s also a car
that can shred a demanding track with
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the best of them. But for some, this
everyday supercar is just a little tame in
the looks department and that’s where
Spectral Design lent a hand and applied
a few tasteful touches.
Carbon fibre parts virtually defy gravity,
in as much as they are light, but
immensely strong and are now used in
all manner of structural applications.

Spectral used Metamark MD-CF4 for the
panels. Cut and applied, the application
is hard to distinguish from the real
thing. It not only looks the part, it even
feels like it too. The film also protects
the underlying paint from road-rash
and stone chips. The panels are expertly
applied with no apparent deviations in
the Metamark MD-CF4’s weave texture,

and while they may weigh only a few
ounces, they take kilos off the car
cosmetically. Catch it if you can!
These two applications stand as
testimonials on wheels for Spectral
while also demonstrating that, while
practically anything is possible in terms
of cosmetic enhancement when using
digital print and technically developed
media, sometimes the best results are
achieved with the most subtle of
treatments.
For further information visit:
www.spectraldesign.co.uk
and
www.metamark.co.uk

Val Hirst on
01623 882398 or
email: signdirections@btconnect.com

Sign 2000 are currently recruiting
for the following positions:
Production Manager/Coordinator
Project manager
Cad Draughtsman
Sheet Metal fabricators
Sub Contract Engineers
To register interest for a national
installation programme running
for the next 2-3 years.
Please submit your CV & details via
e-mail to: Personnel@sign2000.co.uk
Sign Directions September 2012 | 51

signdirectory

sign directory

The Sign Industry's Who's Who

DIGITAL PRINT SYSTEMS

LED SPECIALISTS

MATERIAL SUPPLIERS

MOULDED/FLAT-CUT
LETTERS

SCREEN PRINTING

HUMPHREYS SIGNS LTD.
Unit 6, Spencer Trading Estate
Denbigh, N. Wales LL16 5TQ
Tel: 01745 814066
Fax: 01745 815374
Email: sales@humphreyssigns.co.uk
Web: www.humphreys-signs.co.uk
Trade Printers for over 30 years.
Estate Agents board specialists.
Printing on Correx, PVC Vinyl,
Magnetics, as well as digital
printing.
Large or small runs.

FLAT CUT LETTERS

MANUFACTURERS OF
MAGNETIC MATERIALS

CNC ROUTERS & CUTTERS

SIGNMAKERS

PROLICHT UK LIMITED
14, Spire Green Centre
Flex Meadow, Pinnacles West
Harlow, Essex CM19 5TR

ATA Engineering Processes
Complete Routing
Solutions

CNC Routers

Router Cutters

Router Cutters

BUTTERFIELD SIGNS LTD.
174 Sunbridge Road, Bradford
West Yorkshire BD1 2RZ
Tel: 01274 722244
Fax: 01274 848998
Email: general@butterfieldsigns.co.uk
Web: www.butterfieldsigns.co.uk
General signmaker offering Project
Management and Sign Design.
Specialist in Neon, Illuminated
Signs and Maintenance.

Tel 01442 264411 • Fax 01442 231383

Tel: 0844 412 2230
Fax: 0844 412 2231
Email: ukhelp@prolicht.com
Web: www.prolicht.com
Europe’s leading Corporate Identity
Sign Designers and Manufacturers.
At ProLicht corporate design is
turned into reality. Our commitment
starts at the design and
development stage and continues
through prototyping, production,
project management & installation
throughout Europe. Contact our UK
office for advice and assistance.

Email sales@ataeng.com

FLEXIBLE FACE SIGNS

SIGN SYSTEMS
SIGN MAKING SUPPLIERS

BENSON SIGNS
96 - 98 Great Howard Street
Liverpool L3 7AX
Tel: 0151 298 1567
Fax: 0151 298 1568
Email: info@benson-signs.co.uk
Web: www.benson-signs.co.uk
Design and manufacture of all types
of signs, combining traditional skills
with the latest technology,
providing pub, hotel and retail
sectors with a full installation and
maintenance service, now
incorporating wide format full
colour printing on banners and
signs as well as electronic digital
displays and directory systems.
Nationwide Service.
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the last word

This month, Mark Godden explains why, when it comes to sales

Nice guys sell more
From time to time, we’ve dipped into the subject of selling here in Last Word. It’s such a big subject, and so
important in the context of business, that it’s a statistical certainty that it’ll raise its head again from time to time.
A few weeks ago, I was on a BA flight
from Toulouse into London, and I
started to read the airline’s Business
Life magazine to pass the time. It’s a
habit I’ve formed now that they’ve
stopped handing out colouring
materials and puzzles. Business Life’s
equivalent of Last Word is written by
the anonymous ‘Business Lifer’ and
on this occasion, he’d chosen to
comment on sales people.
The gist of the Lifer’s piece was that
TV shows, such as Dragons’ Den and
The Apprentice had done nothing
to help the cause of business. His
issue was that they cast all business
people and sales people in
particular, in a bad light. Despite
watching and enjoying both shows,
if I’m in the right place at the right
time, I don’t disagree with this
proposition. However, I did feel
moved to try and redeem the selling
profession by way of agreeing with
him, so I responded to the
magazine with a letter. The letter
won the magazine’s star position in
its letters’ page and me a very
expensive bottle of whisky.
In the letter I expressed a view that
I’ve aired many times and have
probably written about in these very
pages on more than one occasion
too. It’s this - with the exception of
naturally occurring things, such as
the skies and sea, everything else
we see around us, has been sold by
someone to someone else. It’s true.
What first put the notion into my
head was the experience of seeing
odd looking loads on trucks while I
was plying my trade on the
country’s roads. You know the sort
of thing, big tank-like structures or
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other weird bits of apparatus with
pipes hanging out of them, no clue
what it’s for, but someone sold it to
someone else and here it is, on its
way to being installed.
I’ve always felt that great sales
people have a quality in common,
which I’ve often heard trivialised as,
‘the gift of the gab’. It’s an important
dimension of unknown worth, but it
really is critical. What’s perceived by
many as being an ability that traces
to a tricksy silver tongue, I think is
better characterised as an ability to
communicate with others in terms
they not only understand, but that
achieves empathy. I don’t subscribe
to the sentiment that ‘the customer
is always right’, but I do think that it’s
possible to put things into the right
form of words, thus securing
agreement.
Fundamentally, people buy people
first. The very best salesmen that I
know understand this and have
cultivated a whole manner that
makes them instantly likeable. Not
only that, in turn the likeability factor
also inspires trust, as well
as authority over the subject
under discussion, gravitas, and lots
of other very positive human
qualities too.
I know of companies, and of one in
particular, where this whole
dimension, against which no
business metric can offer a measure,
is core and cultural. It comes from
the top and it radiates down from
there and out into every point of
contact with the customer. No
metric measures it, but, let’s just say
the company in question is doing
very well indeed by any classical

standard you’d care to apply and a
few you could invent too.
All positives have a polar opposite of
course and selling is such a broad
church that all of us have met at
least one of its preachers we simply
didn’t like. I may be a bit more
critical than most, but I’ve met a few.
The turn-off is practically instant. I
don’t care what’s being sold; I react
really badly to being poorly sold to.
How badly? Well, I don’t buy, and
you can’t get a much worse reaction
than that if you’re trying to sell
something, can you?
In smaller companies, selling is often
a function that’s covered by anyone
who answers the ‘phone. Assuming
the call happens to catch the Boss
on his way past, the caller will
probably get a better experience.
Small company bosses tend to have
an elevated sense of what’s needed
in order to make a sale. They also
have an attitude towards an
opportunity that’s hanging there in
the mid distance that drives them to
convert it into business. Something
comes through to the prospect in
those circumstances, something
that makes, as I say, for a better
experience.
I’ve met lots of people who are all
too keen to excuse themselves on
the basis of ‘I’m not a salesman!’
Doesn’t matter much to me. If
you’re not a natural salesman, that’s
fine. Style yourself instead as
someone who people like to buy
things from, if you should find
yourself in a position where you
have to sell to others.
Anyone with an inclination to start a

business is going to find themselves
in a situation where they have to
sell. It’s not just the output from the
company that needs selling. How
about selling the prospect of
working for the company to a
prospective employee? Then there’s
a business plan of some sort or
other that needs selling to a funder.
Selling in this sense may be better
cast as influencing, but that’s just
pandering to semantics. Your plan
can be as creative as you like, if you
can’t sell it up and down your
organisation however big or small,
time and creativity is wasted.
It’s taken me a while but I have
managed to meander to a point
here and this is it. Sales people are
cast often in a cut and colour that
paints them as ruthless, caring for
nothing but the next sale. My
experience and yours is that the
most successful sales people are the
ones we liked, the ones we’d go
back to or introduce to our mums.
We all have the capacity to be liked
if we remember some of our most
basic teachings - ergo we all have
the faculty needed to sell.
It was good to see my letter
published
and
the
view
encapsulated above given a bit of
credence. Nice too, to see my name
in the seat pocket of every BA flight
everywhere in the world for a
month.
As for the whisky, well I gave it away.
Expensive whisky would be wasted
on me, and I on it!
Mark Godden
mark.godden@me.com

