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Introduction
Spandex accepted this suggestion with alacrity and, eager to promote the
colour printing capabilities of its newly launched Gerber Edge, the industry’s
original colour printer, it fielded the first of the large, vibrant and generally
magnificent stands that were later to become its trademark. Other
companies soon followed suit and a whole new vibe was introduced to the
show.

setting the

scene
This year, Sign & Digital UK reaches a significant milestone in
the form of its 25th Anniversary, an event that prompted me
to flick through some old magazines in order to trace both its
progress and that of the industry through the last quarter of a
century. It made for fascinating reading and brought back a
lot of show-related memories.
I first attended the exhibition in 1991, in my capacity as Editor of the now
defunct Signs magazine, when the exhibition was still called Sign UK and was
held in the NEC Pavilion. I must confess that, although as a rookie editor it was
my first real opportunity to see the industry all gathered together in one
place, I found it to be something of an underwhelming experience. Organised
by Expoconsult, it was a much smaller show in those days and, if you hadn’t
have known better, you would have assumed that you had wandered into a
computer exhibition by mistake.
Almost all of the stands were shell schemes and they fielded very little in the
way of graphics or any other decorative effects. There were certainly lots of
plotters and cutters on display and various stands showed selections of vinyl
and an awful lot of widgets of different kinds, but my lasting impression of
that exhibition, is one where the main stand feature was invariably a bloke sat
at a table in front of a computer!
In retrospect, this lack of colour and excitement was really weird, especially
when you remember that the 90s saw a huge retail boom, with many of the
high street chains changing their corporate branding at the drop of a hat.
Certainly, the show seemed completely divorced from an industry that was
busily rolling out numerous signing programmes of great style and
complexity. Even so, I noted that Sign UK was a busy little event with a
comparatively high level of footfall for an exhibition of its scope and size.
Happily, a sea change took place a couple of years later in 1993, when Sign UK
was taken over by MGB Exhibitions and our own former advertising sales
manager, Maurice Hoare, became the Exhibition Manager. As an enthusiastic
‘new broom’, Maurice felt that the exhibition should more accurately reflect
the industry’s capabilities and he did his level best to convince exhibitors that
they would be better served if they relegated the bloke on the computer to
the background and concentrated on showing the effects that could be
achieved with their equipment and materials. One of the large exhibitors,
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The rest, as they say, is history. Since then, Sign & Digital UK, has changed
ownership twice, but apart from a couple of years during the last decade
when it became, briefly, a bigger and more print orientated event, it is still, in
essence, recognisably the same show. In fact, over the last three difficult years,
when it has had to cope with both an uncertain economic climate and the
launch of many glossier, all encompassing international events, it could be
argued that Sign & Digital UK has cannily consolidated its original strengths.
By combining all of the many different elements that signmakers need to
produce signs and graphics, with the alluring intimacy of a show that is big
enough to be varied and interesting, while remaining small enough to serve
as an effective meeting place for the industry, it continues to attract a high
visitorship and exhibitors maintain that despite increasing competition, it
remains a thoroughly viable option in terms of leads gathered and sales
made. I’ve no doubt that next month’s show, which takes place in Halls 3 and
3A at the NEC on 27th –29th March, will follow the same tradition and our
March issue, which will be published during the middle of the month will, as
always, provide would-be visitors with a complete show guide.
However, the first show off the blocks this year is FESPA Digital 2012, which
takes place in Barcelona on 21st-24th February. Coming somewhat earlier
than usual, largely due to the fact that Drupa, the mega print show, will take
place in for 16 days during May, FESPA will provide a launch pad for at least
some of the latest developments in the field of digital printing. See our sneak
preview on pages 42-44. This month’s main feature is one of my favourites,
since it highlights some of the special effects that signmakers can achieve
when they either use perfectly ordinary materials in a creative way. See our
gallery on pages 28-31, followed by a round-up of equipment and materials
on pages 32-39. Of course, this month’s cover story is a special effect in its
own right, as it follows the transformation of Rotherham into one of the first
Gallery Towns, by using strategically placed art installations to enhance the
appearance of its public buildings. Read all about it on pages 26-27.
Elsewhere, you’ll find all of our regular news pages and in this month’s Last
Word, Mark Godden explains why we shouldn’t write Kodak off just yet.
Which brings us back to Sign & Digital UK’s 25th Anniversary. The show’s
organisers, Faversham House Group, has invited the industry to contribute the
memorabilia that will help it to produce a ‘timeline’ feature on the show floor.
To this end it has sneakily suggested that any photos showing various people
sporting laughable fashions or questionable face fungus could be
prominently displayed for the general merriment of all. Fortunately, armed
with this advance warning, I’ve been busily destroying all evidence of my own
sartorial mistakes, but nothing on earth will stop me from contributing a 1993
photo of Maurice complete with a dodgy double
breasted suit and lots of hair!
Val Hirst – Editor
Email: signdirections@btconnect.com
Twitter: @Valthemaghag
Web: www.signdirections.co.uk and
www.graphicdisplaycommunity.com
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news

news briefing

Prism
becomes
FESPA UK
Prism, the UK trade association
representing the interests of
screen and digital wide format
print companies, has rebranded
as FESPA UK Association.
First established in 1934 as the
Display and Screen Printing
Association (DSPA), FESPA UK
Association was one of the founding

members of FESPA, the umbrella
federation of screen and digital print
associations and is now one of 26
European member associations and
10 global associate members of
FESPA.
FESPA UK Association remains a
separate
company,
trading
autonomously from FESPA, but it will

Select few
grabbing
the spoils
benefit from FESPA's ongoing
programme of reinvestment, which
diverts surplus revenues from its
global portfolio of events and
exhibitions into projects and
initiatives for the benefit of its global
community of print companies.
For further information visit:
www.fespauk.com.

New faces at Sign*A*Rama
Richard Wheeler is the new owner
of
Sign*A*Rama’s
Reading
Franchise, where he has already
installed a new HP latex ink printer,
in order to offer his customers
signs that can be recycled at the
end of their useful life.
Although new to the industry
himself, Richard will be able to call
upon the experience of a team that
includes Sales Manager Mick Frank
and Production Manager Peter
Taylor,
plus
two
part-time
Production Assistants, Sue Warren
and Katie Wheeler. Mick Frank brings
with him 20 years of production
experience, having previously

Other features include a blog, polls
and links to NSI's social networking
profiles. Nick Kehoe, NSI's Managing

Sign Directions Jan/Feb 2012 | 6

Over the last two years, market
growth has been sporadic,
averaging minus nine percent
two years ago and one percent
last year. However, these high
growth
companies
have
managed to grow much faster
and are grabbing market share at
the expense of the rest.
Of the 735 companies analysed,
37 were found to be suffering
due to these high growth
companies, seeing their own
sales fall, on average by 10
percent.

worked for a print finishing
company, while Peter Taylor has
clocked up more than 15 years of
sign industry experience with a

New Website for NSI
NSI has launched a brand new
website that highlights its full
range of design, manufacturing
and installation services, as well
as showcasing the many signage
projects it has completed.

A new study by industry
analysts Plimsoll Publishing
has identified a group of 37
emerging signmakers who
have increased sales by an
average 24 percent and who
will be taking further control
of the market during 2012.

Director, commented: "We needed a
new website to reflect the growth we
have enjoyed during the last few
years and also wanted to increase our
online communications. The blog
and various other elements on the
site will enable us to achieve that."
For further information visit:
www.nsi-limited.co.uk

variety of different sign companies.
For further information visit:
www.signarama.co.uk

Appointments
Applelec has
appointed
A n d y
Armitage as
B u s i n e s s
Development
Manager, the second such
position to be created during last
12 months. In his new role, Andy
joins Carole Waite, who was
appointed to oversee the
development of Applelec’s LED
Light Sheet within the sign and
allied industries.
Andy, who has 17 years
experience within customer
facing roles in the sign and
digital sectors, was previously
employed at HW Signs in Leeds
for seven years as Business
Development Manager and also
served as the Sales Manager of a
print company for ten years, a
role which involved him with
both litho and digital printing

processes.
In his new position he will be
looking to consolidate business
opportunities with existing
clients and provide technical
support for large projects that
require specialist knowledge.
Danny Schneider, formerly
Head of Business
Development,
has
been
appointed VP of
Sales & Business
Development for
Vista System.
As VP, Danny, who joined Vista
System in 2005 as Assistant to
the General Manager, will
manage
the
group's
international sales force, as well
as overseeing the continuous
expansion achieved by the
Business Development Division.

However, despite concerns to
the contrary, this is not just a
case of larger companies forcing
out their smaller competitors,
since a number of small,
innovative companies are also
achieving growth.
The new Plimsoll Analysis
provides a full financial analysis
on the Top 735 companies in the
industry, which includes their full
financial performance over the
last four years. Copies are
available now in PDF format,
priced at £350 (+VAT), but Sign
Directions’ readers can claim a
£50.00 discount when they
quote the reference: PR/AA10
For further information,
contact Christopher Evans at:
chris@plimsoll.co.uk or visit
www.plimsoll.co.uk for more
information.

CWE Solutions has made two
new appointments.

moves its business up to the next
level.

Mark Hollinsworth, who is
taking up the newly created
position of Operations Manager,
is responsible for the CWES
internal sales team for London
and Sheffield, as well as the
company’s external sales team in
London. Having previously spent
12 years with Metamark, Mark has
clocked up a total of 16 years
within the industry. In his new role
he will provide a direct link
between the MD and the sales
team, to help ensure that CWES

Ioanna Xenophantes, who has
recently taken on the role of
Internal Account Manager, is now
heavily involved in pro-active
sales and will focus on growing
existing accounts. Having worked
in the print industry for 14 years,
most recently with PaperCo,
where she was responsible for
identifying new sales of Roland
printers within the commercial
print sector, Ioanna will now be
turning her attention to the users
of HP printers.
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Pyramid helps babies to smile

A little boy called Alex, who was born
last August with Gastroschisis, a rare
condition where the bowel is outside
the body, has inspired the fundraiser.
Happily, Alex was able to have lifesaving surgery at Bristol’s St. Michaels
Hospital, when he was just two hours
old and, as the photo reveals, he has
made a full recovery. His parents,
Gareth and Stacey, decided to show
their gratitude by raising money for
the ‘Cots for Tots’ charity, which aims

to fund more neonatal intensive care
cots so that all critically-ill babies can
receive the same prompt attention.
Accordingly, they mailed many Bristol
businesses asking for donations and
Pyramid
Resource
Solutions’
immediate response was a pledge to
donate l0 percent of all of the
recruitment fees it generates until the
end of March 2012.
The company’s principal, Julian Briggs,
explained: “This is a cause we are
delighted to support, as due to a
nationwide shortage of neonatal
intensive care cots, many babies are
unable to receive the urgent care they
need, adding further worry to parents
who are already having to cope with a
very distressing situation. We wish
Gareth and Stacey good luck with the
fundraising event they have organised

Sign Design Society to host
international seminar
The Sign Design Society is hosting
its first international seminar,
which will examine the impact the
Olympic Games will have on
London in terms of visitor
navigation and orientation and
provide a review of how the
Games’ organisers and planners
have prepared for it.
The event, which is scheduled to
take place on 11th April in the
campus of the University of
Greenwich, formerly the Royal
Hospital and the Royal Naval
College, and now a World Heritage
Site, will extend well into the
evening, when delegates will be
able to enjoy a river cruise.
Delegates will be able to hear from a
wide array of speakers who are
closely involved in the regeneration
of the eastern part of the City of
London, the planning of the
Olympic Park, the delivery of the
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Games and city navigation.
Associated topics will include the
accessibility strategy for the Games,
an independent perspective from
the walking community and the
wayfinding and communication
issues that occurred during the
Sydney and Vancouver Games.
This event, which is sponsored by
No-Nonsense Design, The Guide
Dogs for the Blind Association and
Lea Valley Colour, will particularly
appeal to anyone with an interest in
planning and wayfinding for major
projects. It precedes a two-day
conference hosted by the Society’s
colleague
organisation,
the
Information Design Association,
which will be held at the same
venue and delegates booking for all
three days will receive a discount on
the aggregate price.
For further information visit:
www.signdesignsociety.co.uk

for 2nd March 2012 and hope that the
money raised for Cots for Tots will give
more babies the chance to smile, just
like Alex the Great!”

To make a donation visit:
www.justgiving.com/alexthegreat
For further information visit:
www.pyramidresourcing.com

showtime
DIARY DATES FOR 2012

Anyone using the services of the
industry’s specialist recruitment
consultancy, Pyramid Resource
Solutions, between now and the
end of March will also be helping
to support the ‘Alex the Great’s
Cots for Tots’ fundraiser, which
aims to fund more neonatal
intensive care cots.

FESPA Digital 2012
21st-24th February
Gran Via, Fira de Barcelona, Spain
Organiser: FESPA
Tel: 01737 240788 e-mail: info@fespa.com
www.fespa.com
Printwear & Promotion
26th-28th February
NEC, Birmingham. Organiser: Datateam
Tel: 01622 699 172
e-mail: rsmith@datateam.co.uk
www.printwearand promotion.co.uk
International Sign Expo 2012
21st-24th March
Orange County Convention Centre, Orlando, USA
Organiser: ISA
Tel: 001 407 685 9800 e-mail: kelly.maguire@signs.org
www.signexpo.org
Sign & Digital UK 2012 27th-29th March
NEC, Birmingham
Organiser: Faversham House Group
Tel: 0208 651 7100
www.signuk.com
Marketing Week Live 2012 27th-28th June
Grand Hall, Olympia, London
Organiser: Centaur
e-mail: marketing@marketingweeklive.co.uk
www.marketingweeklive.co.uk
If you would like your event to feature on this page,
please send full information via e-mail to Val Hirst at
signdirections@btconnect.com

new projects

Exchange Shopping Centre | John Lewis | Argos | City of Lincoln Council

new

projects

For its new store in the
Strafford City’s Westfield
Shopping Centre, which is
Europe's largest urban shopping
centre and the gateway to the

Olympic Park, John Lewis
selected W & Co’s energy saving
Razor LED light boxes for the
displays in its perfumery
department.

Standard A2 size LED light boxes
were fitted to the columns, while
various bespoke light boxes were
used to enhance the
merchandising units highlighting
the various brand concessions,
including Chanel, Clinique, Dior,
Estée Lauder, Lancôme and Yves
Saint Laurent. In addition, single
and double-sided light boxes were
fitted to plinths to provide the
freestanding illuminated displays
that are positioned strategically
around the department.
Previously, John Lewis had used T5
illuminated Katana light boxes in
its perfumery departments, but
the Razor LED’s sleek flat profile,
snap frame, greater brightness
and, most importantly, its lower
energy consumption, proved to be
so successful that the company is
now also using the system in its
Newcastle and Reading stores and

plans to further extend their use
throughout further stores in the
near future.
For further information visit:
www.w-co.co.uk

Commuters in Lincoln now find
it easier to navigate the city’s
central bus station thanks to the
new wayfinding signage produced
by Allen Signs.
Following a major health and safety
review, City of Lincoln Council, in
partnership with Stagecoach, the
main bus company in Lincoln,
decided to refurbish the station in
order to improve passenger safety.

In partnership with London-based design
agency DunnettCraven and project
management company Project Driven
Solutions, Sign 2000 has carried out the
complete rebranding of the Exchange
Shopping Centre in Ilford, Essex. Situated in
the High Street, at the heart of the town’s
shopping experience, it houses over 100
retail outlets, including such major brands as
Marks & Spencer, Debenhams, WH Smith, TK
Maxx, HMV, New Look and The Body Shop.

complete refurbishment carried out by Ellmer
Construction. It covered both interior and
exterior signage and supplementary wall
graphics throughout the mall.

entrances, car park directional signage and
general directional signage, as well as various
lifestyle graphic manifestations. The second
phase involved the main rebranding
elements, which included interior mall
directories, hanging directional signs, main
identification totem and low-level entrance
signs. The new high-level LED-illuminated ID
brand logos were either suspended within
arch-vaulted ceiling areas or from the new
feature glass facades, whilst the individual
LED-illuminated letters were fitted directly to
the high-level roof brick circular building
turrets.

The signage work was completed over two
phases to coincide with the centre’s

The initial phase included the back-of-house
works; the re-branding of the car park

For further information visit
www.sign2000.co.uk
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As well as more effective signage,
the number of stands has also been
reduced to create more space for
the buses to manoeuvre.
Arken Pop has recently
been awarded part of the
signage contract for the Argos
store refurbishment programme.
It has produced the poster cases
for use outside the stores, as well
as the customised poster frames
for the collection bay area, which
house interchangeable
promotional graphics.

To date, Arken has supplied over
3000 components to
approximately 300 Argos stores
and will provide similar signage
for a further 450 stores during
2012/13.
For further information visit:
www.arken-pop.com

Using the iconic London
Underground roundel as its
inspiration, Allen Signs redesigned
and replaced the existing signage
with a total of 18 different sign
combinations, including a
departure board and multiple bay
signs at each stand. To minimise
disruption to passengers, the old
signage was removed and replaced
within a 48-hour period.

For further information visit
www.allen-signs.co.uk
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news briefing
Supplier News

ArtSystems runs a marathon!
The latest Summa F Pro Flatbed
cutter series has arguably changed
the face of flatbed print finishing,
as
it
combines
flexible
productivity with a low cost of
ownership, both of which are
backed by Summa’s high quality
engineering.
However, ArtSystems, Summa's UK
distributor decided to put these claims
to the test, by subjecting the F Pro to a
24-hour cutting marathon. The race
started at 12 noon and ended at 12
noon the following day, with Andrew
Edwards, ArtSystems' Sign and Display
Manager and Bruce van Greunen, the
company's Applications Specialist,
having the unenviable job of keeping
the cutter fed with jobs, thus ensuring
that the machines tackled the full
gamut of finishing work.

The full range of jobs, which included
roll-to-roll vinyl, cardboard, foam board
and other standard card materials, can
be seen in the race video, which neatly
condenses the race's 24-hour duration
into four highly viewable minutes.

ASLAN Schwarz GmbH, the
German manufacturers of
self-adhesive films, has
appointed Papergraphics as
its official distribution partner
for ASLAN digital printing
media within in the UK.

Andrew Edwards commented: "We
wanted to really challenge Summa's
reputation for excellent manufacturing
quality by testing the machine with a
wide range of applications - and we
weren't disappointed! The F Series
enjoyed a totally trouble free run for 24
hours straight and in fact, it was Bruce
and I who struggled in the early hours
of the morning, when only the flow of
double espressos and the promise of a
bacon butty kept us going!’

SignLinkTV sites and its release marks
the beginning of a promotional
campaign that will run during the leadup to Sign & Digital UK, where the F
Series will take centre stage on the
ArtSystems/Summa stand.

The video is now viewable on YouTube,
the ArtSystems web site, iSignTube and

For further information visit:
www.artsystems.co.uk

Promoting Heath & Safety

Lavendon Group PLC recently
hosted a key British Sign and
Graphics Association (BSGA)
meeting on Health and Safety
within the sign industry
The BSGA’s Technical Committee,
whose work includes both the
technical aspects and wider safety
issues surrounding signage, was
invited to use the facilities to coincide
with a final training article from
Lavendon Group’s UK business,
Nationwide Platforms, in the BSGA
newsletter that is regularly distributed
with Sign Directions.
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With a huge proportion of signage
installation taking place at height, the
BSGA has been taking extra steps to
promote safety courses to its
membership, during the past two
years and during 2011BSGA Director
David Catanach completed his own
IPAF 3a/3b training, which teaches the
safe use of scissor lifts and boom lifts,
at Nationwide Platforms’ Leeds depot.
Commenting after the meeting, David
said: “The benefits of businesses
providing proper training for their
employees far outweighs any initial
costs and it’s important that the

Papergraphics
to distribute
ASLAN films

industry recognises this. Not only do
these courses enable workers to
complete
tasks
more
safely,
qualifications such as those accredited
by IPAF are becoming increasingly
mandatory and thus essential if
signmakers are to maximise the scope
of the work that they can take on.
Furthermore, they reassure customers
that their sign company has the
competencies required to carry out
installations successfully and safely.”
For further information visit:
www.nationwideplatforms.
co.uk/training and bsga.co.uk

Hubertus von Henninges,
ASLAN’s Marketing & Sales
Director commented: “We look
forward to establishing the
ASLAN brand as the recognised
benchmark for excellence in
speciality self-adhesive printing
films in the UK.”
Alistair Travis, Sales Manager at
Papergraphics added: " ASLAN’s
specialised self adhesive digital
print
range
perfectly
complements our successful
Digital Décor range, which
includes the Digimura and
Muramour
wall
covering
medias, thus enabling us to offer
a trio of options that will tick
most boxes on our customers’
2012 wish lists."

New format for well-known name
There is a newcomer to the world
of coated inkjet media in the form
of Sihl Direct UK, which has begun
trading
from
its
sales,
administration and warehousing
facility in Altrincham, and which
enjoys the backing and support of
the entire Diatec Group.
Sihl is already well known in the digital
print sector as a leading provider of
coated media through OEM,
distribution and reseller channels,
where it has established a reputation
for quality, consistency and reliability.

Now, Sihl Direct UK has been
established
to
supply
Sihl
manufactured and branded media in a
timely and cost effective manner,
through both selected partners and
directly to the end user.
Ian Turnbull, Operations Director of Sihl
Direct UK explained: “The Diatec Group
has identified the long term strategic
need to strengthen the position of its
product and corporate brands with a
broader audience. As a group, we have
a massive manufacturing operation
and are thus able to offer high quality

coated media products and deliver
them cost-effectively to the market.
Even though we are setting up this
business from scratch, we have the
confidence and backing of a known
and trusted name, coupled with the full
support of a multi-million pound
international corporation.”
Products now available from Sihl Direct
include a broad range of specialist
materials for use in conjunction with
most wide format inkjet printers and
ink technologies, including canvas,
vinyls and films, as well as a

comprehensive stable of photobase
papers that are ideal for use in high
quality photographic and fine art
reproductions.
Ian Turnbull added: “We are actively
encouraging both resellers and end
users to get in touch with us to
discover what we can offer.”
For
further
information
contact Sihl Direct at on Tel 0161
927 9051, e-mail to: info@sihldirect.
co.uk
or
visit:
www.digitalprintingmedia.co.uk

Roland DG celebrates IIP success
Following a 12-month initiative,
Roland DG (UK) has achieved the
core standard of the Investors in
People (IIP) accreditation and is
now planning to achieve the
bronze level accreditation before
the end of 2012.

The company states that its ethos is
founded on being the best, rather than
the biggest, and the IIP framework has
effectively set a benchmark that has
enabled Roland DG to continue
building a strong organisation that
provides excellent staff training and, in

turn, an extraordinary level of service to
its customers.
Roland DG’s Managing Director, Jerry
Davies, commented: “Our continuing
success, at a time when other
companies are struggling, isn’t an

accident. People have always been at
the core of our business and this
accreditation underlines the difference
a great team can make!”
For further information visit:
www.rolanddg.co.uk

ASLAN’s speciality digital range,
which works perfectly with all
solvent, eco solvent, UV and
latex inks, includes a wide range
of printing films, such as floor
graphics, films for use on
concrete, wall decoration films
for use on rough outdoor
and painted indoor walls,
solutions for carpets, etched
glass films, metal effect films and
much more.
Papergraphics now holds the
entire ASLAN digital printing
range in stock and also offers
test rolls of all special media.
For further information visit:
www.papergraphics.co.uk
and
www.ASLANschwarz.com
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news briefing
Equipment and Materials

Restyle a building overnight!

Metamark MDP-H
now wider
Metamark’s MDP-H digital vinyl
is now available in a wider
selection of widths, thus
enabling it to be used for even
more applications.
In common with all of the materials
within Metamark’s digital media
portfolio, MDP-H delivers high
quality print when used in
solvent,
with
conjunction
EcoSolvent, UV or Latex ink. And, as
with all of Metamark’s MD class
materials it also has a generous
appetite for ink, thus liberating more
of the printer’s available gamut,
while drying easily too, but MDP-H
offers an extra advantage in terms of

The needs of the growing paint
replacement market in property
maintenance and decoration are
the driver for the introduction of
the new Avery Façade Film by
Avery Dennison Graphics and
Reflective Solutions.

the type of applications it can
address.
It features a novel adhesive system
that’s expressly formulated to be
broadly compatible with so-called
apolar, or low energy surfaces,
including such items as moulded
wheeled bins, re-cycling receptacles
and a variety of sports goods, such as
challenge
which
canoes,
conventional adhesives.
A typical self-adhesive material
applied to such a surface will, in a
short time, react with the plastics and
plasticisers present causing the face
film to shrink. This leaves an exposed

outline of adhesive that soon picks up
dirt and lint and quickly becomes
unsightly. However, Metamark MDPH builds to a tight ultimate bond and
doesn’t shrink, so the adhesive stays
exactly where it’s supposed to be under the super-white, hundredmicron face film.

Metamark MDP-H is now available in
760, 1370 and 1600mm widths and
samples are available FREE upon
request from sales@metamark.co.uk.
For further information visit:
www.metamark.co.uk

Featuring a mounting plate of 100mm
(4”) wide, the new brackets will fit to
any standard wooden or metal post

and will complement any standard
Iron Design supplied panels. These
include the Moulded Rectangle
(graphics area 590 x 380), the Moulded
Ellipse (graphics area 555 x 340) and a
19mm foam board (600 x 600). Further
sizes can be made upon request.
The advantage of a post-mounted
sign is that it can be placed in the full
view of passing traffic, even when
there isn’t a suitable supporting wall,

Avery Façade Film is a highly durable,
dimensionally stable cast self-adhesive
film specially formulated for architectural
refurbishment projects. Available in a
wide choice of standard colours,

including RAL, Pantone, NCS, and BCS
colours and metallics, it also offers a
choice of gloss, lustre, and matt finishes.
In addition, it can be ordered in custom
colour matches, via the Avery Dennison
Colour Matching Service, for corporate
environments or ‘personalisation’.
It can be simply and quickly applied, in a
single layer over an existing surface such
as plastic, aluminium, or coated or
uncoated steel and even conforms over
curved and irregular substrates.
Minimum application temperature is

0ºC, and high humidity is no problem,
enabling the film to perform well in
extreme temperatures. Visually, the end
result is a smooth, clean finish that lasts
for up to ten years for coloured films, five
years for metallics.

decay, fading, erosion, damp and mould
ingress, and UV light and, when
compared to other façade protection
solutions, it offers a 25 percent saving
over the life of the project, in terms of
reduced maintenance cycles and costs.

Avery Façade Film also protects building
facades and window frames against

For further information visit:
www.europe.averygraphics.com.

Visual appeal

Hang it up!
In response to customer demand,
Iron Design has now released two
new variations of its best selling
range of projecting brackets. ‘The
Original’ and ‘The Deco’, both
projecting 750mm, are now
available in a post-mounted
version.

The functional and aesthetic benefits of
durable self-adhesive films for both
surface protection and decorative effects
are making them a practical alternative
to liquid paints, both indoors and out, on
residential and office buildings,
warehouses, or other business
properties.

for example, at the end of a roadside
garden or field.
For further information contact

Iron Design on Tel: 01202 463573,
e-mail enquiries@ironsigns.com
visit:
alternatively,
or
www.ironsigns.com

Victory’s
new
bespoke
peelable wallpaper, which is
made from a self adhesive
fabric that can be applied to
walls, doors, windows and a
host of other surfaces, is an
excellent
alternative
to
traditional wallpaper for all
sorts of indoor corporate,
commercial and domestic
applications.
Compatible with pigment, water

based/aqueous, eco-solvent and
UV curable inks; it also has a special
inkjet coating to provide vivid,
sharp print results and brilliant
colours. The wallpaper, which is
fully repositionable and easy to
use, will stick to any non-porous
flat surface, despite changes in
either the weather or room
temperatures. It is easily removed
and, due to its water resistant
adhesive and front film, it can even
be successfully used in areas of

high moisture, such as bathrooms,
spa rooms and swimming pools.

For further information visit:
www.victorydesign.co.uk

special feature - lighting

Under the spotlight
The KREIOS G1 from Osram is an
LED image projector for use in a
wide range of spotlighting
applications
that
require
especially bright images.
Ideal for use in a wide range of
applications
in
the
retail,
petroleum, airport, museum and
sectors
and
in
hospitality
conjunction with architectural
signage,
it
features
easily
replaceable standard and self-made
gobos, thus providing a perfect

vehicle for the projection of brand
names and logos.
The high power LED light source,
which provides a bright and
uniformly illuminated image, uses
its own dedicated optical system to
deliver a crystal-clear outline of the
gobo with a homogeneous
distribution of light across the
entire image. In addition, the
compact size and lightweight of the
fixture, which is available in both
standard and track-mounted

Practical style

Artillus Illuminating Solutions
has introduced two new LED
light boxes, the Magnetite and
Diamante, both of which are
designed with economy,
styling and practicality in
mind.
The all new Magnetite LED light
box is only 18mm deep and is
arguably one of the slimmest
versions available. The neat,
modern styling facilitates quick
and easy poster changes, simply
by lifting off the front cover with a
plastic
sucker.
The
LED
technology inside the light box
uses a digital spot grid panel to
provide the illumination from
high, white edge lit LED’s.
Available in standard A sizes,
ranging from A4 up to A0, the
light boxes come complete with
pre drilled fixing holes, 12v PSU
transformer mains cable and a UK
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plug.
Combining economy with value,
the Diamante LED lightbox, which
is 20mm deep, also features a
25mm clip frame front with
rounded corner inserts, while the
illumination is generated via the
high bright LED’s edge lighting
across the spot grid inner panel.
As with the Magnetite, the 12V
LED provides shadow free, totally
even illumination across the
whole face of the light box. The
‘Diamante’ is manufactured in
silver anodised aluminium and is
available in standard A sizes from
A4 up to A0. Two eyelets are fitted
to the reverse for hanging and
each unit also comes complete
with a 12v PSU transformer mains
lead and a UK plug.
For further information visit:
www.artillus.com

options, provides for ease of
installation on walls, ceilings
and floors. Moreover, the
LED light source combines a
long life with a low heat
output, thus facilitating
passive cooling and silent
operation.
No UV/IR filters are necessary and
easy access means that gobos can
be regularly replaced when
promotional messages require
updating.

For further information visit:
www.vinklightingsolutions.
com

Bright Green
Matrix now slimmer
and cheaper!
LED backlighting
specialist,
Bright
Green Technology,
has added a new
variant of Bright
Green Matrix to its
range, which is
available at a lower
price point direct
from
the
manufacturer.
Targeted for use in
slimmer light boxes
measuring from 100mm to 150mm
deep, this new version of Bright
Green Matrix features 100mm pitch
LEDs rather than the 50mm LEDs in
the standard version, but in all other
respects, it retains all the features
and benefits of the original except
that it is less bright, and uses less
power, thus offering a faster return
on investment. Bright Green
Technology is confident that cost
savings of more than 25 percent can
be achieved.
Supplied in six LED ‘stick’ sizes, from
310mm to 1810mm, Bright Green
Matrix is the ideal solution for
backlighting flex face signage,
billboards and other displays, both
internally and externally. Purpose

designed kits speed up installation,
whilst reducing time spent working
at height. It is robustly built,
has an IP67 rating and offers a
lifetime of 50,000+ hours.
Bright Green Matrix is specified by
many blue chip companies and is
installed at hundreds of sites in the
UK, Europe and USA. Bright Green
Technology is happy to prepare a
full ROI analysis to support product
selection and forecast the savings
over the project lifetime, upon
request.
For further information visit
w w w . b r i g h t g r e e n
technology.com
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special feature – cutting, routing and engraving

software
Our pick of the newest software releases

Increased efficiency Shiraz unveils next
with electronic POD generation RIP
Shuttleworth Business Systems
has launched Electronic Proof of
Delivery (POD) bringing huge
benefits of improved efficiency
and accuracy to the delivery of
any finished goods or services.
This new development addresses
the need for sign and print companies to
be in total control of every aspect of their
production processes, including the final
delivery. It also reinforces Shuttleworth’s
commitment to the continual
development of its systems in order to
enhance their functionality for users. This
addition forms part of the latest release to
the Shuttleworth system, version 5, which
was released in October.
Electronic POD provides delivery
information directly to mobile devices

without additional input, as the
information is fully integrated with the
Shuttleworth MIS. Thus, delivery
personnel simply request the customer to
sign the device upon receipt of any
goods. This electronic POD is immediately
sent back to the Shuttleworth System via
3G and attaches itself to the job file, while
E-mails are automatically sent to the end
customer informing them that their
goods have been delivered.

Our regular round-up of the latest developments in routing and engraving

AZYZ expands its CNCRoutershop division

This latest software is delivered via the
cloud and Shuttleworth is offering a
monthly rental for users. All that is
required is a web enabled mobile device
to receive the many benefits electronic
POD can provide.

Shiraz Software has introduced a
new generation of its RIP Server,
Signature and Focus solutions that
will enable users to manage an
unparalleled range of functions more
easily.

For further information
www.shuttleworth-uk.co.uk

A full-scale rebuild of the underlying
architecture sees the entire Shiraz range
updated with faster and smarter RIP
functionality, as well as an enhanced
customer service module with
sophisticated remote access and
extended support for machines from
several manufacturers. With native
support for the latest Windows 7 and Mac
OS X Lion operating systems, Shiraz V8

visit

The Kindest Cut

includes a Live Update
facility that checks
automatically for software
upgrades, new media profiles and
performance-enhancing
tweaks,
installing them with minimal interference
to the software's operation.
Also included in the V8 release is the latest
printer drivers for all the leading
manufacturers, such as HP Latex L26500 &
L28500, Epson R3000, Seiko H2 series,
Mutoh ValueJet 1324/1624 and Mimaki
UJF3042, as well as many others.
For further information
www.shiraz-software.com

visit:

Enfocus enhances
PDF 10Got Easier
Enfocus has released Instant PDF
10, a major upgrade to its popular
application for creating high
quality, press-ready PDFs.
The most frequently requested
feature, annotated error reporting or,
easy problem identification, is the
highlight of this major upgrade, but it
also offers new support for OSX 10.7
Lion, Adobe CS 5.5 Illustrator,
InDesign, and Acrobat X/Distiller. In
addition, it uses Instant PDF 10 uses
the Enfocus PitStop Library 10, the
latest version of the underlying
technology supporting the entire
PitStop line.

website, together with a fully
functional (time-limited) trial version.
For further information visit:
www.enfocus.com

The CNCRoutershop, a division of
AXYZ International, has been
upgraded and expanded to appeal
to a much wider range of users of
routing, engraving and cutting
machines.
Hitherto,
this
consumables, tooling and aftersales support facility was designed
primarily to serve the interests of
AXYZ machine owners but has now
been extended to include other
leading brands too.
The stock of CNC routing tools,
consumables and accessories held by
this division, all of which are available on
next-day delivery, was already one of
the largest and most competitively

priced available. Now, following wider
sourcing of additional products from
leading suppliers, both in the UK and
throughout Europe, the division can
accommodate the requirements of
virtually every routing and engraving
specialist company, regardless of the
make of machine installed. Furthermore,
for companies whose work volumes
and nature of work now require higher
productivity, improved quality or more
flexible programming, the expanded
capabilities of CNCRoutershop can
provide a much wider choice of tooling,
consumables and machine upgrade
options.

Manager
Nikki
Griffiths
who
commented: “We intend to build on the
already successful CNCRoutershop
brand and deliver a much wider choice
of tooling and consumables options,
machine upgrades and training facilities
at unbeatable prices. We have created a
team of highly skilled and factorytrained specialist engineers and
technical support personnel who will
enable the division to deliver an even
better service and provide marketleading solutions at very competitive
prices.”
Supporting the expanded division is a
raft of service facilities, including -hour

online ordering and technical help, wall
charts to assist tooling selection and to
determine the correct cutting speeds
for specific materials and, as required,
printed catalogues. The AXYZ team of
specialist engineers lend further support
by providing tailored solutions to keep
machines running continuously and to
avoid potentially damaging and costly
breakdowns. Standard or bespoke
training courses, conducted either onsite or at the AXYZ training centre,
complete the CNCRoutershop offering.
For further information
www.cncroutershop.com.

visit:

Heading the division is Operations

Sharpcut Flatbed
Cutter System
Colex, the American supplier of
wide format finishing solutions, has
appointed Paul Leopold of Leopold
Professional Imaging/Colex House
as its new dealer for the Colex
Sharpcut Flatbed Cutter in the UK.
Powered by a vision registration camera
and software, the Sharpcut Flatbed
Cutter System is Colex’s most popular
and productive solution for finishing
complex digital graphics, as it is
especially designed to perform intricate
cuts using multi-functional mechanised

capabilities, at a very competitive price.
It features a triple Interchangeable tool
head station, which is controlled by i-cut
to select the most appropriate tool for
the work in hand and, unlike most
routers, it offers kisscut and creasing
options as well as fixed and oscillating
knives for cutting and routing.
For further information
www.colex.com
www.leopold.co.uk

visit:
and

The fully functional version is available
for users directly from the Enfocus
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information

Tips and Tricks
Q
We
have
been
commissioned
to
produce a building
wrap for one of our customers,
but as there are many products
that are suitable for outdoor
display and advertising, we are
unsure which ones are best
suited for this. Can you please
narrow this down and advise
what the best solution is?
Adina Signs, Hartlepool

A

There are a variety of ways
that you can turn mere
bricks and mortar into
something fun and unique. By using
building wrap materials it is possible
to turn buildings into abstract works
of art, giant billboards or general
points of interest.
There are,
however, a number of factors that
can influence the materials you use,
including the purpose of the
building wrap, the size of the wrap

In the latest of its regular series of advice columns, Fujifilm’s Euromedia
experts advise on the correct media for use as building wraps.

required and its required lifespan.

If your customer wants only a section
of its building covered with a banner,
then we would recommend using a
material that is strong, low-glare,
scratch and weather resistant; a
combination of features that would
enable the advertising message to
be eye-catching and high-contrast in
appearance. Typical media from the
Euromedia range that would be
suitable for this type of banner would
be Project Banner White, for shortterm use, the new Frontlit
Production FR or Frontlit Plus FR for
longer periods of time; Caramba
Mesh FR and BigMesh Backing,
which is now also available with FR.
For a solution that will stick to a
smooth surface, such as glass, we
would suggest a transparent
printable material to create vivid
images that can also be removed
without leaving any residue.

looking through the window and for
these types of applications, a media
like BlockOut Vinyl is perfect.
Alternatively, it is possible to use
more general-purpose vinyls,
depending on the exact application,
but these would need to be
protected with the appropriate
laminate.

Depending on the requirement, your
customer may need a vinyl that
shows a graphic on the outside, but
which also stops people from

Self-adhesive vinyls suitable for
rough surfaces, such as brick, rough
plaster, concrete or thermal
insulation plaster, are also available.
Applications such as these require a

super-strong adhesive, such as
Euromedia Brick Vinyl, which gives
fantastic results without the need for
laminating, and which can be easily
removed, without damaging the
surface or leaving a residue, for up to
six months.
More permanent
solutions are also available, for
example Euromedia Fusion Tack,
which is a double-strength,
dimensionally stable vinyl. This type
of material is highly scratch resistant
and produces vibrant print results

with no reflection, even in artificial
lighting and can also withstand
extreme weather conditions, such as
sub-zero temperatures.
As always, a full understanding of
the application is critical to ensure
that the correct media is
recommended.
For further information on the
Euromedia range of products,
visit: www.euromedia.eu.com

Eventsigns cuts production time in half
The
RollsRoller
Flatbed
Applicator, available from the
UK’s exclusive distributor William
Smith, is proving itself to be the
most cost-effective and accurate
method of applying self-adhesive
materials, application tapes and
digital prints to virtually any
commonly used substrate up to a
thickness of 70mm.
With well over 1,000 successful
installations throughout Europe,
including 200 plus in the UK, this fully
patented production workhorse has
enabled sign and graphics companies
to achieve groundbreaking savings in
production time of up to 80 percent
by comparison with other forms of
media application, leading to a fast
return on investment and increased
profitability for all owners of the
machine.
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A good example of the level of
success that can be achieved with the
RollsRoller Flatbed Applicator can be
seen
at
Birmingham-based
Eventsigns. Established in 1984, the
company
specialises
in
the
production of exhibition graphics,
event signage and vehicle livery and
uses the machine primarily for
applying large digital prints to foamed
board panels, such as Correx and

Forex and application paper to large
vinyl-cut graphics. Having opted
initially for the smaller RR280/145
model and following the huge level of
success achieved, the company is
now considering upgrading to a
larger model to enable it to take on
bigger and more complex projects.
Founder and director of Eventsigns,
Vaughan Allcock, commented: “The

RollsRoller has considerably reduced
the time it takes to mount large
graphics as well as enabling us to
eliminate the presence of air bubbles
and creases frequently encountered
when using alternative manual
methods of application that invariably
require the involvement of two
operatives. Last year, we undertook a
large exhibition graphics project and
the RollsRoller, due to its speed of
production, single-person operation
and reliability, enabled us to complete
the job within an incredibly short time
frame and with none of the
aforementioned problems.”
The RollsRoller is available in 18
different machine configurations
within three distinct application
categories: Standard Duty, Premium
Grade and a dedicated Traffic option,
which, as the name implies, has been
engineered specifically to meet the

requirements of traffic signage
production. A host of optional design
features further enhance the
machine’s capabilities and lead to
further cost savings and profitability.
These include a height adjustment
facility, extension tables, an additional
roller beam and self-sealing mat, all of
which contribute to higher
performance
levels
and
commensurate profitability. The
availability of fluorescent tube
backlighting on selective models also
enhances the accuracy of the media
registration function and makes the
machine especially efficient and
productive on multi-coloured or
translucent graphics.
Much of the success of the RollsRoller
Flatbed Applicator is attributable to
the high level of service provided by
William Smith via its in-house team of
specially trained engineers. This facility

is underpinned by the availability of
on-site training, a comprehensive and
easily navigated user instruction
manual, a ‘no quibble’ five-year
performance warranty and a
maintenance contract to cover all
eventualities.
This outstanding level of after-sales
service was patently evident at
Eventsigns.
Vaughan
Allcock
concluded: “Once the readyassembled RollsRoller has been
installed, the William Smith engineer
will spend a great deal of time
explaining its operation and
production capabilities and is
reluctant to leave until fully confident
that the customer is completely
happy on all fronts.”
For further information visit:
www.RollsRoller.co.uk
orwww.williamsmith.co.uk
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digital news

HP Award for ArtSystems New warranty for Kala

Get the HP L28500 from William Smith
The range of HP Latex printers
supplied by HP channel partner
William Smith has been further
expanded with the introduction of
the new wide-format HP Designjet
L28500. printer.
The printer has an addressable width of
2.6m and has been engineered to meet
the needs of sign and digital printing
companies with an even broader range
of application requirements and higher
production levels, in particular those
companies who perceive textile printing
and soft signage as key areas for future
growth and prosperity.
As with all HP Latex printers, this latest
offering incorporates the unique and
patented HP Latex Ink Technology. As a
consequence, there is no out-gassing
requirement, since the printer emits

only a minimal VOC content.
Furthermore, the technology contains
no hazardous air pollutants and does
not generate harmful ozone emissions
during the printing process. This
eliminates the need for expensive fume
extraction or special ventilating
equipment, thus adding to the appeal
of migrating from hazardous solventbased systems to this faster, cleaner,
safer and ultimately more cost-effective
water-based printing technology.
The printer is fully compliant with all
relevant EU safety and environmental
standards. Significantly, these include
GREENGUARD
certification
that
facilitates odourless printed output for
the more sensitive environmental
applications, such as those found in
hospitals, educational establishments
and other locations where standards of

health and safety are paramount.
Key production enhancements of the
HP L28500 printer include an ability to
print on a much wider range of media,
including fabrics used in textile printing
and soft signage applications, improved
indoor and outdoor durability by
comparison with eco-solvent systems
and an ability to produce double-sided
prints with automated registration
across both sides to enable immediate
progress to finishing. Increased uptime

Hawker, Managing Director of
ArtSystems by Phil Oakley UK & Ireland
Country Manager for HP Designjets at
the recent Designjet Channel Annual
Review 2011, which was held in
London.

is achieved via automatic lowmaintenance printing and remote
management, while the presence of an
intuitive touch screen enables easier
control of printer settings and workflow.
The printer is compatible with both
MAC and PC systems, has a one-year
warranty and is supported by the
comprehensive HP Care Pack Services
package.
For further information,
www.williamsmith.co.uk

visit

Full steam ahead
for soft signage
EFI has introduced the EFI VUTEk
TX3250r fabric printer, which will
enable sign and print companies to
take full advantage of the growing
demand for soft signage.
The TX3250r printer is a new 3.2m,
production-level solution that has
evolved from the VUTEk FabriVu that was
first introduced in 2002. With the ability to
print direct to textile and transfer paper, it
is an ideal solution for users looking to
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grow their soft signage business with a
production-level printer, or to diversify
their offering by converting traditional
vinyl signage to a product with lower
shipping costs, a greener footprint, easier
installation and higher margins.
Scott Schinlever, Senior Vice President
and General Manager of Inkjet Solutions
at EFI said: “The introduction of the
TX3250r should help eliminate the soft
signage cost barrier for our customers

(left to right) Phil Oakley of HP with
ArtSystems’ Steve Hawker

ArtSystems
has
further
consolidated its position as the
leading HP Designjet Wholesale
Partner in the UK & Ireland by
winning the first ever HP Award of
for wholesalers of the HP Designjet
channel.
Designed to recognise the company
with the best year-on-year sales growth,
the award was presented to Steve

Steve Hawker commented: “This award
is particularly welcome, as it also marks
our 25th anniversary as a distributor of
large format printers. During the last
year we have all worked extra hard to
pass on our wealth of experience to
both our vendors and resellers, whilst
also retaining the belief that it’s the
simple things count the most,
particularly when times are tough, such
as providing customers with the
support they need, keeping good
equipment stocks and being generally
willing to go the extra mile. This award
recognises our efforts to date and we
will be doing our level best to keep hold
of it for at least another year or two!”
For further information visit:
www.artsystems.co.uk

Colourgen is providing a two-year
on-site warranty free of charge with
its Mistral and Arkane range of film
laminators from Kala, when they
are purchased with Colourgen’s
delivery, installation and training
package.
The Mistral 1650 and 2100 laminators
offer
single-sided
lamination,
simultaneous lamination and adhesive
mounting, encapsulation and board
mounting up to 50mm thick. The
Mistral laminators are high-volume
machines with heat-assisted top rollers
from 30-60°C. The Arkane 1650 is a high
volume laminator that offers the same
features as the Mistral but with a heated
top roller up to 140°C.
Kala’s new entry-level laminator, the
‘Starter’ also comes with a two-year
manufacturer’s warranty as standard
from Colourgen. The Kala Starter is an
entry-level cold, wide format laminator
that is ideally suited to the

requirements of sign and digital
printing companies with a need for low
to mid volume finishing.
Colourgen’s delivery, installation and
training packages start at a competitive,
all-inclusive £495.00.
For further information
www.colourgen.com

visit:

EFI acquires Cretaprint
and enable them to capture the market
for soft signage and flags.”
The VUTEk TX3250r uses dye sublimation
technology to dye, or sublimate, fabric
fibres directly, so the fabric retains the
same drape and soft handling
characteristics that customers prefer. This
method achieves brighter colors than
other printing methods and the final

product is odourless. In addition, the
TX3250r facilitates printing onto
polyester, a more eco-friendly media
option than vinyl. Final printed images
produced on the TX3250r can be washed,
dried and folded without leaving marks
and can also be reused.
For further
www.efi.com

information

visit:

EFI has announced it has acquired
the privately held Spanish company
Cretaprint S.L. a leading developer
of inkjet printers for ceramic tile
printing, which is based in
Castellón, Spain,
Guy Gecht, CEO of EFI commented: "As
evidenced by our record revenues, we
are benefitting from strong traction in

our industrial inkjet segment and are
excited about expanding into the
ceramic tile market, which represents a
tremendous growth opportunity. We
have been tracking the swift
transformation from analogue to digital
technology in tile imaging for quite
some time, and have been deeply
impressed with the fast growth and
global leadership position of Cretaprint."

Industry analysts continue to project
rapid growth in ceramic tile inkjet
printing, as the financial incentives are
such that tile manufacturers can pay
back their investment in an inkjet printer
in as little as six months.

control, colour management and more
and also plans to strengthen Cretaprint's
operations in Spain, in order to further its
expertise and innovation within the tile
industry and to grow its market
presence.

EFI will use its extensive knowledge of
inkjet technology to enhance
Cretaprint's quality of output, software

For further information visit:
www.efi.com
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Worthwhile Investments
Companies explain why they chose
the equipment they use
CWE Solutions, arguably the
biggest UK reseller of HP Designjet
latex printers, has already earned
itself something of a reputation for
clocking up the first sale of each new
Designjet model, so it is no surprise
to learn that it is also responsible for
the first UK sale of the new HP
Designjet L26500 printer to Stock
Signs.
The Designjet L26500 is the
successor to the L25500 model, and
offers a number of improvements,
including extra width, increased
speed and a double-sided printing
capability. In addition, it provides
users with a cost-effective means of
creating professional signage on a
host of media, together with low
maintenance,
good
green
credentials and excellent reliability.
These are all advantages that are
greatly appreciated by Stocksigns,
who reports that its new acquisition

Bruce Main, Stocksigns' Managing
Director said: “The new printer will
significantly increase our business
opportunities, since the latex ink
enbles us to output onto a much
wider range of media. Equally
importantly,
our
working
environment has also benefited, as it
has eliminated the hazards and
odour associated with the solvent
inks used by our previous printers."

Award winning display and POS
printer, SMP Group, was the first
company to place an order for
Agfa’s new :M-Press Leopard,
after also being the first in the
world to install an :M-Press Tiger.
The :M-Press LEOPARD flatbed
inkjet press has been developed in
response to customer demand for
an economical, low to medium
run-length digital printer.
Explaining why the company
made its selction, Mark Turner,
Director, SMP Group, explained:
“Around 25 percent of our work is
50 sheets or less and the LEOPARD
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Fast Signs Gloucester, which
designs, prints and installs a wide
variety of bespoke signage solutions,
needed to upgrade to a new printer
that could handle its increased
workload without compromising the
quality of its output and thus, Perfect
Colours recommended the HP
Designjet L25500 printer, which can
be used to produce a wide range of
both outdoor and indoor sign and
display applications. The fact that it
can print directly onto a broad range
of media, including most low-cost
uncoated media, as well as coated
media compatible with eco-solvent
inks enables sign and display
companies to meet all their
customers’ needs using a single, costeffective device.

has provided it with more flexibility
and signage options, as well as
reduced printing concerns and
costs.

He continued: “There is also the
added peace of mind, that comes
with knowing that CWE Solutions is
only a phone call away if any
assistance is needed. Its technical
team is brilliant, and we know that
should any issue arise, it will be
quickly resolved with minimum
downtime.”

CWE Solutions, which was first
established in 1999, prides itself on
helping each customer to select the
most appropriate printer for its
individual needs, together with
suitable ancillary equipment and
software. As well as being the first UK
reseller to sell the HP L26500 printer,

printing and this machine offers
the best solution I have seen.”

is ideal for producing these smaller
quantities, as it provides us with
the flexibility to switch from one
job to another very quickly, as well
as changing media. We also have a
demand for double-sided display

Even in these difficult times, SMP
has managed to grow and
develop its business and now uses
its two :M-Press machines to print
a large number of A3 and A4 POS
jobs. Mark Turner observed: “Both
machines deliver exceptionally
fine reproduction of small text,
whilst also enabling us to provide
our clients with consistent results,
whether the jobs are printed via
the litho or inkjet processes, largely
due to the fact that all of CtP and
digital inkjet printers are managed

Perfect Colours has supplied and
installed a HP DesignJet L25500
printer at Fast Signs Gloucester, which
will enable the company to improve
its productivity and expand its
solutions into the ‘green’ product
arena.

David Riddle, owner
of
Fast
Signs
Gloucester,
reported:
“The
L25500 printer not
only gives us the
outstanding quality
we need, but also
helps us deliver
faster turnaround
times, as we are
able to laminate
immediately after
printing.”
The green issue also
played an important part in
the company’s decision making
process. David explained: “It’s a huge
advantage to be able to offer a range
products printed on recyclable media,
as many of our clients are increasingly
environmentally-focused.
Furthermore, since the L25500
produces odourless output and
requires no ventilation, we are also
able to offer our staff a more pleasant
working environment too.”

Installation was a
painless process with Perfect Colours,
who remained on-site throughout the
transition process, providing lots of
useful help and advice. David Riddle
added: As the Fast Signs Group is a
long-standing Perfect Colours’
customer, it really understands the
needs of our business and seamlessly
integrated the new machine without
disrupting our workflow.”

He concluded, “Perfect Colours also
gave us some excellent product
training at the time of installation and
we know that if any difficulties arise it
is only a phone call away.”
For further information visit
www.perfectcolours.com
and
www.fastsigns.co.uk/882

it was also first to sell the HP
Designjet 5000, 5500, 6100, 6200 and
L65500 models in the UK.
For further information visit:
www.cwesolutions.co.uk and
www.stocksigns.co.uk/custommade-signs

by Agfa’s :Apogee workflow.”
He added: “Both the :M-Press
LEOPARD and :M-Press TIGER
machines use the same :Anuvia UV
ink from Agfa, laying down only a
thin layer of ink to achieve the
desired result. These are major
benefits that enable us to deliver
the best value digital print per
square metre, as well as absolute
colour consistency – we are
delighted!”
For further information visit:
www.agfa.com
and
www.smpgroup.co.ukour
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cover story

Art
on A grAnd
scale

And, thanks to the general population’s greater
mobility, the rise of newer shopping centre formats, such
as indoor malls and out-of-town retail parks, and, of course, the increasing reach of
the Internet, town centres no longer enjoy the shopping monopoly they once took
for granted.

Buildings and other municipal infrastructure
represent enduring investments in the long term
well being and prosperity of the towns
and cities they grace. The customer-facing
complexion of the businesses they often support
though, is changing at a pace that town planners
could never have anticipated.
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In fact, town centres face the same prevailing conditions during an underperforming economy as businesses in general, but are arguably more likely to
suffer, since once the difficult conditions begin to bite, they are all too visible, with
surrounding businesses also quickly feeling the pain and thus, a cycle of
contraction often begins. The visible effects take the shine off what was once the
beating heart of the city, and negatively affect everything branded with the city’s
name.
Many towns have attempted to reinvigorate their centres by moving in more
office and residential space and placing a reduced emphasis on retail occupation.
However, this creates a lot of dead space at weekends, the very time at which a
lively town centre should be at its most productive, vibrant and inviting.

Rainforest regarding sizes and prints for
production and modified them to suit
the tension system. Each piece of
artwork was given additional black
borders to ensure that once framed, it
could be viewed in its entirety.”

This is why Gallery Town is such an
inspired idea. The brainchild of the
Rotherham Economy Board, it is a plan to
counter Rotherham Town Centre’s
contraction by turning its anonymous
walls and buildings into a display space
for colourful and involving art. Nick
Cragg,
himself
a
Rotherham
businessman and Chairman of the
Rotherham Economy Board, explains:
“Rotherham is one of the first towns in
the UK to have its own open air art
gallery and we believe it will play an
important part in regeneration and
further economic growth. As with all
good galleries, this one will continue to
evolve with new artwork being added
next spring, as the project has secured
funding to run for at least 18 months.
We also hope that further private
sponsorship will mean it can run for
many years to come.”
Designed primarily to increase footfall to
the town centre and with it the fortunes
of the local economy, Gallery Town is
also generating a lot of local pride too.

Currently, it fields over 60 pieces of
artwork, which are installed in more than
35 locations. These include works by
contemporary local artists, such as Chris
Bird, Zahir Rafiq, Leslie R Black, Sara Platts,
Nigel Senior, Bernadine Stocks and
Daniel Barnet, together with those of
notable historical significance by Old
Masters, such as Monet and Van Gogh.
To complement these, there are also
reproductions of colourful paintings
created by local schoolchildren and
students at the Rotherham College of
Arts and Technology. All of the pieces,
some of which measure as much as four
by eight metres, are themed around the
depiction of the human form and
landscape through the ages, with
unique zones running through the town
centre.
The job of recreating the inspirational
canvases in larger-than-life digital format
and the overall project management fell
to Rainforest Graphics, whose Managing
Director, Martin Horst confirms that
although the project was one he was
more than eager to tackle, it was not
without its challenges. Art is of course
colour critical and accurate reproduction
requires expert print management,
especially when ensuring consistent
colour across inevitably panelled output.
In addition, many of the pieces are
installed at height, so Martin sought the
assistance of Mida Sign Services, a
company he has regularly worked with
and one that he knew would be able to
help him meet the time scales and
budgets set.

Mida Sign Services’ Managing Director,
Mike Smith, comments: “This
represented a great opportunity to get
involved in a project that is very different,
but we appreciated that since the whole
undertaking is designed to improve the
prosperity of the town’s retailers, we
would have to plan our work to cause
them as little disruption as possible.”
The first phase of the project involved
the installation of 30 pieces of artwork in
time for the official launch of Gallery
Town, an occasion attended by various
local dignitaries, plus the local and
national press.
Rainforest Graphics selected Metamark’s
MD3 vinyl as its material of choice, with
Martin Horst remarking: “It performed
brilliantly even across the batch
boundaries it encountered, with its
appetite for ink and fast drying
characteristics fully resolving the depth
and detail of the subject.”
And for the benefit of any amateur ‘artist’
who feels inclined to further contribute
to Rainforest’s renderings, Martin adds:
“The Metamark MD3 is wearing its
matching laminate, so any graffiti will
simply wipe clean away!”
Meanwhile, Mida Sign Services
produced digitally printed images onto
Soyang’s 450g Print EX banner material,
using its Roland AJ 1000 and AJ 740
printers, before mounting the resulting
output onto a pro fit tension system.
Steve, Mida Sign Services’ Production
Manager remembers: “I liaised with

Mike Smith takes up the story saying: “All
of the finished prints were wrapped in
bubble wrap for transporting to site and
we used our own truck mounted cherry
picker and a hired scissor lift for one
particularly challenging building. Part of
the plan was to install as much of the
artwork as possible during the course of
a few days, in order to create maximum
impact, with many items being installed
during a single day. As were working
around busy pedestrianised areas, it
required a lot of careful planning in order
to conform with current Health & Safety
regulations.”
Even on the morning of the launch, the
Mida team was installing key pieces
ready for the official tour to take place.
These pieces had deliberately been left
to last so that they could be dramatically
unveiled. Martin Horst says: “It created a
real wow factor when we unfurled a
4.5metre drop of artwork down the side
of a building just as the tour party
arrived!”
Transforming a familiar, developed
landscape on a scale as large as Gallery
Town is a certainly a work that has to be
carefully managed right down to the
smallest detail if the project is to present
itself as a cohesive whole with clear
intent. Quality must be consistent,
application flawless, and delivery on
target in terms of timing and budget.
However, the fact that the Rotherham
Economy Board, the City Council and the
good people of Rotherham themselves
have all been thoroughly charmed by
the scheme is evidence that Rainforest
Graphics and Mida Sign Services didn’t
just do the job – they did it right!
For further information visit:
www.rainforestgraphics.co.uk and
www.midasignservices.co.uk
Sign Directions Jan/Feb 2012 | 27

feature – special effects

New
Horizons
Using specially engineered materials and new technologies, special effects can add a fresh
dimension to any sign or graphics project, providing more spectacular and evocative
imagery and adding style and impact to brand and corporate communications.
Mike Connolly presents some interesting case studies and adds information on selective new
product innovations that are now available to increase the creative possibilities.

In tune with
the BBC
In what is described as one of the
biggest visual communications
projects of its kind, BAF has
completed the development and
installation of all of the interior
graphics at the new BBC
headquarters in MediaCityUK,
Salford Quays.

Working together with fit-out specialist
Overbury and designer ID:SR, BAF was
entrusted with the interior graphics
required for the corporation’s new
premises. Encompassing all three of the
BBC buildings on the site, the graphics
covered both walled and glass panelled
areas. A range of ‘best-in-class’ substrates
was chosen for the project, following a
stringent selection process. These
included a commercial grade wall
covering and cut-vinyl and optically clear
films.
During the course of the project, the
installation team surveyed over 800 wall
surfaces, many of which incorporated
metal riser doors that had to be carefully
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disguised behind the wall coverings,
while still facilitating continued access.
The result is a series of large expanses of
uninterrupted designs that do not impair
the functionality of the buildings. All of
the wall coverings were hung using a wet
decoration adhesive with an overlap and
trim join to create a perfectly seamless
finish.
BAF worked in conjunction with IS:DR
and its design concepts and the BBC
team to produce artworks for every
building elevation to ensure a high
degree of accuracy. These high standards
were maintained throughout the project
to guarantee each elevation was
completed within tight deadlines as they
were handed back to the corporation for
occupation.
A key element of the project was an
extensive graphic treatment of windows
and glass surfaces within offices and
meeting and facilities rooms. A
combination of digitally printed optically
clear film and a wide range of intricate
cut-vinyl designs was adopted to
accommodate many of the chosen
design themes that feature throughout
the BBC complex. One intriguing

The big picture
Global insurer Aviva has again
turned to event production
specialist ICON:MEI to assist with
the production of the second phase
of its highly successful ‘You are the
Big Picture’ consumer campaign.
First rolled out in 2010, the campaign
won industry recognition for ICON:MEI.
It features giant images of consumers
that are displayed at prominent
outdoor sites in metropolitan areas
such as The National Theatre in London.
The ICON:MEI team is responsible for
the design and installation of the
complex systems that manage the
scheduled projection, capture and live

application is the ‘History Wall’ feature, a
design comprising a background of
abstract black and white images of BBC
celebrities from shows over the years,
with a foreground feature encompassing
coloured images of today’s celebrities. In

at BAF Graphics, Antony Baglioni stated:
“We were extremely pleased to work with
one of the most important broadcasting
and media companies in the world. The
interior decoration of the new BBC
premises is one of the largest digitally

application is the ‘History Wall’ feature, a
design comprising a background of
abstract black and white images of BBC
celebrities from shows over the years,
with a foreground feature encompassing
coloured images of today’s celebrities. In
addition, there is a ‘Words Wall’ feature, a
design made up of words and
expressions from iconic BBC shows and
rendered in different fonts, scales and
colours. Other disparate designs include
a ‘Film and Textile Wall’ feature.

printed interior projects undertaken in
the UK. Matching outstanding quality
graphics production with time-critical
requirements was a big but stimulating
challenge and we are proud to have
been able to deliver a fully integrated
project encompassing the decoration of
different surfaces, all of which was
brought together as a result of excellent
design concepts in combination with
BAF printing, installation and project
management skills.”

Commenting on the success of the
project, Business Development Director

For further information visit:
www.baf.co.ukwww.rasmart.co.uk

broadcast of images onto the exterior
of these prime sites. The projected
images are captured by a highdefinition camera that sends the
images back to a database from which
Facebook participants can download
copies upon receipt of an e-mailed
notification.
Simultaneously, the projection is
encoded for a live web-stream for
viewing via YouTube. Participants in the
campaign will see a ‘real’ image of
themselves. After six seconds this will
fade into their word art image and then
be displayed for another six seconds.
Technical Director at ICON:MEI, Chris
Savage commented: “All images will be

captured at a higher resolution than last
year. With each individual having two
images and the event running for 10
nights, we are clearly handling

considerable amounts of data.”
For further information visit:
www.icon-world.com.

Evocative graphics

Situated in Cardiff City Centre,
Parkhouse is the region’s
authorised dealer for the superb
quality watches manufactured
by IWC Shaffhausen. It is hard to
miss its store, thanks to an
equally superb and eyecatching shop front graphic
created by Dragon Graphics.
The graphic evokes connections
with the romantic travels of old,

with warm brown colours and
leather
steamer-trunk
straps
combining with postage stamp
manifestations to suggest exotic
destinations folded into pre-jet set
jaunts to the four corners of the
world. Seeded into the window
display is the slogan ‘IWC Watches: a
constant in an age of change’, with
a supplementary statement that
reads ‘the same quality now as
always’.

Materials supplied by Metamark
were used for the graphic, including
MD5 and the see-through
ClearVision films. An even field of
artefact-free colour attests to the
quality of the printing of MD5 that
was used for the lower quarter of
the graphic. Applied to the outside
of the window, the printed film is
covered with a matching satin
laminate to protect the graphic and
to ‘flatten’ the gloss finish. The

upper section of the window may
look the same, but is, in fact, made
up of ClearVision see-through film
that makes a potent contribution to
the overall impact of the graphic
while also admitting daylight into
the shop.
For further information visit:
www.metamark.co.uk
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Festive cheer

A graphics
extravaganza

Specialist joinery company Strata
Panels UK raised some festive cheer
at the Van Hague Garden Centre in
Peterborough via spectacular
Christmas-themed displays.
Voted the Best Garden Centre in the
Midlands by the Garden Centre
Association, the popular Peterborough
facility is one of the largest retail outlets
of its kind in the UK. Through its MDF
Display Division, Strata Panels designed
and installed bespoke displays to fit
specific areas of the site and to create
maximum visual impact on customers.
The ‘Toy Train’ was a particular favourite
of families visiting the centre with its

Preston-based
large-format
graphics specialist PPS has
produced and installed a wide range
of new graphic displays for the
recently refurbished Museum of
Lancashire.

distinctive appeal for children.
Strata Panels UK manufactures
everything from bespoke retail displays
to contract furniture and from

conceptual design through
construction and installation.
For further information
www.stratapanels.co.uk

visit:

All change at Chameleon
replicated on the fascia sign.
Specialist LED systems manufacturer
Applelec, in conjunction with Allen
Signs, created the sign, with the latter
also being responsible for retrofitting
the original fascia and projecting
signs.

Previously
a
Prontaprint
franchise in London, the newly
independent Chameleon Print
wanted to create a dramatic sign
for its shop frontage that would
contrast with other signage in the
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area and help attract new
business.
The ability to change colour is a
distinctive characteristic of the
chameleon and so for the newly
launched company colour-changing
LED modules were
used
to
animate
t h e
eye of
t h e
creature

Allen Signs removed the old signage
and then contacted Applelec to help
produce the ‘chameleon’ with a
colour-changing eye feature for the
retrofitted sign. To create this feature,
a rim and return outline of the
chameleon’s shape was formed in
stainless steel, enabling it to be offset
from the sign fascia by 25mm. Fivemillimetre-deep opal acrylic was then
cut to the same shape and mounted
on a supportive backing material
directly behind the rim. The entire
chameleon feature was then covered
in a vinyl print of the quirky animal
character that was created by
Lincoln-based Optima Design, which
had assisted with Chameleon Print’s
ID.
The most striking element of the sign
is the chameleon’s bulging, colour-

to

changing eye. Clear acrylic was used
to form a conical shape that was cut
with holes and covered in a vinyl
graphic. The protruding eye houses
the colour-changing LED modules
that are programmed to flash
through a series of white, green and
blue colours and to change at
intervals of one second. Once fully
assembled, the Chameleon element
was mounted onto the shop’s freshly
covered fascia panel that provides full
illumination for this feature and the
Chameleon Print ID illuminated text.
The use of RGB LED modules supplied
by Applelec for this innovative sign
highlights what striking visual effects
can be achieved with a relatively
small number of modules when used
creatively. While real chameleons use
their colour-changing characteristics
for camouflage, the creature on this
sign does anything but disappear
into the background!
For further information visit:
www.chameleonprint.biz and
www.applelecsign.co.uk

Following a £1.7m refurbishment
programme, the museum features a
number of new interactive galleries,
including ‘Lancashire Goes to War’,
‘Lancashire at Play’, ‘Time Line and
Archaeological’ themed displays.
Working through the main contractor
and in conjunction with Lancashire
County Museum Services, PPS proposed
new materials and processes for several
of the upcoming feature exhibits. These
included digital textured wallpapers,
15mm-thick printable birch wood,
canvas, acrylic and foamed board.
Over 100 square metres of wallpaper, 75
square metres of 15mm-thick birch
wood and over 60 linear metres of
foamed board were printed and installed
on the various themed displays

throughout the museum. Specialist
printed acrylic and canvas map displays,
as well as an interactive magnetic display
were also undertaken by PPS for
installation in other areas.
With approved designs and artwork
being fed into the print department at
PPS on a daily basis, installation of
wallpaper elements in particular had to
revolve around cabinet building and
display arrangements whilst making
provision for the usual snags that can
occur with this type of building project.
For further information
www.palmerpublicity.co.uk.

visit:

High-impact
visuals
When sign maker ASG was invited
to design and manufacture an
illuminated sign face for a wellknown Italian restaurant chain, it
chose to create a high-impact
visual using a LED lighting
solution developed by specialist
manufacturer Bright Green
Technology.
The design brief was to provide a
wash of light over the distinctive
restaurant logo using a high-quality
and proven lighting system. Bright
illumination with a super consistent

colour temperature was also part of
the same brief in order to replicate
the same corporate appearance
throughout the restaurant chain.
ASG specified Bright Green Matrix for
the entire project. The close binning
of the LED modules and quality
control system employed ensured
that a consistent white light was
achieved from batch to batch. The
flexible and linear nature of the LED
system ensured that different-length
up and down lighters could be readily
achieved and quickly installed using a

combination of the six available LED
strip lengths that start at 310 and
increase in length by 310mm sections
up to 1810mm. In providing a saving
in energy of 80 percent by
comparison
with
traditional
fluorescent lighting and its attendant

high maintenance factor, the Bright
Green Matrix system proved the
perfect solution.
For further information visit:
www.brightgreentechno
logy.com
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In the clear with
Metamark
Cut-and-applied etched glasseffect graphics should look
anything but cut and applied, if
the material is doing its job
properly. That is an assumption
endorsed by Metamark, who has
recently introduced some novel
innovations in face-film and
adhesive technology to enable
results that replicate accurately
real chemical or mechanical
etching.
Applied etched glass effects should
theoretically look just like the crisp
results obtained via traditional acid
etching or sandblasting glazed
surfaces and most do when they are
freshly cut and carefully applied. All
too frequently, however, the applied

graphics end up looking decidedly
second rate because the adhesive
turns ‘milky’, conspicuously betraying
its presence and thus fails to achieve
the required end result.
According to Metamark, the adhesive
used for its range of films has resisted
such problems. However, rather than
leaving a good thing alone the
company has now made adhesive
performance even better by
introducing its Apex new generation
of adhesive technology, which
improves the ease of application and
purposeful removal, thanks to its crosslinked genetics and the company’s
manufacturing disciplines.
The latest etched glass-effect films

from Metamark cut more easily, weed
more effortlessly and apply more
readily. Furthermore, when the time
comes to remove them, there is no
residual adhesive on the glazed
substrate, an important consideration
given the time it can take to remove

the residue manually. Samples of the
new film are available free from
sales@metamark.co.uk
For further information visit:
www.metamark.co.uk

Novaslim has the ‘wow’ factor
factor and such descriptions
would be justified.
The image shown is of a series of
Novaslim light boxes incorporating
opal anti-glare acrylic panels to
retain the transparency. The result is
a visually striking illuminated display
that serves only to enhance the
reception area in which it is installed.
The system is available from stock in
either a silver anodised or white
paint finish, but can be supplied in
any standard RAL colour. It will
accommodate a five millimetre-thick
panel on a hanging strip, enabling
the graphics to be applied directly to
the acrylic panel. All of the systems
supplied can incorporate LED
modules.
Outstanding,
elegant
and
impressive are not words
normally associated with run-of-
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the-mill illuminated light boxes.
However, according to NOVA
Aluminium, if you combine the

company’s Novaslim light box
system with LED technology you
will certainly achieve the ‘wow’

For further information visit:
www.nova-aluminium.com.
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Lighting
inspiration
An updated range of OSRAM’s
LED-inspired lighting solutions,
which can be used for light box
applications and sign lettering
illumination are available from
Vink Lighting Solutions.
Complemented by the new IPprotected Linearlight Flex Protect
solution, which offers significantly
improved efficiency, especially in
relation to achievable luminance for
individual applications, these new LED
modules ensure that even flatter
constructions can be homogenously
backlit. With sturdy enclosures
(including the LED surface covering
and at least IP66 protection), the
modules are longer lasting and more
resistant to environmental factors.

Providing
more
creative
possibilities
for
graphics
producers and interior designers,
the Fasara range of decorative
films from 3M is now available in
54 different patterns.

Backlight product line. The range is
available in three power levels for
small/flat,
medium-sized
and
large/deep sign lettering illumination.
The robust LED chains are
characterised by their superior
efficiency and durability that makes
them very economical in application.

The product range is sub-divided into
two distinct categories. Two solutions,
BoxLED Back for rear lighting and
BoxLED Side for lateral lighting. can be
used to illuminate light boxes or city
light posters. They replace the
fluorescent lighting systems used
previously. Both systems are suitable
for backlighting areas of around 0.25
square metres up to a virtually
unlimited size and have an installation
depth of around 60mm.

The equally robust high-performance
Linearlight Flex Protect LED module is
used for lateral coupling of ultra-flat
advertising displays. Equipped with
quality LED modules and silicon, it is
protected from the ingress of dust and
moisture, thanks to its IP 67 rating.

In the backlighting solutions category,
the BackLED product line replaces the

For further information visit:
www.vinklightingsolutions.com
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Decorative
films galore

To complement the BoxLED and
BackLED product ranges, there is a
new family of compatible Optotronic
control gear.

The extended range of films, which
includes gradation, stripe, border,
prism, fabric and matte formats,
represents a fraction of the cost of
etched or sandblasted glass and can
be used liberally in a wide range of
applications, in the retail, leisure and
commercial sectors.
These tough and dimensionally stable
films can be used to provide privacy in
office and similar environments by
obscuring the view through the
interior and exterior glass windows
and partitions, as well as adding
decorative effects to these and other
glass surfaces, borders and illuminated
displays. Incorporating a pressuresensitive adhesive, the films allow wet
or dry application and are easily
installed on-site with little or no
business downtime.
Fasara films can also be easily and
purposely removed and reapplied as
brands or designs change over time.
The low-gloss surface of the films

reduces glare, while their ability to
block up to 90 percent of UV light
reduces fade on fabrics, thus
enhancing their appeal in the retail
sector. Furthermore, the rigid and
tough construction of the films
enhances workplace safety in the
event of flying chards of glass as a
result of substrate breakage.
Offering a combination of print and
transparency in a single-sheet solution,
3M Scotchcal Clear View Graphic Film
8150 is reputedly the first perfectly
transparent cast printable PVC film to
enable more imaginative glass and
window decoration on vehicles and in
buildings. It enables intricate designs
to be achieved without the need to
weed or cut around the printed
design, with the film’s transparent
construction rendering unprinted
sections invisible on both glass and
opaque surfaces. Use of the films will
enable window graphics and
manifestation markings to feature a
host of special effects, including fades
and colour gradients, simulated
etched and frosted glass, one-way
vision and double-sided graphics.
Extending the applications for 3M
special effect films is 3M DI-NOC, a
range of visually stimulating surface

finishes. Due to the availability of 500
different patterns and colours, rich
variations can be added to interior and
exterior designs using finishes that
simulate wood, metal and/or gold leaf
manifestations. The films incorporate
3M’s renowned 3M Comply adhesive
that eliminates familiar problems such
as bubbling, shrinking and cracking by
enabling trapped air between the base

of the film and substrate to be
evacuated via specially constructed
grid-like channels.
The films are available from 3M
primary stockists William Smith and
Spandex.
For further information visit: www.
3M.com/uk/graphicsolutions
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Shining a light
on Corian
When The Sign Group received a
request from a long-standing
customer who is also a Corian
supplier, to provide something
stunning for its exhibition stand at
a prestigious show, it wasted no
time in experimenting with over
100 different effects and colours of
Corian to see which combination
would
work
best
when
illuminated.

Stunning effects

company decided to adapt a method
it has been successfully using for many
years, but one, which none-the-less
remains very effective. It milled the
required shapes from the back of the
material at very specific depths, which
meant that there was a great deal of
variation in the final result, thus
enabling it to try different
combinations and to create an
excellent contrast between subtle and
‘not-so’ subtle light intensity.

Happily, since it has been cutting,
milling, engraving and forming Corian
for over five years, The Sign Group has
gained plenty of experience with the
substrate, which enabled it to set
realistic boundaries for the project. Its
main challenge was to find a way to
illuminate the Corian letters and
shapes, which were to be integrated
into kitchen surfaces, using a hidden
light source and no visible fixings.

Although the final result won’t be
unveiled until the opening day of the
exhibition, The Sign Group has
released photos (right), to illustrate the
effects the backlit Corian can achieve.

After testing quite a few ideas and
getting some surprising results, the

The Sign Group confirms that there are
many sign and display applications

Hiding the lighting method proved to
be comparatively simple , as there was
plenty of space to insert the LEDs of
choice together with their housings.

that could benefit from the use of this
type of manufacturing method,
particularly since Corian is such a
versatile material, coupling as it does,
excellent quality with a wide gamut of
different colours and finishes. The
company will be showing some other

examples of how it can be effectively
used on its stand at the upcoming
Sign & Digital UK 2012 exhibition.
For further information visit:
www.thesigngroup.co.uk

UK POS branding
proves a breeze!
High-specification
visual
merchandise is a key element of
any sporting event. And UK Point
of Sale has made branding a
breeze for Premier League football
club Bolton Wanderers by
supplying portable flags for use in
the club’s Reebock Stadium.
The Air and Breeze flags supplied were
designed with versatility in mind and
have been specially engineered to be
lightweight and portable and are
therefore, a perfect event accessory.

Durable, with an ability to withstand
winds of up to 18mph, the flags are
iseal for use in normal outdoor
weather conditions. UK POS
complemented Bolton Wanderers’
flags with fantastic imagery which
helped to ensure that the flags would
guide supporters and visitors around
the ground.
For further information visit:
www.ukpos.com

Leading distributor of sign and graphics
materials, Amari Digital Supplies offers a
host of creative solutions, which includes
the MACtac PERMAfun range of special
effect films and the recently launched
Deco-Satin range of wall covering and
interior graphics media.
The PERMAfun range includes Crystal Gloss,
Brushed Metal, Coarse Grain Wood, Fine Grain
Wood and Leather formats, all of which have
been designed for application to flat or gently
curved surfaces. The films can be used for a host
of indoor and outdoor applications.
Crystal Gloss is a premium cast film with a highgloss surface and a large concentration of lightrefracting additives to enable the creation of
special effects, while Brushed Metal is a
premium-grade polymeric vinyl with a fine
brushed satin texture. When used as an over
laminate for the MACtac MACal 9800 Pro series
of films, it will create the appearance of brushed
metal and can be used on digital prints to give
them a special texture. Coarse Grain Wood is of
a similar construction and shares the same
application capabilities as Brushed Metal. It can
also be used with the MACtac 9800 films as an
over laminate to give the appearance of plain
wood. Fine Grain Wood shares the same
construction and application capabilities, as
does the Leather option that can be used to
impart the appearance of simulated leather.
A superbly engineered wall covering and
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interior graphics material from MACtac is a also
available from ADS. Called Deco-Satin, it is part
of the DECOAT sub-range of products that
includes MACtac’s Deco-Texture and WW200
materials.
Deco-Satin is white woven polyester-coated
textile featuring a clear acrylic adhesive that can
be liberally repositioned to achieve perfect
results and PE-coated Kraft liner. It has been
developed specifically for wide-format digital
printing systems, including eco-solvent, UV and
the latest water-based Latex ink technologies.
Best if applied to smooth flat walls, Deco-Satin
has multiple interior applications that include,
for example, conference suites, reception areas,
hotel interiors, exhibition stand backdrops and
shop fitting.
For
further
information
www.amaridigitalsupplies.com

visit:
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special effects: product innovations

Multiple choice
As the UK’s largest stockist and
distributor of 3M materials to the
trade, William Smith offers an
extensive choice of special effect
films, supported by optional
materials from Arlon.
The 3M range of special effect films
includes dusted, frosted and etched
glass-effect, mirror finish, photoluminescent, which is recharged by
light to glow in the dark, metallic and
wall and floor graphic formats. Many of
these products have warranties of up
to 10 years.
Etched glass-effect and window
decorative films from 3M are designed
for application to flat surfaces such as
internal partitions, windows, glazed
doors and internally illuminated
displays. They provide a very costeffective route to the creation of eyecatching special effects that replicate
mechanical or acid glass etching onto
glass.
The optically clear graphic printing film
3M 8150 enables visually striking
graphics to be created, particularly
where a high level of transparency is
required in unprinted areas of the glass
substrate. The 3M Textured Wall Film
3M IJ8624 is designed to produce
photographic-quality images for
application to textured or slightly
curved surfaces as diverse as brick,
breeze block and cement and can be
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used to convert both interior and
exterior surfaces that would otherwise
appear bland and lacking interest, into
eye-catching advertisements or
creative designs.
The Arlon range of special effect films
from William Smith includes DPF 206
and DPF 207 interior wall decoration
films. The former is a lightweight PVC
coated matte white film with a unique
woven texture and pressure-sensitive
adhesive, while the latter has been
designed for easy repositioning and

can be used for point-of-sale displays
and for interior decoration.
For indoor and outdoor graphics on
‘hard-to-stick’ and low-energy surfaces
DPF 8000 Engineering Grade is an ideal
solution. A white satin and high-tensile
PVC film with a strong permanent
pressure-sensitive adhesive, it is
designed to meet the marking
requirements and specifications of the
transportation,
vending
and
automotive industries. The film
conforms well to flat or slightly curved

surfaces, can be applied in cold
temperature environments and has an
outdoor durability of up to seven years.
For banner, pop-up and roll-up
displays, Arlon DPF 215 is the perfect
solution. Available in a satin finish, the
semi-rigid polyester coated film offers
high print resolution and image quality
with excellent lay-flat characteristics.
For further information visit:
www.williamsmith.co.uk
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sign & digital UK 2012

Getting
ready!
This year’s Sign
& Digital UK
exhibition will
feature
a
‘Green
Trail’
that
is
designed
to
highlight products that offer
eco-friendly or ethical benefits.
Alan Caddick, Marketing Manager of
Sign & Digital UK explains: “During
the last few difficult years,
companies have concentrated on
refining their survival tactics, but
recently we’ve witnessed a renewed
interest in all things green, and since
the protection of the environment
seems to be firmly back on the
Fujifilm will be using the occasion of
the show to introduce its latest LED
UV printer, the Acuity LED 1600, for the
first time in the UK, alongside its new
XMF web-to-print system and a wide
range of innovative Euromedia
products.
The Acuity LED 1600 hybrid printer is
designed to give exceptional print
results in the most environmentally
friendly way, with its purposedesigned ink, printheads and curing
system working in perfect harmony to
give near-photographic results at
impressive print speeds. However,
although it uses
the most
sophisticated print science, the
LED 1600 is an easy-to-use and
highly versatile system that
outputs stunning images onto a
wide range of roll or rigid
media.
Fujifilm will also showcase its
newly launched cloud-

agenda, we’ve decided to
implement a Green Trail at the
exhibition. Accordingly, we are
inviting exhibitors to highlight
the eco responsible products
and services they can offer.”
This initiative has already received a
favourable response, with Alan
Caddick reporting: “There will be a
good mix of products on the Green
Trail list, including ink, media,
printers, and display materials, all of
which will be especially highlighted
on the exhibition floor plan so that
visitors can easily identify which
stands are taking part.”

A regular highlight of the show is
the number of competitions and
special offers that exhibitors run in
tandem with the event and this year
is no exception, with HP’s UK
preferred partner GDL ColourLink
amongst the first companies to
announce details of its competition.
Following on from the company’s
Wild-West themed 2011 campaign
to find the oldest working wide
format printer, the competition
seeks to highlight the speed and

accuracy of the HP Designjet range.
All entrants need to do, is to log on
to www.hpdesign jet.net and fill in
the form that they will find there, for
the chance to drive a super car
around the world famous Donington
Race Track. Alternatively, visitors to
the show can register on the GDL
Colourlink stand. There will be three
lucky winners!

The Sign Group views the exhibition
as an excellent opportunity to remind
existing customers of its capabilities
and to provide new customers with a
comprehensive overview of all of the
many different signing options it can
offer.

knowledge and expertise to offer
appropriate solutions to virtually any
signing problem, whilst also being
able to use its manufacturing skill to
provide uniquely innovative products
too.

To cope with its expanding sales
growth The Sign Group has

introduced a number of internal
management systems to ensure
production continuity and quality.
This includes the introduction of large
display
screens
around
its
headquarters that show work in
progress, as well as other relevant
information relating to its production
targets.
In addition, it is also completely
restructuring its CNC department in
order to facilitate the installation of a

further 3m x 2m router during the first
half of this year, a move that will
enable it to significantly increase its
productivity.
Anthony Lowe concludes: “Hopefully
our participation at Sign & Digital UK
will play a big part in our future
success. We are going all out to
impress and our stand will certainly

reflect that!”
See The Sign Group on Stand C30
Sign & Digital UK 2012 will take
place on 27th-29th March, Halls 3
& 3A, at Birmingham’s NEC
For further information visit:
www.signnddigitaluk.com

See GDL Colourlink on Stand
P26

based web-to-print application, XMF
PrintCentre and will be demonstrating
how it can add value to large format
print companies’ offerings and enable
them to create a 24/7 operation.
In addition, the company will be
showing the latest additions to its
innovative Euromedia brand of media
in a ‘hands-on’ environment that
showcases
creative
media
applications.
See Fujifilm on Stand H10

As a company that is made up of
people drawn from many different
sign backgrounds, it has both the
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managed to win new key customers
during 2011, while also keeping its
existing clients happy. He says: ‘We
were very happy with our sales
performance in 2011, which was
double the 2009 figure and 20
percent up on sales during 2010. This
seems to prove that we are doing
something right and it gives us a lot
of encouragement for 2012.”

Company Director Anthony Lowe
explains that although for many sign
companies
business
is
still
unpredictable, The Sign Group has
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events – FESPA digital 2012 preview

Sign Directions provides a sneak preview
of the products that some familiar faces
will be unveiling at he show

Explore the wider
opportunities

As well as sampling all of the many
cultural delights offered by one of
Europe’s most vibrant and
engaging cities, visitors to this
year’s FESPA Digital 2012
exhibition in Barcelona will be able
to see all of the latest product
developments as showcased by 350
exhibitors, many of whom are
exhibiting at the show for the first
time, while also enjoying an actionpacked programme of educational
activities and live features
Show features will include the Explore
Conference, a series of free half-day
conference and workshop sessions
delivered by world experts, which will
address topics such as Business Building,
Technology Issues, Narrow Format Print,
Sustainability, Digital Signage, Customer
Insight, and Printed Electronics.
This will be complemented by a series of
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Mutoh will be using the event to
showcase the latest versions of its
popular ValueJet lineup. Products on
display will include the new ValueJet
1324/1624 Eco printers featuring new
printhead technology, as well as the
new ValueJet TD series of direct-tofabric printers, which are available in165
cm and 260 cm widths.
In addition, visitors will also be able to
attend live demonstrations of Mutoh’s
entire range of products for commercial
print, signage, print-to-cut, dye
sublimation and direct-to-fabric
applications.

Explore Routes that will offer visitors
mini-maps
highlighting
the different technologies and
consumables on display around the
show, thus helping them to optimise
their time if their interest is specific to a
particular product or technology.
Visitors looking for a more hands-on
technical experience will want to factor
in time for Print Shop Live! which
enables the visitor to experience each
element of the production process firsthand in a live and interactive forum.
Here, printers can test and try their own
artwork file on wide and narrow format
technologies, from pre-press through to
finishing, and on a wide range of
substrates.
With diversification now becoming a
major preoccupation for many
companies, the show offers several
areas that highlight new applications or

The recently launched ValueJet 1324
and ValueJet 1624 printers are
specifically targeted at the sign and
display sector and are ideal for the
production of long-term outdoor
posters, signs and banners, backlit
signage, POS displays and vehicle
graphics, as well as high quality, durable

formats.
These
include the Narrow
Format Zone, which
showcases printers
offering a smaller format digital output,
FESPA Fabric, the ‘show within a show’,
which highlights the areas of garment
printing and decoration and the Big
Buck’s Café, which offers light
refreshments, as well as a wealth of
inspiration in the form of new and

innovative digital print applications,
ranging from signs and graphics to
homewares and printed furniture.
All of this and much more besides
can be found in Hall 3 at the Fira de
Barcelona Gran Via, Barcelona on
21st-24th February, 2012.
For further information
www.fespa.com/digital

visit:

Kala will be showing its latest product
developments, including the recently
launched Starter cold laminator,
together with a brand new professional
hot and cold laminator, the Atlantic
1650.
The Starter laminator meets all the
latest health and safety and electrical
regulations, to provide simultaneous
single sided lamination and adhesive

prints for indoor use.
Incorporating
new
printhead
technology and Mutoh’s awardwinning Intelligent Interweaving print
technology, the printers deliver typical
production speeds of up to14.5 m2
per/hr and top speeds of up to 29m2
per/hr.
Targeted at the sublimation transfer
market, the ValueJet 1604W four-colour
dye sublimation printer delivers high
quality graphics for businesses focusing
on the production of all types of soft
signage, homewares and sports
clothing.
Using Mutoh’s high-speed dye
sublimation inks, it offers speeds of up
to 17.4m2 per/hr at 720 x 720 dpi.
Designed to print onto both open and
closed structured fabric, the new eightcolour ValueJet TD series printer

incorporates two new 1440 nozzle
piezo drop-on-demand printheads and
reaches typical production speeds of up
to 24 m2 per/hr and top speeds of up to
41 m2 per/hr, making it suitable for
volume printing as well as well as for
one-off bespoke projects. It uses
Mutoh’s worry-free water-based direct
disperse inks for direct-to fabric printing
and can also be used with Mutoh’s
high-speed dye sublimation inks for
transfer paper printing.

mounting onto substrates up to 50mm
thick. It is available in 108cm, 140cm
and 160cm widths and all models are
capable of handling rolls of up to 100m
in length.

outdoor finishing needs
for sign and graphic
applications.

Reliable and consistent, the new
Atlantic 1650 hot and cold laminator,
which has been designed to provide
higher productivity, has been
developed to meet all indoor and

For
information
www.kala.fr

As a key sponsor of FESPA’s Print Shop
Live, Mutoh will provide visitors with
the opportunity to see a live
demonstration of the new ValueJet
2628TD 2.6m printer being used in
tandem with a SETeMa I-Fix thermofixation unit.
See Mutoh on Stand P60
For further information
www.mutoh.eu

visit:

See Kala on Stand Kl8
further
visit
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events – FESPA digital 2012 preview

Esko, FESPA’s exclusive Global Software
and Finishing Partner will showcase its
‘design-to-print-to-cut’ solutions, which
streamline the entire workflow, including
the printing and finishing of sign and
display applications.
I-cut Automate automates the entire
production process by enabling users to
quickly build dynamic workflows that
automate repetitive prepress tasks, thus
reducing operator intervention and
errors and saving on the cost of materials.
I-cut Automate is the latest addition to
Esko’s successful I-cut Suite, an integrated
solution designed to streamline the
entire sign and display manufacturing
workflow, from design, to print, to cut. Icut Suite includes workflow automation
and editing tools that specifically support
die-less digital finishing. It comprises of
three core modules: I-cut Preflight to
check incoming PDF data; I-cut Layout to
handle the layout and nesting of sheet
layouts and I-cut Vision Pro to ensure dieless cutting contours perfectly match the

Clarity Software will be showing its
Clarity Professional MIS and CRM
software package, which has been
especially created for the digital print,
graphic display and signmaking sectors.

printed images.
Taking centre stage on the Esko stand
will be the Kongsberg i-XP24 with sheet
feeder, which delivers high productivity
and perfect registration. The Kongsberg IXP24 is equipped with I-cut camerabased registration and also features
multiple quick-change cutting tools that
enable manufacturers to handle a variety
of materials.

HP will also be demonstrating its full
sign and display portfolio, including the
new HP Scitex FB7600 Industrial Press,
the HP Scitex TJ8600 Industrial Press
and HP Scitex XP series printers at its
GSB Experience Centre, which is just 25
minutes away. A shuttle service will be
in operation throughout the show.

Hp’s line-up of printers will include the
new HP Designjet L28500 and HP
Designjet L26500 printers, which use HP
Latex Inks, and offer a broader range of
indoor and outdoor signage.
In a comprehensive display that
extends beyond the exhibition hall, HP
will present a range of printers for
flexible and rigid applications, both on
its stand and at its GSB Experience
Centre in nearby San Cugat. Visitors to
the stand will find examples of new
applications that will enable sign and
print companies to develop new
revenue streams and grow their
businesses.
Adding value to the visitor experience,
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The 2.64m HP Designjet L28500,
launched in November, delivers speeds
up to 70 percent faster than the HP
Designjet L25500, while the 1.55m HP
Designjet L26500 is ideal for customers
entering the growing soft-signage
market
Both systems feature new HP 792 Latex
Designjet Inks, which produce rich
blacks and glossy results on banners
and self-adhesive vinyl and offer
double-sided printing capabilities with

Esko will also highlight its Kongsberg iXE10 Auto, a fully automated, die-less
digital finishing solution, designed as the
perfect finishing complement to any
digital print operation. Specifically
created with the growing demand for
finishing of small-format, short-run
digitally printed material in mind, it can
work alongside any small-format or
medium-sized digital press to deliver an
efficient sign and display graphic
production solution.
See Esko on Stand H5
For further information
www.esko.com

visit:

less user intervention and more
accurate, automated registration.
Also on show from the HP Latex
printing range will be the established
3.2m HP Scitex LX850, a production
solution that delivers maximum
versatility and productivity with
multiple workflow features, including
dual-roll, roll-to-free fall and roll-tocollector handling and an ink collector.
Along with the printers using HP Latex
Inks, there will be information and
advice available to help users to reduce
their environmental footprints.
See HP on Stand G5
For further
www.hp.com

information

visit:

Increasingly, the MIS software of choice
for a growing number of sign and
display companies, Clarity offers a
selection of powerful marketing, CRM,
quoting, order processing and shop
floor systems that are simple to use, and
is designed to increase accuracy,
efficiency and profit.
Clarity Software will be using the event
for the exclusive launch of its new and
super-efficient Clarity Professional v4.1,
which features enhanced Job Costing
and Cost Analysis functionality to
enable users to recognise the real
potential of their businesses by
achieving more accurate margins on
the work they undertake.
It features new stock management
developments in the Goods Handling
module, which will help to reduce
errors, wastage, whilst also promoting
faster quote speeds and the new Cost
Types for precise cost management of
outsourced jobs and resources, such as
a press or a cutting machine. It also
facilitates the proper optimisaion of
material usage, maximising the use of
off-cuts and partial rolls in order to
reduce stockholding.
Visitors to the stand will also be able to
see a sneak preview of the new Clarity
Professional module, which is used in
conjunction with an iPhone or Android
app and Clarity Marketing, a cloudbased e-marketing system that uses a
modern drag-and-drop interface to
facilitate the compilation of highlyprofiled client and prospect lists that
use unlimited combinations of criteria.
Visitors can collect a FREE TRIALof the
Clarity Professional MIS, whilst new
purchasers will also qualify for a FREE
TRAINING package, which is worth
£250.00

Mimaki is planning an exciting line-up,
which will include both new products
and new features, as well as reinforcing
its dedication to environmental
sustainability.
The show will mark the European debut
of Mimaki’s new TS34-1800A
Sublimation Transfer Inkjet Printer, first
announced last November. Designed
specifically for the sublimation transfer
market with high speed and quality in
mind, sublimation transfer printing is
widely used for sportswear applications
due to the elasticity and quick-drying
capability of polyester material and in
the growing market for soft signage
applications, such as flags, retail in-store
banners, and tapestries. The Mimaki
TS34-1800A is capable of printing up to
32m2 per/hr at 540 x 720dpi.
In addition, it will show its range of UV
flatbed products, including the JFX1631plus and the recently launched
UJF-3042FX.
The Mimaki JFX-1631plus features high
precision printing up to 1200dpi
enabling even 3pt characters to be
legibly printed, at speeds of up to 23.6
m2 per/hr with a post-curing unit. It
also offers an optional roll unit for rollto-roll printing, has a print area of 160 x
310cm and is also available as the JFX1615plus with a 160 x 150cm print area.

Summa will use the show to unveil its
latest developments and innovations,
including its F Series flatbed cutter,
which will be shown cutting various
materials, such as Foamboard, rigid
paper composite board (Falcon Board)
and banner and reflective material.
In addition, the F Series will also feature
a new tool, the V-Cut, which produces
angled cuts and is ideal for cutting thick
materials. It can process materials with a
thickness of up to 18 mm (45°) and is

The UJF-3042FX is a desktop UV flatbed,
which prints directly onto materials up
to 5cm thick with outstanding print
quality of up to 1440 x 1200 dpi with a
maximum print area of 300 x 420mm
and energy efficient LED curing.
With both printers, users can now
choose from three UV inks to suit the
needs of specific applications. LH-100
hard UV ink excels in scratch and
chemical resistance, as well as colour
reproduction. LF-200 flexible UV ink
enables stretching of ink up to 200
percent. LF-140 offers strong gradation
in six-colour printing (CMYK + LcLm)
and is more flexible than LH-100 hard
ink. Mimaki’s new PR-100 inkjet primer
is also available for use on these printers
to further expand the range of
substrates that can be used. PR-100
inkjet primer improves adhesion and
facilitates printing on materials that

available with an angle of 45°, 30°, 22.5°,
15° or 0°.
Summa will also show the cutter using a
variety of additional tools, such as the
electronic oscillating tool, creasing
tools, a kiss-cutting tool and various
types of cutout tools.
Other products on display will include
Summa’s renowned professional cutter
series, the Summa S Class and
SummaCut, as well as its evergreen
thermal transfer printercutter, the DC4.
See Summa on Stand
Q12

See Clarity Software on Stand N25
For further information visit:
www.clarity-software.com

For further information
visit: www.summa.eu

would not normally be suitable for
inkjet printing. Flexible ink printing is
new to the UJF-3042FX. White and high
gloss clear inks are also available.

Visit Mimaki on Stand G60
For further information
www.hybridservices.co.uk

visit:

Contra Vision will be launching
two new see-through graphic
product lines. The first is a patentpending WYSIWYG (What You See Is
What You Get, when applied to a
window) perforated window film
that enables the user to see the
product as it will appear on the
window before shipment, thus
guaranteeing that there are no UV
ink bridged holes. It can be applied
outside or inside a window, offering
two benefits not afforded by other
one-way vision products.

The stand will also feature the
existing Contra Vision Performance
range of perforated materials and
the non-perforated Contra Vision
Overlap Registration System (ORS)
for producing see-through graphics
on any clear substrate, using any
printing system that offers a white
ink option. Visitors to the stand will
also be able to see Contra Vision
ORS and Contra Vision Performance
panels that have been printed using
a wide range of digital inkjet
printers.

The second innovation, which is
another unique product, is a
perforated window film for
application inside a window, which
features a printable adhesive for 24hour visibility.

Visit Contra Vision on Stand H4
For further information visit:
www.contravision.com
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The Sign Directions Market Place

classified

classified

Soyang Europe Ltd, is one of the leading suppliers of media for
digital printing to the sign and graphics industry.

AREA SALES CONSULTANT.
EXHIBITION & DISPLAY.LONDON (NORTH OF THE RIVER)
PACKAGE: BASIC £30 – 35K, COMMISSION, CAR/CAR ALLOWANCE, PENSION & HEALTH

We are currently seeking a self motivated Telephone Sales
Person.

The position will require

BUSINESS DEVELOPMENT MANAGER. INTERACTIVE SIGNAGE.
PACKAGE: BASIC £35 – 40K, COMMISSION & CAR/CAR ALLOWANCE

SOUTH EAST

ARTWORKER/PRINT OPERATOR.
PACKAGE: £25 – 30K

DIGITAL PRINT GRAPHICS.

SOUTH EAST

CORPORATE SIGNAGE

SOUTH EAST

• Strong communication skills

• IT skills (Excel / Outlook)

FINANCE MANAGER/DIRECTOR
PACKAGE: £50 - 70K + BENEFITS

• Strong work ethic

• Product / Industry knowledge
ideal but not necessary

BUSINESS DEVELOPMENT MANAGER. CORPORATE SIGNAGE
PACKAGE: BASIC £35 – 40K, COMMISSION & CAR/CAR ALLOWANCE

MIDLANDS

We offer

BUSINESS DEVELOPMENT MANAGER. CORPORATE SIGNAGE
PACKAGE: BASIC £35 – 40K, COMMISSION & CAR/CAR ALLOWANCE

NATIONAL

The opportunity to join an team focused on growth and development

PRODUCTION MANAGER.
CORPORATE SIGNAGE.
PACKAGE: BASIC £30 – 35K & CAR/CAR ALLOWANCE

A competitive package
If you are looking for a career with a fast moving company then please
send your CV and covering letter to mark@soyang.co.uk
Mark Mashiter - General Manager Soyang Europe Ltd
Peel Industrial Estate. Bury, Greater Manchester BL9 0LU UK
Tel ++44 (0)870 112 7445 Fax ++44 (0)870 112 7446
www.soyang.co.uk / www.soyang.net

PRODUCTION MANAGER.
PACKAGE: BASIC £25 – 30K

CORPORATE SIGNAGE.

SOUTH EAST

PROJECT/ACCOUNT MANAGER.
PACKAGE: BASIC £25 – 30K

CORPORATE SIGNAGE.

SOUTH EAST

CREATIVE STUDIO MANAGER.
PACKAGE: BASIC £25 – 30K

LARGE FORMAT GRAPHICS.

SOUTH WEST

To find out more about any of these, or the numerous other vacancies we are currently
handling, contact us now on 01275 855 105 or forward us a copy of your C.V. to:
info@pyramidresourcing.com

Vinyl Graphics Applicator - Permanent Position
Smart Graphics have specialised in vehicle graphics since 1984 and have
a strong UK wide reputation particularly in the bus industry. We make
quality vinyl graphics particularly in digital printing. Following lean
manufacturing principles and best studio & factory practice we can offer
very fast lead times at competitive rates. As a result we have been steadily

expanding and developing and are now looking for additional vinyl graphics
fitters in the South of England.
As our customers cover all the populous areas of the UK so there is much
flexibility in where a fitter is located. Ideally the fitter would come from an
extended area centred on Oxfordshire and which included
Buckinghamshire, Berkshire, Wiltshire, Gloucestershire, Warwickshire,
Northamptonshire, Bedfordshire, Hertfordshire and possibly beyond.

To advertise in

The Requirement

The Person

Sign Directions
classified...

Our first choice will be for fitters who have extensive fitting skills and
experience (minimum of three years). This should include fitting to large
vehicles that may have complex body furniture. As a lot of our work is on
double deck buses and large trailers you should be comfortable working at
heights on trestles and scaffolding towers.

This position is ideal for someone wanting to progress their career to a
more senior and responsible position. They will be looking for a long term
employment relationship.

Our second choice will be for those who will need their skills topped up perhaps with a wrapping course.

...Call
Val Hirst on
01623 882398 or
email: signdirections@btconnect.com
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NORTH

This position is not suitable for someone who has only done the odd fitting
job. However they can still apply as later in the year we anticipate taking on
several more fitters of varying skills with training to bring them to our
standard.

The successful candidate will naturally behave in an ethical manner. They
will ensure that in all fitting tasks that Smart Graphics achieve a good and
sensible balance between looking after our customers and our profitability.
They will be aware of and comply with all health and safety obligations.
They will be comfortable taking on responsibilities and then delivering
results. They will be able to work on their own for extended periods. You will
be comfortable reporting to the fitting manager on a daily basis.
If this sounds like you and you have relevant experience then you should get
in touch. Our staff tends to stay with us for a long time.

Salary For a skilled fitter the basic will be £20,000 plus substantial overtime.
To apply please send a full CV to: Keir Smart
Smart Graphics 9 The Alpha Centre, Rothesay Business Park, Clydebank G81 1PD United Kingdom
direct: +44 (0)141 941 4186 mobile: 07703 13 14 57 mai lto: keir@smartgraphics.co.uk web: www.smartgraphics.co.uk
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The Sign Industry's Who's Who

DIGITAL PRINT SYSTEMS

LED SPECIALISTS

MATERIAL SUPPLIERS

MOULDED/FLAT-CUT
LETTERS

SCREEN PRINTING

HUMPHREYS SIGNS LTD.
Unit 6, Spencer Trading Estate
Denbigh, N. Wales LL16 5TQ
Tel: 01745 814066
Fax: 01745 815374
Email: sales@humphreyssigns.co.uk
Web: www.humphreys-signs.co.uk
Trade Printers for over 30 years.
Estate Agents board specialists.
Printing on Correx, PVC Vinyl,
Magnetics, as well as digital
printing.
Large or small runs.

FLAT CUT LETTERS

FLEXIBLE FACE SIGNS

MANUFACTURERS OF
MAGNETIC MATERIALS

CNC ROUTERS & CUTTERS

PERSPEX DISTRIBUTION LTD
• Perspex® cast & extruded acrylic
• Bencore® Composite
• Polycarbonate • APET & PETG
• Alupanel® Aluminium Composite
• Foamed PVC
• Rigid PVC
• Polystyrene
• Rod & Tube
• Adhesives
Full stock holding capability,
bespoke colour matching and a
cut-to-size service available plus
standard next day delivery.
For immediate response please
contact your regional sales and
service centre.
North - Blackburn
T. 01254 272800
Midlands - Tamworth
T. 01827 263900
South - Chelmsford
T. 01245 232800
www.perspex.co.uk

SIGNMAKERS

PROLICHT UK LIMITED
14, Spire Green Centre
Flex Meadow, Pinnacles West
Harlow, Essex CM19 5TR

ATA Engineering Processes

Complete Routing Solutions

CNC Routers

Router Cutters
Tel 01442 264411
Fax 01442 231383

BUTTERFIELD SIGNS LTD.
174 Sunbridge Road, Bradford
West Yorkshire BD1 2RZ
Tel: 01274 722244
Fax: 01274 848998
Email: general@butterfieldsigns.co.uk
Web: www.butterfieldsigns.co.uk
General signmaker offering Project
Management and Sign Design.
Specialist in Neon, Illuminated
Signs and Maintenance.

Tel: 0844 412 2230
Fax: 0844 412 2231
Email: ukhelp@prolicht.com
Web: www.prolicht.com
Europe’s leading Corporate Identity
Sign Designers and Manufacturers.
At ProLicht corporate design is
turned into reality. Our commitment
starts at the design and
development stage and continues
through prototyping, production,
project management & installation
throughout Europe. Contact our UK
office for advice and assistance.

Email sales@ataeng.com

SIGN SYSTEMS
SIGN MAKING SUPPLIERS

BENSON SIGNS
96 - 98 Great Howard Street
Liverpool L3 7AX
Tel: 0151 298 1567
Fax: 0151 298 1568
Email: info@benson-signs.co.uk
Web: www.benson-signs.co.uk
Design and manufacture of all types
of signs, combining traditional skills
with the latest technology,
providing pub, hotel and retail
sectors with a full installation and
maintenance service, now
incorporating wide format full
colour printing on banners and
signs as well as electronic digital
displays and directory systems.
Nationwide Service.
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the last word
This month, Mark Godden explains why

Kodak’s dynasty is past
Dismay! Kodak has filed for bankruptcy protection. Bigger animals than Kodak have fallen of course and
let’s not forget, Kodak hasn’t breathed its last yet. It’ll never be the same again though and a very different
looking beast is going to emerge from the other side of the Chapter 11 process.
It’s not so much the scale of the event
that hits, it’s the fact it’s Kodak. It’s like
waking up and discovering that all
that’s left of the BBC is what’s burned
into your old TV’s slowly degrading
phosphor.
My relationship with Kodak goes back
about thirty-five years or more. I’ve
actually stood in PO BOX 14 Hemel
Hempstead and watched mile upon
mile of film being processed. Kodak
trained me in selling. Kodak trained
me in the deeper technicalities of
photographic chemistry. Kodak
taught me how to make pictures.
Sales of sensitised materials, such as
photographic film were always going
to fall once viable digital imaging
technologies gained traction. Digital
is relentless in its advance. It’s
nowhere near its physical limits and
it’s scarily scalable. Today, we’re
practically gifted a tiny little package
of optics and a sensor in every ‘phone
we’re given. It’s perfect for snaps that
you can then email to mates, upload
to a digital ‘photo frame or stick on
Facebook. You can even print (put the
images onto paper for our younger
readers) what you snap, if you want to.
Kodak arguably backed the wrong
horse in trying to deliver cameras
targeted so tightly on the casual
consumer market. It had its lunch
eaten out of the bottom of the box by
the advance of the smart phone and
the top was taken off it’s frothy coffee
by faster animals piling features into
the emerging class of quality
compacts.
Kodak must have made many
contributions in the field of imaging
generally, but arguably, one of the
most influential was its introduction
to the mass markets of colour film.
There were other products ahead of
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Kodak that would put a colour
transparency in your hand, but it was
like looking through a stack of
stained-glass windows. Kodachrome
introduced some novelty in its results
and some complexity in its
origination, which delivered beautiful
vivid colour with impressive darkstorage permanence.
The first roll of Kodachrome I ever shot
came in a little red and yellow box and
cost me something that was knocking
on for a week’s wages. Inside the box
wrapped around a black plastic tub
with a little grey pop-off lid was an
envelope I’d use to post the film back
to Kodak for processing. The film was
a thirty-six shot roll and rated at 25
ASA. I can remember going to lengths
to get the exposure of each frame as
accurately determined as I could,
because there was such little latitude
for error and I didn’t want to bracket
my shots.
A week or so after I posted the
exposed film back to BOX 14, a
cardboard-clad plastic box of
cardboard mounted slides dropped
onto the doormat and I can vividly
recall some of the pictures it
contained. In particular, one of two
nuns going into a cartoon cinema,
one of a wet pavement reflecting
coloured neon, and one of a pigeon
flying in front of a church. Westward
TV used the pigeon shot in weather
forecasts for a time and I made
enough money to pay for the film.
National Geographic Magazine used
to publish pictures captioned with the
film type first and the photographer
second - Kodachrome by Joe Smith or
whomever, Ektachrome by John
Jones. Ektachrome was evidence of a
sort that Kodak not only influenced its
times, it could move with them too.
Kodachrome processing was an

unbelievably complex process and
exclusively the province of Kodak
technicians
and
machinery.
Ektachrome allegedly simplified the
processing side of things and could
even be undertaken at home.
Early Ektachrome kits required that
the partially developed film be
exposed to light to reverse it. Then
along came Kodak’s E6 process that
did the job entirely by chemical
means. The E6 kit comprised thirteen
bottles and sachets and required
temperature stability so demanding
that it was beyond the average home
user. Instead, most films ended up in
independent labs and were collected
from the shop post processing.
Kodak mounted a disastrous assault
on the instant picture market then
dominated by Edwin Land’s Polaroid
technology. Kodak’s attempt had
some novelty associated with it. The
cameras that handled the Kodak
instant film had to record the image
through the back of the sensitised
materials, because the prints were silk
or satin finished and the texture
would have influenced the result. It
was a really neat idea. Not neat
enough though. Polaroid won a
record
patent
infringement
settlement and Kodak was forced to
withdraw from the business.
It’s a real shame, I think, that Kodak is
going to be picked over and trashed
by business academics, who’ll sagely
tell anyone who’ll listen, where and
when Kodak went wrong and how it
could have avoided it all, had it only
had the foresight and wit to have
taken a different path. Of them I’d ask,
what’s stopping you changing the
world and developing a business of
Kodak’s stature and accomplishment?
Perhaps it’s because you don’t have
the capacity to invent anything.

We have Kodak scientists to thank for
the world’s first megapixel sensor, a
forerunner of practically everything
that captures digital images today. It
was only one point four megapixels,
which is not a lot, but, in its era, it was
good enough to see a derivative
Kodak component find its way into a
Nikon F3, creating one of the first
pro-calibre digital SLRs.
Without getting too dewy-eyed
about it, Kodak’s dynasty is past, but
imaging has a lot to thank it for.
Kodak of old falls victim in many ways
to the demand it created, technology
it failed to commercialise and the
accessible nature of the toolset now
needed to be a force in imaging.
As the sign industry’s own
experience shows, the advance of
digital is relentless. It converges
businesses that were once discrete.
That creates an appetite for
diversification,
an
itch
that
technology makes it easy to scratch.
The thing to watch out for, of course,
is that one person’s diversification
doesn’t see them landing in your
back yard looking remarkably like
something you’d describe as a
competitor.
Kodak’s destiny is probably deep
specialisation in one piece of the
imaging market, rather than as a
huge and widely diversified
corporation. Its challenge is retaining
good people and grabbing market
share
from
heavily
armed
competition. One thing Kodak does
have is a huge brand and there’s a lot
of value in that. I, for one, hope that
the company that made a business
out of making memories, doesn’t
become one itself.
Mark Godden
mark.godden@me.com

