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Introduction

setting the

scene
If the Christmas spirit (and I’m not
referring to the liquid variety here)
is prompting you to delve deeply
into your pockets, then there is no
better beneficiary for your
largesse than Race2Recovery, the
cross country racing team made
up of wounded soldiers.
Partners of the three main charities that
raise money to help rehabilitate
wounded service men and women,
namely The British Legion, Combat Stress
and Help for Heroes, the Race2Recovery team has already undertaken many
challenging car rallies in order to prepare for the gruelling Dakar Rally Raid
that takes place in South America at the beginning of 2013. Mark Godden
writes movingly about the team’s preparations on page 48, where he also
explains that DSigns is responsible for providing the livery for the V6
Freelander that Race2Recovery is currently using and will also similarly
decorate the QT Wildcat that the team will use for the Dakar Rally.
Both vehicles, quite naturally, need to carry the Race2Recovery logo, plus
those of its various sponsors, thus ensuring that DSigns have to rise to the
challenge of producing a livery that is both appropriately eyecaching and
properly represents everyone’s interests.
And I must admit that I don’t envy them. This is only my personal opinion, but
I’m going give voice to it anyway; I really, really hate vehicle liveries that over
use text!
There, I’ve said it!
It seems to me that in this era of vehicle wraps, which can easily be printed
with all manner of colourful and fantastic designs to depict the trading
nature of any business, text of any kind is pretty much redundant and worse,
it’s often really ugly too. In fact, I’d liken the over use of words, numbers and
letters on a vehicle livery (and many other types of sign, come to that) as
similar to wearing the sort of dresses much favoured by the stars of The Only
Way Is Essex and other shows of similar ilk, which reveal acres of tangoed flesh
in the most unbecoming way.
Surely a dress that highlights a single asset, whether it’s long and slender legs,
a perfectly honed back, or a generous décolletage, whilst also deliciously
hinting at the other assets it is keeping firmly under wraps, is much more
alluring?
In the same way, a creatively conceived vehicle livery that restricts its wordage
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to a discreetly placed web address is far more intriguing than one that is
plastered with loads of competing information.
This is even more important when the vehicle itself is of the pedestrian ‘hot
hatch’, ‘four-door saloon’ or ‘common or garden van’ variety. Just as a
delicately built girl of model-sized proportions can just about get way with
having everything hanging out, the sleek lines of a Ferrari will remain
noteworthy despite an over abundance of letters. But something more
robustly workmanlike will not be enhanced by the addition of random logos,
accreditations, telephone numbers et al, unless of course they amount to a
memorably witty strapline, such as Tesco’s ‘You shop, we drop!’
If you have completed a totally pictorial vehicle livery that you
believe deserves a wider outing, then send it to me at
signdirections@btconnect.com and I’ll feature it in New Projects or, even
better than that, why not enter it for the Sign & Digital UK Awards
competition which will culminate at a networking dinner on the middle
evening of the exhibition at the end of March? Download an entry form at
www.signuk.com
Now, having got that off my chest, (which is discreetly covered at all times!)
let’s move on to this issue, whose cover has been specially chosen to bring a
little sunshine to these dark days of winter. It features the work of up and
coming menswear brand Agi & Sam. And although I’m fairly certain that I
won’t see many of you sporting its brightly coloured garb, signmakers could
do worse than follow the lead of the company’s design duo, Sam Cotton and
Agi Mdumulla, who print their zany trademark patterns onto polyester. Sam
Cotton reveals Agi & Sam’s secrets on pages 28-29 and this is followed, on
pages 30-35 with 'A Soft Option', this month’s special feature on digital textile
printing, which provides heaps more inspiration, as well as information
regarding the latest hardware and material choices. In EcoWatch, on pages
42-43, you can read why one famous industry veteran was so impressed by
the recycled sign he found during a shopping trip to Bath and on pages 4849 you can discover what it takes to become a Contravisionary. Elsewhere,
you’ll find all of our regular news pages, while on page 54, Mark Godden asks
‘What price ROI?’
Our first issue of 2012, which will be available at the end of January, will
highlight special effects and also provide you with a preview of the first show
of the year, FESPA Digital 2012, which will take place in Barcelona on 21st-24th
February.
Until then, I have two very important jobs to do. The first is to wish you all a
very happy Christmas and a prosperous and profitable New Year on behalf of
the whole Sign Directions team and the second is to find a new dress to wear
for the office Christmas party. Obviously, I’ll be looking for something
expensively understated and demure, but I’ll probably revert to type and end
up with something totally over the top and trashy instead. I daresay it’ll sport
both feathers and rhinestones and what’s more, I’ll probably even book a
spray tan too - after all, you know what they say – you can take the girl out of
Essex, but you can never take Essex out of the girl!
Happy Christmas!
Val Hirst – Editor
Email: signdirections@btconnect.com
Twitter: @Valthemaghag
Web: www.signdirections.net and
www,graphicdisplaycommunity.com
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Flying the flag

Appointments

Flags from the Hampshire
Flag Company have been taken
to the summit of Mount
Kilimanjaro twice recently,
thanks to gruelling fundraising
expeditions by teams from two
leading firms.
Hampshire
Flag
Company
supported a team from the Snows
Group motor dealership in
Southampton, which raised more
than £20,000 for a local childrens’
charity, by donating an 183cm x
91cm flag. The team flew the flag,
which was printed on a Dupont
Artistri 2020 and featured the
Snows Group logo, when they

publishing sector with Reed
Business Publishing, Miller
Freeman and Total Solutions
Publishing and more recently
was Managing Director of LSJ
Marketing.

reached the mountain’s summit.
Hampshire Flag also provided the
flag used by a team from K2Dental in
Fulham.
Zaki and Dominique Kanaan
undertook the trek to the summit as

part of their bid to raise over £6000
for Bridge2Aid, a charity that
provides vital free dental care,
education and training in Northwest
Tanzania, as well as a community

Digital Plus moves on
The Leeds based, large format
print company, Digital Plus, which
anticipates that it will double its
turnover in three years, has
purchased new purpose built
premises to accommodate its
expanding business.
The new premises, which is located in
Kirkstall, offers Digital Plus an extra
10,500 square foot of office and
manufacturing space and also houses
its latest acquisition, a Zund Cutter,
which has already proved itself
invaluable by providing intricate
seasonal window graphics for the
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For further information visit:
www.hampshireflag.co.uk

Meet the
buyer
Senior retail display buyers
from leading high street
stores are to meet with
members of the Shop and
Display
Equipment
Association (SDEA) at its
seventh sell-out ‘Meet the
Buyer’ event.

Eastgate House, Digital Plus’ new and larger premises in Kirkstall, Leeds

company’s latest contract with Moda
in Pelle, the fashion shoe chain, as
previously, these items would have
been painstakingly cut by hand.

For further information visit:
www.digitalplus.co.uk

MX Display provides jobs lifeline
MX Display has recently
supported a new initiative with
the Job Centre in the East
Midlands, by offering young
unemployed people two to
eight week work experience
placements at its Derby-based
headquarters.

development programme to help
the poor and disabled in Mwanza.

Candidates, who first have to
undergo an interview in order to
assess their suitability, have the
opportunity to develop skills in art
working, production, finishing,
account handling and marketing,
as well as gaining invaluable
hands-on-work experience.

The company reports that the
scheme is also expanding the skills
of its own staff, as it takes on the
extra responsibility of acting as
tutors and mentors throughout the
work-experience period.
For further information visit:
www.mxdisplay.co.uk

Participants will include
retailers such as Arcadia,
Wickes, George at Asda and
Aurora Fashions, whose
brands include Coast, Oasis
and Warehouse. Organised by
SDEA for the sole benefit of its
members, the event will take
place on 18th January 2012 at
the Design Council in London
and will provide them with
the opportunity to showcase
their latest products to a
number of the biggest names
in retail on a one to one basis.
For further information
contact Paula Morgan on
Tel: 01883 348911 or
enquiries@sdea.co.uk or
visit: www.shopdisplay.
org

Andrew Thornhill (left)
and Wayne Beckett

The Informa Print Group has
made two key appointments to
the Ipex Sales and Marketing
team.
Wayne Beckett has been
promoted to the position of Sales
Director - Ipex Print Group,
having
previously
been
instrumental in developing the
sales and online service offerings
of Ipex World. Prior to joining
Informa, Wayne held senior salesrelated positions within the

Andrew Thornhill joins the
company as Marketing Manager Informa
Exhibitions,
from
Faversham House Group, where
he was Head of Online Marketing
for the Group's Environmental
division. A trained graphic and
web designer with experience of
working on high profile
corporate identity projects,
Andrew has also worked at FESPA
as the senior Marketing Manager
where he was responsible for
implementing the marketing
campaign for FESPA Digital. In his
new role he will take over the
strategic growth of Ipex World
and will also work on the
exhibitor and visitor promotions
for Ipex 2014.

New role for FESPA’s MD
FESPA's Managing Director of
Exhibitions and Events, Neil Felton
has been appointed to sit on the
Board of the AEO (Association of
Event Organisers).
Joining a dynamic group of AEO Board
members, Neil was selected alongside
Austen Hawkins of F2F Events, Carsten
Holm
of
Diversified
Business
Communications UK and Phil Soar of
Transec Exhibitions at the recent AEO
annual general meeting.
Neil Felton commented: "AEO has had
great success in uniting the industry
and represents the leading events
organisations from around the world. I
hope to bring something different to
the Board by representing a not-forprofit event organiser. However as my
background is commercial, I can

contribute from both perspectives."
The AEO Conference 2012 will take
place on 13th January 2012 at the
Business Design Centre, London.
For further information
www.fespa.com

visit:
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Research backs
efficacy of Enlighten
Following the highly successful
launch of Signbox’s new NFC
enabled Enlighten smart poster
system, which featured in the
October issue of Sign Directions,
new research just released by
market research consultancy InStat supports the company’s view
that NFC will change the way we
pay, travel, shop, communicate
and entertain ourselves.

technology. In-Stat report that NFC chip
shipments will surpass 1.2 billion units
by 2015, the same year the technology
is expected to reach a 30 percent global
smartphone penetration. Interestingly,
the In-Stat research also revealed that
the NFC market is moving away from a
focus solely on mobile payments,
towards marketing uses, with retailers
able to embed the technology into
posters and other advertisements.

Indeed, Signbox firmly believes that the
new generation of NFC enabled
smartphones will encourage people to
use their phones to both pay for goods
and to retrieve information.

These findings underline the acumen
behind
Signbox’s
substantial
investment in Enlighten. With
Enlighten, store owners and campaign
managers will be able to deliver a
whole raft of tailored and customised
messages, including promotional offers
and wayfinding information, direct to
target audiences via their NFC enabled
smartphones, with a simple, fast swipe
of the poster.

A new survey, has revealed that UK
businesses are being let down by
bad supplier practices. In the last
six months nearly half of
businesses have been left
frustrated by a supplier failing to
provide a quote as promised.
Pushy ‘hard sell’ tactics and
inexperienced suppliers failing to
answer their questions came a
close second and third in a
catalogue of basic and avoidable
errors that are, arguably,
hindering the UK’s economic
recovery.

up some quite shocking statistics.
Considering that today’s business
world is facing so many challenges it is
surprising that so many suppliers are
behaving in a way that is
unprofessional, unhelpful and that
clearly alienates the very businesses
that they need to attract. However, on
a more positive note, the survey also
revealed that three quarters of UK
businesses believe it is important to
‘buy local’, which is excellent news,
because it clearly shows that
businesses want to support their local
economy.”

The survey was carried out by Signs
Express, which commissioned an
independent research company
to poll more than 1000 businesses in
the UK.

He concludes: “As a supplier ourself,
these results have really been a wakeup call that we all need to continue to
pull our weight when it comes to
delivering outstanding service.”

Craig Brown, Managing Director of
Signs Express, says: “This survey flags

For more information
www.signsexpress.co.uk
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For further information about the
Signbox Enlighten smart poster
system visit: www.smartposter.co.
uk

showtime

Poor business practices
hinder recovery

visit:

DIARY DATES FOR 2012

The In-Stat research suggests that NFC
chip shipments will grow dramatically
during the next few years, as an
increasing number of mobile devices
adopt near field communications (NFC)

Signbox’s Managing Director, Mark
Bartlett, commented: “Since the
introduction of Enlighten in October,
we have presented the concept to
many of the advertising agencies,
senior marketing professionals and
retail executives that attended the
launch event held at the Saatchi Gallery.
The interest in Enlighten has been
exceptional, as brand custodians

recognise that it has the potential to
deliver
unrivalled
customer
engagement through a completely
new proximity marketing medium and
we are very confident that soon we will
be able to announce some high profile
early adopters.”

Trophex 2012 15th-16th January
NEC Pavilion, Brimingham
Organiser: Hill Media
Tel: 01442 826826 e-mail:alisoncwhite@aol.com
www.trophex.com
FESPA Digital 2012 21st-24th February
Gran Via, Fira de Barcelona, Spain
Organiser: FESPA
Tel: 01737 240788 e-mail: info@fespa.com
www.fespa.com
International Sign Expo 2012 21st-24th March
Orange County Convention Centre, Orlando, USA
Organiser: ISA
Tel: 001 407 685 9800 e-mail: kelly.maguire@signs.org
www.signexpo.org
Sign & Digital UK 2012 27th-29th March
NEC, Birmingham
Organiser: Faversham House Group
Tel: 0208 651 7100
www.signuk.com
Marketing Week Live 2012 27th-28th June
Grand Hall, Olympia, London
Organiser: Centaur
e-mail: marketing@marketingweeklive.co.uk
www.marketingweeklive.co.uk
If you would like your event to feature on this page,
please send full information via e-mail to Val Hirst at
signdirections@btconnect.com

new projects

Simply Be | John Lewis | Frenni Transport | National Space Centre | Red Bull Flugtag

new

projects
Lenco International has
completed the first stage of a
commission to supply a
comprehensive sign and graphics
package to the National Space
Centre in Leicester (NSC), which
has been designed by Lenco to
enliven the visitor experience
using imaginative signage and
playful graphics.

When Simply Be, the catalogue brand
that specialises in larger size women, opened
two brand new stores in Liverpool and Bury,
it used W&Co’s LED Frameless Fabric Face
light box systems to house the large format
illuminated graphics that have been
positioned around the new outlets to
enhance their wow factor.
The stores feature a range of Frameless Fabric
Face LED light boxes in both 40mm and
100mm depths, which are installed at regular
intervals from the entrance, all the way
through to the changing rooms at the back

of the store. The Fabric Face system is so
versatile that the same profile can be used in
a variety of locations and sizes without
compromising the look and functionality of
the display. A large majority of the 40mm
deep LED light boxes, were manufactured at
2.7m high x 750mm wide, a size not
realistically possible for snap frame light
boxes, and these were cleverly mounted onto
a sliding rail system, which also provides
shelving for extra stock. The 100mm deep
‘Fabric Face 100’ light box was reserved for
even bigger light boxes, the largest of which,

A combination of exceptional optical clarity, ease of
installation and impressive environmental credentials
prompted John Lewis to specify Lintec's Vitrocolour
UV films for new graphics in five of its branches.
UV-printed with a subtle chain-link pattern, the
graphics enhance half-width floor-to-ceiling glass
screens at the entrances to the Womens' Fashion
Advice Suite at each of the selected stores.
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The main entrance now sports an
eye-catching main identity sign,
comprising individually
illuminated letters in a colour and
style that perfectly complements
the NSC visual identity. The
entrance windows have also been
enhanced with the use of vinyl
graphics that reinforce the space
exploration theme.

measuring 2043mm x 1865mm, was installed
at the end of the cash desk. These units can
be fully recessed thus enabling them to be
used not only flush and surface mounted, but
also within a custom built desk too.

For further information visit: www.lintec
graphicfilms.com or www.glazing
enhancement.com and www.windowfilms.co.uk

To ensure the requisite level of
longevity and durability, Ebbw

For further information visit:
www.metmark.co.uk and
www.ebbwgraphics.co.uk

Finally, in order to further
maximise the impact of the
entrance area, Lenco created a
striking astronaut sculpture that
points visitors in the right
direction!
For further information visit:
www.lenco.co.uk

Barnsley-based Al’igator Signs
clearly appreciate the pulling power of
Red Bull’s events, which attract
hundreds of thousands of visitors, and
thus sponsored team ‘Come on Kes’ in
the Leeds round of the competition.
Al’igator’s work certainly hit the spot
in the creative stakes. How though,
would it perform?

Fur further information visit: www.wco.co.uk

The graphics were printed and installed by specialist
supplier Window Film Solutions (WFS), of Chesham.

Graphics used a proven
combination of Metamark MD7
and its matching MG900 laminate
to produce the livery, which it
printed on its Roland VersaCAMM
printer. MD7 yields referencequality, wide-gamut results when
used with Eco Solvent inks and, in
the case of the Frenni livery,
certainly lived up to its billing colours are faithfully rendered,
gradation is smooth and
resolution high. The whole effect is
further enhanced by the use of the
crystal-clean and highly
conformable laminate.

judged not only on the performance
of their craft, but on their creativity
and showmanship too.

When Simply Be wants to change its
campaign, new artwork can simply be printed
onto special backlit material and posted to
the store for sales staff to fit themselves
within minutes.

The Vitrocolour range includes films that comply with
a range of performance requirements in both short
and long term flat-glass and architectural applications.

When Frenni Transport went
shopping for an eyecatching new
livery, it commissioned Arbercarn
based specialist Ebbw Graphics
to provide a design that promotes
the Frenni brand whilst also giving
the company an international
reach beyond its Welsh roots.
However, as well as initially
looking good, the livery, as with all
the work that Ebbw Graphics
undertakes, also needs to stay
looking good, despite the
punishment it has to endure on
the motorways as it goes about its
business.

If the idea of leaping, with utter
conviction, from a thirty foot high
platform appeals to you, perhaps, the
Red Bull Flugtag could be just the
sort of outlet you seek.
Flugtag, which literally means flight

day, challenges its participants to
design, build and pilot home-made
flying machines and to launch them,
fully manned from a platform above
water, in order to see just how far they
can get before gravity calls time and
the pilot gets a bath. Entrants are

Al’igator Signs used Metamark MD5
and MD3 for creating ‘Kes’, decorating
both the ‘plane’s undercarriage trolley
and the entourage’s mobile home.
Metamark’s materials are not known
for physical properties supporting
flight, but do have a voracious
appetite for ink, which, on this
occasion, was supplied via an HP
Latex printer. It had to be hoped that

the pilot’s appetite for water was as
well developed!
Come the day, and brave Kes, with
pilot aboard, shrugged off Earth’s surly
bonds and took to the air. She flew
the furthest at the event and snatched
second place overall, after the ranking
for other criteria was considered.
However, not entirely happy with its
placing, team Come-On-Kes now has
its sights set on winning the next
event, which is being held in Miami,
where Al’igator Signs’ work and
Metamark’s materials will help to
guarantee that, once again, Kes will
turn heads, and hopefully, her brave
pilot will enjoy a somewhat a warmer
bath than the one he had in Leeds,
before claiming the winner’s crown!
For further information visit:
www.aligatorsigns.com and
www.metamark.co.uk
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news briefing
Supplier News

Roland’s First Creative Awards Winner
Selim Halulu, a student at London’s
AA School of Architecture, has won
the October People Choice prize in
Roland DG’s Creative Awards
competition.
The winner of a feature-packed Canon
Powershot SX 230 HS digital camera,
Selim’s intriguing entry received a
staggering 3,599 votes from all over the
globe, beating 40 other entries from the
UK. Entitled ‘Interference_Thick 2D’ and
produced on a Roland MDX-540 milling

machine, it was the outcome of a series
of explorative tests, that formed part of
a second year project.
Whilst paying tribute to his fellow
students, Daniel Christiansen, Jeroen
Van Ameijde, Chris Matthews and Chris

Antalis to supply DPI centre

Stewart Bell, MD of DPI, (right) and Chris Green, Product & Market Manager, Antalis
McNaughton at the recent opening of the Digital Print Innovation Centre

Antalis McNaughton has agreed to
support the newly opened Digital
Print Innovation Centre by
supplying a range of substrates for
use at the new wide format print
demonstration facility in Derby.

Visitors to the two recent Open Day
events held at the Digital Print
Innovation Centre were thus able to
view Digital Print Innovation’s(DPI)
extensive portfolio of large format
printers and ancillary equipment, as

Pierce, who collaborated with him on
the winning entry, Selim concluded:
“The Roland Creative Awards
competition is a great platform to
showcase academic experiments in
materials and processes, which provide
essential experience for designers and

well as many of the Antalis material
ranges including its exciting new 3D
media.
Stewart Bell, Managing Director, of DPI
commented: “We are delighted that
Antalis McNaughton has agreed to
support us by supplying the centre
with substrates as we move forward
with our series of Open Days,
demonstrations and training events,”
while Chris Green, Sign and Display
Market
Manager
for
Antalis
McNaughton added: “The new Digital
Print Innovation Centre is a dynamic
addition to the sign and display sector
and we are really happy to be
supporting Stewart and his team.”
For further information visit:
www.dpi-uk.com

A winning streak
Metamark was recently honoured
with Fastsigns’ Supplier Of The Year
Award at the franchisor’s annual
convention in Stratford Upon Avon.
It is the third time Metamark has been
presented with the award, which, since
it is represents the endorsement of the
many Fastsigns franchisees that
Metamark deals with directly, has been
accorded a special place in the
company’s Boardroom.
The award was presented to Metamark’s
National Sales Manager, Karen Marshall,
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who said: “It’s wonderful to have been
honoured as Fastsigns’ Supplier Of The
Year, once again, especially as, to us, this
award serves as an acknowledgement
that all the effort we apply to
developing the right products and
delivering high standards of service is
effort that’s been well spent and I am
delighted to accept it on behalf of the
Metamark team.”
Fastsigns’ Managing Director, Garth
Allison added: “Metamark looks after the
needs of our franchisees very well and
it’s a business relationship that we value

Metamark’s Karen Marshall (centre) accepts
the award from Fastsigns Garth Allison

highly as Metamark’s ethos regarding
quality and service is a first class fit with
our own.”
For further information
ww.metamark.co.uk
www.fastsigns.co.uk

visit:
and

students just like me, while also helping
to inspire others to use their Roland
machines in new and more innovative
ways.”
For further information or to find
out how to enter the competition
visit:
www.rolandcreative
awards.com

I didn’t know
you did that!

In order to provide its
customers with a more
comprehensive level of
information,
Nova
Aluminium Systems has
produced a brand new, full
colour A4 brochure, which
provides full details on all
of the products contained
within the company’s
extensive range.
The
brochure
includes
technical drawings, product
photographs and fabrication
specifications, together with
full contact details for the
company’s sales team and
background, plus directions to
Nova’s premises in Bristol.
For a FREE copy contact
Lisa onTel: 0117 9556463 or
email
sales@novaaluminium.com
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events

Let’s get
together!

October was a very busy month for the
industry, with suppliers hosting a whole
clutch of Open Days

A bright future for screenprinting
Delegates, exhibitors and organisers
declared an ambitious and feature-packed
three-day event, which was hosted by
Natgraph and Sakuri and designed to
demonstrate the bright future of the
screenprinting process, an unqualified
triumph.

A great day!
“Thanks for a great day!” was the
comment most frequently heard
from visitors leaving Grafityp’s
recent Open Day event, which was
held at the company’s UK
headquarters
in
Tamworth,
Staffordshire.
Attendees, who included signmakers
who had travelled from as far afield as
Cornwall, enjoyed coffee and croissants
upon arrival, followed by a superb buffet
lunch and upon departure each visitor
received a £25 gift voucher and a goody
bag packed with vinyl colour card
samples, product literature and a host of
handy tools.
In between eating and generally
merrymaking, signmakers were able to
learn more about Grafityp’s extensive
product range and to discuss how they

‘Screenprinting the Future’, which was staged at
Natgraph’s Nottingham headquarters, was
attended by more than 250 delegates from all
over the world, who were joined by copresenters from some of the industry’s best
known names, including Marabu, Grunig, CST,
Screen X, MacDermid Autotype, Kiwo and Sefar.

could use some of the equipment and
materials to help them to diversify into
new market sectors.
Products on show included the
GrafikPod series of display systems,
together with the full complement of
hardware from Roland DG UK, including
the new Roland VersaStudio BN-20
500mm wide print and cut machine and
the new RS-640s sublimation printer,
which brings wide format dye
sublimation printing into a very
accessible price band. Roland’s Rob
Goleniowski and Adam Wyles were also
on hand to provide expert advice.
Grafityp’s range of printers from Mutoh
also received plenty of attention, while
the company’s
long established
partnership with GCC meant that visitors
were also able to test the efficacy of the

SignPal Jaguar, Puma and Sable cutting
plotters, as well as GCC’s market leading
LaserPro range of laser engravers and
cutters, including the new X-380 and X252 professional entry level series.

including the new Grafitack GEF series of
eco-friendly materials, the Glow-Print
phosphorescent printing media, and the
new Graficast Deco and Automotive
range.

Other products on display included the
latest version of CADlink’s popular
software, package, Signlab 9, new heat
transfer materials from leading
manufacturer Siser, together with heat
presses from SEFA and Siser, together
with Grafityp’s huge range of substrates,

All in all, the two-day event proved to be
so successful that Grafityp UK is already
planning to repeat it in the not too
distant future!
For further information
www.grafityp.co.uk

visit:

Spandex welcomed hundreds of
customers through its doors
during its two-day Open House
event in November, which was
designed to highlight the latest
trends and innovations for the
sign and digital print sectors.
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ImagePerfect.
Gerber Edge Media.
One company that certainly had
cause to be pleased was Signs
Express Chester, who was declared
the winner of the free prize draw
that was open to all attendees.
When presented with the prize, an
Epson 9700 aqueous printer worth

To download the presentation that
Natgraph and Sakurai delivered during
the event visit: http://www.natgraph
.co.uk /screenprintingthefuture/

Open for Business

The event, which was held at William Smith’s
headquarters at Barnard Castle, Co. Durham, was
designed to provide signmakers with the
opportunity to view and test the company’s
products and equipment first-hand and to talk to
supplier representatives, as well as William Smith’s
own team.

Other highlights included the two
seminars delivered by Print Business
Growth Coach, Nick Devine on
maximising profitability and a range
of hands-on workshops, which
covered Vehicle Wrapping, Banner
Finishing, Display Solutions, Modular
Sign Systems, Textile Marking and

Natgraph’s Alan Shaw commented : “There was
a great atmosphere throughout the days and
the feedback was extremely complimentary.
Delegates were leaving with good ideas,
valuable technical information and new
insights into the vast range of screenprinting in other words we achieved exactly what we set
out to do!”

William Smith’s recent ‘Open for Business’
event, which attracted 85 visitors in total,
received the industry seal of approval, with
Redblu Graphics & Displays’ Rob Nelson
voicing the sentiments of many of the
attendees, when he said: “It was a really
useful day, which I thoroughly enjoyed.”

Highlighting trends and innovations

Visitors experienced live hands-on
demonstrations of an extensive
range of printing technologies,
including the latest UV flatbed
printers from Durst and SwissQprint,
and were also able to take
advantage of special promotional
offers. They also had direct access to
some of the industry's leading
brands, such as Avery, MacTAC and
3M as well as Spandex's own brand,

One of the many highlights of the event was an
industrial print demonstration entitled ‘Virtual
Reality in Print’ which featured a six colour,
double sided, 3D mirror finish print designed to
include automotive trim quality, with functional
and promotional features. Other visitor
favorites included a Sakurai/Natgraph print
finishing line that produced over 3,500 prints
per hour, all of which featured a high quality,
special effect UV gold and spot UV varnish, as
well as a line using Grunig stretching and
coating equipment.

Visitors were also treated to a tabletop
exhibition featuring 10 displays, together with
factory tours, networking opportunities and
evening hospitality, courtesy of the host
companies.

£3,000, a delighted Steve Lloyd from
Signs Express declared: "It was
definitely worth coming anyway, but
winning the prize has made it extra
special, especially as we are moving
to new premises in January!”
For further information visit
www.spandex.com

Products on show included new materials from 3M,
Ritrama, Arlon and Contra Vision, and there were
live demonstrations of the RollsRoller applicator,
and the HP Designjet Latex printer, together with
various cutters and laminators. The vehicle
wrapping demonstrations by 3M authorised trainer,
Andrew Gamble, which were carried out in William
Smith’s specialist vehicle wrap demo room,
attracted a lot of attention and visitors were also

encouraged to have a go themselves, using some
of the latest wrapping materials.
Tours of the company’s newly refurbished
facilities, interactive demonstrations, and a series
of seminars, which were entitled ‘Selling in Lean
Times’ and presented by author Jackie Wade,
completed the day’s programme.
William Smith confirms that it will be offering its
customers further opportunities to attend road
shows and Open Days during in 2012, so that
they can keep fully up to date with all of the latest
industry developments.
information
further
For
www.williamsmith.co.uk

visit:
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Minimum cost, maximum impact

Realise new
revenue streams

3M Commercial Graphics has
introduced a new film, Controltac
Graphic Film with Comply Version
3 Adhesive IJ170Cv3-10, which
was developed specifically for less
demanding applications, where
cost is a deciding factor.

industrial labels, signs, graphics and
more. Supplied with Mimaki’s
RasterLink Pro RIP and FineCut
cutting software, it’s a ‘business in a
box’ solution, which is ideal for use in
small office spaces and shops. With a
610mm print width, it offers
significantly greater opportunity
than smaller format machines, as
well as class leading print speeds
and productivity.

Mimaki’s exclusive UK and Irish
distributor, Hybrid Services will
be demonstrating a full range of
printing
personalisation
solutions at the Trophex 2012
exhibition, which is scheduled to
take place at the NEC Pavilion on
15th-16th January, 2012.
Products on show will include the
attractively priced Mimaki CJV30-60
outdoor durable inkjet printer, which
offers a choice of both white and
metallic ink suitable for creating
decals, key fobs, trophy inserts,

The white film has excellent hiding
power capabilities, is extremely versatile,
stable and easy to apply without
bubbles or creasing, thus making it an
ideal choice for applications such as
vehicle wraps and outdoor and indoor
signs and displays.

Alongside the roll fed machine,
Hybrid is also showing the multi
award winning flatbed UJF-3042FX,
which will be making its UK debut at
Trophex. It uses low energy LED UV
cured ink to print onto a multitude of
products, making it perfect for
imprinting phone covers, producing
flame polished acrylic (for photo
blocks) and for use on metal items,
glass, plastics and more besides.
With an A3 printbed and a 50mm
head gap, a combination of vibrant
process colours, white ink, clear
varnish, plus a new printable primer,
the UJF-3042FX offers incredible
for
capabilities
production
companies constrained by the
creative, run-length and setup issues
of screen and pad printing.
Hybrid will be sharing its stand space
with authorised reseller, Lineker

A key component of the film is the
Comply Version 3 Adhesive that
incorporates air release channels to
enable fast and precise positioning.
Visually stunning graphics, with no
show through, can be achieved, as the
grey, pigmented adhesive has a
superb concealing quality. The film
also offers excellent adhesion to flat or
moderately curved surfaces without

edge lifting, shrinking or cracking.
As the film has no curing time, vehicle
downtime is kept to a minimum and a
fast turnaround on graphics can be
achieved. Controltac Graphic Film
with Comply Version 3 Adhesive

IJ170Cv3 offers a high level of
resistance to water, mild acids and
alkalis and salt and can be purposely
removed quickly without any residue
by the simple application of heat. The
film is compatible with the 3M
Scotchcal 8580 over laminate film.

Both products are available from 3M
primary stockists William Smith and
Spandex.
For further information visit:
www.3M.co.uk/graphicsolutions

Back to nature
Machines, which as well as Mimaki
printers and cutters, can also supply
embroidery and heat transfer
solutions. In addition, Mimaki
hardware will also be available for
view on TheMagicTouch’s stand

where the Mimaki CJV30-100 will be
demonstrating its garment marking
credentials.
visit:
information
Further
www.hybridservices.co.uk.

Antalis McNaughton’s Sign &
Display division is now
distributing the NatureWoven
product range available from
Natural AdCampaign.
NatureWoven Chorus and Gossyp
are made from non-petroleum
based print media and are ideal for

businesses that are seeking to align
their corporate social responsibility
and printed messages to the
material they are using.

materials are an ideal green
alternative as they can be disposed
of by composting to create natural
fertilisers to improve soil quality.

Chorus and Gossyp are made from
natural jute and cotton and are
backed with natural latex, all of
which are biodegradable. Thus, the

NatureWoven Chorus and Gossyp,
which have been designed to
provide an excellent print finish and
are very durable when used in

outdoor weather conditions, are UV
inkjet printable and can be used to
produce a wide range of ideal
indoor and outdoor billboards, POS
displays, banners and posters.
For further information visit:
www.antalis.co.uk
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Window graphics‘ popularity grows
Window graphics have always
been part of a signmaker’s
armoury, but during the past two
years there has been a
significant increase in their
popularity. According to Peter
McCann, sales manager at Amari
is
this
Supplies,
Digital
attributable to a corresponding
growth in the interior décor
market driven by the creative
input of architects and interior
for
responsible
designers
bespoke window displays in the
retail, commercial, hotel and
leisure sectors.
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The choice of paper plays a
fundamental role in the ultimate
success of any graphic project and
in order to ensure that its
customers have all of the support
they need to make the most
choices,
appropriate
Pixartprinting has introduced its
new ‘Print easy, Live better’ paper
collection.
Especially designed to aid the
selection of paper for use with small
new
the
printing,
format
Pixartprinting collection will be sent
free of charge to all customers who
have placed an order over the
last year.
of
CEO
Rigamonti,
Matteo
Pixartprinting commented: "This
project, which provides our customers

He commented: ‘Whilst standard
cast vinyl materials are still used
extensively, there is now a marked
increase in the use of speciality films
such as frosted/etched glass effect
and transparent options and these
are being applied with greater
creativity than ever before.’
Window graphics have become very
much an art form in a number of
different ways, from secrecy and
advertising to permanent window
designs that have replaced old and
as
such
methods
familiar
McCann
Peter
sandblasting.
continued: ‘Printed window graphics
have been around for more than 10
years, but as printing technology has
evolved, converters now have access
to a much wider range of printable

Print easy, live better
with a very useful selection tool,
includes a vast range of different
paper samples that are available in
different weights, all of which are ideal
for creating very refined graphic work.
As always, we place a very high
premium on customer service, which
is why we are distributing this guide
free of charge.
‘Print easy, Live better’ has been
conveniently produced in a pocketsized ring binder to aid easy reference,
with the paper samples being
classified according to weight, type
and finish. There are three main
categories: Everyday Paper (Usomano,
Classic Demimatt, Classic Gloss);
Deluxe Paper (Extraprint, Turner,
Rembrandt, Laguna, Underwool, Ice
White, Avorio, Techno Design); and
Finish (Protection Matt, Protection

Gloss). Each individual sample, a full
description of which is provided in
detail on the back, features colourful,
eye-catching images that have been
specially selected to highlight the

technical characteristics
support provided.

of

the

For further information visit:
www.pixartprinting.co.uk

JetMaster paper in the frame!
media and, in particular, optically
clear polyester films that have
moved the market forward. This has
come about due to the need for
total clarity and the introduction of
white ink formulations that has
enabled printers to give greater
scope to their clients’ requirements
and removed the need to back up
the graphics with white vinyl.’
According to Peter McCann, the

latest innovations for window
graphic applications include all of
the new optically clear films
following improvements to UV
printing technology and the ability
to print white and apply nonabrasive coatings to the face of the
films. Bubble-free adhesives have
also greatly enhanced the ease with
which window graphics can now be
applied and these have largely
resolved the problems that hitherto

contributed to graphic failure. There
has also been a noticeable
improvement in the level of clarity
now possible, as demonstrated, for
example, by the transparent films in
the MACtac 8400 range for which
ADS is a leading UK stockist and
distributor.
For further information visit:
www.amaridigitalsupplies.
com

without cracking as the 3D frame is
assembled, thus facilitating the
production of perfect prints time
after time. Its unique pliability
produces perfect finished corners
and also enables the paper to
withstand being peeled back and
repositioned if necessary.

Innova Art’s JetMaster display
system, a tough, lightweight and
stylish gallery wrap that can be
assembled in minutes, was the
winner of the much coveted
Innovation Award at the 2011 UK
Art & Framing Industry Awards.
The JetMaster frame comprises a precut, laminated self-adhesive board to
which a paper or canvas print is
pressed, then trimmed and folded to
make a 3D gallery wrap print.

Now, Innova Art is further
broadening the scope of the brand
with the launch of JetMaster paper,
which has been specially developed
to enable the print to stretch

It is available in two finishes, smooth
and embossed, which replicate the
surface texture and appearance of
canvas

For further information visit:
www.jetmaster-systems.com.
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Tips and Tricks
Q

An energy conscious
customer has asked us
to recommend media
for indoor advertising
displays that will look equally
effective during the day (without
backlighting) as during the
evening when backlit. This isn’t
our area of expertise and we’d
appreciate your advice on any
suitable media that meet these
requirements. Can you also
advise if the different display
units have any impact on the
image quality?
Sennen Signs, Redruth

A

There are many factors
that can affect the
suitability of advertising
display media such as, where it is
being placed, what the lighting
conditions will be and whether or
not the image will be illuminated.
Once this information has been
established, decisions can be made
as to which media would be best

In our regular series of advice columns, Fujifilm’s Euromedia experts advise on
how to achieve vibrant, effective advertising displays for an environmentallyconscious customer who wants to turn off the lights from time to time!

suited for the application, as well as
deciding which type of display unit is
required.

So, what you’re looking for is a media
that works during the day, without
illumination, but one that is equally, if
not more, vibrant when backlit.
Often, as is the case with many
backlit films on the market, the effect
can be very muted when the lights
are turned off, lessening the effect of
the advertising message. There are
products out there, such as
Euromedia’s Excellight film, which,
thanks to an ink trap layer, provides
high quality photographic image
production no matter what time of
day or night, without relying on
backlighting to provide that extra
vibrancy, which is so important for
dynamic advertising.
In terms of your customer being
environmentally conscious, ideally
you need to source media that is
PVC-free, making it easier to recycle
after use. And, choosing a film over a

paper will minimise the risk of
shrinkage, something else that you
need to bear in mind.
There are also different lightboxes on
the market that can help you achieve
optimum results without being a
massive drain on your energy
resources. LED technology is leading
the way in lightbox innovation these
days, using up to 70 percent less
energy than traditional lightboxes.

Add to this the fact that some are
only 20mm deep, making them
unobtrusive and more streamlined
than ever before, and you can see
why the new generation lightboxes
are increasingly popular in the
advertising display market at the
moment.
For further information: the
Euromedia range of products,
visit: www.euromedia.eu.com

Sign & Digital UK 2012 starts here!

Following the recent launch of the
new and improved show website,
sign and display companies are
now invited to register for free
entry to Sign & Digital UK 2012
and to automatically receive all of
the latest updates from the show
team.
The website also provides access to
the continuously updated exhibitor
list, which as well as detailing all of the
show’s regular exhibitors, also
highlights some of the new
companies who will be attending the
event for the first time in 2012.
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several new products, such as SignBlock, which can be used to produce
ultra lightweight 3D shapes, images
and letters.
These include Wyzrds Co. who
specialise in designing and supplying
solutions for mounting low-cost and
temporary signage, Romac Display
Solutions,
who
develops,
manufactures and supplies its own
range of high quality, low cost, vandal
and weather resistant poster cases
and notice boards and Indasol who
will be using the show to launch

The Sign & Digital UK website is also
the first port of call for the latest news
on the accompanying Sign & Digital
UK Awards & Networking Event 2012.
Last years’ inaugural awards
competition, which was held at the
National Motorcycle Museum on the
middle evening of the exhibition,
provided visitors to the show with an
excellent after-hours networking

opportunity, together with a three
course meal and entertainment, in
addition to the awards presentation
ceremony. And, since next year marks
the 25th anniversary of Sign & Digital
UK, Faversham House Group, the
organiser of Sign & Digital UK is
promising to ensure that the 2012
Awards & Networking event will be a
night to remember!
To register and for further
information on all of the showrelated features, exhibitors and
events, visit: www.signuk.com
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feature

The
Hard
Drive

with wrapped vehicles becoming an
increasingly common sight, at least on
paved surfaces, the impact registered
is still as potent as if the medium were
brand new. Design clearly has a part to
play, but application expertise and the
value of getting all of the details
precisely right, also plays its part too.
Overall impact is something that draws
from the sum of the parts that it
comprises. In D-Signs’ case, the
detailing is practically perfect from any
angle, and will certainly withstand the
closest scrutiny of glassy-eyed TV
cameras.

D-Signs has produced a winning livery for a remarkable racing
team who, having redefined the concepts of endeavour and
endurance, is currently preparing to take part in the Dakar
Rally Raid, a race that will see it covering a 9,000 kilometre
route through South America, which includes lush plains,
fearsome desert and the treacherous mountain roads of the
Andes. Mark Godden reports
An idea is a very potent and powerful
thing. It’s especially powerful when it
finds its genesis somewhere beyond
conventional sources of inspiration
and taps into topical matters that
resonate with everyone. When such an
idea is acted upon and actually turned
into hard action and valuable, tangible
results, great things happen and the
idea feeds on itself and grows.
Race2Recovery is just such an idea.
Rather than shrug in resignation, play
the cards they were dealt and accept
the future that permanent disability
normally imposes, three soldiers, each
seriously wounded on duty in
Afghanistan, decided to become the
authors of their own destiny, planned
according to their rules. They didn’t
just plan though, they acted, and put
together a cross-country racing team
that will help notable charities to
benefit their brothers in arms.
Race2Recovery’s goal is very simply
stated. It’s taking part in and
completing a motor race. It’s not just
any race though. It’s an event that
most competitive drivers shrink from
or wouldn’t even contemplate in the
first place. Acknowledged as the
hardest motor sport event in the
world, the Dakar Rally Raid is both a
race, and a test of its entrants on many
other levels too.
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The Dakar Rally Raid starts, ready or
not, deep in South America in January
2013. The UK based Race2Recovery
team is already hard at work and
training for it. The team’s preparations
have attracted a lot of support and
public attention already. The BBC’s Top
Gear programme covered the matter
in some detail during a recent episode
that has since been re-run.
The race, which will take about fifteen
days to complete, covers some nine
thousand kilometres and participants
encounter incredibly tough conditions
that routinely spit out men and
machinery. Moving at great speed, in a
vehicle tough enough to handle the
extreme terrain, means a punishing,
vision-blurring ride for the crew, with
destructive
forces
continually
buffeting the vehicle they pilot. Taking
it slowly though, isn’t an option either
- the vehicle would be swallowed and
the race simply wouldn’t meet its
objectives.
No strangers to sleep deprivation and
superhuman feats of physical
endurance and mental focus, the
Race2Recovery team is without doubt
made of the right stuff to get the job
done and their resilience is not in any
doubt in either the minds of the
organisers or the crew themselves.

The wrap is, in turn, wrapped in
Metamark MG900 laminate, a material

that’s used to shrugging off typical
battle-rash and keeping the
underlying print looking pristine. Quite
how it will fare in the conditions that it
will encounter during the race is
anyone’s guess at this stage, but if past
experience is any indication, it should
emerge looking good and, as Top Gear
showed, even dents can be ‘polished
out.’
The Race is one thing, and recovery
another. Recovery, in the sense that
most understand it, simply doesn’t
apply when limbs are lost and other
serious injuries are involved. Impaired
or not though, returning Servicemen
are high potential individuals who

The Team
Team at first event in 2011. From left, Dave Reeve Cpl Phillip Gillespie, Cpt Tony Harris Cpt Matt
O'Hare Cpl Tom Neathway Warrant Officer Class 1 Andrew Taylor, Cpl Wayne Williams

Heroes to a man, the Race2Recovery
team is not without an element of
common sense either, despite signing
up for the race. Rather than tackling
the brutally powerful and unforgiving
Land Rover based QT Wildcat it’ll
be piloting during The Raid head-on,
its getting to grips with the magnitude
of the job that awaits and practising
for the ordeal using a V6 Freelander,
which has been especially modified
and prepared for its purpose
and teams.
One look at the Freelander leaves you
in no doubt as to its intentions, thanks
to a livery that’s also up to the job too.
Printed and applied by D-Signs, who
will also be wrapping the
uncompromising Wildcat when its
preparations are complete, the
burgundy coloured vehicle has been
totally transformed into a rather more
purposeful, dominantly black set of
clothes, it provides a powerful
continuation of identity elements
established across Race2Recovery’s
whole communication programme,

including its website.

Captain Anthony
Harris - Driver

Television exposure will further ensure
that
Race2Recovery
and
its
endeavours are recognised and
remembered and clearly the livery
plays a key role.
D-Signs selected Metamark’s newest,
easily applied MD7 formulation, which
features a new adhesive system that is
expressly designed to minimise
application challenges and tolerate
repeated
elongation
and
repositioning. Printed on a Roland
printer, the whole livery application
and finishing process was undertaken
single-handed!
The result is a head-turning and
distinctive livery, bristling with
sponsorship detailing and ringing with
patriotic graphics. It also leaves no
doubt that Race2Recovery is at the
helm - it’s a winning design.

Corporal Tom
Neathway
Co-Driver

A veteran of Northern Ireland and three tours in
Iraq, Royal Fusilier Captain Anthony Harris was
seriously injured in May 2009 when his Jackal
patrol vehicle was destroyed by an IED in Sangin,
Afghanistan. The blast shattered both his ankles
and ripped his left elbow apart. After l0 months of
operations Tony chose to have his leg amputated
below the knee. He is now back working as a
serving officer and is one of the founding
members of Race2Recovery

A member of the Parachute Regiment since
2001, Tom is a veteran of multiple tours of
Northern Ireland, Iraq and Afghanistan, where
on his last tour in 2008, he triggered a booby
trap while covering his platoon moving
forward. The blast took off both his feet and a
resulting infection lead to him losing both legs
and his left arm. Tom still works within the
Parachute Regiment.

Warrant Officer Class 1 Andrew ‘Pav’ Taylor – Team Manager
Pav, an army veteran of 23 years standing, was injured when a suicide bomber in
Afghanistan blew up his vehicle in 2001. Severe back injuries resulted in spinal
fusion. He is in the process of being medically discharged from the army.
Corporal Phillip Gillespie – Mechanic
Phillip of 1 Royal Irish was part way through his third tour of Afghanistan when
he stood on an IED during a routine foot patrol. The blast blew off his right leg
below the knee and inflicted multiple fractures to his left leg, resulting in six
operations. Despite this, he joined the Race2Recovery team a mere five months
after sustaining his injuries.

have the will and strength to
overcome incredible challenges. The
Race2Recovery team is not just

manned by such individuals, it
represents them all too.

The best friend of Captain Anthony Harris, Royal
Fusilier Captain Matt 0’Hara is, as Dakar Rally rules
stipulate, the one fully able-bodied team mate.
He has served alongside Tony for l0 years and,
on the tour of Afghanistan where Tony received
his injury, Matt and Tony were origianlly
earmarked to do each other's job until a last
Captain Matt O’Hare minute change.
Co Driver

Dave, who has long been involved in off road
motor sport, has organised three national rallies,
two British Championship events and acted as a
special advisor to the MSA on cross country
vehicle regulations.

Dave Marsh
Driver Constructor and Racing Advisor
Corporal Wayne Williams – Mechanic
Wayne, from the Royal Electrical and Mechanical Engineers was seriously injured
while on operations in Camp Bastion, Afghanistan, when a metal fragment
severed an artery in his neck leaving him with a paralysed vocal chord. He has
undergone a series of operations to help him to regain full speech. Currently still
serving with a unit, Wayne hopes to be able to return to Afghanistan.
David Reeve – Mechanical Team Manager and civilian advisor
A rally veteran of two decades, Dave who previously ran his own carpentry
business, aims to be at the start and finish lines of the rally.
The Team’s progress can be followed in detail at
www.race2recovery.co.uk and further television coverage is planned
for 2012.
To donate online visit: www.bmycharity.com /Race2Recovery. For further
information on Metamark’s products visit: www.metamark.co.uk

Despite the fact that vehicle wrapping
has become somewhat ubiquitous,
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digital news

FESPA Digital
steams ahead

HP extends
printer range

With more than three
quarters of the available
floor space now sold, it is
predicted that FESPA
Digital, which will take place
at Barcelona’s Gran Via
exhibition centre on 21st –
24th February 2012, will
showcase the products and
services of 350 exhibitors.
Companies making their FESPA
Digital debut will include GMG
Software, MHM, Novus Imaging,
Papergraphics UK, Reggiani, Visual
Magnetics, Xante Europe and X-Rite,
together with some of the leading
suppliers in the Spanish market.
As always, visitors will also have the
opportunity to enjoy a number of
educational workshops and seminars,
including a selection of stand trails,
tailored ‘Explore’ conference sessions, and
inspiration zones highlighting the
expanding array of wide format
applications.
Another new feature will be the ‘The Hall
of Fame’, which will take the format of a
gallery of stars highlighting the names of
printers from all over the world. Each of

JV34-260 is a winner!
these ‘stars’ will have proved themselves
to be inspirational role models who have
made a significant contribution to the
industry. FESPA is inviting nominations
on its website.
A well-loved feature that will also be
returning to the 2012 event is FESPA
Fabric, the ‘show-within-a-show’, which
covers the garment printing and
decoration sectors. As before, this will
remain a clearly defined and separately
branded area, whilst also being more
closely integrated within the overall
exhibition
space
in
Barcelona
For further information visit:
www.fespa.com/digital.

Whilst honouring the most
innovative printer hardware shown
by exhibitors at the recent VIscom
show in Dusseldorf, Germany, an
international
judging
panel
handed Mimaki a coveted ‘Best of
2011’ award in respect of its JV34260 baby grand format inkjet
printer.
The JV34-260, which featured as a
winner in the Large Format Print
category, won particular praise for its
price to performance ratio, with the
jury stating that its ability to deliver a
high volume of work for customers
operating in the digital printing and
advertising sectors, at a market leading
quality, made it ‘a real workhorse’.
Capable of printing outdoor durable
work, as well as textiles (via transfer

paper and sublimation inks) at widths
up to 2.6m, the JV34-260’s versatility
enables companies of all sizes to
operate with just one printer.
It sports a multiple array the latest
printheads arranged in an offset
configuration, to deliver an impressive
combination of speed and quality.
Supplied in the UK & Ireland complete
with a two-year warranty, Mimaki’s
RasterLink Pro RIP software and with an
optional bulk ink system, it is a popular
choice for companies wishing to move
their print output to the next level.
The JV34-260 is currently available with
a lucrative £5,000 trade-in against any
one metre or wider outdoor printer.
For further information visit:
www.hybridservices.co.uk

Kala offers unbeatable value
Colourgen has announced its
exclusive UK distribution of the
new range of Kala Starter
laminators. These new cold
laminators provide simultaneous
single sided lamination and
adhesive
mounting
onto
substrates up to 50mm thick and
are available at an extremely
competitive price.
This entry-level range is available in
108cm, 140cm and 160cm widths and
all models are capable of handling rolls
up to 100m in length. The Kala Starter
range supercedes the existing range of
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Kala Bunny laminators, by providing
additional capabilities and greater
ease of use.
Manufactured to a very high standard,
they are designed to be user friendly
and versatile. The pressure can be
adjusted with a high level of control
and visual gauge, unlike many other
laminators at this price level, which
often only have a pre-set lever to
control pressure.
The new laminators simultaneously
apply lamination film to one side and
an adhesive layer to the other, for easy

finishing onto a broad range of
substrates up to 50mm. Forward and
reverse motion is controlled by hand
or with a foot pedal and for safety
purposes, there is an
emergency
stop
button.
The
Kala
Starter
laminators are available
immediately
from
Colourgen authorised
resellers, with prices
starting at £2,670 (ex
VAT) for the 108mm
version.

For further information visit:
www.colourgen.com

A new inkjet printer, the HP
Designjet L26500 has been
introduced to the HP range of
Latex printing solutions supplied
by William Smith, its channel
partner to the sign, graphics and
digital printing sectors.
A replacement for the earlier L25500
machine, it shares all of the now
familiar
environmental
and
performance/cost benefits of other
printers in the HP Latex family, but also
offers more application possibilities
through upgraded design features.
Significantly, these include a larger
print area of 1550mm, which makes it
better suited to applications involving
the flexible media used in soft signage
and textile printing, a new 40kg takeup system with dancer bar that keeps
the media under tension for
unattended printing, an ability to carry
out double-sided printing and the
availability of new inks that provide
deeper and glossier colours and an
enriched black finish.
As with all HP Latex printers, it uses the
unique and patented HP Latex Ink
Technology that has minimal VOC
content, contains no hazardous air

pollutants and does not generate
ozone emissions during printing, thus
no expensive fume extraction and
ventilation equipment is required.
The six-colour HP L26500 has a print
resolution of 1200dpi and a variable
print speed of up to 22.8 square
metres/hour. It will handle a wide
range of roll-fed media, including vinyl,
backlit polyester film, textiles, thin
banner-grade and lined mesh for
porous media. In addition, when using
HP Latex inks it will, it is claimed,
outperform solvent- and eco-solventbased systems and offer a ‘greener’
option.
The system, which is compatible with
both MAC and PC systems, comes with
a one-year warranty and is backed by
the comprehensive HP Care Pack
Services
support
package.
Furthermore, it has Green Guard
certification that enables output for
the more sensitive environmental
applications, such as those used for
hospitals
and
educational
establishments.
For further information visit:
www.williamsmith.co.uk
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Stars

Rising

cover story
Meeting up with a rising star of the UK fashion
industry is always inspiring and Sam Cotton from
the very much on-the-radar Agi & Sam label
didn’t disappoint. When he recently spent a day
with his print supplier, Macclesfield based RA
Smart, Sign Directions took the opportunity to tag
along, in order discover what sign and display
companies who are taking their first steps
along the digital textile printing path
can learn from this dynamic, young
menswear brand.
Now becoming very well known in all of the right circles for
their print inspired menswear collections, Sam Cotton and
Agape Mdumulla originally founded Agi & Sam in January
2010 with the fundamental idea of imbuing bespoke
print with their trademark sense of humour. The duo’s
association with designers such as Karl Lagerfeld,
Alexander McQueen and Armand Basi – amongst others – has
stood them in good stead and it's easy to forget that they are
both recent graduates, with Sam completing his illustration
course at the University of Lincoln in 2008 and Agi graduating
from the Manchester College of Art in the same year. After
meeting whilst they were both working at Alexander McQueen,
they're now moving their own brand onwards at an impressive pace
and pioneering some standout work along the way.
The purpose of Sam’s visit to Macclesfield is to discuss fabric
sourcing with R A Smart’s senior partner, Magnus Mighall. His
company is a well-known print provider for fashion, furnishings
and sportswear that uses its substantial digital and high-end silk
screenprinting facilities to output designs for a number of
household names. It's Paris Fashion Week and thus it’s the
resulting Spring /Summer 2012 collection that's uppermost in
both their minds today, and although digital print has brought
deadlines much closer to delivery dates, there's still a huge body
of work to get through.
"Finding the right fabric remains a challenge," says Magnus,
"although there are fewer obstacles now, as we can digitally print
to almost any material with either dye sublimation, reactive, acid
or pigment inks."
Sam agrees, remarking on the frustrations he faces and saying:
"The hardest thing has been sourcing interesting fabrics." The
one he's keenest on tying down is a sweatshirt jersey with a
looped, fleecy backing. "It's the most popular product in our
range," he says, "and finding one that's printable will make it a
real winner."

RA Smart will produce this next
collection on the same digital printer
that brought Agi & Sam plaudits and
awards at London Fashion Week earlier
in 2011. The Spring/ Summer 2011
collection, entitled “Tabasco, Tequila and
Tomato Juice”, was inspired by many
facets of Central American society and
delivered menswear, shoes and millinery
that sported vibrant colour blocking and
traditional cuts embellished with
powerful printed patterns. The Mimaki
Tx400-1800D textile inkjet printer that R
A Smart used is capable of printing both
direct and via transfer paper to the
polyesters that make up the majority of
Agi & Sam's range. Long rid of an ancient
reputation of being unfashionable and
unpleasant to wear, polyester is now by
far the most versatile and creative base
fabric available, morphing into
substantially different handles, looks and
weights with remarkable ease.
Examining the new fabrics for the
upcoming collection, alongside some
natty looking sportswear styled cloths,
Sam picks out a peached twill, ideal for a
suit jacket’s outer fabric and barely
distinguishable from its more natural
inspiration. With all the benefits (to
manufacturer and consumer) of ease of
printing, wear and care, it has the
potential to fit into the new Agi & Sam
range and it's one that Sam is clearly
excited about.
"Dye sublimation is such an integral part
of fashion printing and for next season
we're looking to mix natural cloths with
manmade fabrics in a contemporary and
clean collection," he enthuses.
One thing he's surprised about though,
is the lack of capacity for digital print
provision onto polyester in the UK. "The
majority of polyester is being printed for
soft signage, sportswear or the flag
industry," agrees Magnus, "and whilst
there are a number of well known
bureau services for printing natural
fabrics, I'm not surprised that Agi & Sam
initially struggled to find a print partner
for its polyester work."
Agi & Sam produced its first commercial
work not much more than a year ago,
describing it at the time as ‘a fully
committed menswear collection’. The
company has put in the usual hard graft
to gain the necessary uplift in a famously
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Sam Cotton and Agi Mdumulla photographed by Rankin

tough industry, and Sam admits that
they are effectively building an
expensive portfolio. They're now at the
stage where well known labels request
freelance projects – so together, he and
Agi are also consulting for the big names
and gaining the exposure that will help
to elevate their brand.
"With fashion, you have to make a
scene," says Sam. "Everything we do is
enhanced with humour. We're making
print based catwalk collections and
getting noticed for it, but show by show,
we're pulling it back to a more normal
perspective – we just had to create a fuss
to get noticed at the outset."
The sample fabrics that R A Smart will
produce for Agi & Sam to create its next
runway pieces will be short work for the
Mimaki – barely a few hours printing –
but it's sowing the seeds for the volume
work that comes off the back of a
successful collection. The beauty of
digital lies in the ease of delivery of the
short runs required for just such a
project, but not that many years ago, it
would have been a very different story
for designers like Sam and Agi to get
their work off the ground.
Sam is completely accepting of this and
sees digital textile printing – and his

knowledge of it – as core to what the
label offers. "A lot of people don't really
know much about the choice of
processes, or how versatile digital
printing is, but we are keen to harness
our expertise in this area and to see
how far we can take it,” he explains.
The success of the first collection that
was printed on the Mimaki was
recognised by leading publications
such as Vogue, ID and Dazed and the
awareness this created has lead to
something of a spike in demand at R A
Smart, with a number of designers
requesting similar projects following
Agi & Sam's participation in London
Fashion Week.

his chickens. "We had this plan. We hit
all our targets. We delivered what we'd
hoped for," he recalls, "But you know
what? We could have done it all and
had everyone hate it!"
That just about sums up the fickle face
of fashion, but with a strategy in place
to produce its captivating designs on
new ecologically savy cloths, recycled
polyesters and other challenging
fabrics, Agi & Sam is anticipating a
future that's every bit as bright as its
clothes!
For further information visit:
www.agiandsam.com,
www.hybridservices.co.uk
and
www.rasmart.co.uk

However, Sam’s not one for counting
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A soft touch

Printed fabrics with a twist
When Madhouse Associates, one of
the leading integrated marketing
communications agencies in the
Northwest, recently moved to new
headquarters in the centre of
Manchester, it called in Flexible
Business Interiors (FBI) and Image
Group UK to transform the premises
into a modern and exciting place of
work.

Alongside vehicle wrapping, digital textile printing has become one of the
fastest growing sectors of the sign, display and digital printing industries.
This is reflected in the availability of an increased number of specially
designed hardware solutions that provide breathtaking production speeds,
ink technologies that offer more vibrant and durable colours with less
environmental impact and specially configured substrates. Collectively,
these advancements have fuelled a huge increase in the demand for soft
signage and associated output, such as garment decoration, domestic and
corporate interiors and trade show graphics. Mike Connolly reports on some
of the impressive applications and developments that are taking place in
this burgeoning market sector.

Delivering the concept, FBI asked Image
Group to provide, amongst other items,
fabric banners but with a twist. Image
Group subsequently printed a collage of
images from the Madhouse Associates’
portfolio direct to a Flagmesh banner
substrate using a Mimaki Tx400-1800D
digital textile printer. This high-end

Printing happiness
Fiona Hewitt and Andrew Tainton’s
labour of love, the Dumpling Dynasty
brand, is all about colour,
personalisation and attention to
detail. “Stuff for people who love
stuff” is their own summary of Wu &
Wu, their unique company that
celebrates the kitsch, the timeless
and the downright off the wall!
The vintage packaging designs that Fiona
and Andrew found in the flea markets and
junk shops of Shanghai, Beijing and Hong
Kong, when they were living in the Far
East have been the inspiration behind Wu
& Wu’s brightly illustrated and highly
detailed products, which started out
packaged in the tins that became
something of a company trademark. The
range of bags, cushions and containers
proved hugely successful in the gift
market and very soon became an export
hit too, with Wu & Wu establishing solid
customer bases in Europe and as far away
as Australia.
As the business expanded, Wu & Wu
faced an all too common problem and an
ironic one at that. With the majority of its
manufacturing being done in the country
that it was so cleverly mimicking, the all
too typical delays, inaccuracies and
communication lags were holding up
production and affecting its stock levels.
Every time they wanted to prototype new
product ideas, the Asian kitsch experts
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printer/cutter would be provide a good
first step into digitally printed output,
since it is suitable for use in conjunction
with all types of polyester products.
Accordingly, Andrew met up with one of
Hybrid’s authorised dye sublimation and
textile resellers, R A Smart and forged a
valuable business relationship with Senior
Director Magnus Mighall. Able to offer the
necessary partnering hardware for the
Mimaki – R A Smart is also the UK
distributor for Transmatic heat presses –
Magnus soon got to grips with Wu & Wu’s
needs.

found themselves at the mercy of the
protracted and often unfulfilling
processes of their manufacturing partners.
Buyers are all too notorious for
(understandably) wanting to experience
actual products before they buy, and even
when their samples arrived; Wu & Wu was
often disappointed with the quality and
detail of the items.
The course was clear – Wu & Wu needed
to form a relationship with a digital
manufacturing supplier, which is why
Andrew Tainton contacted Mimaki’s UK
distributor Hybrid Services for advice. With
the bulk of Wu & Wu’s work being small
format, with relatively high volume, it was
suggested that a one metre wide Mimaki
TPC-1000 integrated dye sublimation

Andrew remembers: “The entire process,
from the first conversations to the final
implementation was straightforward,
even for someone who had no
manufacturing experience. The Mimaki
products came highly recommended, but
I still needed some hand holding from a
supplier who understood where I wanted
our business to be.”
As Wu & Wu’s Director of Happiness, the
bulk of the sourcing and manufacturer
liaison falls at Andrew’s feet, so a step up
with the new Mimaki hardware made an
immediate impact to his general
wellbeing. “It made a phenomenal
difference to our design testing and
sample creation process,” he remarks,
“and has led to high output remarkably
quickly. From a very small capital

investment we’re now producing 4,000
units a month with a team of just six
people.”

production solution has recently been
upgraded to include Mimaki’s latest
Sb210 disperse inks that deliver deeper
colours and brighter hues on printed
output. The upgrade was undertaken by
Mimaki’s exclusive UK and Ireland
distributor Hybrid Services, working
alongside authorised reseller RA Smart.
With an increasing demand for digitally
printed fabric graphics, Image Group UK
has made a significant investment in
state-of-the-art printers and dye
sublimation processes and now provides
a rapid turnaround on fabric graphics
for
exhibitions,
point-of-sale
and retail environments generally.
For further information visit:
www.imagegroupuk.com.

A material advantage
choice based on the
quality of the equipment
and the excellent advice
and support provided by
Colourgen reseller DCP
(now part of City and
West End Solutions).’

Employing a business analyst to further
quantify the impact that investment in
digital printing has made to their
company, Andrew and Fiona have
maximised the benefits of their new
found capabilities and are confident that
the future of Wu & Wu lies in the
production of bespoke, personalised high
end products. Says Fiona: “The credibility
of our designs relies upon the machine’s
ability to reproduce bright, vibrant colour
– and always at the high quality that
matches our positioning in the market.”
Set on increasing their printing capacity
threefold, Andrew and Fiona have already
tabled plans for additional Mimaki
hardware. Encompassing the current
wave for bringing manufacturing back
home to the UK, Wu & Wu is perfectly
positioned to make it happen. To this end,
Andrew is under no illusion of the impact
that his move to digital has made. “The
Mimaki has single-handedly transformed
the way our business runs.” And doubtless
a bright and vibrantly coloured future
awaits it!
For further information visit:
w w w . w u a n d w u . c o m .
www.hybridservices.co.uk
and
www.rasmart.co.uk.

Slough-based Bullseye has its
origins in the world of trophies,
awards and other promotional
products used at many of the most
prestigious sporting and corporate
events. As the business developed,
the company realised the huge
potential for a broader service offer
covering all the related signage,
backdrops
and
associated
promotional items. It had the
customer base but not the
equipment needed to expand into
these key additional areas.

Accordingly, it invested in a digital
textile printing solution comprising a
Mutoh Viper Extreme printer and
UNIFLEXER 65 heat press. Vince Murphy,
Bullseye’s
Managing
Director
commented: ‘We had known about dye
sublimation printing for many years,
having already invested in a smaller
printer. We therefore knew that in
addition to the printer we would also
need a good heat press in order to
maximise the machine’s potential and
to print onto the widest possible range
of products. Having looked at various
options, I believe we made the right

The Mutoh Viper Extreme prints onto all
typical dye sublimation transfer papers
down to 70gsm in weight. These are
then run through the UNIFLEXER 65
heat press in order to transfer the image
to the chosen substrate. The printer also
facilitates direct printing onto polyester
fabrics to produce a broader range of
finished applications. Another feature of
the printer that appealed to Vince
Murphy
was
the
Intelligent
Interweaving print technology that has
enabled the company to significantly
reduce common defects, such as
horizontal banding, ink mottle, bleed
and the visible effects of missing or
misfiring nozzles. The heat press arrives
at the right heat level very quickly and
enables precise temperature control
across the full width of the machine to
ensure accurate and uniform colour
transfer and to achieve very high-quality
colour images.

When summarising the key benefits of
the combined Mutoh solution, Vince
Murphy concluded: "The printer is really
effective in terms of running costs and
very reliable. And the quality of output,
particularly when using the heat press,
is excellent and provides much denser
blacks and the sort of vibrant colours
that you simply cannot achieve with
direct-to-substrate printing.”
For further information visit:
www.colourgen.com.
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Full steam ahead for dye-sub
The established Eco-Sol Max
technology developed by Roland
DG has been used to develop a
new, dedicated wide-format dye
sublimation
printer,
which
simplifies the production of a vast
range of soft signage and
associated output via a relatively
low-cost solution and thus enables
signmakers to introduce vital new
revenue streams.
The VersArt RS-640S has a maximum
width of 64 inches (1,620mm). In
common with other large-format
Roland printing solutions, it outputs at
up to 1440 x 720dpi using special inks
incorporated into the printer to
produce outstanding quality and
detail with strong and vivid colours,
even on tricky skin tones and
gradients. The Roland Integrated Pass
Control technology optimises the
quality of throughput, while the
renowned Roland Versa Works RIP
software incorporates spot colour
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matching and fully embedded ICC
profile support.
Printing onto textiles is also fully
enabled using Roland VersaCAMM
printers and the new VersaStudio BN20 solution, both of which incorporate
durable Eco-Sol Max inks to ensure
long-lasting and vivid colour results.
The integrated cutting capabilities and
special heat transfer paper combine to
provide the perfect solution for
garment
decoration
and
personalisation.

A class above

Mimaki is about to launch a new
1.8m-wide dye sublimation printer,
which will be available in the early
part of 2012 through the
authorised reseller network of its
exclusive
UK
and
Ireland
distributor, Hybrid Services.
The TS34-1800A dye sublimation
printer has been developed specifically
for the sublimation transfer printing
market that now encompasses soft
signage applications, such as banners
and flags, garment and sportswear

decoration and point-of-sale and
exhibition graphics. All of this output
uses polyester materials, which are
renowned for their elasticity and fastdrying capabilities and require a
solution that delivers great productivity
for fast turnaround, as well as a superior
quality of finish.
Incorporating newly developed
printheads, the machine is capable of
printing at up to 32 square metres/hour
with a print resolution of 540 x 720dpi. It
can also achieve a print speed of 17.7

square metres/hour in six-colour mode
at the same resolution to meet the
requirement for superior quality output
with smooth gradations of tone and
colour. The printer is therefore ideal for
both large-format soft signage and
apparel applications where a fast
turnaround and fine image quality are
required.
In addition, automated continuous
operation of the printer is achieved via
the UISS function that enables the
setting of two ink cartridges per colour

in four-colour mode. When an ink
cartridge is depleted, the system
switches automatically to the second
cartridge of the same colour to ensure
uninterrupted printing. The optional
Mimaki Bulk Ink System (MBIS) provides
a large-volume continuous ink supply
via two-litre ink dispensers that help
reduce overall ink costs and contribute
to a reduced carbon footprint.
For further information visit:
www.hybridservices.co.uk.

For further information visit:
www.rolanddg.co.uk.
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PVC-free textile
substrates

Berger textiles
are a big hit
When CMYUK Digital signed an
agreement a year ago with the
German manufacturer, A Berger to
distribute its digital printing
textiles in the UK, it did not
envisage the high level of demand
that subsequently transpired.
CMYUK Digital offers the entire A
Berger portfolio of products that
address all ink technologies. These
high-quality fabrics have proved an
instant success in the UK, thus
reflecting the huge growth in demand
for soft signage, flags, banners,
furnishings and interior décor
materials.
Jon Price of CMYUK Digital
commented: “The availability of a
dedicated micro site for product
identification and ordering has proved
a tremendous advantage for
signmakers and display producers. It is
one thing to know the type of digital
printing materials you require, but
quite another to source a product and
ascertain its suitability for the printer’s

ink formulation. Printing to
fabrics is not restricted to dye
sublimation platforms either,
since there are a number of
different
options
now
available, including those that
are suitable for use with HP
Latex printing, solvent and
eco-solvent and UV-curable
systems.”
Many of the digital textiles
manufactured by A Berger
come under the heading of
‘universal’, which means they
are not restricted to a specific
type of ink chemistry or printer. An
increasing number of signmakers and
display producers are moving to
polyester-based materials because
logistics are simpler thanks to their
lighter weight plus easier handling and
installation. Most of the products from
A Berger carry B1/M1 fire ratings,
making them ideal for interior
applications and for use in light boxes,
backlit displays, event graphics and
banners. Use of the micro site also

facilitates
fast
and
accurate
matching of material to the user’s
machine via the Fabric Specification
facility. The Berger portfolio also
includes a large selection of PVC-free
materials that offer a greatly reduced
environmental impact.

polyester-based materials
for point-of-sale and
retail applications. This
has been particularly noticeable via
the number of users of the latest HP
DESIGNJET Latex printers, especially
through the latest L26500 and L28500
platforms that are ideal for the printing
of fabrics.”

Jon Price concluded: “There has been a
general growth in demand for

For further information visit:
www.cmyukdigital.com/berger.

The HP Latex family expands
Due for shipment in January
2012, the large-format HP
Designjet L28500 will extend
William Smith’s impressive
family of HP Latex printing
solutions.
The
HP
Designjet
L28500
complements the recently launched
HP Designjet L26500 but has been
engineered to meet the needs of
companies with an even broader
range of applications and higher
productivity levels and, in particular,
those who perceive digital textile
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printing and soft signage as specific
areas for future growth. The printer
has an addressable width of 104
inches (2.6m) and can claim a 70 per
cent increase in productivity.
As with all HP Latex printers, for
which William Smith has proved a
highly successful channel partner, the
HP DESIGNJET L28500 incorporates
the unique and patented HP Latex
Ink Technology. This has only a
minimal VOC (volatile organic
compound) content, contains no
hazardous HAP (hazardous air

pollutants) and does not generate
ozone emissions during the printing
process. As a consequence, no
expensive fume extraction or special
ventilating equipment is required,
thus adding to the appeal of
migrating from hazardous solventbased alternative systems to this
faster, cleaner and more costeffective water-based printing
technology.
The printer is fully compliant with all
relevant EU safety and environmental
standards. Significantly, these include

GREENGUARD certification that
ensures odourless printed output for
the more sensitive environmental
applications such as those found in
hospitals, educational establishments
and other buildings where standards
of health and safety are at the highest
attainable level. The L28500 is
compatible with both MAC and PC
systems, has a one-year warranty and
is supported by the comprehensive
HP Care Pack Service package.
For further information, visit
www.williamsmith.co.uk.

The result of a joint
venture
between
Freuedenberg Evolon
and Kernow Coatings,
Evolon by HydroSol
and
Evolon
by
HydroJet are patented
PVC-free textile substrates that are
now available in the UK from
leading stockist and distributor
Amari Digital Supplies. They have
been developed for two primary
digital printing technologies, with
the former designed for use with
solvent, eco-solvent and UVC and
Latex inks and the latter designed
for aqueous-based inks. They
share many of the same design
characteristics and benefits and
carry the French M1 fire rating that
is generally considered to be the
most stringent in Europe.

based, non-toxic coatings that are
infused into the matrix of the material,
resulting in a minimal environmental
burden on the basic substrate and
delivering a superb quality of finish
with deep vibrant colours that are
deemed impossible with most other
fabrics and with no seepage of the ink
onto the back of the material. The
coatings are pliant to retain a textile
‘handle’ and to provide excellent
draping characteristics.

Unlike non-woven products, the
substrates are manufactured using
endless spun polyester/polyamide
micro fibres that are 100 times thinner
than a human hair. These are then
fractured by Evolon’s high-pressure
water-jet process that simultaneously
entangles and consolidates the
microfilaments.
The result is a
continuous
microfilament
construction that leads to a much
higher level of strength, stability and
tear-resistance.

Both substrates are EU and REACHcompliant and can be used for a host
of soft signage and associated display
applications, including hanging and
stretch banners, roll-up displays and
roller blinds to name but a few. They
can be sewn, eyeleted, heat-sealed or
ultrasonically welded and due to the
Evolon base can be cleanly cut without
fraying to offer a tough and reliable
display solution. Their high strengthto-weight ratio means significant
environmental savings: phthalate-free,
they also reduce transport cost by
¬two-thirds compared to standard
PVC banners.

Kernow Coatings’ HydroSol and
HydroJet technologies are water-

For further information visit:
www.amaridigitalsupplies.com
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New options
With the introduction of the VUTEk
TX3250r wide-format printer, EFI
has made a significant move into
the digital textile printing market.
Although the technology used has
evolved from the original FabricVU
industrial inkjet textile printing system,
which was the first of its kind when it
was introduced back in 2002, the 3.2m
VUTEk TX3250r dye sublimation printer
is a totally new development. It
addresses,
in
particular,
the
requirements of this market sector for
a sensibly priced printer that combines
high-quality output via either a direct
or two-stage sublimation process with
industrial-strength performance.
The printer incorporates sublimation
dyes manufactured by HILORD and
can be matched to a Klieverik calendar
for optimum results. It also features a
light-solvent carrier to enhance dot
gain control and deliver more vibrant

colours, with total evaporation of the
carrier taking place during the
calendaring process. The printer has a
maximum speed of 100 square
metres/hour and will print either
direct-to-textile or on to transfer paper
up to a width of 3,2m.
The TX3250r also features the fastswitching capabilities developed by
EFI, from eight-colour to Fast-4
printing and, as with all printers in the
company’s portfolio, the machine is
supported by the EFI FieryXP RIP. There
is also a multi-roll option (including a
heavy-duty roll release function) to
enable two jobs to be printed
simultaneously. The TX3250r is said to
perform brilliantly on a wide range of
polyester-based fabrics used in
multiple soft signage and associated
display applications.
For further information visit:
www.efi.com.

Going Dutch!
Netherlands-based
Hollanders
Printing Systems (HPS) offers sign
makers a perfect turnkey solution via
its ColorBooster family of digital
textile printing machines.

The 2.3m-wide ColorBooster range of
printers includes a machine that has been
specially configured for soft signage
production and a complementary option
specifically designed for the production of
flags. Contingent upon the kind of output

A popular machine is the 3.2m
ColorBooster XL that incorporates either

washing and finishing systems,
signmakers have access to a fully
integrated turnkey digital textile printing
solution and can quickly reap the benefits
of an efficient workflow system to
optimise throughput requirements.
For further information,
www.hollanders-ps.nl.

visit

Value any which way
Mutoh’s new ValueJet 1628TD and
ValueJet 2628TD printers, which
respectively offer printing widths
of 162cm and print onto both open
and closed structure fabric and
onto dye sublimation paper, are
suitable for the production of soft
signage, garment/apparel and
industrial applications, such as
home furnishings.
These new eight channel printers
incorporate two new generation 1440
nozzle
piezo
drop-on-demand
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required, users can choose either a dual
CMYK or an eight-colour printing solution.

low-energy sublimation inks or highenergy disperse direct dyes. It can be
configured to suit specific customer
requirements based on the modular
approach to machine design adopted by
HPS. The system, which can handle all run
lengths for high-volume production, can
be monitored remotely to enable
unattended overnight printing. When
used in conjunction with the HPS fixation,

printheads, with each head offering
four colour sections, with 360 nozzles
per section.
Tuned to Mutoh’s
proprietary Intelligent Interweaving
print technology, the ValueJet TD
printers deliver typical production
speeds of up to 24 m/h, thus making
them suitable for volume printing, as
well as for customised one-off projects.
Setup for direct-to-fabric printing, the
ValueJet TD can print onto non-stretch
fabrics with open or closed structure,
thanks to the incorporated ink gutter

that is positioned under the printing
path to collect all of the ink that is not
absorbed by the fabric. The ValueJet TD
can also be used for sublimation
printing onto transfer paper.
The printers use Mutoh’s worry-free
water-based direct disperse inks for
direct-to-fabric printing or Mutoh’s
high-speed dye sublimation inks for
transfer paper printing, both of which
are available in bulk 1 litre bottles. The
printers are ready for connection to
Mutoh’s continuous ink delivery system

and no special ventilation is required
since no harmful VOCs are emitted
during printing.
In addition, a special media tensioning
system and an optional motorised
unwinding/winding system, for
unrolling and straight winding of
finished prints, up to a weight of 100 kg,
facilitate unattended roll-to-roll
printing.
For further information visit:
www.mutoh.eu
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More brightness,
less modules
Vink
Lighting
Solutions'
technical department can now
supply detailed LED layout
drawings in respect of GE's new
Tetra range of products, which
can be produced from any
vectorised artwork, and include
information such as module
placements,
power
supply
breaks, energy consumption,
running costs, and light output
details.
The GE Tetra range comprises four
flexible LED options, namely Tetra
miniMax, Tetra Max, Max High
Output and Tetra Power Max, all of
which have been designed to suit
the needs of different-sized
lightboxes and channel letters.
Tetra miniMAX is a LED lighting
solution that provides outstanding
uniformity using fewer modules,
thus saving on both installation and
material costs. It uses OptiLens
technology to both maximise LED
performance by capturing otherwise
wasted light and redirecting it
towards the illuminated surface,

enabling users to halve the number
of modules required.
thus stretching stroke spacing to
228mm in a 101mm channel letter,
without compromising uniformity,
while also protecting against
damage from moisture, humidity
and corrosion. It is designed for use
with small channel letters as shallow
as 38mm in depth,
Tetra Max, which also uses Optilens
technology, is designed for use with
medium channel letters with a
depth of up to 102mm and a height
of up to one metre, stretches stroke
spacing to an impressive 279mm in a
127mm depth channel letter, thus

For applications that require a
higher level of brightness, there is
also a special high lumen version,
Tetra MAX High Output, which offers
similar advantages but which is 53
percent brighter. Both versions of
Tetra MAX share the same layout
instructions,
thus
reducing
installation and preparatory work.
Tetra PowerMAX is designed for use
in large channel letters, up to
102mm deep and over one metre in
height. This also stretches stroke
spacing to 279mm in a 127mm
depth channel letter, without

sacrificing uniformity.
To coincide with the launch of the
new Tetra range, GE Lighting has
also announced that it has increased
its range of power supplies including
PS12-108’s and wet location rated
PS12-60’s.
For further information visit:
www.vinklightingsolutions

Dimming down
Bright Green Technology is
seeking to minimise the
financial and environmental
cost of backlighting by adding a
range of LED dimmers, which
are compatible with the current
LED lighting range and
significnalty
increase
the
illumination
options
and
savings available with LEDs.
The new range of modular, low
voltage dimmer units that are
designed to dim LED systems of up
to 384W, using a single control
device, the units are available in a
wide range of options, including
IP67 and are extended temperature
rated, to facilitate maximum design
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flexibility. The high current rating
of Bright Green Control reduces the
number of dimmers required, thus
reducing the capital cost and
minimising the complexity of the
cabling required.
Pulse
width
modulation
technology ensures a smooth, 0100 percent dimming range and
the brightness can be controlled via
a toggle switch, potentiometer or
0-10V signal. For remote control,
there is an RF version that can be
operated from up to 150 metres
away.
In addition to dimming, Bright
Green Technology has also

developed
programmable
timer/dimmers
that
set
a
brightness level based on the time
of day or a PIR trigger. These
controllers self adjust for daylight
saving and leap years and can also
be programmed to trigger up to 12
events in each 24 hour period for
seven days.
There are also
numerous further functions that
can be specially set, in order to
create
a
custom
lighting
programme for any application.
By ensuring that LED brightness is
at an optimum level, these
intelligent controllers further
reduce cost, power use and carbon
emissions and are a visible

demonstration of responsible
energy management.
For further information please
visit:
www.brightgreen
technology.com
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Mulberry bags a prize!

Introducing the new
OSRAM BoxLED™

plates behind the lamps in one of
the follies, in order to reflect light
back into the space, thus
maximising the efficiency of the
fittings.
Applelec’s LED Light Sheet was
chosen to provide a lighting
solution in the oak folly display
systems. The unit delivers an LED
lifespan of over 50,000 hours,
which is achieved in part by the
patented thermal management of
the LEDs embedded within the
sheet. LED Light Sheet runs cool to
the touch, ensuring that the units
do not interfere with the
boutique’s temperature systems or
cause overheating and that heat
sensitive products can be
displayed on them without risk of
degradation.

Mulberry has won the ‘Retailer
of the Year’ category at the
inaugural LUX Awards in
recognition of its commitment
to minimising the energy it uses
for lighting. The winning
lighting design scheme, which
was created by DPA Lighting,
featured Applelec’s LED Light
Sheet within Mulberry’s store
display systems.
The highly anticipated LUX Awards
took place at the Chelsea Football
Club and was attended by 650
lighting industry professionals,
who
represented
influential
lighting design studios, together
with manufacturers and suppliers.
Applelec nominated Mulberry in
the ‘Retailer of the Year’ category in
respect of the lighting scheme at
its flagship London boutique on
New Bond Street. The two other
shortlisted retailers in the category
were Marks & Spencer, who was

nominated by LAPD and Philips
and
Morrisons,
who
was
nominated by Luminal.

Applelec’s Carl
Eastwood (left) and
Ian Drinkwater

Ian
Drinkwater,
Applelec’s
Managing Director commented: “It
was a true honour to have a project
using our LED Light Sheet
recognised by the LUX Awards.
DPA’s lighting design maximises
energy efficiency from all light
fixtures, creating a unique and
beautifully lit environment that
demonstrates true innovation.”
British craftsmanship is celebrated
throughout the Mulberry boutique
by authentic features, such as
flexible, freestanding oak ‘follies’
that provide display areas and a dry
stone wall that runs the full length
of the store, both of which have
been designed to minimise
environmental impact and have
longevity. Thus, the dry stone wall
helps to keep the store cool

throughout the warmer months,
while also retaining heat in winter.
In addition, during colder periods
the store’s ventilation system
harvests any waste heat given off
by light fittings and supplies this,
mixed with air taken from outside
the building, through the dry stone
wall. Equally inspired is the
adaptation of a simple Roman idea,
which uses polished brass back

Each of the LED Light Sheet units
used within the store have been
fitted with warm white LEDs and
supplied with EldoLED Lineardrive
720s, acting as 0-10v dimming
slaves,
thus
enabling
the
brightness of the units to be
programmed and set through the
store’s master control system.
Referencing an art gallery’s
reorganisation with each coming
exhibition, the Mulberry store’s
display areas, including the oak
follies, have a modular design and
can be used to help continually
redefine the space. The slim profile
of the LED Light Sheet ensures that
it is discreetly integrated into the
exposed oak shelves and can be
placed in various different
positions, depending on the
orientation of these rotatable
display units and this, together
with LED Light Sheet’s lightweight
construction further ensures that
the system remains incredibly
flexible and easy to change.

The perfect choice
for box signage
Available now from Specialist Neon Supplies
The robust BoxLED™ module chains are especially suited for uniform
illumination of single and double sided light boxes.

BoxLED™ Back

IP66 protection makes the modules especially durable and robust for
box signage applications.
Choose BoxLED™ Back for uniform backlighting or BoxLED™ Side if
you prefer illumination through side injection.

BoxLED™ Side

Contact Vink Lighting Solutions today
for more information
E: info@uk.vink.com T: 01902 409205
www.vinklightingsolutions.com.com

For further information please
contact:
www.ledlight
sheet.co.uk
and
www.applelecsign.co.uk

The UKs leading distributor of sign illumination products
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eco watch

produces attractive and functional
furniture, great looking ambient
ornaments and head-turning objet
d’art.

Kiss the Frog!
No one, it seems, ever leaves the
sign industry, they are merely
recycled and, even when sign
people finally retire, signs retain
the same mysterious appeal.
Here, Mark Godden reports on
the
recent
signing-related
discovery of one particularly
well-known
sign
industry
character……

eye and satisfies the closest, expert
scrutiny. There are no lumps or bumps
and progressive curves flow perfectly
tangent to the strokes defining their
beginning. Almost like music,
everything resolves itself into a
melodious balance of weight, verve
and fidelity. It’s clear that Charlie knows
a bit about lettering.
As well he might!

Charlie Dobson has always had a
fascination with lettering but
unfortunately his 50s school exercise
books didn't reflect it. Open the pages
and what you saw was somewhat akin
to a spider crawling out of an inkwell
and walking over the pages, or reams
of prescriptions penned by a doctor wearing handcuffs!
The ability to do proper 'joined up
writing' has eluded Charlie all his life.
Put a large sheet of paper in front of
him though, and an HB pencil in his
left hand, and the story requires a
different telling. From that pencil and
the very hand that obstinately refuses
to cooperate with handwriting, flows
the most exquisitely formed letter
shapes and type. A fluidly rendered
60cm Helvetica ‘S’ sits on its natural
baseline; a lower case Times New
Roman defies all conjecture as to
where the baseline should be. There is
no doubt that the etchings of Charlie’s
pencil delight even the most critical
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In 1960, at sixteen years of age, he
stepped confidently on the sign
industry’s learning-curve as a
draftsman at Ward and Company
(Letters) Limited in Bristol, producing
full sized letter template drawings by
hand, from which acrylic letters were
cut on band-saws. He would then
climb a ladder to ordain the letters’ lay
out and their relative positions on the
wall or shop front, by creating a drilling
template for the installation crew.
Charlie progressed through a number
of other craft and skills positions within
the industry, thus rounding out his
experience. He might have pursued a
promising career in music; his band
cut eight singles, but instead
discovered a potentially potent
alliance between his inventive gene
and a latent entrepreneurial talent. The
first product he invented and
commercialised was one of the
founding aluminium extrusions used

in the sign industry. Panatrim went on
to sell by the mile and to revolutionise
the customs and practices of the
whole sector. Many other very
successful products followed.
Charlie’s defining moment came in
1976 when he used his talents to start
his own company in Bristol with his
wife, art college graduate and
designer, Mary. They decided to call
the company Specialised Anodised
Extrusions, but fearing that it was a bit
of a mouthful, shortened the name to
Spandex.
The products started to flow. Notably
the directory signing system Slatz, and
then, in the early eighties, the sign
industry was tilted profoundly off its
axis when Spandex introduced the
world’s first signmaking computer. Its
manufacturer, Gerber Scientific
Products called it the SignMaker.
Spandex called it the Graphix 3. The
industry called it amazing.
Revolutionary though it was, the
computer wasn’t even on nodding
acquaintance with the concept of
inter-character spacing, much less
kerning. And the letter-shapes it
output, while satisfying a basic
requirement, set Charlie's teeth, and
those of the other ‘men of letters’ who
used it, on edge. He once again took
pencil in hand and, with the help of a

team of Spandex design staff, he redrew the computer’s entire typeface
library and built on its foundations. At
its zenith, was Commercial Script. It
flowed beautifully, it was highly legible
and, it all joined up, thus putting a full
stop at the end of Charlie's
handwriting paradox and cementing
the foundations for the success of the
whole computerised sign production
revolution.
Charlie retired in 1998 shortly after
Spandex, by then a pan-European
quoted public company, which also
had interests in North America, was
sold to Gerber.
However, his interest in lettering
persists and he can still spot an ‘S’ that
looks more like a butcher’s hook or an
‘O’ sat bobbing on the surface of a
baseline when it should be sitting
below it. He can also spot something
exceptional when he sees it, which is
why a recent shopping trip to Bath
turned into an afternoon discussing
the merits of a fascia sign with the
owner of the shop beneath it.
‘Kiss The Frog Again’ is a small Bathbased business centred around an
idea that has long legs in this day and
age. Instead of dumping things, why
not re-task them and get them
reassigned to long and useful second
lives? Narrowly applied, the idea

The business, which was founded by
sisters Jenny and Caroline Carruthers,
has no well defined supply chain for its
highly individual stock, nor system for
supplying it, so its opening was always
going to be an approximate event.
Simply getting the sign above the
door finished in time added its own
complications too, since just like the
wares it helps promote, it is entirely a
product of second-life components.
The sign fascinated Charlie. Being a
typography aficionado, the interplay of
several
typefaces
forming
a
harmonised whole captured his
attention. The sign, unlike most, invites
the appreciation generally reserved for
an art form and yet also succeeds
brilliantly in both branding the
business and as an identity
continuation. Again, unlike most, Kiss
The Frog Again’s sign is a distillation of
others’ creative output, re-tasked to
form something highly individual with
its own creative essence. It’s not a
beat-generation cut-up and doesn’t
draw its inspiration there. It’s a truly
one-off event. With a mixture of type, it
sounds like a recipe for grating
incongruity - it actually looks nothing
less than perfectly suited to its
purpose.
Remarkably, the sign is not the product
of a signmaker.

needed, since no shop selling those
components existed. Resonating
powerfully with their business’s ethos,
a former industrial metal floor is now
seeing out its days as a fascia in the
sun. Reflecting our times, a collapsed
estate agency yielded some of the
letters needed to build the eclectic
ensemble.

Jenny and Caroline had to really shop
around to find the components they

The few letters that couldn’t be found
had to be fabricated. Sawn up breeze

blocks with molten scrap aluminium
poured over them is not something
that features in most trade letter
suppliers’ catalogues, but they help to
distinguish this notable sign. The
whole work is presided over by the
Frog himself. If he has a name, we
don’t know it, but again, as a motif it
hints powerfully at transformation.
One kiss and you have your prince. Or
your coffee table, nee sewing machine
trestle. The frog is made from

reclaimed chicken wire and other
materials bent and formed into a new
and worthwhile purpose.
Business is doing well say Caroline and
Jenny and the sign is certainly doing its
job, or so says a man who knows a bit
about signing and lettering - one
Charlie Dobson!
For further information visit:
www.kissthefrogagain.com
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Upgrades for Aspire and VCarve Pro

The new Tekcel GFX
comes to town
Tekcel CNC Solutions has added a
ground breaking new addition to its
range of class leading CNC routers in
the form of the new Tekcel GFX
model,
which
provides
a
comprehensive solution to the so far
unanswered demand for a heavy
duty CNC router that also has the
capability to deliver cutting and
creasing across a wide range of
digitally printed sheet and roll
materials.
Tekcel CNC routers are highly regarded
across a broad range of industries and
have become a common sight in
hundreds of sign, display and exhibition

companies throughout the UK over the
past 10 years. The ranks of this ever
increasing ‘Owners Club’ have recently
expanded with the addition of a second
Tekcel 3m x 2m ATC (Auto Tool Change)
router for Blaze Neon; this time at its
factory in Broadstairs, Kent. Following the
completion of its move to substantial new
premises in Gateshead, Tyne & Wear, Jon

Vectric has introduced new point
releases for its Aspire and VCarve
Pro software packages, which add
significant new features, as well as
expanding existing functions to
improve workflow and design
flexibility for CNC signmakers.

Signs also installed its second Tekcel 3m x
2m ATC router. Meanwhile, Hampshirebased manufacturer, Camberley Signs has
recently replaced two old Gerber models
with one high production Tekcel 3m x 2m
ATC router.
The new Tekcel GFX system combines the
CNC routing capabilities necessary to
machine all manner of metals, plastics,
woods and composites used daily by sign,
display and exhibition companies, with
the cut/print registration, knife-cutting
and creasing tools required to cut the
materials popularly fed through large
format digital printers.
Unlike other systems where either the
routing or knife-cutting utility is a bolt-on
component often requiring manual
removal and replacement, the Tekcel GFX
fully integrates routing, registration and
cutting tools into a comprehensive, Auto
Tool Change, high production system.
Further, in addition to the ability to switch
between the routing, bevelling or folding
tools traditionally associated with CNC
routers, it also enables the operator to
choose between oscillating knife-cutting,
tangential knife-cutting and steered
wheel cutting or creasing – all at the touch
of a button and all with the benefit of an
easy-to-use, ‘cut to print’ digital camera
system on board.
As with all the models in the Tekcel router
range, the GFX has been designed to
deliver the precision, productivity and
reliability long associated with the Tekcel
name and brings it to a much broader
audience. In keeping with the Tekcel
manufacturing ethos of ‘only the best will
do’, it features advanced ballscrew drives
on every axis, complete with digital
encoded servo motors that deliver
smooth, accurate, motion control at speed.
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The new upgrade, which offers more
than 15 specific areas of enhancement
covering aspects of 2D design, 3D
modelling, toolpath creation and part
visualisation, will be supplied to Vectric
customers who are currently running
Aspire 3 or VCarve Pro 6, completely free
of charge.

Cutting power is provided by an equally
impressive, 8kw spindle fitted with
ceramic bearings and electric fan cooling
to ensure a long service life. This versatile
motor provides exceptional performance
throughout its 6-24000 rpm range. The
GFX also benefits from automatic tool
indexing that can accurately measure the
length of each cutter, knife blade or tool
for precise cutting and creasing depths,
particularly essential when dealing with
POP, inlays and folding aluminium
composite trays.
Other notable features new include fully
automated vacuum bed and dust
extraction systems, with the ‘hole and
pocket’ vacuum bed designed to
effectively provide hundreds of suction
cups to hold material in place. The
underlying aluminium slat profile and
manifold system delivers exceptional hold
down suction across all areas of the bed
and a high-pressure dust foot ably assists
vacuum extraction systems to eliminate
swarf efficiently when routing and can be
easily removed when not required.
The Tekcel router range is available in a
range of popular bed sizes all the way up
to 4m x 2m as standard. Tekcel CNC
Solutions is also capable of delivering
custom solutions for companies with
specific requirements that fall outside its
current model range.
For further information
www.tekcelcnc.co.uk

visit:

Both they and new users will benefit
from a number of new tools common to
both packages, such as a specific Arc
Drawing function, enhanced Pass
Depth Control on profile toolpaths and
an option to directly Print 2D and 3D
images. The pass depth function
enables the user to specify the
individual cut depths when profiling,
thus improving edge quality on parts
using laminated materials. The printing
option can be used to create images for
customer approval or to make reference
sheets for checking details at the

machine, thus helping to optimise
setup time. The arc-drawing tool makes
it easier to layout curved shapes
common to many designs.
Aspire’s new 3D Clipart Browser will
speed up the creation of parts as well as
increasing the choices available for ‘realtime’ 3D design, while a new tool to
extract a Cross Section from the 3D
model, along with enhancements to the
Smoothing and Sculpting tools, make
the creation of finished 3D components
in Aspire even simpler.
For further information please visit:
www.vectric.com

Making its mark
In a little less than a year, Trotec
Laser has become synonymous
in the UK with the supply of
machinery,
service
and
consumables
for
cutting,
marking
and
engraving
applications.
Trotec is a member of the Trodat
family of companies, which was first
established in 1912 and is now a
leading manufacturer of rubber
stamps and marking products, who
supplies 170 countries and whose
flagship Trodat Printy stamp has
clocked up 150 million sales
worldwide.

Troetc was launched in 1992 to
focus exclusively on the needs of
the laser engraving and industrial
marking sectors. An ISO 9001
certificated company that has a
manufacturing facility in Austria, its
lasers have received numerous
innovation awards.
Following its acquisition of Identify
Engraving Systems and Suregrave,
Trotec has become the leading UK
supplier of engraving machinery
and materials. It operates from four
regional offices based in the South
West, South East, Midlands and the
North East and offers a product
portfolio that includes Rowmark

engraving materials, IPI, and the UK
manufactured line of Suregrave
engravers and consumables.
Further, since Trotec retained
former Identify and Suregrave
employees, Trotec staff are able to
draw upon a broad knowledge base
and can thus provide customers
with all of the advice and support
they need to select the products
and materials that are most suitable
for their needs.
Suregrave’s mechanical engravers
and consumables are still
manufactured in the original
Suregrave factory, which has been
thoroughly modernised, while the

customer support department is
housed at the former Identify
headquarters in Bristol, where it
continues to uphold its enviable
reputation for customer care.
As well as the changes that have
taken place within the UK, Trotec
has
also
enjoyed
growth
internationally too, and now
employs over 200 employees
operating in 19 offices throughout
the world and has installations in
more than 90 countries.
For further information visit:
www.troteclaser.co.uk
or
suregrave.com
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Panel processing
perfected with
AXYZ solution
For the production of large format
signs, sign trays involving the use
of aluminium composite materials
such as Dibond, Alubond and
Reynobond, signmakers are
turning
to
an
innovative
machining solution developed by
AXYZ International.
The AXYZ PANELBuilder system is now
a preferred solution for many leading
signmakers, due to its three-in-one
production capabilities. The system
comprises a specially configured large
format CNC router and dedicated
software and can be used to
simultaneously groove, drill and
profile-cut single or multiple sheets of
ACM/MCM materials up to eight x two
metres.

vacuum
holddown system to
firmly secure sheets
during the machining process. Waste
generated is safely removed via a chipextraction system, complete with an
automatic
vacuum
extraction
manifold.

Key design features include a triple Z
tooling arrangement, complete with
three five horsepower router spindles,
an automatic tool mister/coolant
device for machining plate aluminium,
pop-up location pins for optimum
material alignment and a powerful

The supporting software includes both
2D and enhanced 3D design and
production capabilities, including
precise panel nesting to maximise
sheet usage and automatic tool path
creation. Significantly, the software is
supplied loaded with many usable

existing panel
designs to help start-up
companies and to accelerate panel
processing. It will also link with and
enhance existing software programs
to increase the ability to create panel
blanks for ACM façade systems.
The AXYZ PANELBuilder system is
supported with an extensive range of
specially designed cutting tools and
accessories, including tools to process

materials in a thickness of between
three and six millimetres and those
that will provide the required fold
angle and bend radius. The system is
backed with full on-site training and
ongoing technical support from the
AXYZ International team of engineers.
For further information visit:
www.axyz.co.uk

On-going innovation
As a market leading supplier of
high quality cutting tool solutions
Industrial Tooling Corp (ITC) has
continued
its
ongoing
development of new products
throughout 2011. With a UK based
manufacturing and research and
development facility, ITC has built a
reputation for providing some of
the most dynamic tooling solutions
available.
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Throughout 2011, it has launched a
diverse range of new products in order
to meet the ever evolving demands of
the market, such as the 3061 Series for
machining steel, the extended 180
Series of cutters and the 4071 Series of
cutters for machining Foamex, plastic
wood, MDF and additional abrasive
materials. Other new product
developments include the addition of
three flute cutters to the 2091 Series of
Up and Downcut tools and the 2121

Series of extra long cutters for use with
difficult to reach surfaces. Designed to
complement ITC’s existing range, the
new products provide signmakers with
a selection of solutions for delaminating, excessive burrs and poor
surface finishes, as well as the ability to
eliminate hand finishing in many
instances.
Furthermore, the ITC team is always on
hand to help and support customers

and to advise on the latest market
trends, such as the import of cheap
aluminium composite materials, the
use of which often creates issues with
tool life and surface finishes for end
users. As always, ITC has reacted rapidly
to provide a solution with its high
quality solid carbide cutting tool range.
For further information
ww.itc-ltd.co.uk

visit:
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awards

Meet the
Contravisionaries!
Contra Vision announced the
winners of its third Contra Vision
International
Wrap
Artists
Competition, at the recent SGIA
exhibition in New Orleans.
The competition, which was originally
established to honour the best examples
of window graphics worldwide,

showcased some wonderful entries from
sign and print companies operating
across the globe.
There were four main categories for
entries, comprising Building Wraps,
Vehicle Wraps, Point of Purchase and
Interior Design (Best Internal Application),
plus two special awards. All of the entries,

which were produced using either
Contra Vision products or Contra Vision
licensed materials, were judged by a
panel that included Duke Zimmerman,
CEO of Zimmerman Fine Art and a
long term SGIA board member, Stan
Kilpin, Editor of Image Magazine in
Australia, our own Val Hirst, and
Lisa Tomlinson, Planning Director

Omnigraphics’ mega building wrap,
which promoted the Rugby World Cup
and featured a photo of New Zealand’s

winning rugby team in action, together
with the slogan ‘The World’s here to Play’,
walked away with two prizes. As well as

The judges, who were unanimous in their
decision, felt that the campaign made the
best possible use of see-through graphics
to help place the striking visuals before a
worldwide audience, thanks to the
blanket news coverage that surrounded
the Rugby World Cup event. They also
commended the fact that, as the wrap
was complemented by the application of
Contra vision, printed with similar
graphics, onto train windows,
Omnigraphics
also
successfully
demonstrated how see-through graphics
can be effectively used to help run an

The Kellogg’s ‘Crunchy Nut ‘double
decker bus side advertisement, which
uses
Contra
VisionPerformance
perforated window film with Grayliner,
won the award for the Best Vehicle Wrap.
The judges appreciated the way the
design combined creativity with humour,

of McCann Advertising UK..

thus reflecting the campaign theme,
which highlights the lengths that people
will go to for Crunchy Nut cornflakes,
whilst also producing a high impact
graphic. The wrap was printed and
produced by VGL Graphics of Reading.

All six winners each received a specially
commissioned glass sculpture, plus a
cash prize of $1000, while the overall
winner also received travel expenses in
respect of its trip to New Orleans.
The winners were as follows:

Best Point-of-Purchase

advertising campaign across a whole
range of eye-catching media.

Mappin and Webb’s ‘A Very British Affair
‘campaign, won the award for Best Point
of Purchase application in respect of a
Contra Vision licensed product, D-view,
which was supplied by Doro-tape and
printed by Sheridan and Co. The
perforated material, which was used in
conjunction with clear glass, facilitated
the best view of the jewellery displayed,
while the stylish graphics draw the eyes

Best Building Wrap and Overall Winner
winning the award for the Best Building
Wrap, it was also declared the Overall
Winner.

Best Vehicle Wrap

Commenting on his company’s win,
Omnigraphics’ Steve Spear said: "Winning
this award is huge for New Zealand as we
rarely get to compete on a world stage.
Working with Contra Vision really helped
us to bring the project to fruition and the
company supported us through the
whole planning process. Application was
much easier than we had anticipated,
which is a bonus when you are working
50 metres up in the air! We looked at a
number of products, but as you can see,
the results we achieved with Contra
Vision speak for themselves!"

of passers by to the windows, thus
enabling Mappin and Webb to
differentiate their store on a busy
pedestrianised shopping street. In
addition, the one way vision film also
provided a useful security function, as it
enabled the company’s in-store security
staff to monitor the activities of passersby, whilst remaining unseen.

Special Awards
The winner of this category was White
Lazq, of Belgium in relation to its eyecatching wrap of a ferry in Rotterdam. The
wrap, which was designed by Benno

Brand of Media Advies BV of The
Netherlands, used Contra Vision XR nonperforated graphic, to provide a striking
one-way graphic on public transport.

Best Application, Interior Design
The Best Interior Design application was
awarded to Wacoal, the leading
sportswear brand in Japan, who used
Dainippon SCREEN’s Contra Vision ORS
on
non-perforated,
self-adhesive
polyester to produce a ‘total window’
retail graphic. This innovative solution is a
world first in window graphics, being
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both see-through and displaying a
different image outside the shop to the
image facing inside. The inside facing
design is dominant during the hours of
darkness, which makes for great
advertising, but it can also easily be seen
through during daylight hours, when the
outside image becomes clearly visible.

Lifetime Achievement Award
The Lifetime Achievement Award was
presented to Charlie Vendeville, Principal
of Imaging Sciences, who has been
printing Contra Vision products since the
late 1980’s and has long been considered

to be a dedicated ‘Contra Visionary’.
For further information
www.contravision.com

visit:
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The Sign Directions Market Place

classified

software

DPI expands
its product
portfolio
printer and ink manufacturer, who has
recently unveiled a new, full greyscale,
three-metre hybrid printer and
complementary ink technology.
Digital Print Innovations (DPI) has
been appointed as an approved
supplier for Wasatch, thus further
extending its portfolio of quality
wide and super wide format print
and colour management equipment.
This announcement follows the news
that the company has also become the
exclusive UK and Ireland distribution
partner for Novus Imaging Inc., an
environmentally-focused grand format

In addition, DPI is also the approved UK
supplier of high-end flatbed UV printers
from Virtu and Jetrix and Onyx RIPs.
The Wasatch SoftRIP has drivers for almost
every brand of wide format printer
including those produced by HP, Canon,
Epson, Seiko, Mutoh, Virtu, Jetrix.
For further information
www.dpi-uk.com.

visit:

New upgrade
from Shuttleworth
Shuttleworth
Business
Systems has
launched the
latest version
of its market
leading software Management
Information System (MIS), which
offers a completely redesigned user
interface that delivers improved
efficiency by enabling users to reach
any part of the system quickly and
easily.
Paul Deane, joint Managing Director of
Shuttleworth, explained: “Our primary aim
with Version 5 is to help the user to gather

information more quickly in order to both
improve their effectiveness and to deliver
a world class customer service”.

BUSINESS DEVELOPMENT MANAGER. INTERACTIVE SIGNAGE & DISPLAY.
PACKAGE: BASIC £35 – 40K, COMMISSION & CAR ALLOWANCE

Further system enhancements are already
planned for next year and the next
release, which is scheduled for early 2012,
will include drag and drop capability from
Outlook, a built in dashboard, enhanced
reporting and support for mobile devices.

BUSINESS DEVELOPMENT MANAGER. SIGNAGE.
PACKAGE: BASIC £30 – 35K, COMMISSION & CAR/CAR ALLOWANCE

Current Shuttleworth users will be able to
upgrade to Version 5 free of charge, as
part of their maintenance contracts.

PROJECT MANAGER.
PACKAGE: £30 – 35K

SIGNAGE.

SOUTH

ESTIMATOR.
PACKAGE: £25 – 35K

SIGNAGE.

SOUTH

For further information
www.shuttleworth-uk.co.uk

JUNIOR ESTIMATOR.
PACKAGE: £20 – 25K

SIGNAGE..

SOUTH EAST

ARTWORKER/PRINT OPERATOR.
PACKAGE: £25 – 35K

Clarity Marketing, a trading division of
Clarity Software, is a fun and enjoyable
software system based purely ‘in the
cloud’, which is available to anyone;
regardless of whether they have a
Clarity MIS system installed.
Clarity Software has launched a
brand new online product
designed to make it easier to

With prices starting from just £10 per
month, Clarity Marketers can use the
simple design to publish branded and

personalised bulk e-mail messages.
The system tracks the open, clickthrough and forward rates, and creates
graphical charts and graphs to present
detailed reports in an easy view
format.
Many businesses find it hard to
segregate and organise their contacts
and end up with a messy database
that is hard to manage. This was a key
factor in the system’s development,
which features a drag and drop

visit:

Users can now build dynamic workflows that
will automate repetitive prepress tasks, thus
enhancing productivity, reducing operator
intervention and errors, and saving valuable
time, money and materials in the production
process.
As part of the EskoArtwork Suite 10 set of
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integrated software tools for the packaging,
printing and sign and display sectors, i-Cut
Suite includes i-Cut Preflight, i-Cut Layout
and i-Cut Vision Pro tools.
i-Cut Preflight handles efficient preflighting
and editing of incoming PDF files, ensuring
that jobs will RIP and print correctly, while iCut Layout interactively builds and edits
sheet layouts, to ensure that jobs make the
optimum use of the substrate through
intelligent true shape nesting and tiling. It
also enables file preparation for printing
through the addition of grommet marks and

Repetitive tasks are far less time-consuming
and i-Cut Automate can also be integrated
with Management Information Systems,

SOUTH EAST

SOUTH EAST

To find out more about any of these, or the numerous other vacancies
we are currently handling, contact us now on 01275 855 105 or forward
us a copy of your C.V. to: info@pyramidresourcing.com

Territory Sales Manager
Sign and Digital Print Products

Clarity Marketing aims to remove the
technical obstacles of internet
marketing, thus making it easier to
increase revenues and improve
customer service.
For further information visit:
www.clarity-marketing.com

creates cut paths and bleeds.
With i-Cut Automate, all of these functions
are now possible in a single automated
workflow, requiring less operator
intervention, which also results in fewer
potential manual errors. Operators can easily
monitor the workflow and interact when
necessary through a comprehensive
checkpoint.

MIDLANDS

interface that adds unique tags to
contacts and enables users to build
highly targeted lists to optimise
success.

Automatic design-to-print-to-cut
EskoArtwork has announced the
release of i-Cut Automate to its i-Cut
Suite software, which automates the
entire production process, from design
to print to cut.

GRAPHICS.

DESIGNER/3D VISUALISATION. ARCHITECTURAL VISUAL COMMUNICATIONS
PACKAGE: £25 – 35K

E-Marketing Just Got Easier
manage and deliver successful
online marketing campaigns.

SOUTH EAST

Spandex Ltd, is one of the world’s leading trade supplier to
the sign making and speciality graphics industries.

To advertise in

Sign Directions
classified...

We are currently seeking a self-driven Territory Sales Manager
based in either the Birmingham or Manchester area.
You will need:
•
•
•
•
•
•

Product / industry knowledge
Sales / account management experience
Strong communication and interpersonal skills
Strong work ethic
IT skills (Excel / Outlook)
Excellent time management skills

We offer:
• The opportunity to join a dynamic organisation focused on growth.
• A competitive package commensurate with experience.

thus enabling automatic job creation and
the submission of job parameters to the
workflow
via
XML
data.
For further information visit:
www.esko.com

...Call
Val Hirst on
01623 882398 or
email: signdirections@btconnect.com

If you are looking to further your career with a fast moving and innovative
organization send your CV and covering letter to phil.mcmullin@spandex.com
SPANDEX UK
1600 Park Avenue, Aztec West, Almondsbury, Bristol BS32 4UA
Tel. +44 (0)1 454 616 444 Fax. +44 (0)1 454 616 777
www.spandex.com
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signdirectory

sign directory

The Sign Industry's Who's Who

DIBOND TRAYS

FLEXIBLE FACE SIGNS

SIGN MAKING SUPPLIERS

SCREEN PRINTING

SIGN SYSTEMS

HUMPHREYS SIGNS LTD.
Unit 6, Spencer Trading Estate
Denbigh, N. Wales LL16 5TQ
Tel: 01745 814066
Fax: 01745 815374
Email: sales@humphreyssigns.co.uk
Web: www.humphreys-signs.co.uk
Trade Printers for over 30 years.
Estate Agents board specialists.
Printing on Correx, PVC Vinyl,
Magnetics, as well as digital
printing.
Large or small runs.

MATERIAL SUPPLIERS

LED SPECIALISTS
DIGITAL PRINT SYSTEMS

MANUFACTURERS OF
MAGNETIC MATERIALS

FLAT CUT LETTERS

PERSPEX DISTRIBUTION LTD
• Perspex® cast & extruded acrylic
• Bencore® Composite
• Polycarbonate
• APET & PETG
• Alupanel® Aluminium
Composite
• Foamed PVC
• Rigid PVC
• Polystyrene
• Rod & Tube
• Adhesives
Full stock holding capability,
bespoke colour matching and a
cut-to-size service available plus
standard next day delivery.
For immediate response please
contact your regional sales and
service centre.
North - Blackburn
T. 01254 272800
Midlands - Tamworth
T. 01827 263900
South - Chelmsford
T. 01245 232800
www.perspex.co.uk

MOULDED/FLAT-CUT
LETTERS

SIGNMAKERS

OMEGA SIGNS LTD
Newmarket Approach
Leeds, West Yorkshire LS9 0RJ
Tel: 0113 240 3000
Fax: 0113 249 2228
Email: info@omega-signs.co.uk
Web: www.omega-signs.co.uk
BUTTERFIELD SIGNS LTD.
174 Sunbridge Road, Bradford
West Yorkshire BD1 2RZ
Tel: 01274 722244
Fax: 01274 848998
Email: general@butterfieldsigns.co.uk
Web: www.butterfieldsigns.co.uk
General signmaker offering Project
Management and Sign Design.
Specialist in Neon, Illuminated
Signs and Maintenance.

ROUTING & ENGRAVING

BENSON SIGNS
96 - 98 Great Howard Street
Liverpool L3 7AX
Tel: 0151 298 1567
Fax: 0151 298 1568
Email: info@benson-signs.co.uk
Web: www.benson-signs.co.uk
Design and manufacture of all types
of signs, combining traditional skills
with the latest technology,
providing pub, hotel and retail
sectors with a full installation and
maintenance service, now
incorporating wide format full
colour printing on banners and
signs as well as electronic digital
displays and directory systems.
Nationwide Service.
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Design, manufacture,
nationwide installation and
maintenance of internal and
external signage. Specialists in
project management and signs
for the pub, leisure and retail
industries.

PROLICHT UK LIMITED
14, Spire Green Centre
Flex Meadow, Pinnacles West
Harlow, Essex CM19 5TR
Tel: 0844 412 2230
Fax: 0844 412 2231
Email: ukhelp@prolicht.com
Web: www.prolicht.com
Europe’s leading Corporate Identity
Sign Designers and Manufacturers.
At ProLicht corporate design is
turned into reality. Our commitment
starts at the design and
development stage and continues
through prototyping, production,
project management & installation
throughout Europe. Contact our UK
office for advice and assistance.
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the last word
This month, Mark Godden asks…

What price ROI?
Anyone who’s contemplating the acquisition of a wide format printer, whether it’s their first or whether it’s
destined to be just another tool in an existing production armoury, will probably glance over some variation of a
thing that most of us would term as ROI.
The ROI, or return on investment, is a
device that’s designed to illustrate,
using various data as its input, whether
buying and operating a printer, given
the circumstances and conditions the
data describe and satisfy, will be a
profitable enterprise. On that basis, the
ROI can be used to draw conclusions,
make informed comparisons, and
forecast how long it’ll be before the
Porsche can be ordered.
The ROI though, tells more than its
bald numbers clinically infer. Numbers
may be absolute, but their creative
interpretation isn’t. The world just isn’t
as neatly compartmentalised as most
basic attempts at a ROI would
contend. Anything that the numbers
indicate has an alternative story
lurking just beyond the rose-coloured
ink. To see it, you just have to look at
them through a different lens.
For example, if you can sell ‘n’ square
metres of output in a given period of
time, and if you can get ‘x’ pounds for
each of those square metres you sell,
then everything in the garden will be
lovely, and you will not only meet the
trivial lease payment, you’ll also have a
business relationship with a bank
manager who’s laughing all the way to
the sign shop.
The contrarian view though says, if you
can’t sell said ‘n’ square metres of
output in a given period of time, and if
you fail to achieve ‘x’ Pounds per
square metre for the little you do sell,
then the trivial lease payment will
absolutely eat you alive and you’ll be
crawling to the bank to plead your
case, waving your tattered ROI in a
very concerned looking bank
manager’s face.
I’ve never trusted numbers for
numbers’ sake. They scream logic and
assert things that too many people
treat as immutable. Sometimes, the
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facts the numbers appear to portray
are just plain wrong.
This may strike a chord with a Mr. Leon
Watson if he’s tuned in. Leon is among
the industry’s most capable
commercial managers and knows
print hardware backwards.
We once had a fight on our hands,
Leon and I, trying to convince our
hardware vendor to unlock some
latent performance in the hardware of
the day, to make it faster in other
words. Problem was, the numbers
didn’t make the case for us.
The numbers we collected said that,
given the available speed and
production throughput that the
existing hardware could comfortably
accomplish, and the amount of
materials the equipment typically
burned through, true production
need could be easily calculated and it
was evident that the market didn’t
need the performance increase.
Leon and I took the view that, at fifteen
gigagrammes per fortnight squared
over the root of the ROI’s amortisation
basis, that was utter BS. History doesn’t
record which of us responded, but we
took our justification to another place
completely, and - whoosh-factor was
born
Numbers prove I don’t need a
Mercedes SLR. Whoosh-factor dances
all over the case the numbers make.
And so it holds for printers, too.
Regardless of what the numbers
contend, whoosh-factor sells. The best
logical justification is that the faster the
machine, the more accessible its latent
production potential becomes. If you
run the labour on a variable cost basis,
that gets cheaper too. But, who am I
kidding? It’s the whoosh-factor we
desire! Right?

Nothing sucks like a pedestrian printer.
Nothing is as addictive as the vaguest
sniff of the hint of the possibility that
an even faster one might be just about
to come out. Speed is a wonderful
thing to pour into a ROI too. Now,
thanks to gallons of raw whoosh, if you
can sell ‘n’ square metres, and get ‘x’
pounds, you’ll pay for your machine
before you get out of bed in the
morning.
One thing I’ve never seen factored into
a ROI, is anything built on assumptions
of underlying growth. By that, I mean,
if the market were suddenly twice the
size it is today, it’d be reasonable to
assume that at least some of the lift
would be reflected in your sales. That’d
be a very useful number for someone
selling printers to hang a few things
on.
Reliable numbers are not easy to
come by in the signing and allied
industries and market convergence is
making that situation even more
complex. Relative sophistication is
easy, the UK has a given amount of
retail space per-capita, and we know
its GDP. That’s all very interesting to
someone wondering where in the
world to pour concrete infrastructure,
but it only takes us so far.
I’ve always thought that new vehicle
registrations were a good indicator. A
lot of new commercial vehicles being
put on the road is a good pointer to
economic activity generally, and most
need liveries too of course. Who tracks
this kind of thing though? Where’s it
published in a format that we can
digest or indeed factor in as an ROI
assumption?
‘Assumption’ is an important word in
the context of this discussion. In
company accounts assumptions are
very clearly explained. In ROIs, they’re
not even admitted a lot of the time.

Until it actually happens, anything a
ROI contends is founded on
assumption. In fact, a ROI is just a
whole
bunch
of
rolled-up
assumptions - even the speed of the
printer is assumed. Can you get out of
the hardware what the manufacturer
says that you can? I’ve seen some
hysterically optimistic figures over the
years.
Prevailing conditions and markets
probably have a bigger effect on the
prime sources of influence in the
variables that drive a ROI calculation. I
know people who have managed to
get prices in the thousands of pounds
per square metre for digital output
and have paid for hardware in days. I
know people pumping out thousands
of square metres at prices that
struggle into the teens and they make
a reasonable living too.
Market demand is key. There’s an
awful lot of raw capacity out there.
Competing headlong with that
capacity at its most primitive level may
make money, but it’s not the most
entertaining way to spend working
hours. Better by far to get behind
creativity - the fountainhead of all
demand - and do a better job than the
guy down the road with the faster
printer in finding demand at the right
price.
In considering return on investment,
it’s folly not to factor in some really
powerful sources of commercial
influence. Not all output distills neatly
to ‘x’ pounds per square metre. Just a
few feet adjacent to the obvious, are
the not so obvious things you can do
with a modern printer. Put down the
ROI, take a look into the developing
application space and grow your
market beyond the square.
Mark Godden
mark.godden@me.com

